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RELX Group is a global provider of information and
analytics for professional and business customers
across industries.

We help scientists make new discoveries, lawyers
win cases, doctors save lives and insurance
companies offer customers lower prices. We save
taxpayers and consumers money by preventing fraud
and help executives forge commercial relationships
with their clients.

In short, we enable our customers to make better
decisions, get better results and be more productive.
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Contact Details

Yourviews areimportantto us.

Please sendyour comments to Sustainable Development Goals (SDGs)
corporate.responsibilitydrelx.com We're committed to doing our part to advance these essential objectives for

_ theworld. Throughout this report look for the SDG icons to show which SDGs
Orwriteto arerelevantto the content.

DrMarcia Balisciano,

Director, Corporate Responsibility, - L Ll o
RELXGroup, e oo o
1-3Strand, AT _/\,\/o |\/|'
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Statement from
Chief Executive Officer
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Corporate responsibility (CR) is as important
tomeasitis to our employees. We must
ensure we follow the principles laid outin

our Code of Ethics and Business Conduct

and other key policy documents, such as our
Privacy Principles, to ensure we marshal our
resources and expertise to make a net positive
impact on society, and that we encourage
others to do likewise, including our suppliers.

SuU0INGLIIU0D

9JUBUIBA0Y

In 2017, we conducted our biannual stakeholder survey to hear
theviews of investors, employees, NGOs, suppliers and others.
Stakeholders confirmed the issues they feel we should prioritise,
ranking data privacy and security as having the biggest potential
impacton RELX Group, and our unique contributions as being our
mostimportantimpact on society. The following report highlights
additional ways we engaged with stakeholdersintheyear,
including inachieving our 2017 CR objectives.

91doay

We are making good progress. During the year, we focused on our
unique contributions, such as advancing the rule of law, which we
did by consolidating country laws in Fijiand making them publicly
available for the first time. We also hosted the Rule of Law Café to
encourage dialogue on going beyond legal minimums, which we
will broaden from the UK to other locations in 2018.

slawo)sny

We furthered awareness of the RELX Group Tax Principles by
engaging with policymakers on responsible tax; enhanced flexible
working by putting case studies from the business on our global
intranet; submitted a Philippine Quality Award, creating a quality
template for other parts of the company; saw 34% of our global RE
Cares Champions organise a skills-based volunteering activity
for the benefit of their colleagues and communities; raised the
number of suppliers we track who have signed our Supplier Code
to 91%; and purchased renewable electricity equal to 72% of our
global consumption.

Aunwwo)
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Inthe year ahead, we know we have work to do. We willundertake
and make publicly available research on the state of science
underpinning the SDGs to further enhance the free RELX Group
SDG Resource Centre, whichwe launched in 2017 in partnership
with the United Nations Global Compact, among others, and
further expand our securityincident preparedness. We willalso
raise awareness of mental health across RELX Group to ensure
the well-being of our people, update the RELX Group Editorial
Policyto reinforce our customers’ confidence in our content,
continue toincrease our spend with US diverse businesses, and
extend IS0 14001 environmental certification to more sites.

Employees engagedin CR networks

JUBWIUOIIAUT

Of electricity purchased from renewable

sources, Green-e Renewable Energy

Certificates (RECs) and Gold Poweri-RECs We will continue to ensure CR is strategically interwoven into
allwe do.

Erik Engstrom
Chief Executive Officer
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For more information, see Business review in the 2017 Annual Reports and Financial Statements at
relx.com/go/annualreport


http://www.relx.com/go/annualreport
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Our approachto
corporate responsibility
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To be aleading company means acting with
corporate responsibility (CR), that is, with the
highest ethical standards, while channelling
our strengths to make a difference.

Tous, CRisnotaprogramme or prescriptive set of activities,
itis howwe dowhat we do on a daily basis -working toincrease
the positive (and minimise any negative) impact of our business.
Itistheresponsibility of everyone at RELX Group.

9JUBUIBA0Y

CR gives us competitive advantage. We build good relations with
customers and investors, currentand future employees, as well
as governments, non-governmental organisations (NGOs) and
the communities in which we live and work.

91doay

CRunderpins our business strategy to deliverimproved outcomes
for our customers by combining content and data with analytics
andtechnologyacross global platforms. It helps us build leading
positionsin our markets by leveraging our skills and assets.

Inour 2017 Annual Reports and Financial Statements we
outline our principal risks, which map to our CR priorities,
including meeting customer needs, attracting and retaining
theright people, maintaining an ethical supply chain, and
managing our environmental footprint. We review the
implications of our identified risks to ensure appropriate
mitigation. For example, a strategic risk is customer
acceptance of our products and services; we must therefore
make certain they are reliable and high quality through
measures like the RELX Group Quality First Principles and
access initiatives to ensure all who might benefit from
them, can. See the Customer section for more information.
Indoing so, we minimise risk to our corporate reputation
and financial loss.

slawo)sny
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The CEO has responsibility to the Boards for CR. They and senior

management, as wellas the CR Forum, chaired by a senior leader

Unique contributions and involving individuals representing key functions and business

Ranked by stakeholders as our primary units, setand monitor CR performance. Thisincludes our CR

impact on society and environment objectives, which reflect the views of arange of internal and
external stakeholders as described on page 8. The CR Director
provides formal updates to the Boards and engages on key issues
with senior management, who have CR-related Key Performance
Objectives; see page 85inthe Annual Report.

JUBWIUOIIAUT

Dataprivacyand security
Ranked by stakeholders as the primary
impact for RELXGroup

saolpuaddy
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Our 2017 Annual Reports and Financial Statements can be found at
relx.com/go/annualreport

We believe in relevant, comprehensive reporting (see Appendix 4
for how we align with the Global Reporting Initiative). CRis an
integral part of our RELX Group Annual Report (see Strategic
Report), and the Chairman, CEO and CFO reference relevant CR
issuesintheir Annual Report statements.

We focus on our unique contributions as a business where we
make a positive impact through our knowledge, resources and
skills, including universal sustainable access to information,
advance of science and health, protection of society, promotion
of the rule of law and justice, and fostering communities:

e Elseviercontributestoadvancing human welfare and economic
progress throughits science and health information

¢ Risk & Business Analytics provides essentialinsight to protect
people andindustry

¢ LexisNexis Legal & Professional promotes justice through its
legalintelligence

¢ Reed Exhibitions fosters communities, enhancing productivity
and efficiency

Mapping the value chain

07

Our vision is to be aworld-leading
provider of information solutions that
improve outcomes for our professional
customers and benefit society.

Ourunique contributions are the positive impact we make
on society through our knowledge, resources and skills:

Universal, sustainable access to information

Advance of science and health

Protection of society

Promotion of the rule of law and access to justice

Fostering communities

We concentrate on the contributions we make as a business

and on good management of the material areas that affect all
companies asreflected in the sections of this report: Our unique
contributions; Governance; People; Customers; Community;
Supply chain; Environment.

Governance
Board — CEO — Business unit CEOs — CR Forum — Compliance Committees — RELX Group Working Groups*

Our unique contributions

United Nations Global Compact Ten Principles

Governing policies

RELX Group Code of Ethics and Business Conduct
Climate Change Statement

Supplier Code of Conduct [ Data Privacy and Security Policy

Health and Safety (4 Paper policy [ Accessibility policy

2 Procure @ Produce

Editorial policy

() ©» Distribute ()

 Hosting at RELX Group
data centre, 3rd party data

Code of Ethics for Senior Financial Officers
Environmental Policy
Quality First Principles

Diversity and Inclusion Statement
Product Donation policy

@ 2\ Post use

 Data gathering for Scope Il
emissions

J Use

* Accessing online content

centre or cloud

Online ¢ Server and data centre * Content development and
equipment content maintenance
Print  Paper production * Product design and
3rd party printin
«Pulp party printing
o Forest sources
Events * Raw materials for  Exhibition stand

exhibition stands manufacture

*See page 08 for RELX Group working groups

* Warehousing, packaging
and delivery of printed
products

o Attendees travel to visit
stand at exhibition venue

® Returns and unsold
printed material

¢ Printed materials

® End user reuse and
disposal of printed material

® Product donations, e.g.,
Book Aid International

o Attendees travel to visit
stand at exhibition venue

* Reuse, recycling and
disposal of exhibition
stands and materials

SuU0INGLIIU0D
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http://www.relx.com/go/annualreport
http://www.relx.com/go/annualreport
https://www.relx.com/investors/corporate-governance/code-of-ethics
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/senior-officers-code.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/supplier-code-of-conduct.pdf
https://www.relx.com/site-services/privacy
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/climate-change-statement-new.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/environmental-policy-new.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/relx-diversity.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/health-safety-policy.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/paper-policy.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/accessibility-policy-new.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/editorial-policy.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/quality-first-principles-new.pdf
https://www.relx.com/~/media/Files/R/RELX-Group/documents/responsibility/policies/product-donation-policy-jan18.pdf
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Determining what’s material

To understand which issues we should focus on, we
consider our business priorities and engage regularly
with stakeholders, setting objectives accordingly. See
engagement examplesin Appendix 1.

Inthe yearwe asked CR consultancy Carnstone to test
ourranking of 14 issues we consider material. 73 people
(employees, suppliers, NGOs, investors and peers) ranked
our CR priorities above three, indicating thatwe are
focusing on the correctissues.**

Impacton RELX Group
2017

Dataprivacyand security

2016 ranking and change
*Not rankedin2016
Having the right people 1

Governance & ethical practice

Responding to customer needs

Editorial standards

Access toinformation

Promoting diversity

W[ ||| |W N —

Transparent, comprehensive reporting

9 Health, safetyand well-being

10 Unique contributions

11 Sustainable supply chain

Wlo|N|o~|o| =]~

12 Tax, pensionsandinvestments

N

13 Supportingourcommunities

~o

14 Manage environmentalimpacts

Impactonsociety & the environment
2017

2016 ranking and change

1 Unique contributions —
2 Supporting our communities 3
3 Governance & ethical practice 5
4 Accesstoinformation 6
5 Managing environmentalimpacts 2
6 Promoting diversity I
7 Data privacyand security *Notrankedin2016
8 Having theright people 10
9 Sustainable supply chain 4
10 Health, safetyand well-being

11 Respondingtocustomerneeds 9
12 Editorial standards 8
13 Transparent, comprehensive reporting 12
14 Tax, pensionsandinvestments 13

**The survey asked people to rank the priorities onascale of 1-5,where 1="noreal
impact’ and 5= "verysignificantimpact’

Engagement

Ourthinkingisinformed by extensive internal and external
engagement, including stakeholder consultation.

We engage with external stakeholders who inform our CR objectives,
provide insightinto risks and opportunities and best-practice.

External:
Investors, government, customers, NGOs, local
communities, suppliers, industry networks

Internal:
Wellness Champions,
Quality First Principles Working Group,
Socially Responsible Supplier Group,
Green Teams, Employee
Resource Groups,
Environmental Champions
Network,

08

We involve more than 900 colleagues across the Group in our
CR networks -whoin turn reach thousands of people across the
company.

Eachyearwe hold a Stakeholder Forum to hearinternaland
externalviewpoints onanimportantaspect of CR for our business.
In 2017, the Stakeholder Forum focused on truth, trustand reliable
contentand implications for our business. Speakersincluded
Professor Charlie Beckett from the London School of Economics’
Department of Media and Communications and Director of Polis
(LSE’s think tank to provide a forum for public debate and policy
intervention on news journalism); Tracey Brown, Director at Sense
About Science, acampaigning charity that challenges the
misrepresentation of science and evidence in public life; Richard
Horton, Editor of The Lancet; Pim Stouten, VP Global Strategy, BIS
at LexisNexis Legal & Professional; and Barbara Ortner, Head of
Market Reporting at ICIS, part of Risk & Business Analytics. The
event was live streamed and made available to allemployees on
the globalintranet following. Participants were unanimous in their
view that the era of 'fake news’ creates an opportunity for us to
showcase robust processes across our business units thatensure
reliable content.

. Global Compact

'LEAD

PARTICIPANT

Commitment to the United Nations
Global Compact

The United Nations Global Compact (UNGC] links businesses
around the world with UN agencies, labourand civil society in
support of Ten Principles encompassing human rights, labour,
the environment and anti-corruption. Each year we work to
further UNGC principles within RELX Group and beyond; we
demonstrated leadershipin 2017 by becominga UNGC LEAD
company, contributing to their Blueprint for SDG Leadership
Platform, joining the Board of the UNGC Network UK; supporting
and presenting at their Making Global Goals Local Business
conferenceinIndiaand atthe 2017 Leaders Summit, where
LexisNexis Legal & Professional’s Teresa Jennings was named
an SDG Pioneer for the Rule of Law.

The UNGCisapartnerinthe RELXGroup SDG Resource Centre,
which features UNGC contentand UNGC Chief Executive, Lise
Kingowas a guest speaker at the launch of the Resource Centre.
The Inspiration Day brought together more than 100 attendees
from business and civil society to inspire action and collaboration
toadvance the global goals.

Throughout the year we sought ways to promote the UNGC's
Business for the Rule of Law, which LexisNexis Legal &
Professional’s CEO Mike Walsh highlighted when accepting
Freedom House’s 2017 Rule of Law Award.

We announced the winners of the seventh RELX Group
Environmental Challenge at the CEO Water Mandate’s World
Water Week conference in Stockholm, Sweden. Our 2017
Communication on Progress, areportrequired of signatories
eachyear, was reviewed by our UK peers and attained the UNGC'’s
advanced level.

Forhowwe putthe Ten Principlesin practice over the pastyear,
see our 2017 Communication on Progress.

SuU0INGLIIU0D
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https://www.unglobalcompact.org/participation/report/cop/create-and-submit/advanced/351251
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Our employees, products and shows regularly receive awards for excellence. In 2017, for example:

Scientific, Technical & Medical

p

Risk & Business Analytics

09

<

Elsevierwon Frost & Sullivan’s
Technology Innovation Award
2017 for ExpertPath™and
STATdx® - diagnostic support
products for pathologists and
radiologists

Legal

Elsevierwonthe Illustrated
Book Award and four first
prizes at the 2017 British
Medical Association’s (BMA)
Medical Book Awards

Flight Ascend, part of Risk &
Business Analytics, retained
the Appraiser of the Year
award at the Aviation 100
Awards

Exhibitions

LexisNexis Risk Solutions
retained the Best Financial
Crime Intelligence and
Research Dataaward at
the Compliance Register
Platinum Awards 2017

-

Lexis Advance® won “Best
Legal Solution” awardin the
2017 SIIACODiE Awards for
the bestinformation-based
solution designed for the
legal professional

P Y2

LexisNexis Regulatory
Compliance was recognised
atthe Australian Business
Awards 2017 for Product
Excellence

SNCDP

DISCLOSURE INSIGHT ACTION

Reed Exhibitions’ Comic Con
Indiawon two gold awards
andonesilver award at the
‘Wow’ Awards, India including
Best Exhibition

E:‘EﬁhEEN
POWER

PARTNER

Reed Exhibitions Greater China
received the Excellencein
Organization Development
Award 2017 for HR practices
and CR activities

FTSE4Good

Constituent of the Ethibel
Sustainability Index
-included for
Excellence Europe and
Excellence Global

RE |100

CcDP

- Climate programme score: A-
- Forestprogramme score: A-
-Water programme score: B

EURONEXT
\Wgee

EPAGreenPower Leader
-Top 100

[150 14001 2004]

FTSE4Good Index
Includedin

- FTSE4Good Global Index
-FTSE4Good UK Index

- FTSE4Good Europe Index

RE100
-member

ECPI ™) semen
r

EuronextVigeo
-UK20
-Eurozone 120

SEAL

-Benelux 20
- Europe 120

1S0 14001
- certified

ekomresearch

STOXXGlobal ESG
LeadersIndices
—included

CRRA

CRReportingAwards'17

ECPlIndices
-included

SEAL award for Business

Sustainability

-2017winner for
Organisational Impact

Oekom Corporate
Responsibility Rating
- Prime status

Corporate Responsibility

Reporting Awards "17

-Top 10 Best Corporate
Responsibility Report

- Top 10 Best Carbon
Reporting

SuU0INGLIIU0D
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=l
o
o
2017 2016 2015 2014 2013 <
7355 6,895 5,971 5,773 6,035 §
Number of full-time equivalent employees [year-end)* 31,000 31,200 30,000 28,500 28,200
Percentage of female employees (%)* 51 52 52 53 53
Percentage of female managers (%)* 43 43 L A Lb =
C
Percentage of female senior operational managers (%) 29 28 31 29 30 .
=3
Total cash and in-kind donations (products, services 7.5 71 6.1 6.0 5.6 g ®
andtime) (Em) @
Market value of cash and in-kind donations (Em) 12.6 16.5 13.7 13.5 13.2
Percentage of staff volunteering (%)? 45 39 37 32 31
Total number of days volunteered in company time 12,670 10,980 10,525 9,610 10,165 o
o
<
)
Incident rate (cases per 1,000 employees)” 0.55 0.75 0.93 0.99 110 =
>
Frequency rate (cases per 200,000 hours worked)* 0.06 0.09 0.11 0.1 0.12 o
Severity rate (lost days per 200,000 hours worked)”* 1.15 2.09 2.03 4.90 1.81
Number of lost time incidents (>1 day)” 17 22 26 25 31
Number of key suppliers on SRS database** 344 383 399 499 613 -
Number of independent external audits” 83 89 86 56 56 §
Percentage signing Supplier Code of Conduct (%)* 91 89 88 84 79 @
Total energy (MWh]* 186,228 195,556 207,093 222,658 239,187
Renewable electricity (MWh) * 117,799 107,124 91,418 88,328 77,293
Percentage of electricity from renewable sources (%)%* 72 62 50 46 38
Water usage (m®)" 344,918 337,889 337,645 343,661 401,788 o
6 &
Scope 1 (direct) emissions” 8,231 7,966 7,446 8,932 11,602 %
Scope 2 (location-based) emissions” 84,590 91,913 95,947 109,129 113,691 @
Scope 2 (market-based) emissions”® 21,831 32,153 - - -
Scope 3 (business flights)’* 58,034 53,847 54,958 50,191 56,492
Total emissions using scope 2 (location-based) emissions” 150,855 153,726 158,351 168,253 181,784
Total emissions using scope 2 (market-based) emissions”® 88,096 93,966 - - - -
: 3
Total waste (t)* 6,664 7107 7,604 9,860 10,262 g
Percentage of waste recycled (%)* 69 70 70 b4 66 =
Percentage of waste diverted from landfill (%)* 76 76 75 70 69
Production paper (t]* 36,484 46,128 51,285 52,163 49,410
Sustainable content (%)°" 100 100 100 100 100 @
C
1 Senioroperationalmanagersare defined asthose managersuptoandincluding three reporting lines from the CEO. E
2 AllGroup employees can take up to two days off peryear (coordinated with line managers) to work on community projects that matter to them. Number of staff volunteering ﬁ
reflectsthe number of staff using their two days, as wellas those who participated in other Group-sponsoredvolunteer activities. 5
3 Accidentreporting covers 96% of employees. 5
4 We continuetorefine our supplier classification and hierarchy data, contributing to changesinthe number of suppliers we track year-on - year.
5 Wepurchaserenewable electricity on greentariffs at key locations in the UK, Austria, Germany and the Netherlands. In the US, we also purchase and retire Green-e
certified Renewable Energy Certificates (RECs). We purchase Gold Power i-RECs in Thailand.
6 Market-basedand location-based emissions have beenreportedin compliance with the updated GHG Protocol guidance. See our reporting guidelines
and methodology for more details. m
7 Datacollected from approximately 95% of the group based on airtravel spend. Allyears use the DEFRARF emissions factor for air travelin Scope 3 (other). 2017 figures 2
include data from additional countries/divisions contributing to the increase in reported emissions. g'
8 Wastefiguresrepresentalloperations, including estimates from non-reporting locations. =)
9 Allpaperwegradedin2017-90% of total production stock - was graded PREPS grade 3 or 5 (known and responsible sources). (3,,
10 Data reporting methodology assured by LBG. See Appendix 2 for LBG assurance statement 2017. =

~ DataassuredbyEY.SeeAppendix3for EYassurance statement2017.

See ourZ reporting guidelines and methodology for more details.

saolpuaddy
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We set meaningfultargets and measure progress against them.

Materialissues

See page 15-22for
moreinformation

2017 objectives

Advance of science
and health: expand
“Research Without
Borders” to build
editorial skills
through journal
mentoring and
training

Protection of society;
help broadenreach
of ADAM programme;
new training
programmeon
missing people for
UK law enforcement

Promotion of the rule
of lawand accessto
justice: assist UN
Global Compact
(UNGC)in embedding
Business forthe Rule
of Lawand work with
UN Development
Programme and
Member States to
supportreporting
progress onSDGs

Fostering
communities: World
Travel Market (WTM]
to convene travel
industry roundtable
for collaboration on
responsible tourism
key challenges,
including
anti-trafficking
initiatives

Universal, sustainable
access toinformation:
launch free access SDG
Resource Centre

Achievement

20 Elsevier research experts
spentacombined 48 weeks
training African health journal
teamsin Democratic Republic of
Congo (DRC), Ethiopia, Ghana,
Kenya, Malawi, Mali, Rwanda,
and Uganda

Additional training heldin
Amsterdam for editors from Mali
MedicalJournaland the DRC’s
Annales Africaines de Médecine

ADAM programme

platform extended to
allowindividuals toreceive
missing child email alerts; 14
children found through ADAM
in2017

Supporting new missing child
casestraining course for UK
policing

Micro-site created on SDG
Resource Centre for Global
Alliance on Reporting Progress
on Peaceful, Justand Inclusive
Societies asarepositorytoaid
Member State reporting on
SDG 16

Created Business for the Rule
of Law Café in partnership

with UNGC Network UK with
participation from customers,
peers,academiaand colleagues
toshare information on going
beyond legal minimums to
advance the rule of law

Largestresponsible tourism
programme at WTM London to
date with 27 sessions, including
two focused onincreasing
awareness of modern slavery,
trafficking, humanrights and
orphanage tourism

Roundtable at House of Lords
with leadersintourismand other
fields todiscuss tangible ways of
addressing child trafficking and
tourismand orphanage tourism

RELX Group SDG Resource
Centre launched at Inspiration
Day drawing 100+ attendees
Nearly 10,000 unique visitors by
year-end; 34% of visitorsvia
organicsearch

Nearly 200 subscribers to

2018 objectives

Advance, and make
publicly available,
researchonthe

state of science
underpinning the SDGs

Partner with the
National Centre for
Missing & Exploited
Childrento expand
ADAM programme
emailalertsto US
consumers; advance
training course for UK
policingon missing
cases

Rollout RELX Group
Rule of Law Cafés
across multiple
jurisdictions
Advance sustainability
contentacross show
portfolios

New functionality for
SDG Resource Centre
including integration of
UN and other partner
content

By 2030

Use our productsand
expertise toadvance
the Sustainable
Development Goals
(SDGs), among them:

= SDG 3: Good health
and well-being

= SDG 4: Quality
education

= SDG 10: Reduced
inequalities

= SDG 13: Climate action

= SDG 16: Peace, justice
and stronginstitutions

Enrichthe SDG

Resource Centre to

ensure essential

content, tools and

eventsonthe SDGs are

freely available toall
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RELX Group

Corporate Responsibility 2017

Introduction

12

Materialissues

2017 objectives

Achievement

2

018 objectives

By 2030

Governance

[ see page 23-26 for
moreinformation

= Expandfraud
preventionand cyber
security awareness
effortsand continue
totightenrelated
controls

Continued programme of
technology controls, training,
reportingand investigations,
with employee simulations to
reduce susceptibility to phishing
attacks

Lessthan 4% susceptibleona

benchmark simulationin Q4 2017
(industry average 21.8%)

More structured
approachto
compliance training
foremployeesin
higher-risk roles
and locations
acrossthe Group

Established resource library
containing 35 presentations
encompassing competition
law, anti-bribery, culture of
compliance, harassment, trade
sanctions and management

More than 2,400 employees
received advancedin-person
compliance training conducted
by RELXCompliancein
collaboration with business
unit leads

Broaden awareness
of RELX Tax Principles
in external
communications,
withinternal training
for relevant staff

Tax Principles refreshed and
incorporated into tax strategy
published on RELX Group
website

Briefings for key internal
stakeholders; roll-out of
interactive training underway

Expand corporate
securityincident
response
preparedness using
acombination of
technology,
awareness training
and simulations

Establish risk
mitigation framework
for monitoring
operational
effectiveness of key
internal compliance
controls

Engagementonrule
of tax law

Undertake consistent
actions that reinforce
excellencein
corporate governance
and compliance
withallapplicable
legislationand our
principlesand policies

