
ASOS is a unique, multi-platform experience that
truly resonates with the people who use it,

because it’s built by them. It’s a place to develop
your own style and be inspired… and, of course,

to shop.

Our mission is to become the world’s
number-one destination for fashion-

loving 20-somethings.

WE ARE AUTHENTIC,
BRAVE AND CREATIVE

TO OUR CORE

We focus on fashion as a force for

good, inspiring young people to

express their best selves and achieve

amazing things. We believe fashion

thrives on individuality and should

be fun for everyone.
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2,657.7
Retail sales in 2019, an increase of 13%

on 2018.

2.3
Visits to our platforms in 2019.

20.3
Active customers in 2019.

20.2
Followers across our social media

platforms, engaging with us every day.
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“ASOS had a strong start to the year, making
significant progress against the priorities we set
out and delivering a better than anticipated first-
half performance, driven by the operational
improvements we are making to the business.

Along with other businesses, we have been
significantly impacted by the COVID-19
outbreak. Our first priority was to quickly put in
place the necessary measures to ensure the
health and wellbeing of our people. I have been
extremely impressed with the pace of change and
the flexibility our teams have shown in adopting
these new ways of working. I’d like to thank them
all for the way they have responded.

Since then, we have been focused on keeping
our business delivering for customers whilst
implementing a series of actions to mitigate the
sales impact we have been experiencing. At the
same time we have been working to strengthen
our financial position, including reaching
agreement with our lenders to provide us with
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additional short-term financial flexibility.

The ASOS business model provides us with
significant resilience and we are encouraged to
have seen, across our markets, that where
consumers are in lockdown, ASOS continues to
be an important part of their lives. We have a
global platform with the capacity and capability
to drive our future growth as demand returns and
against that backdrop we are looking to raise
incremental equity capital to ensure we have
sufficient resources to capitalise on the future
whatever it may hold.

The COVID crisis is clearly going to continue to
be tough for everyone and the short-term outlook
remains highly uncertain, but the measures we
have taken ensure we are able to be clearly
focussed on making sure that ASOS emerges as
a stronger and better business.”

Nick Beighton
CEO, 07 April 2020
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Our corporate responsibility programme,
Fashion with Integrity drives our transparent,

responsible and inclusive approach to business.
‘Fashion With Integrity’ means a transparent,

responsible and proactive approach to managing
the fashion industry’s impact on people, animals

and the environment.
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OUR PRODUCTS
OUR SOURCING STRATEGY FOCUSES ON THREE

KEY AREAS: 

ETHICAL TRADING, SUSTAINABLE SOURCING AND

ANIMAL WELFARE.

MODERN SLAVERY STATEMENT

OUR CUSTOMERS

https://www.asosplc.com/site-services/cookie-notice
https://www.asosplc.com/corporate-responsibility/our-products
https://www.asosplc.com/~/media/Files/A/Asos-V2/documents/asos-modern-slavery-statement-2018-2019.pdf
https://www.asosplc.com/corporate-responsibility/our-customers
http://instagram.com/asos
https://facebook.com/ASOS
https://twitter.com/ASOS
https://youtube.com/user/ASOSfashion
http://pinterest.com/asos/
https://plus.google.com/+ASOS
http://asoslive.tumblr.com/
http://www.asos.com/
https://www.asosplc.com/site-services/site-map
https://www.asosplc.com/contacts
https://www.asosplc.com/site-services/accessibility
https://www.asosplc.com/site-services/privacy
https://www.asosplc.com/site-services/email-alerts
http://www.investis.co.uk/

	ASOS – WE FOCUS ON FASHION AS A FORCE FOR GOOD, INSPIRING YOUNG PEOPLE TO EXPRESS THEIR BEST SELVES AND ACHIEVE AMAZING THINGS. WE BELIEVE FASHION THRIVES ON INDIVIDUALITY AND SHOULD BE FUN FOR EVERYONE.
	WE ARE AUTHENTIC, BRAVE AND CREATIVE TO OUR CORE
	Our mission is to become the world’s number-one destination for fashion-loving 20-somethings.
	IN THE NEWS
	THE LATEST FROM THE BOARDROOM
	FASHION WITH INTEGRITY