People

[ see page 27-35for
moreinformation

Scalewomenin
technology mentoring
programme; mentor
pilot for high-potential
women

New cohort of 27 mid-career
women intech menteesand
27tech mentors from US, UK
and China (16 mentors/mentees
in2016)

Mentoring programme for
high-potentialwomen
co-sponsored by two senior
female leaders: RELX Group
Global HR Director and Reed
Exhibitions" EMEA President

Enhance flexible
working policies

Mapping of flexible working
policiesacrossallbusiness
units tounderstand policies
andtrackinginplace

Flexible working case studies
highlighted on globalintranet

Introduce aworkplace
well-being award
scheme

60 applications received for
wellness project funding

Review by RELX Group
Wellness Champions

= ConductaGlobal
Employee Opinion
Surveyincluding
questionson culture,
ethicsand well-being

Update D&I Strategy
including launch of
D&l progress
indicators

External partnership
toraise awareness of
mental healthacross
RELX Group

Focusontalent
development, diversity
andinclusion, and
well-being, toensure
ahigh-performingand
satisfied workforce
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RELX Group

Corporate Responsibility 2017

Introduction

13

Materialissues

2017 objectives

Achievement

2018 objectives

By 2030

Customers

[ see page 36-42for
moreinformation

= Pursue Philippine
Quality Awardas a
demonstration of
drive for quality
excellence

Application submitted with PQA
site visit following; decisionin
2018

Createrole plays for
sales staff showing
CRasaSales Tool
inaction

CRasaSales Toolvideo featuring
colleaguesacross RELXGroup
Created CRatRELX Group

desk drop; guidance to sales
colleaguesonfostering CR
dialogue with customers

Improve reporting on
compliance with
customeraccessibility
requests

New accessibility report breaks
down customer Voluntary
Product Accessibility Template
(VPAT), showing alignment with
each criteria of Section 508
Standards of the US Workforce
Rehabilitation Act

= RELXGroup Editorial
Policy update and
training

New CRasaSales
Tool curriculum:
Customersandthe
SDGs

Introduce RELX Group
Accessibility awards
torecognise
exceptionalemployee
effortstoadvance
accessibility

Increase our customer
base acrossourfour
business units through
active listeningand
engagement, anda
focus on editorial and
quality standards, and
accessibility

Community

[7 see page 43-49 for
moreinformation

Ensure at least 60%
of offices have an
RE Cares Champion

72% of offices have an
RE Cares Champion

Expansion tonew locations
including Russia, South Korea,
Taiwan and the UAE

Increase skills-based
volunteering

Six percentage pointincrease
34% of RE Cares Champions
organised at leastone

skills-based volunteerevent
vs28%in 2016

= Fosterdevelopment
of youth employability
skills

= Researchimpact of
RE Cares on staff
retention

Use ourunique
contributions to advance
education for
disadvantaged young
people;track the

impact of community
investment activities
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RELX Group

Corporate Responsibility 2017

Introduction

14

Materialissues

2017 objectives

Achievement

2

018 objectives By 2030

Supply chain

[ see page 50-55for
moreinformation

= Increase number of
suppliersas Code
signatories

91% ontracking list versus 89%
in2016

Continue using
Corrective and
Preventative Actions
tooltoensure
continuous
improvementin
auditresults

83 audits completed

Continue toadvance
US Supplier Diversity
programme

Minority, women and
veteran-owned spend
increased by 8%

Spend with diverse suppliers
was 11.4% of total US spend

Increase number of
suppliersas Code
signatories

Reduce supply chain
risksrelated to
humanrights, labour,
the environmentand
anti-bribery by
ensuringadherence
toour Supplier Code
of Conduct through
training, auditing and
remediation; drive
supply chain
innovation, quality and
efficiencies through
astronganddiverse
network of suppliers

Continue using audits
to ensure continuous
improvementin
supplier performance
and compliance
Continue toadvance
the US Supplier
Diversityand
Inclusion programme

Environment

[7 see page 56-67for
moreinformation

35% of locations to
achieve five or more
new Group
Environmental
Standards

36% of locations achieved five or
more Group Environmental
Standards

Purchase renewable
electricity equalto
70% of global
consumption

72% purchased through
renewable sources, Green-e
Renewable Energy Certificates
(RECs) and Gold Poweri-RECs

Achieve IS0 14001
Environmental
Management System
certificationatthree
additional locations

Achieved at three additional
locations: St Louis (US), Holborn
(UK) and Alphabeta (UK)

Certification equivalentto 19%
of total by headcount

40% of locations to
achieve five or more
Group Environmental

Standards
= Purchaserenewable  People;tracktheimpact
of community

electricityequalto 80% ° o
of global consumption investment activities

= Achieve IS0 14001
Environmental
Management System
certificationatthree
additional locations

Use ourunique
contributions to advance
education for
disadvantaged young

We worked with EY on assurance of our 2017 data relating to environment, health and safety, people and supply chain as indicated in the
summary table on page 10. EY’s conclusions are in Appendix 3.
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Our unique
contributions

Why

We believe we have the most significant impact when we
apply our expertise to areas such as universal, sustainable
access to information, advancing science and health,
protection of society, promotion of the rule of law and
access to justice, and fostering communities. By focusing
on our unique contributions, we benefit others, create

new opportunities and add value to RELX Group by
building trust with internal and external stakeholders.

2017 objectives

 Advance of science and health: expand “Research Without
Borders” to build editorial skills through journal mentoring
and training

* Protection of society: help broaden reach of ADAM
programme; new training programme on missing people
for UK law enforcement

e Promotion of the rule of law and access to justice: assist
UNGC in embedding Business for the Rule of Law and work
with UN Development Programme and Member States to
support reporting progress on SDGs

* Fostering communities: World Travel Market (WTM] to
convene travel industry roundtable for collaboration on
responsible tourism key challenges, including anti-
trafficking initiatives

¢ Universal, sustainable access to information: launch free
access SDG Resource Centre

Key issues in this section

15 Why

15 2017 objectives

16 Scientific, Technical & Medical
18 Risk & Business Analytics

19 Legal

20 Exhibitions

21 Across RELX Group

22 2018 objectives
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B A Related
/o N SDGs

Our unique contributions

Our unique contributions are the positive
impactwe make on society through our
knowledge, resources and skills.

Scientific, Technical & Medical

Elsevier, the world’s leading provider of scientific, technical
and medicalinformation, plays animportant role in advancing
human welfare and economic progress through its science
and health information, which spurs knowledge and enables
critical decision making.

Tobroaden access toits content, Elsevier supports programmes
where resources are often scarce. Among them is Research4Life,
apartnership with UN agencies and approximately 200 publishers;
we provide core and cutting-edge scientific information to
researchersin 100 developing countries. As a founding partner
and the leading contributor, Elsevier provides over a quarter of the
material available in Research4Life, encompassing approximately
3,000 Elsevierjournalsand 20,000 e-books. In 2017, there were
2.4m Research4Life article downloads from ScienceDirect.

In2017, The Lancet Countdown Initiative launched an international,
multidisciplinary research collaboration between academic
institutions and practitioners across the world, to track progress
on the complex association between health and climate change,
including the health impacts of climate hazards; health resilience
and adaptation; and the health co-benefits of climate change
mitigation. The authors provide examples of how rising
temperatures are correlated with anincrease ininfectious
disease transmission.

Research4lLife article downloads from Elsevier’s
ScienceDirect

Elsevierjournals available through Research4Life
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RELX Group

® 2017 objective:

Africanresearchtoaddress African challenges

Elsevier staff have deep research knowledge, including how
editors, using the peer review process, choose the best work
avoiding plagiarism and conflict of interest, and the best means
of dissemination, including open access. They are sharing this
knowledge with African health journals through Research
without Borders in partnership with the African Journal
Partnership Program (AJPP), a US National Institutes of Health
research capacity building initiative, also supported by the US
National Library of Medicine and the Council of Science Editors.
Itis of critical benefit: African researchers are on the frontline
of health challenges like insect-borne disease, high infant
mortality, polio and HIV/AIDS.

Invaluable African researchis often not available to African or
internationalresearchers. Research without Borders, which
alsoengages othertop journal publishers, isworking to change
this. Founded in 2004, the AJPP provides support to African
health journalsin countries such as the Democratic Republic of
Congo (Annales Africaines de Médecine), Ethiopia (Ethiopian
Journal of Health Sciences), Ghana (Ghana Medical Journal),
Kenya (Annals of African Surgery), Malawi (Malawi Medical
Journal), Mali [Mali Medical], Rwanda (Rwanda Journal of
Health Sciences) and Uganda (African Health Sciences). With a
grant from the Elsevier Foundation of $204,000 (2016-2018),
Elsevier staffare providing publishing and marketing,
operations and technology training.

Inthe 2016 pilot, Elsevier experts offered four weeks of
training; in 2017 thatincreased to 48 weeks.

Linked to SDG 17:
@ Partnerships for the Goals

Target 17.9: Enhance international support for
implementing effective and targeted capacity-building
in developing countries to support national plans to
implement all the Sustainable Development Goals,
including through North-South, South-South and
triangular cooperation

Corporate Responsibility 2017  Our unique contributions 17

Related
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InSeptember 2017, Elsevier also brought two journal teams
from the DRC and Mali for aweek-long intensive training
session in Amsterdam with five volunteers from our
Amsterdam, Paris and London offices.

In 2017, Cynthia Clark, Director of Digital Journals at Elsevier
spenta month collaborating with the Malawi Medical Journal
team, working closely with Dr. Lucinda Manda-Taylor, the
journal’s Editor-in-Chief, and considered it, “one of the most
professionally rewarding opportunities of my life (image left).”

Read more about Research Without Borders.

Elsevier experts spent48weeks assisting African
health journals

Linked to SDG 3:
L2 Good health and well-being

Target 3.13: Strengthen the capacity of all countries,
in particular developing countries, for early warning,
risk reduction and management of national and
global health risks
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Risk & Business Analytics

Risk & Business Analytics’ tools and resources help law
enforcement keep communities safe and help protect society by
detecting and preventing fraud across a range of business sectors
andatthe USfederal, state and local government level. Since
2013, the Florida Department of Children and Families has used
LexisNexis Risk Solutions identity management solutions to
prevent food stamp fraud and improve operational efficiencies,
achieving atotal cost avoidance of more than $843.7m.
Colleaguesinthe Government Solutions and Commercial

3 g
oWl

Healthcare teams beganworkin 2017 on helping combat
opioid abuse. A central objective is to provide pharmacies and
doctorsamong otherswith a clear view of identities to identify
inappropriate drug distribution behaviour.

In 2017, Proagrica, dedicated to feeding the world sustainably
through its content and solutions, launched Future Farming,
to help farmers use local, national and internationalfield, crop
and other data to make better farming decisions.

® 2017 objective:
Protection of society

Help broaden reach of ADAM programme;
new training programme on missing
people for UK law enforcement

Using our technology and time to bring missing childrenhome
We developed the ADAM programme more than 17 years ago
to help the National Centre for Missing & Exploited Children
(NCMEC) in the US to find missing children. ADAM distributes
missing child alert posters to law enforcement, hospitals,
libraries and businesses within specific geographic search
areas. The system was expanded in 2017 to allow individuals
toreceive an emailalertwhenachild is reported missing near
tothem. Intheyear, 14 children were found through ADAM,
bringing the total number of children recovered to 177 since
the start of the programme in 2000.

In 2017, we added arectangular search capability to ADAM that
allows NCMEC to focus on a highway where a missing child and
abductor may be travelling in order to distribute posters to
recipients along the relevant corridor. Combining this filter
along with the system’s radius search allows for broad, yet
targeted, poster coverage.

Colleagues alsoworked inthe year onadding new functionality
to ADAMto allow members of the US public to sign up for missing
child emailalertsintheirarea. The opt-in form, approved after
vetting, is available from both the NCMEC and LexisNexis Risk
Solutions sites; the 2017 pilot will be expanded widely in the
yearahead.

Linked to SDG 16:
Peace, justice and strong institutions

Target 16.2: End abuse, exploitation, trafficking and
allforms of violence againstand torture of children

We also worked with Missing People and the UK National Crime
Agency to support their Child Rescue Alert service, which
disseminates missing alerts via text message, and scoped a
training course with Missing People and Charlie Hedges
Advisory (Hedges, a former police officer and advisor to Amber
Alert Europe, is one of the UK’'s foremost experts on missing
persons) to assist law enforcement, schools, hospitals and
others with missing cases, particularly those involving children
who are abducted and/or trafficked.

[/ Read more about the ADAM programme.

66

LexisNexis is using its skills and
experiences to make a difference
in children’s lives.

John Clark Presidentand CEO, National Center
for Missing & Exploited Children

177

Children have been located since the start of the
programme in 2000

1.8m+

Recipients of automated ADAM alerts in 2017 including
law enforcement, news outlets, hospitals, schools,
social servicesand private enterprises
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Legal

LexisNexis Legal & Professional promotes the rule of law and
accesstojustice throughits products and services. During 2017,
we collaborated with the Republic of Fiji to consolidate the
country’s laws and make them publicly available for the first time.

We assisted the United Nations Global Compact (UNGC) and other
UN agencies to promote business engagement on the rule of law
throughout the year, including by supporting the documentation of
land rights in Myanmar. In the year, we launched the Rule of Law
Café, in partnership with the UNGC Network UK, giving peers and
members of the legal community an opportunity to share their

UNITED STATES
INSTITUTE OF PEACE

® 2017 objective:

Going beyond legal minimums

General Counsel for LexisNexis Legaland Professional, lan
McDougall says, “the rule of law means equality under the law;
anindependentjudiciary; accessto the law; and access to
remedy. Accordingly, we advanced the principles of the UN
Global Compact’s Business for the Rule of Law throughout
2017, fostering dialogue on going beyond legal minimums
among the business, government, civil society, legaland
academic communities. We moderated a rule of law workshop
for officials in EL Salvadorin conjunction with the Inter-
American Bar Association and showcased opportunities
around the rule of law at the Conference of Western Attorneys
General. We began writing the legalimplications of each SDG
foran SDG Legal Guide to be published by Advocates for
International Development, which will be featured onthe
RELXGroup SDG Resource Centre.

Linked to SDG 16:
Peace, justice and strong institutions

AITED STATES
“UTE OF PEACE

3 g
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Related
SDGs

effortstoadvance the rule of law. In 2017, LexisNexis Legal &
Professional received Freedom House’s Corporate Leadership
Award forits work to advance the rule of law.

LexisNexis Legal & Professional was also named in the CSR Top
10 by the Australian Centre of Corporate Social Responsibility, for
its policies and commitment to embed corporate responsibility
throughout the business. The business unitalso won the Financial
Times Innovative Lawyers Award 2017 in recognition of the efforts
of the global legal team to advance the rule of law and access

to justice around the world.

4 COLLABO

We served on the Steering Committee of the Global Alliance for
Reporting Progress on Peaceful, Justand Inclusive Societies,
an SDG Resource Centre partner, which was formed by UNDP,
UNESCO, UNODC and UNGC to support the measurementand
advancement of SDG 16 among others.

LexisNexis Legal & Professionaljoined forces with Colin
Biggers & Paisley Foundation in 2017 on Juris, a pilot allowing
legal professionals to collaborate with legal bodies in
developing countries on probono projects. Among them was
international contract law training, utilising LexisNexis legal
materials, for more than 50 public prosecutors from Myanmar’s
Union Attorney General's Office (UAGO) and Department of
Energy,amongothers.

We also highlighted the rule of law at the 2017 UN High-level
Political Forum, the US Institute of Peace, the Centraland
Eastern European Law Initiative Institute (CEELI) and the Wilson
Center.

Tomark US Independence Day, LexisNexis Legal & Professional
released new data correlating the rule of law and life, liberty
and happiness. Among 98 countries analysed, the data indicates
the strongera country’s rule of law, the greaterit performs
against measures of life expectancy, civil liberty and happiness.

View the life, liberty, happiness and rule of law graphic.
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Exhibitions

Reed Exhibitions” events strengthen communities and support
our CRfocus areas.

Eachyear, World Travel Market (WTM), Reed Exhibitions’ flagship
show for the traveland tourismindustry, holds World Responsible
Tourism Day, whichincludes the Responsible Tourism awards.
Inrecognition of the 2017 International Year of Sustainable
Tourism for Development, leaders were chosen for how they are
demonstratingimpactand their alignment with one or more of the
SDGs. Among the winners was Sapa o Chau, a Vietnam based
social enterprise committed to empowering women and ethnic
minorities through tourism.

© 2017 objective:

Bringing the tourismindustry together to address
sustainability challenges

Inthe UN’s International Year of Sustainable Tourism for
Development, Reed Exhibition’s World Travel Market (WTM])
London brought the industry together - including 5,000
exhibiting destinations, technology and private sector
companies and approximately 50,000 attendees - forits largest
responsible tourism programme to date, with 27 sessions
across the show’s three days.

Human rights and the environment were two critical themes.
AMajor Environmental Challenges: Carbon & Water session
featured Jon Proctor, Chief Executive, Green Tourism; Linh Le,
Group Managing Director, ASIADMC; Lisa Walker, CEO,
Ecosphere; and Nicolas Perin, Programme Manager,
International Tourism Partnership. The discussion was framed
by a recognition that tourismis both a cause and avictim of
climate change - excessive temperatures, storms and fire have
damaged destinations. Tourists also utilise large volumes of

Linked to SDG 8:
ﬁ/" Decentwork and economic growth

Target 8.7: Take immediate and effective measures

to eradicate forced labour, end modern slavery and
human trafficking and secure the prohibition and
elimination of the worst forms of child labour, including
recruitmentand use of child soldiers, and by 2025 end
child labourinallits forms

Corporate Responsibility 2017  Our unique contributions 20
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In2017, more than 1,700 science and marine technology
professionals from 46 countries attended Reed Exhibitions’
inaugural Oceanology International North America conference
and exhibitionin San Diego. Among conference topics was
sustainable port management and environmental protection.

Alsointheyear, Reed Expositions organised its second World
Efficiency Solutions show in Paris, France under the patronage of
Emmanuel Macron, President of the French Republic. The event
attracted 6,000 participants and 200 exhibitors bringing together
those creating and those needing low carbon solutions; 400
matchmaking sessions took place over the show’s three days.

waterin places of water scarcity, yet such places need tourism
dollars for economic development. The prevailing view was that
there was much more that could be done to use water more
efficientlyand toreduce the sector’s greenhouse gas emissions.

Inasession on Human Rights: Traffickingand Modern Slavery, the
University of West London’s Alexandros Paraskevas estimated
thatthere are more than 100,000 enslaved personsworkingin
the European hospitality industry. Other speakersincluded
Caroline Meledo from Hilton, Jenny Stevenson with Border
Force UK, and Marcio Favilla, Executive Director for Operational
Programmes and Institutional Relations at the UN World
Tourism Organisation. There was consensus that those touching
the tourismindustry - including hotel personnel, immigration
officials, and the travelling public, need clearinformation about
whatto look forand howto reportany concerns.

In2017, WTM also held a roundtable at the UK House of Lords,
hosted by Baroness Morris of Bolton, with leaders in tourism and
otherfields to discuss tangible ways of addressing child
trafficking and tourism and orphanage tourism. According to
Emeritus Professor Harold Goodwin, Founder Director of the
International Centre for Responsible Tourism, who led the
discussion, following on from the roundtable, the issue was
addressed at WTM; the UK’s Border Force provided advice about
stepsthose intheindustry cantake if they have cause for concern.

The 2017 WTM Responsible Tourism Awards, presented on the
show’s final day, focused on the SDGs, including SDGs 8 [decent
work and economic growth), 12 (responsible consumption and
production) and 14 (life below water), which specifically
mention tourism. Winnersincluded Village Ways, India named
best for poverty reduction and Chobe Game Lodge, Botswana
named best for carbon reduction.

WV, Linked to SDG 8:
‘“ Decentwork and economic growth
Target8.9: By 2030, devise and implement policies

to promote sustainable tourism that creates jobs and
promotes local culture and products
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I (B2 Related
o SDGs
Across RELXGroup

We draw on expertise across the Group to advance initiatives
aligned with our unique contributions.

In 2017, we launched the free RELX Group SDG Resource Centre
toadvance awareness, understanding and implementation of

the 17 SDGs to end poverty, protect the planet, and ensure
prosperity for all people by 2030. The site features articles, tools,
news, events, networking and originalresearch, includingin 2017,
areview of education and sustainable development (SDG 4) with
citable statistics on scholarly output, impact and collaboration.

Leading-edge information on the Sustainable Development Goals

Articles, tools, reports, events and more

GOODHEALTH
AND WELL-BEING MTIJH

“we N

13

i
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® 2017 objective:

Illuminating the SDGs for everyone

In 2017, we launched the free RELX Group SDG Resource Centre
(sdgresources.relx.com) to advance awareness, understanding
and implementation of the 17 SDGs which aim to end poverty,
protect the planet, and ensure prosperity forall people by 2030.

Toilluminate the SDGs, the site features leading edge articles,
reports, tools, events, videos and legal practical guidance from
across RELX Group. Italso features content from partners,
including the United Nations Global Compact and the United
Nations Development Programme.

We have developed original research for the site, includingin
2017, areview of education and sustainable developmentin
support of SDG 4 with statistics on scholarly output, impactand
collaboration. Among key findings are that worldwide scholarly
outputinthefield had a strong compound annual growth rate of
10.3% overthe period (2012-2016), with 68% of output produced
by highincome countries, with only 0.3% originating from low
income countries. However, while there is limited North-South
collaboration, the lion’s share of lower income country output
derives from collaboration with higherincome countries,
demonstratingitsimportance.

The SDG News Trackeris available on the homepage for up-to-the
minute news aboutthe SDGs from around the world, which
searches millions of articles published daily across 77,000 news
sources in multiple languages including the six UN languages
(Arabic, Chinese, English, French, Spanish and Russian), as well
as German.The SDG Resource Centreis also fostering discussion
about SDG solutions through our Mendeley reference
management and online social networking platform.
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SDG Resource Centre Zan™

DECENT WORK AND
EGONONIG GROWTH

1 PEALE, JUSTICE 17 PARTNERSHIPS
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SUSTAINABLE
DEVELOPMENT
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We held SDG Inspiration Day at London’s Southbank Centre to
launch the SDG Resource Centre drawing over 100 participants
from business, government, civil society and the artsin
partnership with the Business Commission for Sustainable
Development, the UN Global Compact Network UK and the
Responsible Media Forum. Topics ranged from disruptive
technologytoadvance the SDGs to business leaders and the
SDGs, a conversation facilitated by broadcasterand journalist,
LucySiegle featuring Elsevier CEO Ron Mobed; LexisNexis
Legal & Professional CEO Mike Walsh; and Reed Exhibitions
CEQ Chet Burchett.

Watchvideos from Inspiration Day.

Sources power the SDG News Tracker, providing up-to-
the minute news on the SDGs from around the world
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https://www.youtube.com/playlist?list=PL32TBOhp6ILnTkBdoEOsPwP8Mjqofud4m
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Related
SDGs

Across RELXGroup
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Anartisttranslated conversations and comments from the RELX Group Inspiration Dayin graphic form.
[ View the image onthe RELXGroup SDG Resource Centre.

2018 objectives

Advance, and make publicly available, research on the state of
science underpinning the SDGs

Partnerwith the National Center for Missing & Exploited Children
toexpand ADAM programme emailalerts to US consumers;
advance training course for UK policing on missing cases

Rollout RELX Group Rule of Law Cafés across multiple
jurisdictions

Advance sustainability contentacross show portfolios

New functionality for SDG Resource Centre including integration
of UN and other partner content

By 2030

Use our products and expertise to advance the Sustainable
Development Goals (SDGs), among them:

SDG 3: Good health and well-being
SDG 4: Quality education

SDG 10: Reduced inequalities
SDG 13: Climate action

SDG 16: Peace, justice and strong institutions

Enrich the SDG Resource Centre to ensure essential content,
tools and events on the SDGs are freely available to all
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Governance

Why

Good governance matters because it provides the structure
for all we do.

2017 objectives

e Expand fraud prevention and cyber security awareness
efforts and continue to tighten related controls

e More structured approach to compliance training for
employees in higher-risk roles and locations across
the Group

e Broaden awareness of RELX Group Tax Principles in external
communications, with internal training for relevant staff

Key issues in this section

23 Why

23 2017 objectives

24 Governance and reporting

24 Ourvalues

25 Helping our people pursue
the highest ethical standards

26 Data privacyand security

26 Pensions and investments

26 2018 objectives
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Governance

Good governance is embedded
in the RELX Group culture, and
is the foundation that ensures
trust and transparency for our
customers, investors, employees
and other stakeholders.

Kenneth R. Thompsonll
Chief Compliance Officer, RELX Group, US

24

We support the principles and provisions of
corporate governance contained inthe UK
Corporate Governance Code 2016 (the UK
Code) and the Dutch Corporate Governance
Code (the Dutch Code).

RELXPLC, which hasits primary listing on the London Stock
Exchange, and RELXNV, which hasits primary listing on the
Euronext Amsterdam Stock Exchange, have complied throughout
2017 with the UK Code. For information on the application of the
Dutch Code by RELXNV, please see the Corporate Governance
statement of RELXNVwhichis available on our website,
www.relx.com.

RELXPLC and RELXNV have implemented standards of corporate
governance and disclosure policies applicable to companies

listed onthe London, Amsterdam and New York stock exchanges.
The effect of thisis that a standard applying to one will, where
notin conflict, also be observed by the other. Information and
documents detailing our governance procedures are available to
stakeholders online atwww.relx.com.

The RELX Group plc consolidated financial statements and the
financial statements of RELXPLC and RELXNV, are prepared
inaccordance with International Financial Reporting Standards.
We integrate CRinformation into our Annual Report, including
inthe Strategic Report.

[Z Read more about our corporate structure.

We monitorthe progress of each business inembedding our values
—-which are communicated to allemployees on our corporate
website —and allemployees are evaluated on the values as part
of the Annual Performance Development Process.

Our leadersreinforce thevalues. In 2017, Reed Exhibitions’
Worldwide Board recognised 11 employees from ten countries
across 11 different organisational units for making major
contributions to the business by exemplifying our values.
Winnerswillattend a special presentation ceremonyin April 2018.

Our values
e [
) | 7N i o Y
AR
Customerfocus Valuing our people Innovation

g 45

Passion for winning Boundarylessness
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Helping our people to pursue the highest
ethical standards

Our Code of Ethics and Business Conduct the Code] is
disseminated to every employee and sets the standards for our
corporate and individual conduct. Among other topics, the Code
continues to address fair competition, anti-bribery, conflicts of
interest, employment practices, data protection and appropriate
use of company property and information. It also encourages
reporting of violations — with an anonymous reporting option -
and prohibits retaliation against anyone who believes a violation
of the Code or law may have occurred and reportsiit.

The Codeincorporates the principles of the UNGC and stresses
our commitment to humanrights. In accordance with the UN’s
Guiding Principles on Business and Human Rights, we have
considered where and how we operate and have concluded that
thereis low humanrightsrisk in our direct employment activities.
For more information on human rights see Supply chain on page
52.1n 2017, we updated our Modern Slavery Act Statement which
highlights howwe are working internally through our supply
chainand externally with partners to address the risk of slavery
and human trafficking.

We maintain a comprehensive set of compliance policies and
proceduresinsupport of the Code. These are reviewed at least
annually to ensure they remain current and effective. Our policies
and procedures help us comply with the law and conduct our
businessinanopen, honest, ethicaland principled way. In the
case of our anti-bribery efforts, they comprise part of our
adequate procedures for compliance with applicable laws.

Employees receive mandatory training on the Code - both new
hiresand atregularintervals forallemployees —in order to
maintain a respectful workplace, prevent bribery and protect
personaland company data. Mandatory periodic training covers
key Code topicsindepth, such as competition lawand records
management, whichis supplemented by in-person training for
higher-risk roles.

In 2017, we took a number of steps to further enhance and embed
our culture of compliance across RELX Group, including
reorganising the RELX Group Compliance functionaround globally
recognised compliance principles, creating a central compliance
team devoted to training, communications and investigations, and
creating anotherteam assigned to risk assessment and monitoring,
aswellasincreasing the number of employees dedicated to
compliance and facilitating collaborationamong RELX Group
compliance committees.

We offer employees a confidential reporting line, managed by an
independent third party, accessible by telephone or online 24 hours
aday, 365 days ayear (as allowed under applicable law, employees
may submit reports to the confidential line anonymously).

Reports of violations of the Code or related policies are promptly
investigated, with carefultracking and monitoring of violations and
related mitigation and remediation efforts by compliance teams
acrossthe business.In 2017, we continued training of investigators
who handle employee relations and financial misconduct matters.

Linked to SDG 16: Peace, Justice and
Strong Institutions

Target 16.5: Substantially reduce corruption
and briberyinalltheirforms

@ 2017 objective:

Expand fraud prevention and
cyber security awareness
efforts and continue to tighten
related controls

In 2017, we expanded fraud prevention and cyber security
awareness efforts and continued to tighten related controls
through mandatory training Group-wide, with risk-based
information security presentations for finance and HR teams
across the business and employees in Manila, the Philippines
and Chennai, India. We also beganrolling out a PhishMe
button integrated into our email client to allow employees to
make animmediate report, and provided a Group-wide
phishing simulation.

Key points:

Ethics and compliance policies,
training and tracking

[ Read our Code of Ethics and Business Conduct

To help employees comply with all laws, we supplement

the Code with other policiesin areas critical to our business,
including anti-bribery, competition, data privacy and security,
trade sanctions and workplace conduct.

We maintain compliance
committees forall parts of
RELX Group with information
foremployeesonhowto
reportsuspectedviolations
of the Code or law.

To facilitate understanding of
the Code and our other
policies we require cyclical
mandatory trainingand use a
range of communication
tools, including video.

We provide in-person training
and webinars for colleagues
inhigher-risk rolesand
locations, e.g., privacy training
foremployeeswith accessto
personal or regulated data.

100-

The Code stipulates
protection against retaliation
if a suspectedviolation of the
Code orlawisreported.

14

Our Code of Ethicsand
Business Conductis available
in 14 languages

Close to 100% completion rates
forallcourses within 90 days of
issuance
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We remained diligentin our ongoing efforts to ensure compliance
with applicable bribery and sanctions laws and to mitigate bribery
risks, we continue to monitor and assess the implementation of
our anti-bribery requirements, including developing detailed,
risk-based internal policies and procedures for key compliance-
related business processes and functions; conducting periodic
risk assessments; establishing gift and entertainment limits; and
enforcing clear rules on doing business with government officials.
In addition, intermediary relationships and acquisition targets are
specifically evaluated for risk using third-party questionnaires,
references and detailed electronic searches. Similarly, in the area
of sanctions compliance, we refreshed our internal policies and
guidance to comportwith changesin applicable regulations,
implemented “Know Your Customer” tools to enhance customer
screening efforts and enhanced quality assurance reviews and
risk assessments.

The Code and arelated supplemental policy also address
corporate political contributions, which are strictly prohibited
exceptinthe US, where such contributions and activities are
permitted in certain states within allowable limits if they comply
with stringent reporting and disclosure regulations. Employees
must obtain senior management approval for any proposed
corporate political contributions; all corporate contributions
arereported as required by law. In 2017, our companiesin the
US contributed $81,000in corporate political contributions to
candidates and state political parties.

Data privacy and security

In 2017, we expanded fraud prevention and cyber security
awareness efforts and continued to tighten related controls
through mandatory training Group-wide, with risk-based
information security presentations for finance and HR teams
across the business and employees in Manila and Chennai. We
alsobeganrolling outa PhishMe button integrated into our email
clientto allow employees to make animmediate report, and
provided a Group-wide phishing simulation. For more information
ondata privacy and security see Customers on page 39.

Pensions and investments

The Statement of Investment Principles for the UK pension scheme
indicates that the extent to which social, environmental or ethical

issues may have a financialimpact on the portfolio, or a detrimental

effect on the strength of the employer covenant, is taken into

accountwhen making investment decisions. CRissues are relevant

to otherinvestment decisions we make. Among our sustainable
investments are Agworld, afarm management software platform
thatallows farmers, agronomists and farm contractors to capture,
manage and share on-farm data and recommendations to improve
the sustainability of land and betteryields.

£449m

Paidin corporate taxesin 2017

2,400+

Employees completed advanced in-person
compliance trainingin 2017

26

® 2017 objective:

Broaden awareness of RELX
Group Tax Principlesin
external communications,
with internaltraining for
relevant staff

During 2017, we refreshed our Tax Principles and incorporated
them into our tax strategy, which also includes additional
disclosures around where we pay taxes and our broader
contribution to society.

We have published our tax strategy, including our Tax
Principles, on our website at www.relx.com/go/TaxPrinciples.
We provided training on the Tax Principles to key internal staff
andarerolling outaninteractive training module toreach a
wider group of RELX Group employees. We have also built the
Tax Principles into our risk management processes, including
asign-off by finance leaders. Finally, we have discussed the Tax
Principles with avariety of external stakeholdersin the year.

@ 2017 objective:

More structured approach

to compliance training for
employees in higher-risk roles
and locations across the Group

Employeesin higher-risk roles, like those whose work brings
them in contact with government officials, and employees

in higher-risk locations, such as countries with a higher risk
of briberyand corruption as indicated by Transparency
International’s Corruption Perceptions Index, need support
to ensure they always remain within legaland normative
boundaries. In 2017, we applied a more structured approach
toidentify candidates and schedule appropriate training.

Inthe year, more than 2,400 relevant employees completed
advanced in-person compliance training conducted by RELX
Group Compliancein collaboration with business unit leads.
We also created aresource library with arange of
presentations on topics such as competition law, anti-bribery,
culture of compliance, harassment, trade sanctions and
management, for any-time staff access.

2018 objectives

Expand corporate security incident response preparedness using
acombination of technology, awareness training and simulations

Establish risk mitigation framework for monitoring operational
effectiveness of key internal compliance controls

Engagementonrule of tax law

By 2030

Undertake consistent actions that reinforce excellencein

corporate governance and compliance with allapplicable
legislationand our principles and policies
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People

Why

We owe our success to the talented employees who make
RELX Group a trusted organisation: people like researchers,
technologists, editors, event managers, designers, lawyers,
publishers, and many more besides. We depend on them

and they depend on us to create a fair, challenging, rewarding
and supportive work environment where they can achieve
their potential.

2017 objectives

e Scale women in technology mentoring programme;
mentor pilot for high-potential women

e Enhance flexible working policies

e Introduce a workplace well-being award scheme

Key issues in this section

27 Why

27 2017 objectives

29 People at RELX Group

29 Diversityand inclusion

32 Listening

32 Boundarylessness and training
32 Training to develop our people
33 Supportand recognition

33 Health and safety

34 Absence

35 Well-being

35 2018 objectives

3
=
3
o
Q.
C
(o]
=
o
35

SuonNQIJIU0D
anbiunung

9JUBUIBA09

91doay

Apunwwon sJawosny

uteyds Addng

JUSWUOJIAUT

saolpuaddy




RELX Group Corporate Responsibility 2017 People

People

Being part of Elsevier Pride
Chennai puts our D&I Policy
into action in order to realise
the potential of a diverse
workforce, where all colleagues
can perform without reticence
or fear.

Divya Kaliyaperumal
Journal Manager, Elsevier, Chennai, India

28

Dl 8 Related
o I SDGs

We have a responsibility to protect the human
rights of our people. In doing so we are guided
by the Universal Declaration of Human Rights,
the UNGC’s Human Rights Principles, the
Women’s Empowerment Principles, the OECD
Guidelines and the UN Guiding Principles on
Business and Human Rights.

Givenwhere, howand why we operate, we have concluded that
thereis lowhumanrights risk in our direct employment activities.

Seethe Supply chain section for more information on human rights.

Valuing our people, one of our five values, means being known as
anemployer of choice, with excellence in recruiting and retaining
the best staff. By beinga company where employees can do their
bestwork, we will be able to achieve our objectives and meet the

expectations of our customers and other shareholders.

We ensure our labour and employment policies and practices are
compliantwith the principles of the UNGC regarding fairand
non-discriminatory labour activities.

We work closely with our staff/works councilsin Europe, the US
and elsewhere to foster positive employer/labour relations. We
are an equalopportunity employerand are committed to freedom
of association and treating allemployees and applicants with
respectand dignity. In the year, we made presentations on CR to
our European Works Council, among others.

To help our customers facing challenging conditions, we must
continuously adapt our cost structure. We aim to minimise the
effect of any restructuring activities, necessary for all businesses
as processes or markets change, but which may be more
prevalentintimes of economic disruption. We do not take
decisionsregarding employee redundancies lightly, but whereitis
necessary, those decisions are always based on a factual
assessment of the needs of our customers and we explore all
possible alternatives, including internal transfers, to avoid taking
such actions. To help affected employees, we provide career
advice and, where possible, retraining assistance.

In2017, Forbes ranked RELX Group as one of the world’s best
employers. Based on the results of anindependent survey, RELX
Groupwas 53rd in the list out of 2,000 companies. We are the only
UK-based company in computer services to feature; more than
360,000 global recommendations were analysed to create the list.
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5 5 Related
) SDGs
People at RELX Group 5
GEOGRAPHIC DISTRIBUTION OF OUR WORKFORCE 5
Our people are our strength. Our workforce of about 30,000 people =
is 51% female and 49% male, with an average length of service of %
nineyears. There were 43% female and 57% male managers, and _ >
29% female and 71% male senior operational managers. Our : Esgxmer'ca
oldestemployeeis 81yearsold. Retaliarls
Atyear-end 2017, women made up more than 35% of the members 49% .
ofthe RELXGroup Boards. The two Executive Directors on the i c
Boards are male. The Nominations Committee considers the = 5
knowledge, experience and background of individual Board %:&D
directors. a
Diversity and inclusion
. . . u EMPLOYEE AGE SPLIT
Our Code of Ethics and Business Conduct makes it clear: "We
prohibit discrimination. We recruit, hire, develop, promote...and g
provide other conditions of employment without regard to race, W 30 and under g
colour, religion, national origin, gender, sexual orientation, marital M 31t050 =
. . . o
status, age, disability, or any other category protected by law. This 3liandiover o
includes accommodating employees’ disabilities or religious
beliefs or practices.”
In addition, our Diversity and Inclusion [D&I) Statement articulates
our commitment to a diverse workforce and an environment that g
respectsindividuals and their contributions, regardless of gender, =
race or other characteristics. Our D&I Strategy is focused on 56%
translating the Statementinto practical action. Among its
commitmentsis maintaininga D&| Advisory Group composed of a EMPLOYEE GENDER SPLIT
senior business and HR leader from each business unit, supported
by a broader D&l Working Group. We encourage more than 35
Employee Resource Groups (ERGs) across the Group, such as B Male o
women’s forums and pride groups, to facilitate support, M Female g
mentoring and community involvement. 3
[0}
51% 49% I
o
p : e
2
RELX Group employees world-wide MANAGER GENDER SPLIT E.
M Male
B Female
' 43% g
s
57% <
S
Approximately 8,000 technologistsin RELX D
Group >
m
ETHNICITY OF US WORKFORCE 2
g
5% 2% 3
<
: B White =
Average length of service at RELX Group B Acion
Black or
1% African
American
Hispanic/Latino >
7 Oth s
73% Q= S
3
=3
[}
]

Based onasampling of 89% employees
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[4 See Gender in the Global Research Landscape Report
elsevier.com/genderreport

In2017, we placed inthe top 20 in Equileap’s Ranking, an
assessment of more than 3,000 company commitment to gender
balance in the workforce, equal compensation, work-Llife balance,
policies promoting gender equality and commitment towomen’s
empowerment.

RELXGroupisasignatory tothe Women’s Empowerment
Principles (WEPs),a UNGC and UN Women initiative to help
companies empower women and promote gender equality. In the
year, we tested a WEPs benchmarking tool to understand gaps
betweenthe principles and our performance.

Elsevier has attained the first level of the EDGE gender equality
certification, which involved employee surveys across eight
countries, an external review of policies and procedures and gender
pay benchmarking. An EDGE focus areais flexible working and in
2017 we mapped our flexible working policies across the business
asthefirststepincreatinga RELX Group flexible working policy.

We comply with allemployee-related reporting requirements.
From 2018, this willinclude the new UK requirement to publish
our UK gender pay gap data.

In 2017, Elsevier released Genderinthe Global Research
Landscape, providing insightand guidance on gender research
and policy for governments, funders and institutions worldwide.
It covers 20years, 12 geographies and 27 subject areas.

The reportuncovers progress: between 1996-2000, among the

12 countries and regions studied, only Portugal had awomen
researcher population greater than 40%; by the period 2011-2015,
there were nine countries and regions with 40% or more.

The study leverages the power of Elsevier’'s Scopus citation
database and SciVal research performance tool, among other
sources, including input from the World Intellectual Property
Organization. It shows the global share of women inventors listed
in patent applications increased between 1996-2000 (10%) and
2011-2015 (14%), yet women remain strongly underrepresented
across allintellectual property comparators. The reportis
available for free download worldwide.

<259,

Lessthan 25% of researchersin physical sciences
arewomen

147,

Women accounted for only 14% of patent applications

Related
SDGs

Standing up for human rights

We are guided in our understanding of the role companies
must playin furthering human rights by the UNGC, the

UN Guiding Principles on Business and Human Rights,

the OECD Guidelines for Multinational Enterprises and its
mandate that business must “respect the internationally
recognised human rights of those affected by theiractivities”.
In 2016, we published our first Modern Slavery Act Statement
tooutline the steps we are taking internally, in our supply
chainandthroughresearch, partnerships and advocacy to
avert modern slaveryand human trafficking.

LexisNexis Legal & Professional Business Insight Solutions
(BIS)and STOP THE TRAFFIK, a leading non-governmental
organisation dedicated to eradicating human trafficking,
published Dressed to Kill, a reportavailable on the RELX
Group SDG Resource Centre, raising awareness for both
organisations and consumers of the issue of forced labour
and human traffickingin the cottonindustry, to help the
cottonindustryand the broader public understand what is
happening today and actions to eliminate or reduce the risk.

In 2017, LexisNexis Legal & Professionaladded SDG and
human rights news toits free Human Rights app.

GG

LexisNexis Legal & Professional
is committed to actively working
to advance the rule of law,
through its day-to-day business,
product, services and actions,
raising awareness of human
trafficking and how to prevent it.

Thomas Ogburn, Managing Director, LexisNexis Legal &
Professional Business Insights Solutions (BIS), US

Diversity and inclusion are important to our
future. We need the engagement of people
from a wide range of backgrounds, experiences
and ideas to achieve real innovation for our
customers around the world.

Extract from RELX Group D&I Statement
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Hoated by Miss DiDi Liciows

Diversity and inclusion (D&l)
matters at RELX Group

Here are some of the ways we showed this in 2017:

o Elsevier Philadelphia held regular meetings with the City
of Philadelphia LGBTQ Chamber of Commerce and ITEM,
agroup that supports minority students through
mentorship, speakers and meetups

* Michiel Kolman, Elsevier’'s Senior Vice President of Global
Academic Relations discussed approaches to D&l at
Chennai’sinaugural LGBT Workplace Symposium
(image above) and Reed Exhibitions announced Proud
Experiences, its first exhibition focused on LGBT travel
and tourism

¢ LexisNexis Legal & Professional’s BIS Diversity &
Inclusion Council prioritised D&l in recruitment by training
more than 80 of its leaders on best practice, including
what to consider throughout the hiring process

¢ New ERGs launched in 2017 focusing on working mothers,
disability, LGBT and women

¢ Colleagues marked US Black History Month with activities
arranged by the four chapters of the RELX Group African
Ancestry Network - with amission to attract, develop and
retain —in Dayton, Alpharetta, New York and Washington
DC, encompassing panel discussions, food tastings and
movie screenings

¢ Internaland external speakers shared practical ways of
advancing the workplace with our global D&l Working
Group, among them was Ted Hodgkinson, lead
programmer for Being a Man Festivalat London’s leading
multiartsvenue, Southbank Centre, who discussed the
challenges and pressures of masculine identity in the 21st
century, in particular mental health taboos and high rates
of suicide amongyoung men

¢ The Risk and Business Analytics Disability Forum
celebrated International Day of Persons with Disabilities
toraise awareness of issues that affect people with
disabilities. In 2017, Reed Exhibitions held its United Arab
Emirates Inclusionin the Workplace conference

Linked to SDG 8:
DecentWork and Economic Growth

o

Target 8.8: By 2030, achieve fulland productive
employment and decentwork for allwomen and men,
including for young people and persons with
disabilities, and equal pay for work of equal value

© 2017 objective:
Scalewomenintechnology
mentoring programme;
mentor pilot for high-
potential women

With approximately 8,000 technologists in our business,
we need to attract the best talent for our currentand future
work, mirroring the diversity of our customers.

In 2017, we expanded our women in technology mentoring
programme for mid-career women in technology across
our four business units to participantsin the USand China
aswellas the UK. All mentors areinternal, and 44% of
mentors are RELX Group womenin technology. Awebinar
series for participants showcases the tech careerjourneys
of seniorwomen, including members of the RELX Group
Board, and is made available to allemployees.

80% of mentees said their mentor was a good match and
91% of mentors said they would like to continue the
mentoring relationship after the end of the programme.

Other 2017 cross-business efforts to advance women
intechnologyincluded Elsevier Technology Tech which
supported Girl Developlt, a conference which offers
affordable technology classes towomen, aswell as other
women in tech events such as Women in Business
Internationals and the Silicone Roundabout; RBl's Women
in Tech Forum celebrated Ada Lovelace Day with Cakes
and Coding and earlierinthe year held a Coding Day with
students from Carshalton Girls School.

Inthe year, we scoped a mentor programme for high
potential women which will launch officially in 2018.

GO

It's changed my approach
within my job. | have higher
expectations for myself.

Mentee Women in Tech mentor programme,
RELX Group
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Listening

Hearing directly from our people is animportantdriver for
improvement. We undertake a triennial Global Employee Opinion
Survey (EOS] to help understand staff views. Last conducted in 2015
(and nextin2018), 85% of allemployees globally shared their
views, our highest response rate. 84% of staff said RELX Group
isacompany that treats them with respectand fairness. We have
beenworking toaddress areas forimprovementand checking our

progress through more frequent pulse surveys across our business.

In 2017, we conducted pulse surveys across the business to hear
from employees about how we are doing to make RELX Group a
great place towork. Results are reviewed by the CEO, his direct
reportsand by management teams throughout RELX Group
andresults are shared with all managers and employees. Each
business unit prepares action plans based on results, which

are monitored, with follow-up surveys to track progress.

Boundarylessness and training

To promote Boundarylessness, working across geographic and
functional boundaries, staff have access to our global job board
and canviewand apply for available openings around the world.
Candidates can complete an online employment profile to specify
their preferred work criteria so they can receive notifications
about future openings that match their interests. With the support
of our HR Management Council, led by the Group Director of HR,
we undertake anannual organisational talent review to identify
staffadvancement opportunities across the Group.

In 2017, 23 employees were selected for Reed Exhibition’s Global
Talent Exchange programme -a 35% increase over 2016 -which
allows employees towork in a different part of the business fora
limited time. They expand their skills and networks without having
torelocate. Amongthe 2017 class was Deborah Carella, Sales
Manager at Reed MIDEM in France, travelling to the US towork
with the Reed POP teams and Greg Dionne, Digital Marketing
Specialist at Reed Exhibitions in the US, travelling to Reed
Exhibitions Austria to work with the Digital Marketing Team there.

Training to develop our people

Every employeeinthe Group takes partinthe annual Performance
Development Process (PDP) which reviews skills and performance
andidentifies opportunities for recognition and advancement. The
PDPisalsothe primarytoolforassessing and planning employee
training. In 2017, we invested more than $13min training (including
courses, seminars, one-to-oneinstruction and tuition
reimbursement) to develop the capabilities and future potential of
our people. Forthe year, we calculated a total of approximately
241,000training hours across the Group. We are investingin leading
digital learning forallemployees to support their personaland
professional developmentvia mobile and other devices; among
them s Cultural Navigator, which highlights how cultural
preferences can affect the way we work.

By the close of 2017, approximately 150 of the Group’s top
executives had either completed a Management Development
Process (MDP) or had their existing development plan revisited.
Each MDP leads to precise actions for attaining presentand future
career objectives; provides an insightful view of the individual; and
encourages openness, as sensitive issues are addressedina
spirit of confidentialityand respect. The MDP involves in-depth
interviews to assess strengths and development areas; agreeing
an action plan with the individual and their manager on present
role, skills/knowledge; and discussing future career aspirations.
Plans may include gaining international experience, focused
coachingand engagement outside the Group, including charity
placementsin newareas. Progress against development plans
areregularly updated and checked by the CEO.

o BB Related
o I SDGs

® 2017 objective:

Enhance flexible
working policies

We believe flexible working can increase
staff motivation, promote work/life
balance, reduce employee stress and

improve performance and productivity.
We offer a variety of flexible work options, including part-
time and flexitime working, job sharing, home working,
time off to care for children or other family members and
career breaks. We developed a definition for and mapped
flexible working practices across the business. We shared
flexible working case studies through our Diversity and
Inclusion Working Group - made available to all employees
on our global intranet -and heard external perspectives,
including insights from research on flexible working
conducted by Business in the Community.

GO

We are creating offices to
support dynamic and agile
working, including through
hot desking and shared
seating to accommodate
job shares.

RandyW. Dinnison
Facilities Manager, RELX Group, US
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Support and recognition

We offer employee assistance programmes, includinginthe UK a
free confidential helpline and counselling agency encompassing
personal, legal, financial, taxand relationship advice. The service
operates 24 hours a day throughout the year and is available to all
employees and theirimmediate families.

Inthe US, the Work-Life Assistance Program helps employees
and their family memberswithissues such as stress, alcoholand
substance abuse, and child and elder care needs.

We recognise the contributions of our people through numerous
internalaward programmes, including the Innovation Honour Roll
-in 2017, for example, LexisNexis Legal & Professional’'s Mark
Fassbenderand Vagar Khamisaniwere recognised forimproving
the speed and accuracy of web analytics testing with artificial
intelligence; they were featured in the Friday Update emailed to all
employeesin the company each week.

$13m+

Investedintrainingin 2017

150

Approximately 150 of the Group’s top
executives either completed a
Management Development Process (MDP)
or had their existing development plan
revisited

23

Employeeswere selected for Reed
Exhibition’s Global Talent Exchange
programme —-a 35% increase over 2016

Linked to SDG 8:
DecentWork and Economic Growth

Target 8.8: By 2030, achieve fulland productive
employment and decentwork for allwomen and men,
including for young people and persons with
disabilities, and equal pay for work of equal value

33

Dl 8 Related
o I SDGs

Theimportance of employee health and safety is emphasisedin
the Code of Ethics and Business Conduct and also in our Health
and Safety Policy covering the whole of RELX Group. These
documents commit us to providing a healthy and safe workplace
forallemployees, as well as safe products and services for
clients. The CEOis responsible for health and safety on behalf of
the RELX Group Boards. Good practice is reinforced through a
network of Health and Safety Champions reporting to business
unit CEOs. They receive support from Health and Safety Managers
and other colleaguesin the business, encompassing bi-monthly
calls, aHealth Resourcesintranet site and an annual Health and
Safety Champions meeting. We consult with employees globally
on health and safety through staff and works councils. Adopting a
risk-based approach, we have dedicated safety committees at
relevant locations that meet monthly (or as needed) to review
safety concernsandanyincidents.

Health and safety

We provide tailored health and safety training to employees at
higherrisk of injuryin the workplace, includingwarehouse,
facilities and sales staff who regularly lift or carry products. In the
US, we engage a third-party specialist toinspect locations that
had highincident ratesin the previous year. We also concentrate
on safety atour exhibitions, where risks include working at height,
particularly during the build and breakdown phases of a show,
heavy liftingand using forklifts. For example, Reed Exhibitions UK
runs accredited health and safety management training for
operational staff to ensure operational teams can appropriately
respond toanyincident.

During 2017, the Health and Safety Manager, accredited by the
Institution of Occupational Safety and Health, delivered Managing
Safely coursesto eventorganisers and facilities managers at
major UK locations.

Working across many different countries where health and safety
standardsvaryis achallenge for the eventsindustry. Together
with peers, Reed Exhibitions supports g-Guide, outlining
standards to safeguard the health and safety of persons working
atorvisiting an eventor exhibition, with cartoons to reinforce key
points and overcome language barriers.

Locations outside the US must follow local regulatory
frameworks, and we continue to harmonise local reporting with
our global group health and safety reporting guidelines.

We provide employee support following any incident. For example,
inthe US, we work with a third-party resource to assigna nurse
case manager toeach complexor severe claim whoworks with
the employer, employee and treating physician to getan employee
back to health and workin the shortest possible time.
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Related
SDGs

2017 HEALTH AND SAFETY PERFORMANCE (LOST TIME) CASES BY TYPE

Absence

Our global HR information system covers 89% of our workforce,
helping us better understand absence. Inthe UKand the o M Slip, triporfal_l
Netherlands, there was an absence rate of 1.75% (number of u i";‘)g‘t‘i":ilvzasr;‘r’:ifr‘]g/
unscheduled absent days out of total days worked in 2017) for | G e mering
reasons such as sick, compassionate and unpaid leave. In the US, 40% or falling object
there were 1114 cases under the US Family Medical Leave act,

which provides up to 12 weeks of unpaid job protectionina
12-month period, for such purposes as the birth or adoption
ofachild, to care for afamily member with a serious medical
condition, or foran employee’s own serious health condition.

uonaNpo.|

Use of tools or

18% equipment

SuonNQIJU0d
anbiunung

26%

2017 HEALTH AND SAFETY PERFORMANCE (LOST TIME) CASES

96+

Of the business reported accident data,
whichisassured by EY

2012 2013 2014 2015 2016 2017
— Incidence rate (cases per 1,000 employees)

—— Frequency rate (cases per 200,000 hours worked)
— Severity rate (lost days per 200,000 hours worked)
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Lost-time incidents reportedin 2017 Accident Reporting covers 96% of employees
e
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Frequencyrate of lost time cases per
200,000 hours worked o
3
z
We produce products and services that EE
advance understanding of people and g
health and safety issues for our customers. °
Among them in 2017, we published LQBTQ
Employment Law Practice Guide; Health
and Safety at Work magazine; Elsevier )
Performance Manager; Health and Safety g
Bulletin; Disability and Health Journal; Pay g

and Benefits; Personnel Today; Safety and
Health at Work; and XpertHR; we also
organised exhibitions such as Safety First
Conference & Expo.
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Well-being

Dedicated health and well-being programmes are now available
to more than 19,000 employees around the world, equating to over
60% of our employees. We also maintain a network of more than
90 Wellness Champions.

To mark Mental Health Awareness Week 2017, Elsevier published
content showcasing latest research on good mental health.

35

Dl 8 Related
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® 2017 objective:

Introduce a workplace
well-being award scheme

The well-being of our peopleis critical to
ensure they feel happy and able to realise
their full potential at work.

We thus prioritise broad well-being initiatives for employees
across RELX Group, among themis the Employee
Assistance Programme which allows employees to receive
confidential support for any professional or personalissue
they might be facing.

Toencourage location-specific action onwell-being,

in 2017 we introduced the RELX Group Well-being Awards.
Employees, in partnership with their local Well-being
Champion (90 colleagues form part of our well-being
network) submitted proposals for well-being initiatives to
benefit their site.. Winners, as chosen by a panel of judges,
received grantsto carryout theirideas.

Among the sixty applications, winning projectsincluded
organisingyoga and boxercise fitness sessions, creatinga
mindfulness karaoke eventand an April Fool's Day run.

Fit2Win: health with

a purpose

Our annual global well-being competition,
Fit2Win, encourages employees to
establish fitness teams to compete for
cash prizes for the charity of their choice.
Teams compete in four categories:
walking, running, cycling and swimming.

Live leader boards spur competition, and discussion boards
spark exchanges between participants on fitness topics.
In2017, 106 teams took partina combined 25,000 hours of
exercise: running, walking, cycling and swimming a total
93,457 miles (150,405 km) to win $1,000 for the charity of
their choice.

The Risk & Business Analytics in Nottingham, UK, Notts
Lacemarket Ladies, won the walking prize - walking the
equivalent of London to Cairo - and donated $1,000 to the
British Heart Foundation; Mumbai Runners, another Risk &
Business Analytics team, won the running prize and donated
$1,000 to World Vision India; BON COURAGE!, a combined
team from LexisNexis Legal & Professionaland Reed
Technology Information Services inthe US and Netherlands,
cycled the equivalent of thisyear’s Tour de France route four
times, winning the cycling prize for the third yearinarowand
donated $1,000 to World Bicycle Relief; and Aqualitics, ateam
from Risk & Business Analytics, Alpharetta, (image above),
won the swimming prize, donating $1,000 to The Leukemia &
Lymphoma Society.

2018 objectives

Conducta Global Employee Opinion Surveyincluding questionson
culture, ethicsand well-being

Update D&I Strategyincluding launch of D&I progress indicators

External partnership to raise awareness of mental health across
RELX Group

By 2030

Focus ontalent development, diversityand inclusion and

well-being to ensure a high-performing and satisfied workforce
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Customers

Why

We recognise that the growth and future of our company is
dependent on our ability to deliver sustainable, essential
information and services to customers and their willingness
to accept the value placed on them.

2017 objectives

e Pursue Philippine Quality Award as a demonstration of drive
for quality excellence

e Create role plays for sales staff showing CR as a Sales Tool
inaction

* |mprove reporting on compliance with customer
accessibility requests

Key issues in this section

36 Why

36 2017 objectives

37 Improving customer outcomes
37 Editorial standards

39 Data privacyand security

39 Responding to customer needs
40 Access toinformation

41 Accessibility

42 2018 objectives
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Customers

GG

Customer feedback is critical to
establish competitive advantage
and customer loyalty. In 2017,
we launched automated text
analytics so each employee

can instantly access feedback
relevant to their role.

Maegan Simpson Senior Director, Global Customer
Insights, LexisNexis Legal & Professional, US

mmm Electronic == Face-to-face == Print

2000 2001 2002 2003 2004 2005 2006 2007 2008

Related
SDGs

Improving customer outcomes

Our goal is to improve outcomes for our customers by
providing online and other solutions that benefit their
daily work. In 2017, electronic products and services
accounted for 76% of revenue, up from 37% in 2006.

Editorial standards

Maintaining the integrity of what we publish is vital to the trust of
customers and other stakeholders. Our Editorial Policy stipulates
ourresponsibility to make clear distinctions between factand
opinion and user-generated or other content, and encourages
dialogue, including through social media; it commits us to
producing information of the highest quality and among other
things, accuracy, clarity, timeliness, avoiding bias, defamation,
conflict of interest, plagiarism and distinguishing between editorial
and advertising. A2017 highlight of our cross-business Editorial
Policy Working Group was our CR Forum Stakeholder Session,
Truthand Trustand Reliable Content thatengaged members of our
CRForum, Editorial Policy Working Group, employees, peers, and
sector stakeholders fora practical discussion on this key issue for
RELX Group. Participant Charlie Beckett, founding director of
POLIS, the think-tank for research and debate in international
journalism and society at the London School of Economics noted “it
is entirely the responsibility of anybody who produces information
-notjustjournalists - but governments and corporations, to make
theirinformationintelligible, accessible and critically
accountable.” The event was simulcast for employees and made
available for download onthe RELX Group globalintranet.

To ensure the quality of scientific papers submitted to Elsevier,
primaryresearchjournals undergo peer review. This means that,
once received from the author, editors send papers to specialist
researchersinthe field. Inmost disciplines, this is done anonymously
-thusthe authorwill not be given the name of the peer reviewer.

[Z Read about peer review

2009 2010 2011 2012 2013 2014 2015 2016 2017
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Related
SDGs
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STATdx, Elsevier's award-winning diagnostic decision
support system for radiologists.

Digital innovation: solving
customer challenges

Across RELX Group, we work to address customer challenges
through digitalinnovation.

Elsevier: Increasing diagnosticaccuracy for front-line doctors
In 2017, Elsevier won the North America Technology Innovation
Award for its ExpertPath and STATdx industry-leading
diagnostic support systems for pathologists and radiologists to
help improve patient outcomes.

ExpertPath helps physicians and care teams get every
diagnosis right by diagnosing complex or unusual cases.
Contentincludes differential diagnosis lists, ancillary tests,
image galleries and specimen-handling protocols. Itisalsoa
usefultool for medical students and residents.

STATdx serves more than 50,000 users across 100 countries
andisusedin 99% of academic hospitals in North America.
Written by top radiologistsin each specialty, STATdx increases
accuracy and confidence in diagnosing complex imaging cases
andincludes over 4,000 common and complex diagnoses,
200,000 expert-selected and annotated image examples, more
than 1,300 differential diagnosis modules, and 20,000 sortable
patient cases with video clips for select topics.

Risk & Business Analytics: ASmarter Hard Hat
Colleagues working on HPCC Systems the open-source
offering that powers LexisNexis Risk Solutions, continued
workin 2017 on a life-saving Internet of Things (IoT) project.

More than 4,000 US workers died on the job in 2014. Akey
component of workplace safetyina number of sectors, the
protective hard hat, has remained largely unchanged since it
was first developed. LexisNexis Risk Solutionsis collaborating
with Michigan-based GuardHat to update hard hats to protect
more workers. GuardHat developed a smart hard hat
containing up toadozen sensors, local processing and storage,
and audio and video communication.

Each hard hat continuously transmits data to a GuardHat safety
control centre for monitoring and rapid response. For example,
inthe event of a fall, the device instantly sends analert to the
control centre with precise location coordinates, and notifies
nearbyworkerswearing GuardHat-equipped helmets; the
safety control centre establishes contact with the injured
workerand immediately sends help.

Because GuardHat generates vastamounts of data by collecting
information from each connected hard hat multiple times each
second - during just one eight-hour shift, a GuardHat-equipped
construction site with 400 workers produces more than 200 GB of
data -the companyturned to HPCC Systems. Using ECL, a unified
data-centric programming language, and two high-performance
platforms - Thor, a batch-oriented workflow processing and
analytics system and ROXIE, a front-end real-time data delivery
system —analyse historicalinformation to identify trends that can
be usedto predict future problems through machine learning.
According to LexisNexis Risk Solutions” Arjuna Chala, “GuardHat
ingests fine-grained data like levels of oxygen, carbon dioxide,
carbon monoxide and then predicts coarse-gained outcomes,
such asfire, air contamination.”

LexisNexis Legal & Professional: Artificial intelligence
delivering the most concise and authoritative answersto
common legal questions

Intheyear, LexisNexis Legal & Professional launched Lexis
Answers, an artificial intelligence enhancement within its
flagship product, Lexis Advance. Using machine learning,
cognitive computing and advanced natural language processing
technologies, Lexis Answers transforms legal research by
understanding a user’s natural language question to deliver the
clearest, most concise and authoritative answer, as wellas
more finely tuned, comprehensive search results.

Unlike traditional search, which require users to translate their
queryinto key words or Boolean syntax, with the input of just a few
words, Lexis Answers begins anticipating and recommending
suggested questions. Afteranalyzing millions of annotated legal
documents and other content, Lexis Answers delivers the single
best possible answerviaa Lexis Answer Card. Each Lexis Answer
Card links directly to the specific text within the document -
rather than just the document - significantly speeding up the
research process for common legal questions.

Reed Exhibitions: The power of newinsight

Reed Exhibitions and its research project partner, The Sound,
won the 2017 MRS Market Research Award, which celebrates
researchthatdrivesinnovation and results, for the 7 Behaviours,
aglobal customerresearch project exploring the similarities in
B2B customer needs across Reed Exhibitions’ portfolio. The
seniorteam wanted to re-align digital developmentaround the
most common attendee needs and activities.

It was Reed Exhibitions’ largest research study whichincluded
filmed interviews and self-shot Flip Camera stories, enabling
show attendees across multiple markets, languages and
industry sectors to reveal their experience at a Reed Exhibitions
event. Over 600 employees then considered the implicationsin
30workshops around theworld. The resultis a new framework
for digital product development, which has already underpinned
the launch of two new shows.

60

We've come a long way from the
canary in a coalmine.

Arjuna Chala Senior Director of Operations, Risk &
Business Analytics, US
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Data privacy and security

As described in the Governance section of thisreport, we
recognise that data privacy and protectionis essential to our
customers. To mark Data Privacy Day, a globalinitiative to
promote privacy awareness, we continued our annual RELX Group
Privacy Principles Champion Competition, highlighting employee
achievements in protecting data privacyin accordance with the
RELX Group Privacy Principles. The 2017 winner was the Reed
Exhibitions UK Information Management Team which
implemented Profiler, an Oracle marketing tool which details
exactly what emails have been senttoanindividual email address.
It sits alongside our other global business systems such, as
Salesforce enabling, detailed understanding of our customers.

InOctober 2017, we also observed Cyber Security Awareness
Monthwith videos, newsletters and secure computing sessions
foremployees. Inthe year, we also exchanged knowledge through
data privacy and security networks like the Financial Services
Information Sharing and Analysis Center, the Electronic Crimes
Task Force, and the Cyber Security Information Sharing
Partnership. We also continued educating our employees on the
dangers of phishing attacks by performing simulations, providing
reporting tools, and using technology to detect and delete
suspicious emails.

Responding to customer needs

In 2017, we surveyed approximately 450,000 customers through
Net Promoter Score [NPS), which measures customer advocacy,
and business dashboard programmes. This allows us to deepen
ourunderstanding of customer needs and drive improvements.
Results are reviewed by the CEO and senior operational managers
and communicated to staff. In 2017, LexisNexis Legal &
Professional’s NPS Explorer toolwon three awards and top
recognitionin the Confirmit ACE Awards for Voice of the Customer,
Business Impact, and Innovationin Customer Engagement.

In 2017, Elsevier held a conference for employeesinits Science,
Technology and Medical Journals and Education, Reference and
Continuity units to gain furtherinsightinto customer needs and
the customerjourney. Empathising with our customers allows us
to leverage our content with dataand analytics in orderto provide
beneficial solutions to advance theirwork. RELX Group’s
Innovation team supported the conference with training on
customer journey mapping, to experience what the customer does
when trying to do key tasks. Participants mapped out the
customer’s journey step by incremental step to identify areas for
opportunityand improvement.

Toaid colleagues, during the year, our CR as a Sales Tool Working
Group produced avideo featuring colleagues from across the
business highlighting the competitive advantage of our CR focus.
We also created a ‘desk drop” highlighting CR at RELX Group for
allemployees with role play guidance to showcase how we can
engage customerson CRissues, helping build deeper
relationships through discussion of shared values.

We advanced our Quality First Principles (QFPs) in the year
toinclude more areas of the business including supplier
managementand customer support. In 2017, we applied for
a Philippines Quality Award to demonstrate excellence in
managing and delivering quality throughout the business.

Related
SDGs

® 2017 objective:

Pursue Philippine Quality
Award as a demonstration of
drive for quality excellence

With a growing presence in the Philippines, and to
demonstrate our Quality First Principlesinaction, we
applied for a Philippine Quality Award (PQA] in 2017, an
integrated approach to assessing excellencein
performance management. The PQArecognises quality
management systems whichimprove the delivery of
products and services and which satisfy customer needs
and requirements.

The award took more than 1,400 hours over the course of a
year to prepare and involved approximately 30 colleagues,
with coaching from the 2017 chair of the RELX Quality First
Principles Working Group, Tracy Owens, Director of
Continuous Improvement at LexisNexis Legal & Professional.
Communications about the submission reached more than
2,500 employees connected with RE Philippines to share
information about the award and its benefits.

Announcement of the award will take place in 2018.

We produce products and services that
advance understanding of customer issues,
including Lexis InterAction; Technovation;
Journal of Retailing and Consumer Services;
and exhibitions such as Online Retailer; and
the Popai Awards Paris, highlighting
creativity and innovation in retail marketing.
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Access toinformation

Our scientific, technical and medical (STM] primary publications,
like those of most of our competitors, are published largelyona
paid subscription basis. There is debate in the government,
academic and library communities - the principal customers for
our STM publications - regarding whether such publications
should be funded instead through fees charged to authors (or their
funders orinstitutions) and/orif a draft version should be made
freely available after a period following publication.

We engage extensively with stakeholders in the STM community to
understand their needs and deliver value to them. We are opento
serving them underany business model that can sustainably
provide researchers with critical quality-assured information they
require. We focus on integrity and quality of research through the
editorialand peer review process; we invest in efficient editorial
and distribution platforms, and in innovative tools to make content
more accessible; and we ensure vigilance on plagiarismand
long-term preservation of research findings.

We are committed to providing universal access to high-quality
scientificinformationin sustainable ways. Providing the broadest
possible access to publications, while upholding the highest level
of quality. We embrace different publication models and remain
committed to maximising dissemination of research in all forms.

Elsevier has quickly grown to become the second largest open
access publisher, incorporating new business modelsinto our
publishing portfolio. We now produce approximately 170 open
accessjournalsand offer open access options across our portfolio
of journals.

To expand publication choices, we work with research
communities to launch open access journals, provide open access
optionsin existing titles and pursue initiatives to help expand
publicaccess. We are afounding partner of Clearinghouse for the
Open Research of the United States (CHORUS) which enables
publicaccessto US federally funded research. CHORUS utilises
publishers’existing infrastructure for discoverability, search,
archiving and preservation of scientificand medical research
articlesanditis now integratedinto ScienceDirect platform.

450,000

Approximately 450,000 customers surveyed through
Net Promoter Score (NPS)

40

Related
SDGs

Elsevier hasflexible pricing models to expand access to the
diverse library market through the established subscription
model. For example, customers can opt for broad collections,
which allow subscription to a core collection and, at a substantially
discounted rate, access toall remaining journals. This provides
academics withincreased value from library collections: almost
half of the usage of collection customers comes from previously
unsubscribed journals. Whether or not institutions choose a broad
collection, they still have significant choice on whatand how they
purchase -they can subscribe to any number of individual titles
inavariety of formats. Alternatively customers with limited needs
canaccessanyindividual article via pay-per-view or groups of
articles (Article Choice). Libraries have also been good at
exercising their collective power, for example by forming
purchasing consortia. Customer choice, competition between
publishers andinvestmentin technology have alldriven down the
average cost of accessingajournal article to nearly a quarter of
whatitwas more thantenyears ago.

Forreaderswhodo not have accesstoanacademic library, there
areanumber of access optionsincluding:

e libraryinter-lending and document supply through academic,
national, and public libraries - for example, via major
international lending libraries such as the British Library

e walk-inaccess—allresearch libraries that subscribe to Elsevier
contentare permitted to make content freely available to walk-in
users

e Freeaccessto full-textarticles to support libraries affected
by disasters through programs such as the National Library
of Medicine Emergency Access Initiative

® 2017 objective:

Create role plays for sales
staff showing CR as a Sales
Toolinaction

Our CR as a Sales Tool working group created a ‘desk drop’
forallemployees, CRat RELX Group, summarising our
approachto CRforall employees. We shared it with sales
colleagues with advice on how they might use it to foster
dialogue with their customers, including asking how
customers approach CRand whetherthere are
opportunities for collaboration.

We also encouraged sales staff to flag the RELX Group SDG
Resource Centre, featuring content from all four RELX
Group business units, as an example of howwe are using
ourinformation and expertise to advance the United
Nations’ 17 Sustainable Development Goals.
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Elsevier's Library Connect publications, events and online
channels provide library and information science (LIS)
professionals world-wide with opportunities for knowledge
sharing.In 2017, more than 37,000 LIS professionals from 160
countries subscribed to the Library Connect Newsletter, a
complimentary publication covering LIS best practices, trends
and technology. More than 10,000 LIS professionals from 100
countries participated in Library Connect webinars; regional
teams supplemented online offerings with in-person seminars
andworkshops. The Library Connect website, containing
hundreds of articles, infographics, video and other resources, had
approximately 100,000 visitors from 190 nations and territoriesin
theyear. Downloaded more than 4,000 times, a free resource for
librarians on literature search and evaluating information helped
them addressissues such as “fake news” with their library users.

In 2017, the Library Connect website was ranked 12th in the
Top 50 Librarian Blogs and Websites for Librarians by Feedspot,
acontentaggregator for blogs and websites.

Accessibility

We are committed toimproving access to our products and
services forallusers, regardless of physical ability. Our
Accessibility Policy aims to lead the industryin providing
accessibility solutions to customers, with products thatare
operable, understandable and robust. In 2017, members of the
Accessibility Working Group logged over 200 accessibility projects
and Elsevier’s Global Books Digital Archive fulfilled more than
5000 disability requests, 77% of them through AccessText.org, a
service we helped establish.

With the support of Chief Technology Officers across the business,
intheyear, toimprove our reporting on compliance with customer
accessibility requests, we refined our accessibility review toolkit

toinclude product scorecards with ratings on process maturity,
fix lists, customerinquiries and revenue at stake.

We continued to work with Bookshare, a not-for-profit which
provides anonline library for people with print disabilities,
making a collection of top Elsevier titles available in accessible
format. We continued to grow our usability research with people
with disabilities by running 19 research sessions covering a range
of web platforms. To ensure we stay abreast with best practice,
we continued to collaborate with accessibility thought leaders
suchas HighCharts, the DIAGRAM Center and Light for the World.

Related
SDGs

Allresearchlibraries thatsubscribe to Elsevier contentare permitted
to make content freely available towalk-in users

Elsevier’s Library Connect provides

library and information science

(LIS) professionals world-wide with

opportunities for knowledge sharing

37,000

Libraryand information science (LIS) professionals
from 160 countries subscribed to the Library Connect
Newsletter
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Colleagues attended and presented at numerous accessibility
eventsincluding the Miami University Accessible Technology
Symposium and the Better Together Conference part of Vision
2017, the 12th International Conference by the International
Society for Low Vision Research and Rehabilitation.

And, in 2017, Reed Exhibitions UAE hosted AccessAbilities Expo,
atrade, professionaland consumer event aimed at enhancing
the lives of people with disabilities. The event drew some 6,000
attendees and nearly 150 exhibitors from 24 exhibiting counties
(image below).

200+

Accessibility projects logged by the Elsevier
Accessibility Working Group

5,000+

Elsevier's Global Books Digital Archive fulfilled more
than 5000 disability requests

Related
SDGs

In 2017, we promoted wider understanding
of accessibility issues through publications
such as Research Methods in Human
Computer Interaction and Designing User
Interfaces for an Aging Population.

Product Compliance and VPATs

Accessibility Report 2017

® 2017 objective:

Improve reporting on
compliance with customer
accessibility requests

We are passionate about accessibility
butitis notjustanice todo. Itis critical
to our business: many of our customers,
including those in government and
academia, have policies that require
vendor products to follow accessibility
standards.

In 2017, we created a new company accessibility report to
improve reporting on compliance with customer
accessibility requests. The report breaks down customer
Voluntary Product Accessibility Template inquiries, which
allows product teams and senior managers to understand
the accessibility of a given product — how it accords with
Section 508 Standards of the US Workforce Rehabilitation
Act of 1973. The document lists how the product aligns with
each criteriaandalso indicates remediation, revenue at
stake and process maturity.

2018 objectives

RELX Group Editorial Policy update and training

New CR as aSales Tool curriculum: Customers and the SDGs

Linked to SDG10: Reduced Inequalities
Target 10.3: Ensure equal opportunity and reduce
inequalities of outcome, including by eliminating

discriminatory laws, policies and practices and

promoting appropriate legislation, policies and
action inthis regard.

Introduce RELX Group Accessibility awards to recognise
exceptionalemployee efforts to advance accessibility

By 2030

Increase our customer base across our four business units

through active listeningand engagement, and a focus on
editorial and quality standards and accessibility
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Why

Contributing to our local and global communities is a
responsibility and an opportunity. We meet our obligations
and improve our reputation and we inspire employees and
assist beneficiaries.

9JUBUIBA09

2017 objectives
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e Ensure at least 60% of offices have an RE Cares Champion

* Increase skills-based volunteering
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Community

60

RE Cares allows us to
connect with and support
our communities. | find it
empowering to know that
our collective contributions
make a real difference.

Monica Garrett
Community Relations Director, Risk & Business
Analytics, US

220+

Anetwork of more than 220 RE Cares Champions
ensures the vibrancy of our community engagement

72,

Of our offices across the world had an RE Cares
Championin 2017

=3 Related
OF SDGs

RE Cares, our global community programme,
supports employee volunteering and giving
that makes a positive impact on society.

In addition to localinitiatives of importance to employees, the
programme’s core focus is on education for disadvantaged young
people thatadvances one or more of our unique contributions as
abusiness. Staff have up to two days’ paid leave peryear for their
own community work.

Anetwork of more than 220 RE Cares Champions ensures the
vibrancy of our community engagement. In 2017, 72% of our offices
across theworld had an RE Cares Champion. In our last global
employee opinion survey, 87% of staff said that we are a company
that supports community engagement.

Giving
Our central donations programme aligns with the RE Cares
mission of advancing education for disadvantaged young people

that furthers one or more of our unique contributionsas a
business, including universal, sustainable access to information.

Employeesacross RELX Group sponsor charities for funding
through a central RE Cares fund; RE Cares Champions vote on
allapplications, using decision criteria such asvalue to the
beneficiary and opportunities for staff engagement. In 2017,

RE Cares Champions donated more than $366,805 to 34 charities
supporting over 24,000 young people including educational
support for Syrianrefugee childrenin Greece, enabling them to
attend local schools; education funds for books, school materials,
registration fees, uniforms, school shoes and transportation for
orphaned and abandoned childrenin Baja, Mexico; providing
accesstoeducation forat-risk street children in Cambodia;
enablingyoung girlsin India to complete their education, helping
to prevent child marriage; and helping finance essential
classroom materials in low-income schools in Ohio.

In managing community involvement, we apply the same rigour
and standards asin other parts of our business. Following the LBG
methodology, a global standard for measuring and reporting
corporate community investment, we conduct anannual Group
Community Survey with RELX Group Accounting Services and RE
Cares Champions. It divides our aggregate giving into short-term
charitable gifts, ongoing community investment and commercial
initiatives of direct business benefit.

The mission of RE Cares is education for
disadvantaged young people that furthers
one or more of our unique contributions as
a business, including universal, sustainable
access to information.
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In2017, our global data reporting methodology was assured by LBG,
of whichwe are members. Read the assurance statementin
Appendix 2. We donated £3.4m in cash (including through matching
gifts)and the equivalent of £9.2min products, services and staff time
in2017. 45% of employees were engaged in volunteering through RE
Caresandwe reached more than 24,000 disadvantaged young people
through time, in-kind and cash donations. In 2017, we increased
skills-based volunteering, applying business knowledge and
expertise to benefit communities. Forexample, colleagues at Risk &
Business Analytics Alpharetta began building the Global Business
Coalition for Education’s Rapid Education Action (REACT) database to
record private sector educational contributions and assets that can
be deployed quicklyinanemergency. According to LBG data, the
average volunteering rate is approximately 18% for our sectorand
14% forallsectors. Throughout 2017, we encouraged in-kind
contributions, such as productand equipment donations, in line with
our Product Donation Policy. For example, through a partnership with
charity Camara Education, we donated over $41,307 worth of IT
equipmentto e-learning centres for more than 11,340 disadvantaged
studentsin developing countries, including Kenya, Ethiopiaand
Zambia (any material that cannot be refurbished is responsibly
recycled).

LexisNexis Legal & Professional UKis afounding partneranda
patron of the UK’s International Law Book Facility (ILBF), an
independent charity distributing good quality second hand legal
texts to professional bodies, advice centres, pro bono groups, law
schools and other not-for-profit institutions around the world,
supportingaccesstothe lawand access to justice. Since its
inception, the ILBF has sent over 51,000 books to 180 organisations
in50 countries.

Book Aid Internationalis one of our longest standing charity
partners: we have worked with Book Aid International for more than
20years. And since 2004, we have donated more than 745,000 books
including some 22,646 in 2017, the majority from our UKwarehouse.
In 2017, we continued to support Book Aid International’s Inspiring
Readers programme in Uganda, where few schools have reading
books. Along with teachertraining, every school receives a Book
Box Library of 1,250 books, including about 100 purchased locally,
aswellasasmallgrantforshelving. At Reed Exhibitions’ 2017
London Book Fair, where we have provided free space to Book Aid
formore thantenyears, Inspiring Readers was awarded an
International Excellence Award for Educational Initiatives.

COMMUNITYINVOLVEMENT

2.5%

M Community investment
11.5%

[ Charitable gifts
Commercial initiatives
86%

2017 2017
Total Total
cost value
£7.5m £12.6m

WHATWE CONTRIBUTEDIN 2017

14%

M Cash

[ Time
In-kind

45%

4 §
iy iy

i & BB

® 2017 objective:

Ensure at least 60% of offices
have an RE Cares Champion

More than 220 RE Cares Champions
around the world play a criticalrole in
facilitating community engagement.

RE Cares Champions research and liaise with community
organisations; craft, marketand run events; help us capture
metrics for our reporting, including the benefits to
employees and beneficiaries; and involve colleaguesin such
activities by leading local RE Cares committees. In addition,
they participate in a host of Group-levelactivities such as
regular calls and special events like global fundraising
drives, global RE Cares Champions calls and biannual
funding rounds when we choose beneficiaries that fit the RE
Cares mission, nominated by employees. All this, in addition
to busy day jobs, which range from entry level supportroles
tosenior leaders. They have one thingin common: theyare
passionate about RE Cares.

In 2017, 72% of our offices globally had an RE Cares Champion.
According to Risk and Business Analytics” Julie Lever, who
has beenan RE Cares Champion for 15years, “l have stayed
involved because I've seen the difference we have made to
so many different charities around the world through
donations and employees’, using their volunteer time.”

We encourage RE Cares Champions to get credit for their
impressive efforts by including theirwork for RE Caresin
their PDP, the main way we track performance and reward.

We are always working to add RE Cares Championsin new
locationsincludingin 2017, Russia, South Korea, Taiwan and
the UAE. In South Korea, inajointinitiative between Elsevier
and LexisNexis Legal & Professional, employees prepared
100 boxes of kimchi to be delivered to low-income families
(image above) and senior executives led a cycling challenge.

GO

Being part of the RE Cares
Champions network enables
me to identify worthwhile
causes and bring our various
Middle East teams together.

Jeremy Shayler Business Development Manager,
LexisNexis Legal & Professional Business Insight
Solutions, UAE

Related
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Engagement

In 2017, we held our 13th RE Cares Challenge to encourage

staff towork together to build skills and relationships while
supporting their local communities. Business units across the
Group submitted ideas for new or extended business-sponsored
volunteer activities that fit the RE Cares mission; eight were
funded. Global employeesvoted and Elsevier Chennaiwon the
$10,000 first prize for a project with Concern India Foundation,
which promotes quality education and life skills for children
displaced after the 2004 tsunamiand living in slum communities.
Employees shared simple tools for learning about maths, science,
Englishand other subjects. Because children living in poverty
often have limited confidence, poor self-image and find it difficult
toexplore newavenues, colleagues are acting as role models
and mentors.

We held our 11th RE Cares Month Global Book Drive in 2017.
Employees donated more than 6,600 books to charitable
organisations. Risk & Business Analytics in Duluth, Georgia, won
the $1,000 prize for the charity of their choice, Sports For You,
collectingthe most books, 30.8 books per employee. Elsevier St.
Louis collected the largest number of books overall —1,490 —
winning $500 for Books for STL Kids.

=3 Related
SDGs

al

Jeffrey P Mladenik & Andrew Curry-Green
Memorial Scholarship

Afterthe tragic events of 11 September 2001, in which two of our
employees lost their lives, we established a fundin theirnames -
the Jeffrey P Mladenik and Andrew Curry-Green Memorial
Scholarship.

In 2017, we awarded grants to Caroline Anne Craig (image left) -
daughter of Sean Craig, Legal Editor for LexisNexis Legal &
Professional based in Ponte Vedra Beach, Florida, who will be
attending the Southern Methodist University in Dallas, Texas,
majoring in business and Evan Morin (image right), son of
Catherine Morin, Editorial Supervisor for LexisNexis Legal &
Professional Canada, based in Toronto, Canada. Evanwill be
attending Wilfrid Laurier University in Waterloo for Voice
Performance and plans to attend law school upon graduation.

RE Cares Month: Engaging
employees across the world

RE Cares Month, spotlighting global
community involvement, takes place
each September.

Business unit CEOs and other senior leaders launched
activities for 2017 with messages to staff and avideo which
showcased skills-based volunteering.

During the Month, which touched thousands of employees with
creative volunteeringand fundraising, on 14 Septemberwe
held a Global RE Cares Day to encourage combined community
actionacrossthe Group. RE Cares Month activities included:

Elsevier:

¢ Sydney, Australia — volunteering at the offices of The Kids
Cancer Project, anindependent national charity dedicated
to supporting childhood cancerresearch

e Chennai, India — taking primary school children from
Thavthiru Nagamani Adigalar School to Birla Planetarium,
as partofanongoing science education programme

Risk & Business Analytics:

e Orlando, US — making lunch for families at Ronald
McDonald House at Arnold Palmer Hospital for Children

o Cardiff, UK — participating in a school makeover projecton
behalf of Valley’'s Kids

e Beachwood, US —assisting with local Senior Day, helping
the elderly and performingvarious tasks at Lake
Metroparks Farmpark

e Suttonand London, UK — 100 staff walked 14 miles raising
money for Royal Marsden Cancer Charity

LexisNexis Legal & Professional:
¢ Toronto, Canada — preparing meals and serving food for
Lawyers Feed the Hungry

o Elsevier & LexisNexis Legal & Professional, Tokyo — holding
a Russian language class as part of Charity Culture Classes,
aswellas fundraising for SOS Children’s Villages

Reed Exhibitions:

e Paris, France — collecting sample soaps, shower gels and
othertoiletries for Mobil’'Douche, which organises mobile
showers forthe homeless

¢ Norwalk, US — hosting aninteractive lesson with Hunger 101
on how difficultitis to stretch budgets to purchase food

RELXGroup:

e RELXGroup, Alpharetta — volunteering with Easter Seals
which provides education, outreach and advocacy for children
and adults living with autism and other disabilities
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=3 Related
SDGs

Impact

Inaccordance with the LBG model, we monitor the shortand
long-term benefits of the projects with which we are involved.
We ask beneficiaries to report on their progress and we share
their letters and updates on the RE Cares section of the Wire,

our corporateintranet, toincrease transparency and awareness.

Inaddition, we measure the impact of volunteering on employees
via an automated survey link following volunteer activity. In 2017,
we received a total of 4,706 responses compared to 3,887
responsesin 2016.

606

Since part of my job is to
help editors improve their
writing, this ongoing volunteer

©® 2017 objective:

Increase skills-based
volunteering

In 2017, we increased skills-based
volunteering by six percentage points
over the previous year.

experience will allow me to
hone my skills while helping
underserved minority children
in my city, which makes me

34% of RE Cares Champions organised at least one skills-
basedvolunteer eventvs. 28% the previous year. Forexample,
colleagues at Risk & Business Analytics Alpharetta began
building the Global Business Coalition for Education’s Rapid
Education Action (REACT) database to record private sector
educational contributions and assets that can be deployed

quicklyinanemergency. Other examplesintheyearincluded:

feel great.

Employee
LexisNexis Legal & Professional Philadelphia, US

89-.

Of employees said their motivationand pride inthe
company hadincreased as aresult of volunteering

82

Of employees said their team spirit had increased
asaresultof volunteering

90-.

Of employees experienced a positive changein
behaviour or attitude as a result of volunteering

Elsevier colleaguesin:

¢ Philadelphia, US - built a software tool for the AIDS Fund
to help them allocate and distribute grants

e Cambridge, US - collaborated with 826 Boston to bring a
group of 30 high school seniors from a Boston public
schoolinto the office to help them workshop their college
application essays; with a panelto share information
about ourwork and the industry

Risk & Business Analytics colleaguesin:

e Evanston, US - provided careeradvice, writing and

computer skills training with disadvantaged young people

from My Block My Hood My City

Sutton, UK, helda Careersin STEM event for local young

women

Karlsruhe, Germany - helped update the website of the

charity, Share the Miracle

Alpharetta, US - took partin 48in48 where local

companies create 48 websites for local non-profits,

completing threein 48 hours

¢ BocaRaton, US-hosted arobotics programme with
American Heritage School mentoring students and
helping them to build their own autonomous vehicle
(image above)

LexisNexis Legal & Professional colleaguesin:

e Dayton, US -reviewed approximately 3,000 state statutes
across 30 states for Shared Hope's annual Protected
Innocence Challenge Report, which grades states on

41 key legislative components that must be addressed
inastate’s laws in order to effectively respond to child
sextrafficking

Toronto, Canada - assisted Innocence Canada with the
review of thousands of documents in a Freedom of
Information request to support one of their cases

Reed Exhibitions colleagues in:

¢ Paris, France - used their event managementand
customer service skills to promote charity partners at
Reed Exposition’s FIAC art fair with visibility in the
catalogue, high-level participation at the event.
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Just
¢ Now

DON INO ¢ Durban

The LexisNexis Legal & Professional Durban office participated in an awareness walk against human traffickingand were joined by the 2017

Recognising Those Who Care tripwinners.

Recognising Those Who Care

During RE Cares Month 2017, we
announced the winners of the seventh
Recognising Those Who Care Awards to
highlight the exceptional contributions to
RE Cares of ten individuals and four RE
Cares teams from across the Group.

The 2017 individualwinners travelled to Durban, South Africa
towork with local colleaguesin support of local charities. The
organisations focus on anti-human trafficking and survivor
rehabilitation, among them the Domino Foundation, the Open
Door Crisis Centre and Umgeni Community Empowerment
Centre; winners participated in a five kilometre awareness-
raising city walk, aswellas an anti-trafficking outreach session
inalocalvillage. They also cooked and distributed meals for
underserved communities and visited a children’s centre.

The tripwas led by senior leader, Youngsuk “YS” Chi, Director of
Corporate Affairs, who has led each Recognising Those Who
Caretripsince thefirstin 2011.

GG

The Recognising Those Who
Care awards inspire our

RE Cares leaders to return

to their day jobs with new
ideas, insight into other parts
of the company and many

new friends, along with
motivation to do even more.
The professional and personal
impact is remarkable.

Emili Budell-Rhodes
Community Manager, RELX Group, UK
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Related

Partnerships that make a
difference: SOS Children’s
Villages

We believe in building strategic partnerships
that benefit all participants - the charities and
their beneficiaries and RELX Group - through
opportunities to mobilise our people and
resources for employee and business benefit.

SO0S Children’s Villages Partnership - Getting girls back
toschoolinlvory Coast

In2016, employees chose SOS Children’s Villages Netherlands
(SOS) as our 2016-2018 fundraising partnerin order to support
their educational work for girlsin lvory Coast’s capital,
Yamoussoukro. SOS works to prevent family breakdown by
supporting children who do not have parental care orare at
risk of losing it.

In the busy city of Yamoussoukro, girls often serve as baggage
carriers, working 13-hour days for approximately $1. Under-age
employment attracts children from the most vulnerable families,
putting them at risk of prostitution, child-trafficking and street
violence, aswellas associated challenges like depression,

Linked to SDG5: Gender Equality
Target5.1: End all forms of discrimination against
allwomen and girls everywhere

¢

HIVand early pregnancy. The project focuses on helping girls
enter (or return to) the educational system, empowering
families and raising awarenessin local communities.

In addition to working directly with the girls and their families,
SOS has engaged social workers, provided literacy lessons for
care givers, aswellas school materials and teacher training.
SOS has also created a micro-fund for families who want to
undertake anincome-generating activity, such as settingupa
shop orfarm. And there has been training for government
officials and community stakeholders on avoiding child labour
in Yamoussoukro’s markets.

By the close of 2017, we raised $96,700 toward a minimum
$100,000 target. LexisNexis Legal & Professionalin the
Netherlands have also provided access to products to support
S0S, and plans for 2018 include a hackathon to develop new
tools to facilitate the charity’s work.

18

Families supported so far by SOS Childen’s Villages’
projectin Yamoussoukro, lvory Coast

2018 objectives

Foster development of youth employability skills

Researchimpact of RE Cares on staff retention

By 2030
Use our unique contributions to advance education for

disadvantaged young people; track the impact of community
investment activities
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Supply Chain

Why

Our customers depend on us to provide them with ethically
sourced and produced products and services. Our suppliers
are therefore partners that we must ensure meet the same
high standard we set for our own behaviour.

2017 objectives

* Increase number of suppliers as Code signatories

e Continue using Corrective and Preventative Actions tool
to ensure continuous improvement in audit results

e Continue to advance US Supplier Diversity programme

Key issues in this section

50 Why

50 2017 objectives

52 Monitoring suppliers
53 Supporting suppliers
55 2018 objectives
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We have a comprehensive Supplier Code g6
of Conduct (Supplier Code), available in 7
16 languages, which we ask suppliers to sign
and display prominently in the workplace. .
It commits them to following all laws, promoting best practice %
intheir business operations, treating their people welland 5
respecting the environment, asindicated in the ten principles §
of the UN Global Compact.
We ask supplierstorequire the same standards in their supply
chains, specifically requiring subcontractors to enterinto a
written commitment to uphold the Supplier Code. The Supplier Y
Code states that where localindustry standards are higher than =1
applicable legalrequirements, we expect suppliers to meet the ®
“ higher standards.
Managing an ethical supply chain
Giventhe importance of an ethical supply chain to us, we have a
| am prOUd to be d part Of an Socially Responsible Supplier (SRS) programme encompassing -
Organisation that iS Committed allofourbusingsses,sup.ported.byfawo.rking group comprised g
] . of colleagues with operations, distribution and procurement 3
to help|ng Supphers create expertise, and adedicated SRS Director from the Global 3
- om0 Procurementteam.
better working conditions for
thousands of workers across
the globe. o
=
SaraBodison Director Supplier Responsibility & s
<

Risk, RELX Group, US

37,000

Purchase ordersvalued at nearly $600m with our
Supplier Code embedded into standard contract terms

16

Our Supplier Code of Conductis available in
16 languages

wv
c
©
=
<
o
S
w
S

JUSWUOJIAUT

saolpuaddy



RELX Group Corporate Responsibility 2017  Supply chain 52
132 Related
L P 2 SDGs

Our Supplier Code of Conduct stipulates adherence to all laws PromOtmg human I"IghtS through

and best practice inareas such as human rights, labour and the the Su pp“er Code
environment. Through our Socially Responsible Supplier (SRS)
database, in 2017 we tracked 344 key suppliers and those located
in high-risk countries as designated by our Supplier Risk Tool,
incorporating eightindicators, including human trafficking

Monitoring suppliers

uonaNpo.|

Our Supplier Code contains provisions on child labour,
involuntary labour, wages, coercion and harassment,
nondiscrimination, freedom of association, health and safety,
environmentand anti-corruption.

information from the US State Department and Environmental g9
Performance Index results produced by Yale University and Inline with the UK’s Modern Slavery Act 2015, our Supplier ZZ
partners. The tracking list changes year-on-year based on the Code specifically prohibits participationinany activity related EE
number of suppliers we do business with who meet the required to human trafficking, based on the American Bar S &
criteria. We ended 2017 with 91% of suppliers on the SRS tracking Association’s Model Business Conduct Standards to @
listas signatories to the Supplier Code vs. 89% in 2016. We have Eradicate Labor Human Rights Impactsin Hiringand Supply
embedded signing the Supplier Code into our sourcing process Chain Practices. In 2016, we published our RELX Group
asacriterion for doing business with us, and have an additional Modern Slavery Act Statement to highlight howwe are
2,624 suppliers not on the SRS tracking list who have signed the working to avoid slavery and human trafficking in our supply g
Supplier Code. chainaswellas ourdirectactivities. g
o3}
[Z Review our SRS risk rankings. The Supplier Code requires aremediation process to assist 5
o ) ) any children found working. It stipulates that where required

SpeIC|al|st supplych.aln auditors, In.tertek, undertook 81.3 gxternal by law, suppliers will have employment contracts signed with
audits as part of their comprehenswe Work.place F)ondltlons allemployees and requires mechanisms for reporting
Assessmentand'Co.rrectlveand Prevent.atlveAc.tlons ) grievances. We maintain a confidential reporting line so
programme. Anincidence ofnc')n'-compl.lancetrlggerscqnt!nuous employees of suppliers can report concerns in good faith Y
improvement re.ports summarising audit resylts; remedlatlop R feer e rerelEmem. ﬁ
plansand submission dates are agreed and signed by the auditor ®
and the supplier. Intertek staff review evidence of corrections and Our Supplier Code states, “Failure to comply with any RELX
accept or reject it, working with suppliers until full remediation is Group term, condition, requirement, policy or procedure...
reached. Audit locationsin 2017 included Brazil, China, India, may resultin the cancellation of all existing orders and
Malaysia, Mauritius, Philippines, Romania, Russia, South Africa termination of the business relationship between RELX
and Turkey. Group and supplier. In2017, our key suppliers demonstrated

) ) interestand ability to remediate their noncompliance issues o
Forpapersuppher;we relyon PRE‘PS,asharedlndustljy in accordance with the Supplier Code. 2
resource for sustainable paper which we helped establish. 3
By the close of 2017, 90% of the Group’s papers by weight were «
graded on PREPS, 100% of which came from known and
responsible (sustainable) sources.
As afounding member of the Publishing Industry Product
Safety Forum we monitor our products for safety, covering:ink, o
varnish, spiralwire, lamination, glue and packaging (packaging 3
materials or packaging components that enter landfills, waste §
incinerators, recycling streams). E’
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83
. We produce numerous products on supply
Independent audits completed . . . . .
chain issues, including Lexis Diligence; .
Journal of Purchasing & Supply Management; 5
LexisNexis SmartWatch; LexisNexis Entity %
- 0/0 Insight; and exhibitions such as Intralogistics; e

the Supply Chain Event; and SITL Europe, the
Total US spend with diverse suppliers trade fair for transport and lOgiStiCS.
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Supporting suppliers

=1
AUDITS BY COUNTRY 3
In 2017 we provided our suppliers with Modern Slavery Awareness =
training materials and held and recorded a webinar to help our %
suppliers recognise and reportinstances of modern slaveryin >
their supply chains.
g0
. . S
® 2017 objective: 5 S
S.c
o 3
. c o
=N
Continue to advance US 5%
3
[ ] L] L] 0
Supplier Diversity programme R T PR R TP
Weare commltteq to proactlve engagem.er.wtwnh suppllers 1 = India (46 audits) 8=Romania (2 audits) 15 =Nicaragua (1 audit)
that reflects the diversity of our communities. The roll-out of 2 =Philippines (6audits) ~ 9 =Singapore (2audit) 16 =Peru (1 audit) &
. . . . . . 3 = China (5 audits) 10 = South Africa (2 audit] 17 = Turkey (1 audit) o
our US Supplier Diversity programme continued in 2017 with 4= Brazil (4 audits) 11=Vietnam (2audit)  18= UK (1 audit) 5
i i i i A 5 = Russia (3 audits) 12 = Egypt (1 audit) 3
effor.tsto'lmprovethe mix of diverse suppllers withafocus 6= Hong Kong [2audits) 13 = Hangary 1 audit] 2
on minority, woman and veteran-owned businesses. In 2017, 7=Malaysia (2 audits) 14 =Mauritius (1 audit)  Total audits =83 =
. o o
the number of minority, woman and veteran-owned
1 H 0, 0,
bL.Jsmgsses |ncrea§ed by 8%. Intotal, 11.4% of US spend was AVERAGE AUDIT SCORE BY COUNTRY
with diverse suppliers.
100
Among them was Shumsky, part of Boost Engagement LLC. o =
Establishedin 1953, and recognised in the top 50 List of %0 S
Fastest Growing Women-Led Businesses in the World 70 o
(2016), Shumsky supplies RELX Group in US with branded a0
promotional products. 50
40
30
20
10 2
@,
0 o
1T 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 g
' B RELX Suppliers Average Score Intertek Total Average Score @
1=India 7 =Malaysia 13=UK
2 =Philippines 8=Romania 14 = Hungary
it i i i 3=China 9 =Singapore 15 = Mauritius
Addlt|onalﬂsupp¥|er:‘sout5|de Suppliers tracked Aien] o 16 < Nicaragua
SRS tracking criteria that have 5= Russia 11=Vietnam 17 =Peru
. . 6 =Hong Kon 12 = Egypt 18 = Turke
signed the Supplier Code gens o Y =
3
3
SUPPLIERNON-COMPLIANCE ISSUES c
=l
<
B Health and Safety - 66
o M Management Systems - 47
0 B Business Practices: Integrity - 47
M Wages & Hours: Wages and Benefits - 26
I Wages & Hours: Working Hours - 24
B Business Practices: Data Protection- 20 @
The average overall 2017 audit Signatories to the Supplier Protection of the Environment - 13 =
. . . M Labour: Employment Contracts- 9 %
score (out of 100, slightly Code onourtrackinglist B Business Practices: Competition - 8 =
better than our external auditor Child Labour -5 o
, Labour: Discipline, Harassment o)
Intertek’s global average of 78 or Abuse - 4 =
I Labour: Child Labour-3

Wages & Hours: Working Hours - 2
Employment Contracts - 2

Labour: Freedom of Association - 1
Wages & Hours: Wages and Benefits - 1
Labour: Discrimination - 1

Labour: Forced Labour -1
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To gauge areas where we can support suppliers, we conduct an annual SRS survey.

Eachyear, we survey our key suppliers to gauge their CR position and how we can supportthem.

SRSSURVEY RESULTS 2017
General

% of supplier respondents 21
Suppliers with a Board-level representative responsible for CR 79
Suppliers with code of conduct 90
Suppliers with supplier code of conduct 57
Suppliers with diversity statement 63
Suppliers with community programme 67
Supplierswith training and development programmes 75
Suppliers with supplier diversity statement and/or stated supplier diversity policy 31
Supplierswith annual CR targets 56
Suppliers who report publicly on CR performance 37
Suppliers who monitor CR 65
Suppliers who gain external assurance over CR-related data 20
Supplierswhoinvolve stakeholders in shaping their views and responses on CR 69
Suppliers who have joined the UNGC 23
Suppliers who conduct formal training on prevention of Human Trafficking 31
Supplierswith a Modern Slavery Act (MSA) statement 27

Environmental

Suppliers with a formal Environmental Management System 59
Suppliers with environmental reduction targets for greenhouse gas 27
Suppliers with environmental reduction targets for solid waste 31
Suppliers with environmental reduction targets for water usage 33
Suppliers with external environmental certification 39
Suppliers with ISO 14001 certification 33
Supplierswith an environmental policy 67
Supplierswho externally reporton their environmental performance 42
Suppliers who externally report on their full carbon emissions 26
Supplierswhoincurred any fines and/or prosecutions 8
Suppliers who conduct formal environmental audits 53
Supplierswho gainindependentassurance for environmental management systems 46
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Celebrating good partners:
HCL Technologies, India

HCL Technologies helps global enterprises
reimagine their businesses for the digital age.
We support cloud, automation, cybersecurity
and analytics and employ over 120,000
professionals encompassing 140 nationalities,
who operate from 32 countries.

Sustainability is a business imperative at HCL Technologies
and RELX Group’s Socially Responsible Supplier efforts map

toour own priorities. We work to empower our employees,
protect the environmentand support education.

Among the ways we do this are through the HCL Foundation's
Power Of One initiative, which in 2017 involved more than 35,000
employeeswho are contributing to the socialand economic
uplift of vulnerable communities.

We estimate that over the last two years, the HCL Foundation
has benefitted over 100,000 people in these priority areas:

e Education — 54,108 people received early childcare,
development, free mealand enhanced reading and writing
skills training

¢ Health — 37,356 people took partin our monthly health camps
and community healthcare programmes

¢ Environment — 9,645 trees planted in schools and resident
welfare associations

e Livelihood — 2,250 young people received skills-based
trainingin areas such as mechanical engineering, computing
and nursing

e Humanitarian — 12,817 people received assistance through
relief efforts

We were pleased thatthe HCL Foundation was awarded Best
Corporate Foundation Award by World CSR Day in 2017.

60

At HCL, like RELX Group, we
aim to provide customers with
solutions that benefit people
and profits while making a
positive impact on communities

and the environment.
CVijay Kumar President & CEO, HCL Technologies

35k+

In 2017, more than 35,000 HCL Technologies employees
were involved in the HCL Foundation’s Power Of One
initiative, contributing to the social and economic uplift of
vulnerable communities.

100k+

People have benefitted from HCL Foundation over the
pasttwoyears

2018 objectives

Increase number of suppliers as Code signatories

Continue using audits to ensure continuous improvementin
supplier performance and compliance

Continue to advance the US Supplier Diversity and Inclusion
programme

By 2030

Reduce supply chainrisks related to human rights, labour, the
environmentand anti-bribery by ensuring adherence to our

Supplier Code of Conduct through training, auditingand
remediation; drive supply chain innovation, quality and
efficiencies through a strong, diverse network of suppliers.
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Environment

Why

We have an impact on the environment through consumption

of natural resources in our direct operations and supply

chain as well as customer use of our products and services.

By continually improving our environmental performance,
we are committed to reducing any negative environmental
impact of conducting our business.

2017 objectives

* 35% of reporting locations to achieve five or more new
Group Environmental Standards

e Purchase renewable electricity equal to 70% of RELX
Group’s global electricity consumption

e Achieve ISO 14001 Environmental Management System
certification at three additional locations

Key issues in this section

56 Why

56 2017 objectives

57 Environmentalrisks and opportunities
58 Managing ourimpact

59 2017 Environmental Performance
60 Targetsand standards

61 Climate change

63 Energy

64 Water

67 Paper

67 2018 objectives
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Environment
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We make a positive environmental impact
through our products and services which
inform debate, aid decision makers and
encourage research and development.

We support progressive environmental legislation, and, in 2017,
continued our involvement with the Aldersgate Group, which
engages with the UK government on environmentalissues. In
theyear, we hosted the Aldersgate Group’s launch of a report
highlightingwhere UK policy should be strengthened to support
greater business action on resource efficiency.

9JUBUIBA09

We also signed up to We Are Still In, reaffirming our commitment
to combatting climate change, joining more than 1,700 businesses,
universities, cities, states and other organisations.

91doay

Environmental risks and opportunities

We assess, prioritise and mitigate environmental risks as part
of ouroverall risk management process. In addition, our Global
Environmental Policy applies toall areas of the business and is

’ . supported by a global Environmental Management System (EMS),
I m prOUd to lead d porthlIO Of aligned withthe ISO 14001 environmental standard. It indicates

shows such as World Future that we must consider, among other risks, those that require

legislative compliance; have significant cost implications for the

Enel’gy and |ntel’nati0nal Watel’ business; and/or which may affect our reputation.

Summits and Ecowaste WhICh Our network of Environmental Champions, together with

Unite pOlJCy bUSineSS and colleagues throughout the business - including those from
]

communications, finance, legal, HR, IT, procurement and

technol_ogy leaders in f|nd|ng real estate - as well as external stakeholders such as NGOs

andinvestors, help with advice, ranking and tracking of our

SOlutionS to the most preSSing environmental risks and opportunities. They are reviewed during
Sustainability Challenges. Environmental Checkpoint meetings, chaired by the CFO.

SJawoisny

Ajunwwo)

Amongour environmentalrisks are green taxes and greater
Naji EL Haddad Director of World Future Energy regulation of climate change and sustainable paper.
Summit, Reed Exhibitions UAE

Opportunitiesinclude increased demand for the environmental
information we produce and reduced expenditure as a result of
efficiencies.

uieyo Aiddng

[7 Read more about our material environmental risks
and opportunities.
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Managing our impact

The CEQis responsible to the Boards for environmental
performance; business unit CEOs are responsible for complying
with environmental policy, legislationand regulations, and the
CFOisour mostsenior environmental advocate.

58
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Our Environmental Champions network, led by the Global
Environmentand Health and Safety Manager, includes key
employeesinall operational areas of our business. We work with
Environmental Champions and dedicated engineering, design and
real estate specialists to identify improved efficiency wherever
possiblein our portfolio.

Our best environmental impact:
environmental knowledge

In producing our products and services we have animpact on
the environmentin areas such as carbon emissions, energy
and water usage. Butarguably bigger and more importantis
our growing portfolio of environmental products and services
which spread good practice, encourage debate and aid
researchersand decision makers.

The most recentresults from the independent market analysis
system show our share of citations in environmental science
represented 40% of the total market and 65% in energy

and fuels.

Scientific, Technical & Medical

In 2017, Elsevier published more than 430,000 articles and
launched 26 newjournaltitles, further expanding the scientific
record. Newin 2017 was also Elsevier’s partnership with the
International Solar Energy Society on the first Renewable
Transformation Challenge. The top prize $20,000 winner was ME
SOLshare Ltd, for the Energiewende 3.0 - Smart P2P Solar Grids
(image above). The grids link SMEs and rural householdsin a
‘swarm network’ that combine existing and new solar home
systemsand storage devices, enabling larger loads. The judges
were alsoimpressed by founder Dr. Sebastian Groh’s
peer-to-peersolarenergytrading platform empowering solar
entrepreneurs through pay-as-you-go and cash-in-as-you-go
electricity solutions for low-income households.

Inits second, year the Elsevier Foundation Greenand
Sustainable Chemistry Challenge, which seeks to stimulate
innovative chemistry research that benefits low-resource
communities and benefits the environment. Of 680 proposals
fromaround the world, the $50,000 first prize was awarded to
Dénisde Lima Professor, Institute of Chemistry, Federal
University of Mato Grosso do Sulin Brazil, for his Biosurfactants
to Combat Mosquito-borne Diseases proposal, while the
$25,000 second prize was awarded to Dr Chioma Blaise Chikere,
alectureratthe University of Port Harcourt, Nigeria, for her
proposal Crude Oil-polluted Site Ecorestoration.

Risk & Business Analytics

ICIS launched the ICIS Power Perspective beta platform -
anewapproach to provide better understanding of the
ever-changing policy landscape for electricity markets.
By combining the expertise of ICIS analysts and editors,
the product models how policy news might influence future
electricity markets. As Philipp Ruf, Director of EU Power
& Carbon Analytics atICIS notes, “A statement from an
environment minister abouta changein subsidies for
renewable energy can have amuch higher effect on prices
thanachangein GDP.

Legal

LexisNexis Legal & Professional Launched LexisPSL Energy,
the firstonline resource for lawyers advising on the energy
sector. It helps lawyers get to the right answer more quickly
by providing collated content across the breadth of the energy
sector. Coverage spans the electricity and upstream,
midstream and downstream oil and gas arenas, including
materials relevant to conventionaland unconventional oiland
gas, flexible capacity, renewable energy, nuclear energy,
energy networks,and energy supply.

Giventhevarious contexts for legal advice on the energy sector,
LexisPSL Energy provides over 50 subtopics structured by
project type, regulatory structuresand practice area, providing
auser-friendly engagement with the content.

Exhibitions
World Smart Energy Week 2017 took place in Japan bringing
together 1,570 exhibitors across nine renewable energy shows.

Over 1,700 science and marine technology professionals from
46 countries came togetherin San Diego for Reed Exhibitions’
inaugural Oceanology International North America exhibition
and conference. Sessions included Big data, Visualization and
Modeling to better utilise the rising tide of oceanographic data
and Promoting OceanSTEM & Blue Economy Workforce
Development, a session organised by the Maritime Alliance
exploring how best to cultivate the entrepreneurs and technical
workforce needed to develop the blue economy.

Alsointheyear, Reed Expositions organised its second World
Efficiency Solutions show in Paris, France under the patronage
of Emmanuel Macron, President of the French Republic. The
event attracted 6,000 participants and 200 exhibitors bringing
togetherthose creating and those needing low carbon
solutions; 400 matchmaking sessions took place over the
show’s three days.

1,700+

Science and marine technology professionals
attended Reed Exhibitions” inaugural Oceanology
International North America exhibition and
conferencein 2017
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Ourglobal EMS s aligned to the requirements of ISO 14001.

We provide our facilities teams an EMS Implementation Pack
containing documentation, training and audit materials to aid the
certification process. In 2017, 3 additional locations used it to
achieve certification to the new ISO 14001:2015 standard (equating
to 19% of our business by employee count). We are committed to
increasing certificationin 2018 and beyond. Green Teams,
employee-led environmental groups representing nearly 19,000
employeesin 49 key facilities, help usimplement our EMS and
achieve environmentalimprovements at the local level.

Consistent dialogue with arange of stakeholders, from employees
to NGOs such as Earthwatch also helps. We participate in sector
initiatives such as the Publishers’ Database for Responsible
Environmental Paper Sourcing [PREPS) and further our
understanding through environmental benchmarking activities
suchas CDP.

Although all our environmentalimpacts areimportant, we
prioritise climate change, minimising the use of naturalresources
and waste generated in our own operations. Throughout 2017, we
worked to reduce our direct environmentalimpact by minimising
the use of natural resources and efficiently employing sustainable
materials and technologies.

Third-party verification of our environmental data gives us
confidenceinits reliabilityand improves our reporting. See EY’s
fullassurance statementin Appendix 3.

= 0 B Related
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Throughout 2017, | held Environment
Checkpoint meetings with our core
team of environmental champions

to ensure we are on course to meet
our reduction targets - generating
savings, engaging our employees,
and limiting our impact on the planet.
Nick Luff CFO and Chief Environmental Champion

2017 Environmental Performance

Absolute performance Intensity ratio (absolute/ £m revenue)

2017 variance 2016 2017 variance 2016
Scope 1 (direct emissions) tCOze 8,231 3% 7,966 1.12 -3% 1.16
scope2[[ocat|on-basedem|ss|on5]t0029 .......................... 8 4'590 ................ _8% ............ 91913 .............. 1 150_14% .............. 1333

scopez[market-basedem|ss|on5] tcoze ........................... 21'831 ............... : 32% ............ 3 2153 ............... 297 .............. _36% 466 .

Tota[energy[MWh] ................................................................ 186'228 ................ _5% .......... 1 95556 ............. 2532 ............... : 11% 2836

Water[m3] ............................................................................... 3“'918 2% ......... 337889 ............. 4690 ................ _4% .............. 4900 .

Wastesentto[andﬁu[%]* ........................................................... 24% ........... O%F)ts 24% ............... 022_12% ................ 025

Producnonpaper[t]%_l.s[. .............. _21% ............ 4 6128 ............... 4% .............. _26% ................ 669

* Intensity metric shows tonnes of waste sent to landfill/ £m revenue

Actual environmental data covers 85% of our occupied floor space based on electricity reporting. Where we are unable to obtain
reliable data, for example from small serviced offices, we estimate energy consumption, water usage and waste based on actual data
from our portfolio. In thisway our reported data covers all operations, for which we have operational control, for a full calendaryear.

Scope 2 (location-based) emissions are calculated using grid average carbon emissions factors for all electricity sources.
Thisisdirectly comparable to Scope 2 (gross electricity and heat) emissions as listed in previous reports.

Scope 2 (market-based) emissions are calculated using supplier specific carbon emissions factors (where available) for renewable

energy purchases.

Linked to SDG12: Responsible
Consumption and Production

Target 12.2: By 2030, achieve the sustainable
management and efficient use of natural resources
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Targets and standards

We are a Science Based Targets Committed Company and set our
carbon reduction target using the Sectoral Decarbonisation
Approach designed by CDP, the UN Global Compact, the World
Resources Institute and WWF. It aligns our carbon reductions with
those deemed necessary by climate scientistsin order to avoid the
worstimpacts of climate change. Performance against the target
is measuredin Scope 1and Scope 2 (location-based) emissions,
which means no carbon has been subtracted from our emissions
(e.g., because of renewable electricity we purchase).

Our carbon target applies to combined Scope 1and Scope 2
(location-based) emissions as defined by the Greenhouse Gas
(GHG) Protocol. We continue to reporton our indirect Scope 3
emissions. See Climate Change, below, for more information.

Othertargetsare for reducing energy and fuel consumption,
increasing the amount of renewable electricity we purchase and
decreasing the amount of water we use. We also aim to reduce
waste we produce and increase the percentage of waste diverted
from landfillin alignment with circular economy principles.

Environmental Targets

= 0 B Related
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Enhanced Environmental Standards

Performance standards
Quantitative performance levels for environmental impacts
directly related to company operations.

Energy 3,800 kWh of energy per person peryear

(warehouse: 12 kWh per sq ft)

Waste (total
generated)

Waste (diverted
from landfill)

135 kg of total waste generated per person
peryear (warehouse: 4.5 kg per sq ft)

80% of waste from the location diverted
from landfill (warehouse: 95%)

Water 9 m3of water per person peryear
(warehouse: 9 m3per 1,000sq ft)

Office paper 2,800 sheets of paper per person peryear
(warehouse: 95%)

Management Standards

Specificactivities which help a location toimprove
performance inimportantimpact areas.

2017 ISO 14001 Achieve certification against the ISO 14001
Focusarea TARGETS -2020 performance certification standard
Climate Reduce Scope 1and 2 location- ~42% Travelplanning Producealocaltravel planforemployee
Change based carbon emissions by 40% commuting
.................................. againsta2010baseline  Opportunity  Conductenvironmentalimprovement
Energy Reduce energy and fuel -32% assessments  assessments
consumption by 30% againsta Employee Localcolleaguesinvolved inimproving
2010 baseline engagement environmental performance
Energy Purchase renewable electricity 72% Additional Discretionary award for outstanding
equivalent to 100% of RELX recognition environmental achievement
Group's global electricity
consumption ' Read more about the Enhanced Environmental Standards
Waste Decrease total waste generated -47%
atreporting locations by 40%
againsta 2010 baseline In 2017 we made all employees aware of our Environmental
...................................... S S Standards, which create positive competition between offices, in
sl S0 gfwastefrqm PO St the CFO’s annual communication for World Environment Day.
locations to be diverted from
landfill 36% of reporting locations achieved five or more Enhanced
vt oot RELK Grassreduction " iags  Environmental Standards and achieved Green status. Those
paper* papers, graded in PREPS, to be locations achieving seven or more stapdard; are de5|gn§ted as
rated as 'known and responsible Green+and are the best pgrformmg sites within the business.
— These new more challenging performance standards mean
.................................................................................................................... fewer lOCationS meet the Standards, bUt we eXpeCt achievement
Environmental AchievelS014001 certification 19%

management for 50% of the business by 2020

system

* Allpaperwegradedin2017-90% of total production stock - was graded 3 or 5 stars
(knownand responsible sources).

We have reported onallemission sources required underthe Companies Act 2006
(Strategic Reportand Directors’ Report) Regulations 2013. We have included
emissions fromall operating companies within the Group.

We have used the GHG Protocol Corporate Accounting and Reporting Standard
(revised edition) and the data has been assured by an independent third party, EY.

@ View a summary of key environmental data or create custom
charts with the environmental charting tool

36

Of reporting locations achieved five or more Enhanced
Environmental Standards and achieved Green status

to increase over time.

We agree with scientific opinion that we must
reduce the quantity of absolute greenhouse
gases in the atmosphere - as stated in our
environmental publications, such as
Elsevier’s Global Environmental Change - to
avoid the most significant impacts of climate
change. For this reason, our carbon target
aims for an absolute reduction in carbon
emissions from our operations, in line with
the required global carbon reductions
calculated by climate scientists.
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Climate Change

Our Climate Change Statement supports the scientific community’s
opinionthat human activity is contributing to climate change; we
back the globalintention to limit climate change to 2°C or below.

We support mitigation activities to reduce climate change,

including reducing deforestation and protecting rainforests

(e.g., by committing to only purchase sustainable paper for
production purposes). It also outlines our commitment to mitigation
and adaptation and our belief inambitious, robust and equitable
policies on climate change. We engage with governments on
climate change regulation accordingly. As an endorser of the UN
Global Compact’s Caring for Climate and through the European
Network for Sustainable Business, we share good practice.

2017 Climate change performance
SCOPE 1(DIRECT) EMISSIONS

tC0e tCO.e/revenue - £m
15,000 3

— N\ 2

o \-\././-.
5,000 1
0 0

2012 2013 2014 2015 2016 2017

— Absolute (tCOe)
— Intensity ratio (tCO,e/revenue - £m)

SCOPE 2 (LOCATION-BASED) EMISSIONS

tCOo,e tCO,e/revenue - £m
125,000 25
100,000 B S \-\-\- 20
75,000 15
50,000 10

2012 2013 2014 2015 2016 2017

— Absolute [tCO,e)
— Intensity ratio (tCO,e/revenue - £m)

Scope 2 (location-based) emissions are responsible for our
greatest share of operational GHG emissions; efficiency
projectsin data centres and office locations and continued
consolidation of space led to a 42% reduction in absolute
termsand 45% in emissions intensity since 2010.

%

Of the company by headcount s certified to 1ISO 14001
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We report emissions according to the GHG Protocol. Total Scope 1
emissionsincreased by 3%, due toanincrease in car fleet
emissions from improved fleet reporting. Car fleet emissions,
which constitute approximately half of our scope 1 emissions have
decreased by 27% since 2010. We have reduced Scope 1 emissions
by 37% since 2010.

The GHG Protocol has new categories for reporting Scope 2
emissions: location-based and market-based factors (replacing
gross and net emissions), in order to clarify reporting on
renewable energy. We have measured 2017 performance against
targets using location-based emissions (equivalent to gross
emissions).

Scope 3 businesstravel datais collected through our travel
provider, BCD, and covers approximately 95% of the Group by air
travel spend.

We use the Radiative Forcing (RF) emissions factors provided by
the UK Department for Environment, Food & Rural Affairs for
calculating businesstravel emissions which take account of the
fullenvironmentalimpact of air travel (such as water vapour,
contrails and nitrogen oxide emissions.

Scope 3 other

In 2017, we continued to monitor indirect Scope 3 emissions.
We continue to identify material areas and develop
methodology, however, as much of the data relies on
estimates, we separate it from total emissions.

Supply chain (excluding business travel)

Indirect emissions from goods and services we purchase
have been estimated using the Comprehensive
Environmental Data Archive 4.0, an economic input-output
database, on a biennial basis. Our supply chain emissions
areseventimes largerthan ourtotal location-based
emissions (Scope 1,Scope 2and Scope 3 business travel).

Home-based employees

Some 18% of our workforce is home-based and we calculate
the impact they have using reimbursement rates from the
UK’s HM Revenue and Customs for home working and the
average 2017 price per kWh from the UK Department of
Energy & Climate Change. Supporting home-based
employees toreduce their emissions remains a priority.

Commuting

We surveyed the commuting habits of 68% of our workforce
over twoyears and extrapolated results to cover 100% of
employees. Through the Group’s Environmental Standards
programme, 64% of employees were covered by a local
travelplanin 2017. Actions from the travel plans, requiredin
our Environmental Standards Programme include
publishing information on public transport links, promoting
commuter loan schemes and encouraging carpooling.

Cloud Services

While RELX Group has undertaken energy efficiency
projects atits own data centres, some of the energy
reductions at these facilities have been achieved through
moving content to third party cloud services. Itis not
possible to directly compare carbon emissions between the
facilities, but with information from our largest cloud
service provider we estimated carbon emissions associated
with our use of cloud services in 2017. We continue to
develop ourunderstanding and reporting of impactsin our
supply chain.
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& RELX Group ochare  [om ]

Liftshare Community

uonaNpo.|

SuonNQIJU0d
anbiunung

Join our car sharing community

Clhiste the organisation of cabion you ane part of ()
o if you're akieady & momber? Siqr i 5
2
RELX Alpharatia Liftshare RELX Boca Raton Liftshare RELX Carddf Liftsharn §
08628 ae o i
£
; 3
Car sharing to save carbon 66 g
and cash :
Liftshare allows me to make
In2017, RELX Group launched a new car sharing platform, . .
Liftshare, at seven major locations in the UKand US. The frlends and save moneY' It IS
currentcommuting trends and the level of demand for the 1
service were considered when selecting the locations to Very Convenlent' Safe and ) g
maximise the impact of the programme: makes me prOUd for redUC|ng g
Participating sites were Quadrant House, Sutton and Oxford our impact on the envir’onment_ 3
inthe UKand Dayton, Alpharetta, Boca Raton, Raleigh and . . ) ) ) )
St Louisin the US. Vicky Deliwala, Senior Software Engineer, LexisNexis
Risk Solutions, US
Thereisadedicated portal for RELX Group employees to use
allowing anyone based at the site (full time, part time or even o
occasionally) to log their commute to work and offer to give a 3
ride, receive aride or both. This allows colleagues to meet and 3
arrange to carshare. ' E—
The typical commuter who car shares every day saves an
average £1,100 per annum. So there are significant financial Car miles avoided peryear
benefits for employees as well as significant environmental
benefits (including reduced carbon emissions) both for )
employees and the company. We will further incentivise and =
supporat the scheme with preferential parking bays and prize 40 0 + f
draws for confirmed car sharing teams. 05:3'
More than 400 colleagues are now registered users of
the service. Colleagues areregistered users of the service
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Energy

Asourbusinesses predominantly occupy leased locations with
few opportunities for onsite generation, we rely on green tariffs
and RECS, while we continue to pursue renewable energy supply
atmore of our locations. Our goalis 80% of our electricity from
renewable sources and RECsin 2018; reaching 100% by 2020.

Energy use at our data centresis now responsible for 45% of total
energy usage (offices account for 51% and warehouses 4%). Data
centre efficiency therefore remains of criticalimportance with
upgrades to efficient hardware and dedicated engineering
services that support our data centres.

In 2017, we piloted the purchase of Gold Power. The scheme allows
us to purchase high quality renewable energy certificates, with the
funds reinvested in new renewable energy installations. Our Gold
Power was from a solar power projectin Thailand.

2017 Energy performance

ENERGY USAGE
MWh MWh/revenue - £m
300,000 60
250,000 _— 50

.:.\‘\_\ 40

200,000 ~w
150,000 ‘-\‘\-\\'\. 30
100,000 20

50,000 10

2012 2013 2014 2015 2016 2017
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— Intensity ratio (MWh/revenue - £m)

ENERGYSPLITBYBUILDINGTYPE

2017

2016

2015

2014

2013

2012

0% 25% 50% 75% 100%

B Datacentre Office Warehouse

= 0 B Related
Ll 9] K2g SDGs

Energy leadership

We are a member of RE100 which promotes corporate purchase
of renewable energy. In 2017, we were judged a Leader by the US
Environmental Protection Agency’s Green Power Partnership.
Alsointheyear, Lexis Nexis’ Dayton campus was awarded Energy
Project of the Year by the Association of Energy Engineers.

We purchased Green-e-certified RECs fromawind farmin Texas.

We produce products and services that
advance understanding of energy production,
use and efficiency. Among them in 2017, we
published Applied Energy; Energy Policy;
Renewable Energy; we also organised
exhibitions such as World Efficiency
Solutions; World Future Energy Summit;

and All Energy, the UK’s leading renewable
energy and low carbon innovation event
(image above).
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Water

The majority of our sites use water from municipal supply and are
in developed countries with a high capability for water adaptation
and mitigation.

Ourwaterusage increased by 2%in 2017 due to a leak at one of our
larger offices which has since been repaired. Our primary water
impacts occurin our supply chain, particularlyin regard to paper
suppliers, from whom we gather water data through PREPS.

We also survey suppliersdirectly to assess their water footprint
(the process involves assumptions and unassured data but gives
ausefulindicative picture).

We engage with internal water experts who produce water related
content, an area of organic growth for our business. In 2017, we
offered customers 31 peer-reviewed journals in aquatic sciences,
including the Journal of Hydrology. We also released two
water-related Virtual Special Issues (where we selecta theme
and make papers freely available online for a period of time): one
onoceans for World Oceans Day and one, Better Water, Better
Jobs, for UN Water Day highlighting safe and sustainable water
management as a precondition for health and well-being.

We are amember of the UN Global Compact CEO Water Mandate,
which brings together businesses to address the challenges
posed by water quality and scarcity for communities and
ecosystems. We continue to support the advancement of water
researchandin 2017, Elsevier held a showcase at the Stockholm
World Water Week conference to launch its new Water Security
Journal.

2017 Water performance

WATER CONSUMPTION

m? m?/revenue - £m

500,000 100

.\. 80

400,000

\\I—I—_A
300,000 -\-\‘\'\__\. 60
200,000 40
100,000 20

2012 2013 2014 2015 2016 2017

— Absolute (MWh)
— Intensity ratio (m%revenue - £m)

The majority of our sites use water from municipal supply
and areindeveloped countries with a high capability for
water adaptation and mitigation.

27

In 2017, we participated in CDP’s
Water Programme as a voluntary
participant and were awarded a
score of B for our disclosure.

Reduction in water consumption since 2010

31

Peer-reviewed journalsin aquatic sciences, including
the Journal of Hydrology
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& RELX Group

ENVIRONMENTAL CHALLENGE

The RELX Group Environmental
Challenge: driving innovations
inwater and sanitation for the
developing world.

The RELX Group Environmental Challenge
supports the Sustainable Development
Goals, including SDG 6 focused on clean
water and sanitation, by fostering innovative
solutions for improving sustainable access
to safe water and sanitation.

Awarded during World Water Week at the UN Global Compact’s
CEOQ Water Mandate annual meeting; the 2017 $50,000 first
prize winner was UK-based eWATER, which uses mobile and
contactless payment technology for accountable revenue
collection and data management, to sustain urban and rural
water systems throughout the developing world.

Nearly 40% of all water points in Africa are broken due to lack
of revenue or operational means to manage maintenance.
Because more people in Africa have access to a mobile phone
thanto clean water, eWater uses mobile money and Near Field
Communication pre-payment to enable low cost, transparent
collection of user fees for each litre of water consumed. They
operate in the most remote communities deploying live cloud
reporting to ensure acommunity’s water supply systemis
always working. Following successful piloting in nine villages
in Tanzania and Gambia, they are using the prize to expand into
threevillagesin Upper Riverand Lower River of The Gambia,

Linked to SDG é:
Clean Water and Sanitation

Target 6.1: By 2030, achieve universal and equitable
accesstosafe and affordable drinking water forall

installing 60 eWATERtaps and repairing three large solar
pumped water systems, in order to benefit over 8,000 people.

Ashortlist of four projects were chosen from more than 80
originalapplications from 25 countries, across six continents.
The goalis toidentify winning projects like eWater -and
$25,000 second prize winner, Colombia’s Aeropurifier, awholly
wind powered solution to desalinate brackish water, designed
by scientistand engineer Juan Carlos Borrero - which are
replicable, scalable, sustainable and innovative, with practical
applicability and community involvement. The Challenge’s
distinguished panel of judges included Dr Mark van
Loosdrecht, Professor of Biochemical Engineering, Delft
University of Technology and Valerie Labi, Director of Water,
Sanitationand Hygiene for iDE and founder of Sama Sama, a
Ghanian sanitation social enterprise.

' Watch videos of previous RELX Group Environmental
Challenge winners.

66

eWATER was absolutely thrilled to
win the RELX Group Environmental
Challenge 2017. Our goal at
eWATER is to transform a billion
lives by guaranteeing access to
clean water.”

Alison Wedgwood, CEO, eWater
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Waste

We reduced the total waste we generated by 6% (6,664t in 2017 vs
7,106tin 2016). Of this, 69% was recycled and 76% diverted from
landfillthrough recycling, composting and the generation of
energy from waste. We do not produce any material amounts of
hazardous waste.

As the majority of our offices are leased and situated in shared
buildings, we work closely with managing agents and landlords as
wellaswaste contractors to understand our waste performance.

Where complete measurements are not available, we use a
methodology to calculate waste based on weight sampling and
by counting waste containers leaving our premises. Although
we know local municipalities most often carry out sorting and
recycling, we reportall waste as going to landfill unless we have
robustevidence.

Intheyear, our LexisNexis Legal & Professional Dayton updated
theirwaste management processesto send non-recyclable waste
toan energy from waste plant rather than to landfill.

Ourtargettoreduce total waste generated at reporting locations
was achieved early, primarily due to the closure of two sites with
relatively high levels of waste. We will continue to make efforts to
reduce waste generated atour reporting locations.

Forexample,in 2017 aninvestigation into waste removals from a
warehouse location revealed surplus printed products which
could be donated to charity rather than disposed.

We work to reduce packaging waste from our physical products.
Inthe UK, we provide information on packaging waste in line

with the UK government’s Producer responsibility obligations
(Packaging Waste) Regulations 2007. As a member of the
Biffpack compliance scheme, we report the amount of obligated
packaging generated through selling, pack and filland importation
of our products.

6

We reduced the total waste we generated by 6%

76¢

diverted from landfill through recycling, composting
and the generation of energy fromwaste
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2017 Waste performance
WASTE (ALLLOCATIONS)

6% 1%
B Recycling
[ Landfill
24% Energy from waste
Compost
69%
WASTE (REPORTING LOCATIONS)
7% 1%
B Recycling
[ Landfill

Energy from waste

Compost

Linked to SDG 12:
Responsible Consumption and Production

Target 12.5 By 2030, substantially reduce waste
generation through prevention, reduction, recycling
andreuse

A new life for old equipment

Defuncthardware and other electronic waste is disposed of
accordingtoregulationsandis only recycledif it cannot be
reused. Through a partnership with charity Camara, UK
computer equipment we no longer need is reused at schools
in Zambia, Ethiopia and Kenya (including 405 computers and
350 monitors). Camaratell us our equipment donations have
benefitted over 11,340 children so far.
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Passion for the environment:
employees make a difference

Our people care about the environmentand drive good
environmental practice through RELX Group Green Teams.
In2017:

o Colleaguesacrossthe business participated in our
Annual Shoe Drive, donating old shoes to organisations
that provide them to recipientsin the developing world or
sellthemtoraise funds; 12,943 shoes were diverted from
landfilland donated by colleagues at 23 locations; the
winning location was Elsevier Michigan, which gave its
$1,000 first prize for collecting the most shoes to Grace's
Table, a local charity that mentors young mothers.

e Elsevier, Linnimplemented a No-Desk-Can policy
eliminating nearly 100 trash can liners from landfill per
week saving $369 per month.

e Elsevier, San Diego participated in clean-up days with |
Love aClean San Diego.

¢ Riskand Business Analytics and Elsevier Amsterdam
and Doetinchem partnered with Stichting the Noordzee,
collecting 257kg of trash from the coastline which was
then analysed to identify their original source.

¢ LexisNexis Legal & Professional Dayton joined quarterly
adopt-a-highway clean ups and organised a bike to work
week to encourage employees to consider cycling to the
office; theyalso encourage waste collection through special
bins for used eye glasses, batteries, CDs/DVDs, water
filters and supplies, and beauty/personal care product
containers - the latteritems are collected as part of the
TerraCycle campaign, earning credits per pound of items
reclaimed for donations to the environmentaland social
causes of their choice.

o | exisNexis Legal & Professional Dayton also organised
nine days of volunteering at the Gateway Greening Urban
Farm (image above).

¢ Reed Midem, Paris partnered with Ahtarame and a local
kayaking club on Clean up the Seine forasecondyear,
retrieving 23 bags of trash by kayak; theyalsoranan
awareness campaign about waste management with
games, video and other tools.

Linked to SDG 15: Life onLand

Target 15.2: By 2020, promote the implementation
of sustainable management of all types of forests,
halt deforestation, restore degraded forests

and substantially increase afforestation and
reforestation globally

A 3 (BN B3 Related
Ll =) R34 = sDos

We have decreased our use of production paper by 45% since 2010
aswe deliver more of our products online, reflecting a circular
economy approach to conducting our business. We continue to
reduce waste and the environmentalimpact of producing our
products through measures such as smaller print runs, litho over
digital printing, print on demand and lighter papers where possible.

Paper

2017 Paper performance
PRODUCTION PAPER

t t/revenue - £m
60,000 12

50,000

40,000 \
30,000 \ 6

20,000 4
2012 2013 2014 2015 2016 2017

— Absolute (t)
— Intensity ratio (t/revenue - £m)

Focus on sustainable paper

We are afounding member of PREPS and helped create the
PREPS database which identifies the pulps and forest
sources of papers. Each paperis given stars according to
sustainability criteria: one (unknown or unwanted material),
three (known and responsible) or five (recycled, Forest
Stewardship Councilor Programme for the Endorsement
of Forest Certification certified).

The grading system was initially developed by PREPS
member Egmont UK Ltd and sustainability consultants
Carnstone, along with input from Greenpeace and WWF.

In 2017, we used approximately 300t of office paper (some
2,000 sheets per person). To reduce levels, we have seta
target of 2,800 sheets per personin our enhanced
Environmental Standards programme. We continue to roll
out multifunction devices for printing, scanning and copying,
and, by removing stand-alone printers, we decrease energy
aswellas paperuse.

2018 objectives

40% of locations to achieve five or more new Group Environmental
Standards

Purchase renewable electricity equal to 80% of global consumption

Achieve SO 14001 Environmental Management System
certification at three additional locations

By 2030
Meet long-range environmental targets that will contribute to

keeping global average climate warming to below two degrees
Celsiusand help others do so through our environmental
contentand services.
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Stakeholder group Importance Engagement
Employees Our people are essential to our We involve some 900 colleagues across the Group in CR networks.
success; we must attract, retainand In 2017, we scaled our Women in Technology mentoring
develop the best employees; hearing programme and scoped a mentor programme for high potential
directly fromthemisanimportant women; and expanded the Wellbeing Champions group. We
driver forimprovement received more than 4,700 responses from colleagues on the
positive impact of volunteering through our global community
programme, RE Cares. We live streamed our annual Stakeholder
Session on Truth, Trust and Reliable Content to employees across
the business and made itavailable on the globalintranet
Investors Regular engagement helps investors Direct meetings on CRwith institutionalinvestors; completed
understand the CRissues that affect numerous CR-related surveys and information requests, including
our business and howwe addressthem CDP,the FTSE4Good Index and Euronext Vigeo
Customers The growth and future of ourcompany  Surveyed approximately 450,000 customers through Net Promoter
relies on our ability to deliver Score [measuring customer advocacy) and business dashboard
sustainable, essentialinformation programmes; fulfilled more than 5,000 disability requests;
and services to customers and their provided customers with details on our CR activities in response to
willingness to accept the value requests forinformation; involved customer-facing staff through
placed onthem CRasaSales Toolactivities, encompassing role plays encouraging
CR dialogue with customers. Customers also participated in our
Business for the Rule of Law Cafés that drive engagement on rule of
law challenges and opportunities
Government Governments set the external One-to-one communication with governments as well as through
environmentin which we operate, not networks such as the European Network for Sustainable Business;
least through laws, regulation and the UK Aldersgate Group; the UK ALl Party Parliamentary
advice; engagementallows usto follow Corporate Responsibility Group; the responsible business section
importantdevelopments and share our of the International Chamber of Commerce; and the UKHM
company perspective Revenue and Customs’ Business Tax Forum. We worked with
member states asamember of the Steering Committee of the
Global Alliance for Reporting Progress on Promoting Peaceful,
Justand Inclusive Societies. We assisted the Dutch governmenton
reporting onthe SDGs by providing data and analytics
Suppliers We must ensure our suppliers meet We engaged with more than 300 key suppliers through our Socially

Non-governmental
organisations (NGOs)

CRnetworks

the same ethical standards we set for
our corporate behaviour

NGOs have expertknowledgeina
range of areas and can inform best
practice performance

CR networks allow us to gain
insight from sector and other
corporate peers

Responsible Supplier programme, encompassing Supplier Code of
Conductawareness activities, training, audits, remediation and
surveys; we continued to advance our US Supplier Diversity
programme, identifying and inviting tenders from diverse suppliers
and providing feedback and developed anti-human trafficking
awareness materials for suppliers, supported by awebinar
(recorded forany time use) in order to solicit feedback

Focused on keyissues with NGOs such as renewable energy
through RE100, and education for all through our global fundraising
projectwith SOS Children’s Villages, and our membership in the
Global Business Coalition on Education, among others; provided
supportfor NGOs through RE Cares central donations,
skills-based volunteering and otherin-kind contributions

Actively contributed to networks such as the UN Global Compact
and the UN Global Compact UK and Dutch Networks; Responsible
Media Forum; Business in the Community; Publishers’ Database
for Responsible Environmental Paper Sourcing; Publishing
Industry Product Safety Forum; LBG Steering Group, the Uptime
Institute; UKSSD; Partnership for Sustainable Development Data,
amongothers

Communities

Our 'licence to operate’ depends on
good relations with communities
around the world

Through our global community programme, RE Cares, 45% of staff
volunteered with charities; centrally, as a donor, we engaged with
more than 53 community organisations. We engaged with
communities local to our operations through school coding days as
wellas hackathons and data dives, mirrored by activities by RELX
Group business unit offices around the world
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Appendix 2 - LBG assurance statement 2017

Corporate Citizenship has been asked by RELX Group to review its
use of the LBG Framework for measuring corporate community
involvement activity occurring between January 2017 and
December2017.

RELXGroupisanactive member of LBG. The LBG measurement
framework helps businesses to improve the management,
measurementand reporting of their corporate community
investment programmes. It moves beyond charitable donations
toinclude the full range of contributions (time, in-kind and cash)
made to community causes, and assesses the actual results for
the community and for the business. (See www.lbg-online.net for
more information).

As managers of LBG, we have worked with RELX Group to ensure
its operations understand the LBG modeland have applied its
principles to the measurement of community investment
programmes in 2017. Having conducted an assessment, we are
satisfied that the data reflects the LBG principles. Our work has
not extended to anindependent audit of the data.

In our commentary we identify some developments that have
been madein the last year, as well as some improvements that
can be made as RELX Group develops its application of the
framework in the future. We have further explained our
observationsinaseparate management note to RELX Group.

Data collection process

RELX Group continues to maintain a consistent and robust
application of the LBG framework to the measurement of its
community investment activities. The datais primarily gathered
from finance and HR reports, as well as a low level of manual
input. RELX Group’s RE Cares Champions network is responsible
for collecting and reviewing the data, which then undergoes
further review from the central CR team before being signed off
by divisional CFOs. Both volunteer and financial datais
de-duplicated. Evidence from this review also demonstrates that
overall,amore strategic approach to community investment has
been developed, demonstrated by anincrease in commercial
initiatives and time contributions this year.

Understanding beneficiary organisations

RELXGroup has strengthened its system to ensure that cash,
time andin-kind contributions reach eligible and strategically
aligned beneficiary organisations in line with the LBG principles.
RELXGroup’s RE Cares Champions network provide input to
ensure that cash and in-kind contributions reach eligible
organisationsin line with RELX Group’sinternal policies and the
LBG Framework, whilst line managers are required to approve
volunteering leave with the same principles in mind. Members of
the RE Cares Champions network are provided with extensive
guidance notes, and invited to training calls twice ayear.

Valuing in-kind contributions

With a significantamount of in-kind contributions, we are pleased
to see that RELX Group has developed a methodology to value
certain types of in-kind contributions. However, as RELX Group
planstoincreasein-kind contributionsin future years, we
encourage RELX Group to expand the methodology to coveran
extended scope of in-kind contributions.

Corporate Citizenship
www.corporate-citizenship.com
February 2018
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Appendix 3 - EY assurance statement 2017

We have performed a limited assurance engagement on selected
performance data presented in the RELX Group plc ("RELX
Group”) Corporate Responsibility Report 2017 (“the Report”).

RELX Group managementis responsible for the collection and
presentation of the information within the Report. RELX Group
managementisalso responsible for the design, implementation
and maintenance of internal controls relevant to the preparation
of the Report, sothatitis free from material misstatement,
whether due to fraud orerror.

Ourresponsibility, in accordance with our engagement terms with
RELX Group management, isto carryouta ‘limited level’
assurance engagement onthe selected data (“the Subject Matter
Information') outlined under the following headings in the Report:
e Diversity

e Environment

e Paper

¢ Health and safety

e Climate change

e Socially Responsible Suppliers

e Waste

We do not accept orassume any responsibility forany other
purpose or to any other person or organisation. Any reliance any
such third party may place on the Reportis entirely atits own risk.

Ourassurance engagement has been planned and performedin
accordance with the International Standard for Assurance
Engagements (ISAE) 3000 Revised, Assurance Engagements Other
Than Audits or Reviews of Historical Financial Information. The
Report has been evaluated against the following criteria
(collectively “the Criteria”):

Completeness

e Whetherall material data sources have beenincluded and that
boundary definitions have been appropriately interpreted and
applied.

Consistency

e Whetherthe RELX Group Environmental Guidance, Guidance
for Completion of the RELX Health & Safety Surveyand RELX
Supplier Criteria have been consistently applied to the data.

Accuracy

e Whethersite and business-level data has beenaccurately
collated by RELX Group management ata Global level.

e Whetherthereis supporting information for the data reported
by sitesand businesses to RELX Group managementata
Global level.

The procedures we performed were based on our professional
judgementandincluded the steps outlined below:

1. Interviewed a selection of management to understand the
management of corporate responsibility issues within the
organisation.

2. Reviewed a selection of management documentation and
reporting toolsincluding guidance documents.

3. Performedareview of the Hara online data collection tool,
including testing outputs and selected conversions made
within the tool.

4. Reviewed underlying documentation fora sample of site-level,

environmental, health and safety, diversity and supplier data
points.

5. Reviewed and challenged the validation and collation
processes undertaken by RELX Group managementin
relation to the Subject Matter Information.

6. Reviewedthe Reportforthe appropriate presentation of the
Subject Matter Information, including the discussion of
limitations and assumptions relating to the data presented.

Limitations of our review

Our evidence gathering procedures were designed to obtaina
‘limited level’ of assurance (as set outin ISAE3000 (Revised)) on
which to base our conclusions. The extent of evidence gathering
procedures performed is less than that of areasonable
assurance engagement (such as a financial audit) and therefore a
lower level of assuranceis provided.

Completion of our testing activities has involved placing reliance
on RELX Group’s controls for managing and reporting corporate
responsibility information, with the degree of reliance informed
by the results of our review of the effectiveness of these controls.
We have not sought to review systems and controls at RELX
Group beyond those used for selected corporate responsibility
data (defined as the Subject Matter Information above).

The scope of our engagement was limited to the reporting period,
andtherefore 2017 performance only.

The responsibility for the prevention and detection of fraud, error
and non-compliance with laws or regulations rests with RELX
Group management. Our work should not be relied upon to
disclose all such material misstatements, frauds, errors or
instances of non-compliance that may exist.

1 Individual data points contributing to the Subject Matter Information are marked with " in the 2017 key CR data on page 10 of the Report
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Based on the procedures we have performed and the evidence we =3
[}

have obtained, nothing has come to our attention that causes us to =

believe that the Subject Matter Information was not prepared, in >

allmaterialrespects, inaccordance with the Criteria, which were

applied by management.

Our independence g2

35

We have implemented measures to comply with the applicable ét‘ E]

independence and professional competence rules as articulated <

by the IFAC Code of Ethics for Professional Accountants and ]

ISQC12. EY’'sindependence policies apply to the firm, partners

and professional staff. These policies prohibitany financial

interestsin our clients that would or might be seen toimpair

independence. Eachyear, partners and staff are required to @

confirm their compliance with the firm’s policies. §
>

We confirm annually to RELX Group whether there have been any %

events, including the provision of prohibited services, that could ®

impairourindependence or objectivity. There were no such

eventsorservicesin 2017. Our assurance team has been drawn

from our global Climate Change and Sustainability Services

Practice, which undertakes engagements similar to thiswith a 3

number of significant UK and international businesses. =3
@

Ernst & Young LLP

London
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obal Reporting Initiative Inaex -
The Global Reporting Initiative (GRI) is an international framework for voluntary reporting of the economic, environmental and social .
impacts of company performance. S E
S.c
The table below indicates how this report aligns with the GRI G4 comprehensive guidelines. =y
=25
o
EY has audited the Group consolidated financial statements. EY has carried out ‘limited level” assurance on health and safety, a ®
environment, climate change, waste and paper data. LBG has assessed community data.
@
o
(‘<D
=
Profile Location of External 3
Disclosure Disclosure disclosure* Assuarnce 3
G4-1 Statement from the most senior decision-maker of the organisation. 4
G4-2 Description of key impacts, risks, and opportunities. 6-8,57
o
G4-3 Name of the organisation. 1 8
G4-4 Primary brands, products, and services. 5 ®
G4-5 Location of organisation’s headquarters. 24
G4-6 Number of countries where the organisation operates, and names of countries with either AR: 194
major operations or thatare specifically relevant to the sustainability issues covered in the
report.
G4-7 Nature of ownership and legal form. 5,24 o
G4-8 Markets served (including geographic breakdown, sectors served, and types of customers/  5;AR:7-39 g.
beneficiaries). 3
G4-9 Scale of the reporting organisation. 5 I
G4-10 Total number employees by employment contractand gender; number of permanent 29
employees by employment type and gender; total workforce by employees, supervised
workers and by gender; total workforce by region and gender. Report whether a substantial
portion of the organisation’s work is performed by workers who are legally recognized as o
self-employed or contract workers. Reportany significant variations in employment S
numbers. 3
G4-1 Percentage of total employees covered by collective bargaining agreements. 28.The E,
precentage of
employees
covered by
bargaining
agreementsis o
managed and E:
monitored ata o
local level 2
G4-12 Describe the organisation’s supply chain. 51-55
G4-13 Significant changes during the reporting period regarding the organisation’s size, structure, 4
ownership, orits supply chain.
G4-14 Whether and how the precautionary approach or principle is addressed by the organisation.  52; AR: 60-63 m
G4-15 List externally developed economic, environmental and social charters, principles, or other 8,28 5
initiatives to which the organisation subscribes or which itendorses. g
G4-16 Membershipsin associations (such as industry associations) and/or national/international 8,30 0D
advocacy organisationsin which the organisation: * Has positions in governance bodies; *
Participatesin projects or committees; * Provides substantive funding beyond routine
membership dues; or *Views membership as strategic
>
3
(o)
3
=3
@
[9]

* Allpage numbersin the Disclosures are from the RELX Group CR Report unless otherwise indicated as AR (RELX Group Annual Report)

+More information available through relevant link(s) onindicated page




RELX Group

Corporate Responsibility 2017 Appendices

74

Profile Location of External
Disclosure Disclosure disclosure* Assuarnce
G4-17 Listallentitiesincluded in the organisation’s consolidated financial statements andindicate ~ AR:8-9

whetherany entity is not covered in the report.

G4-18 Process for defining the report content and the Aspect Boundaries and how the organisation ~ 6-7
hasimplemented the Reporting Principles for Defining Report Content.

G4-19 Listallthe material aspectsidentified in the process for defining report content. 7

G4-20 Report the boundaries for each material aspect within the organisation. Indicate whetheror 7
not each aspectis material within the organisation; ifitis material for all entities within the
organisation; if there are any limitations regarding the aspect boundaries.

G4-21 Reportthe boundaries for each material aspect outside the organisation. Identify the 7
entities or groups for which the aspectis material as well as the geographical location.

Describe any limitations regarding the aspect boundary outside the organisation.

G4-22 Reportthe effect of any restatements of information provided in previous reports, and the
reasons for such restatements.

G4-23 Report significant changes from previous reporting periods in the scope and aspect 10-1
boundaries.

G4-24 Stakeholder groups engaged by the organisation. 7-8

G4-25 Basis foridentification and selection of stakeholders withwhom to engage. 7-8

G4-26 Approaches and frequency of engagement by type and by stakeholder group, and indicate 7-8
whetherany of the engagement was undertaken specifically as part of the report
preparation process.

G4-27 Key topics and concerns that have been raised through stakeholder engagement, and how 8
the organisation has responded to those key topics and concerns, including throughits
reporting.

G4-28 Reporting period (such as fiscal or calendaryear) for information provided. 1

G4-29 Date of most recent previous report (if any). 10

G4-30 Reporting cycle (such as annual, biennial). 10

G4-31 Provide the contact point for questions regarding the report orits contents. 2

G4-32 Reportthe ‘inaccordance’ option the organisation has chosen; report the GRI Content Index 73
forthe chosen option; report the reference to the External Assurance Report, if the report
has been externally assured.

G4-33 Policyand current practice with regard to seeking external assurance for the report. 73

AR: 110

G4-34 Governance structure of the organisation, including committees under the highest 6;AR:63-92
governance body. Identify any committees responsible for decision-making on economic,
environmentaland social impacts.

G4-35 The process for delegating authority for economic, environmental and social topics fromthe 6
highest governance body to senior executives and other employees.

G4-36 Whether the organisation has appointed an executive-level position or positions with 6
responsibility for economic, environmentaland social topics, and whether post holders
reportdirectly to the highest governance body.

G4-37 Processes for consultation between stakeholders and the highest governance body on 6-8
economic, environmentaland social topics. If consultation is delegated, describe to whom
and any feedback processes to the highest governance body.

G4-38 The composition of the highest governance body and its committees. AR:66

G4-39 Indicate whetherthe Chair of the highest governance body is also an executive officer. AR:66

G4-40 Process for determining the qualifications and expertise of the members of the highest AR:71-72
governance body.

G4-41 Processesin place for the highest governance body to ensure, that conflicts of interestare AR:80
avoided.

G4-42 Rolesinthe development, approval, and updating of the organisation’s purpose, value or AR:71
mission statements, strategies, policies, and goals.

G4-43 The measures taken to develop and enhance the highest governance body’s collective AR:75
knowledge.

G4-44 Processes for evaluating the highest governance body’s own performance. AR:77-78
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Profile Location of External
Disclosure Disclosure disclosure* Assuarnce
G4-45 Procedures of the highest governance body for overseeing the organisation’s identification AR:70+
and management of performance, including relevant risks and opportunities, and
adherence or compliance with internationally agreed standards, codes of conduct and
principles.
G4-46 The highestgovernance body’s role in reviewing the effectiveness of the organisation’s risk AR:107
management processes for economic, environmentaland social topics.
G4-47 The frequency of the highest governance body’s review of economic, environmental and AR:71+
socialimpacts, risks, and opportunities.
G4-48 The highest committee or position that formally reviews and approves the organisation’s 6
sustainability reportand ensures that all material Aspects are covered.
G4-49 The process for communicating critical concerns to the highest governance body. 6;AR:107-108
G4-50 The nature and total number of critical concerns that were communicated to the highest . AR:107-108
governance body and the mecahnism(s) used to address and resolve them.
G4-51 Linkage between compensation for members of the highest governance body, senior AR: 95
managers, and executives, and the organisation’s performance.
G4-52 The process for determining remuneration; whether remuneration consultants are AR:81+
involved.
G4-53 Mechanisms for shareholders and employees to provide recommendations or direction to AR:77
the highest governance body.
G4-54 The ratio of the annual total compensation for the organisation’s highest-paid individualin AR: 106
each country of significant operations to the median annual total compensation for all
employees (excluding the highest-paid individual) in the same country.
G4-55 Theratio of percentage increase in annual total compensation for the organisation’s. AR:106
highest-paidindividualin each country of significant operations to the median percentage
increase in annual total compensation for all employees (excluding the highest-paid
individual) in the same country.
G4-56 Internally developed statements of mission or values, codes of conduct, and principles 24+
relevant to economic, environmental, and social performance and the status of their
implementation.
G4-57 The internaland external mechanisms for seeking advice on ethical and lawful behavior,and 24+
matters related to organisationalintegrity, such as helplines or advice lines.
G4-58 Theinternaland external mechanisms for reporting concerns about unethical or unlawful 24+

behavior, and matters related to organisationalintegrity, such as escalation through line
management, whistleblowing mechanisms or hotlines.

SuU0INGLIIU0D

Aunwiwon slawo)sny a1doayg 9JUBUIBA0Y anbiun ang uoIINPoIIU|

uteyd Addng

JUBWIUOIIAUT

saolpuaddy




RELX Group Corporate Responsibility 2017 Appendices 76
Profile Location of External
Disclosure Disclosure disclosure* Assuarnce
G4-DMA  Generalmanagementapproach 5
G4-EC1  Directeconomicvalue generated and distributed, including revenues, operating costs, 5,26,45;AR:2,Corporate
employee wages and benefits, payments to providers of capital, payments to government 54-55 Citizenship
(by country) and community investments; Xxxxxxxxx provided LBG
methodology
assurance for
community
data
G4-EC2  Financialimplications and other risks and opportunities for the organisation’s activitiesdue 57+
to climate change.
G4-EC3  Coverage of the organisation’s defined benefit plan obligations. AR: 130+
G4-EC4  Significant financial assistance received from government. We received no
significant
financial
assistance
from
government
G4-EC5 Ratios of standard entry level wage by gender compared to local minimum wage at
significant locations of operation
G4-EC6  Procedures for local hiring and proportion of senior management hired from the local
community at significant locations of operation
G4-EC7 Developmentandimpact of infrastructure investments and services supported 7-8 Corporate
Citizenship
provided LBG
methodology
assurance for
community
data
G4-EC8  Significantindirect economicimpacts, including the extent of impacts 7-8,44-49 Corporate
Citizenship
provided LBG
methodology
assurance for
community
data
G4-EC9  Proportion of spending on local suppliers at significant locations of operation 52-55
G4-DMA  Generalmanagementapproach 57-67
G4-ENT  Materials used by weight or volume. Wereporton Yes
paper, our
significant
material - 67
G4-EN2  Percentage of materials used that are recycled input materials. Wereporton Yes
paper, our
significant
material - 67
G4-EN3  Energy consumption within the organisation 10,63 Yes
G4-EN4  Energy consumption outside of the organisation 61
G4-EN5  Energyintensity 59 Yes
G4-EN6  Reduction of energy consumption 10,63 Yes
G4-EN7  Reductionsin energyrequirements of products and services 63
G4-EN8  Totalwaterwithdrawal by source. 10, 64 Yes
G4-EN9  Water sources significantly affected by withdrawal of water. b4
G4-EN10 Percentage and total volume of water recycled and reused. b4
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Profile Location of External
Disclosure Disclosure disclosure* Assuarnce
G4-EN11  Locationandsize of land owned, leased, managed in, or adjacent to, protected areas and 67- RELX
areas of high biodiversity value outside protected areas. Groupisa
predominantly
office-based
organisation.
The majority of
our locations
areincities
G4-EN12 Description of significantimpacts of activities, products, and services on biodiversity in 67
protected areas and areas of high biodiversity value outside protected areas.
G4-EN13 Habitats protected or restored. 67
G4-EN14 Totalnumber of IUCN Red List species and national conservation list species with habitatsin 67
areas affected by operations, by level of extinction risk
Environment
G4-EN15 Directgreenhouse gas (GHG) emissions (Scope 1] 10,59 Yes
G4-EN16 Indirectgreenhouse gas [GHG) emissions (Scope 2) 10,59 Yes
G4-EN17 Otherindirect greenhouse gas (GHG) emissions (Scope 3) 10,59 Yes
G4-EN18 Greenhouse gas (GHG) emissions intensity 59 Yes
G4-EN19 Emissions of ozone-depleting substances (0DS) 59 Yes
G4-EN20 Emissions of ozone-depleting substances by weight 59 Yes
G4-EN21 NOx, SOx, and other significantair emissions RELX Groupdo
not have other
significantair
emissions
G4-EN22 Totalwater discharge by quality and destination Ourwater
dischargeis
through
municipal
systems
G4-EN23 Totalweight of waste by type and disposal method 66 Yes
G4-EN24 Totalnumberand volume of significant spills 66
G4-EN25 Weight of transported, imported, exported, or treated waste deemed hazardous under the 66
terms of the Basel Convention2 Annex |, II, I, and VIII, and percentage of transported waste
shippedinternationally
G4-EN26 Identity, size, protected status, and biodiversity value of water bodies and related habitats b64-66
significantly affected by the organisation’s discharges of water and runoff
G4-EN27 Extentofimpact mitigation of environmentalimpacts of products and services 56-67
G4-EN28 Percentage of products sold and their packaging materials that are reclaimed by category 66
G4-EN29 Monetaryvalue of significant fines and total number of non-monetary sanctions for Wehadno
non-compliance with environmental laws and regulations significant
finesinthe
reporting
period
G4-EN30 Significant environmentalimpacts of transporting products and other goods and materials 60-62
used for the organisation’s operations, and transporting members of the workforce.
G4-EN31 Totalenvironmental protection expenditures and investments by type. Thisis
managed and
monitored ata
local level
G4-EN32 Percentage of new suppliers that were screened using environmental criteria 51-54
G4-EN33 Significantactualand potential negative environmentalimpacts in the supply chain 51-54

and actions taken
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Profile Location of External
Disclosure Disclosure disclosure* Assuarnce
G4-EN34 Numberof grievances about environmentalimpacts filed, addressed, and resolved through ~ We had no
formal grievance mechanisms grievancesin
thereporting
period
Labor Practices and Decent Work
G4-DMA  Generalmanagementapproach 27-35
G4-LA1  Totalworkforce by employment type, employment contract and region 29
G4-LA2 Benefits provided to full-time employees that are not provided to temporary or part-time 24+ ; RELX
employees, by significant locations of operation Group
complies with
allapplicable
national laws
G4-LA3  Returntoworkandretention rates after parental leave, by gender Thisis
managed and
monitored ata
local level
G4-LA4  Minimum notice periods regarding operational changes, including whether these are Thisis
specifiedin collective agreements managed and
monitored ata
local level
Labor Practices and Decent Work
G4-LAS  Percentage of total workforce represented in formal joint management-worker health and 33
safety committees that help monitorand advise on occupational health and safety programs
G4-LA6  Typeofinjuryand rates of injury, occupational diseases, lost days, and absenteeism, and 33-34 Yes
total number of work-related fatalities, by region and by gender
G4-LA7  Workerswith highincidence or high risk of diseases related to their occupation 33
G4-LA8 Healthand safety topics coveredin formalagreements with trade unions 33-34
G4-LA9  Average hoursof training peryear per employee by gender, and by employee category 32
G4-LA10 Programs for skills management and lifelong learning that support the continued 32
employability of employees and assist them in managing career endings
G4-LA11  Percentage of employees receiving regular performance and career development reviews, 32
by gender and by employee category
G4-LA12 Composition of governance bodies and breakdown of employees per category according to 29;AR:73
gender, age group, minority group membership and other indicators of diversity
G4-LA13 Ratio of basic salaryand remuneration of women to men by employee category, by Thisis
significant locations of operation managed and
monitored ata
local level
G4-LA14  Percentage of newsuppliers that were screened using labor practices criteria 51-54
G4-LA15 Significantactualand potential negative impacts for labor practices in the supply chain and 51-54
actions taken
G4-LA16 Numberof grievances about labor practicesfiled, addressed, and resolved through formal Thisis

grievance mechanisms

managed and
monitored ata
local level

Human Rights

G4-DMA  General managementapproach 24-25,28,52

G4-HR1  Totalnumberand percentage of significant investment agreements and contracts that 24+,50+
include humanrights clauses or that underwent human rights screening

G4-HR2  Totalhours of employee training on human rights policies or procedures concerningaspects 24,50

of humanrights thatare relevant to operations, including the percentage of employees
trained
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Profile Location of External
Disclosure Disclosure disclosure* Assuarnce
G4-HR3  Totalnumber of incidents of discrimination and actions taken Thisis

managed and
monitored ata

local level

G4-HR4  Operations and suppliersidentified in which the right to exercise freedom of associationand ~ 51-55
collective bargaining may be violated or at significant risk, and measures taken to support
theserights

G4-HR5  Operations and suppliersidentified as having significant risk for incidents of child labor, and 52-53
measures taken to contribute to the effective abolition of child labor

G4-HR6  Operationsand suppliersidentified as having significant risk forincidents of forced or 52-53
compulsory labor,and measures to contribute to the elimination of all forms of forced or
compulsory labor

G4-HR7  Percentage of security personneltrained in the organisation’s human rights policies or 24-25,52-53
procedures thatare relevant to operations

Human Rights

G4-HR8  Totalnumberofincidents of violations involving rights of indigenous people and actions Thisis

taken

managed and
monitored ata
local level

G4-HR9  Totalnumberand percentage of operations that have been subject to human rights reviews
orimpactassessments

Thisis
managed and
monitored ata
local level

G4-HR10 Percentage of new suppliers that were screened using human rights criteria 52-54

G4-HR11 Significantactualand potential negative human rights impactsin the supply chainand 52-54
actions taken

G4-HR12 Number of grievances about humanrights impacts filed, addressed, and resolved through Thisis

formal grievance mechanisms

managed and
monitored ata
local level

Society
G4-DMA  General managementapproach 24-25
G4-S01  Percentage of operations with implemented local community engagement, impact L4-47 Corporate
assessments, and development programs Citizenship
provided LBG
methodology
assurance for
community
data
G4-S02  Operations with significant actual or potential negative impacts on local communities 57-67
G4-S03  Totalnumberand percentage of operations assessed for risks related to corruptionand the 24-26
significant risks identified
G4-S04  Communicationand training on anti-corruption policies and procedures 24-26
G4-505 Confirmedincidents of corruption and actions taken 24-26
G4-506  Totalvalue of political contributions by country and recipient/beneficiary 26
G4-S07  Totalnumber of legalactions for anti-competitive behavior, anti-trust, and monopoly Thisis

practices and their outcomes

managed and
monitored ata
local level
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Profile Location of External
Disclosure Disclosure disclosure* Assuarnce
G4-508 Monetaryvalue of significant fines and total number of non-monetary sanctions for RELX Group
non-compliance with laws and regulations had no
significant
finesinthe
reporting
period
G4-S09  Percentage of new suppliers that were screened using criteria forimpacts on society 52-53
G4-S010 Significantactual and potential negative impacts on society in the supply chain and actions 53
taken
G4-S011  Number of grievances aboutimpacts on society filed, addressed, and resolved through Thisis

formal grievance mechanisms

managed and
monitored ata
local level

Product Responsibility

G4-DMA  Generalmanagementapporach 36-42
G4-PR1  Life cycle stagesinwhich health and safety impacts of products and services are assessed 33,56
forimprovement, and percentage of significant products and services categories subject to
such procedures
G4-PR2  Totalnumber of incidents of non-compliance with regulations and voluntary codes Thisis
concerning the health and safety impacts of products and services during their life cycle, by managed and
type of outcomes monitored ata
local level
G4-PR3  Typeof productand service information required by procedures, and percentage of 36-42
significant products and services subject to such information requirements
G4-PR4  Totalnumber of incidents of non-compliance with regulations and voluntary codes 24-25
concerning productand service information and labeling, by type of outcomes
G4-PR5  Results of surveys measuring customer satisfaction 39
G4-PR6  Saleof banned ordisputed products
G4-PR7  Totalnumber of incidents of non-compliance with regulations and voluntary codes
concerning marketing communications, including advertising, promotion, and sponsorship,
by type of outcomes
G4-PR8  Totalnumber of substantiated complaints regarding breaches of customer privacy and
losses of customer data
G4-PR9  Monetaryvalue of significant fines for non-compliance with laws and regulations RELX Group
concerning the provision and use of products and services had no
significant
finesinthe
reporting
period
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Appendix 5 - Blueprint for SDG Leadership

SDG 3: Good Health and wellbeing

Business actionsinsupportofgoal3

Ensure the best possible health
outcomes foremployees and
surrounding communities
across own and supply chain
operations.

Research, develop, and deploy
products, services, and business
models forimproved health
outcomes.

Lead on multi-stakeholder
initiatives that encourage
healthy behaviorsand improve
accesstohealthcare.

Intentional (1)

Advance of science
and healthisone

of ourunique
contributionsasa
businessandisone
way we positively
impact society
through ourbusiness.
This commitmentis
approved atBoard
level.

Doyour actions satisfy the leadership qualities?

Ambitious (2)

We have Well-being
Champions within
the businessto
advancethe health
and wellbeing of
ouremployees.

We ensure the health
of employeesinour
supply chainthrough
the Supplier Code of
Conduct.

Consistent (2)
Goal3isembedded
acrossanumber
of functions within
the business.

Collaborative (1)

We actively collaborate
witharange of
stakeholdersto
advanceSDG3
challenges. For
example, The Lancet
Countdown Initiative
launchedan
international,
multidisciplinary
research collaboration
between academic
institutionsand
practitionersacross
theworld, totrack
progressonthe
complexassociation
between healthand
climate change.

Accountable (1)

We actively commit
toadvancingSDG 3
through our products
and services, notably
through our Elsevier
business, theworld’s
leading provider of
scientific, technical
and medical
information.

SDG 4: Quality education

Businessactionsinsupportofgoal 4

Ensure thatallemployees
acrossthe businessand supply
chain have access tovocational
training and life-long learning
opportunities.

Ensure thatallemployees
across the business and supply
chainearnawage thatallows
them to supportthe education of
dependentsandthatthereis
zerochild labour.

Implement programmes to
supporthigher educationand
accesstofree, equitable, and
inclusive primary and secondary
education.

Research, develop, and deploy
productsand services that
improve educationalaccessand
learning outcomes.

Intentional 2

We have strong
leadershipinsupport
of SDG 4; thereisan
opportunity for us to
tailor our activities
evenmore closely
with Goal 4 targets.

Doyour actions satisfy the leadership qualities?

Ambitious 2

Elsevier provides
overaquarter of

the materialavailable
in Research4Life,
encompassing
approximately 3,000
Elsevierjournalsand
20,000 e-books. In
2017, there were
2.4m Researché4Life
article downloads
from ScienceDirect.

We have reviewed
educationand
sustainable
development (SDG 4)
with citable statistics
onscholarly output,
impactand
collaboration with
theresults postedon
the RELXGroup SDG
Resource Centre.

Consistent 1

Quality education
isembeddedacross
ourbusiness:
particularly through
the Scientific &
Medicalandthe
Legalbusiness.
Itisalsothecore
focus of our

global community
programme:
advancing education
fordisadvantaged
young people.

Collaborative 1

Asmembers of the
Global Business
Coalition for Education
we are developinga
databasetorecord
record private sector
educational
contributionsand
assetsthatcanbe
deployed quicklyin
anemergency.
Weareinvolvedin
partnershipsto
advance SDG 4 for
example Research
Without Borders aims
to build the capacity
of researchers
across Africa.

Our RE Cares
programme s focused
on education for
disadvantagedyoung
peopleandencourages
skills-based
volunteering.

Accountable 1

Wehave madea
global commitment
toadvance SDG4in
our CRReport. We
provide high-quality
higher-educational
materials.

We measurethe
amount of moneywe
investintrainingand
arereporting the
number of training
hoursusedinour
onlinetraining centre.

Our Supplier Code of

Conduct forbids child
labourand supports

decentwork.

Self-assessmentkey

(1)=lead; (2)=improve; (3) =more progress required
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SDG 10: Reduced inequalities

Businessactionsinsupportofgoal 10

Assess the distribution of
economicvalue across
stakeholder groupsand
implement policiesand practices
to make it more equal.

Support the establishmentand
expansion of social protection
measures at the national level.

Implement policies and practices
to support equality of opportunity,
treatmentand outcome forall
across own and supply chain
operations.

Designandimplement products,
services, and business models
thatexplicitly target the needs of
disadvantaged and marginalized
populations.

Intentional (1)

We haveaclear
commitmentto
reduce inequalities
indirectandindirect
operations as stated
inour Code of Ethics
and Business
Conductandinour
Supplier Code of
Conduct, both
available from
www.relx.com

Corporate Responsibility 2017 Appendices

Doyour actions satisfy the leadership qualities?

Ambitious (1)

Our supplierdiversity
programme creates
opportunity for
minorities and
disadvantaged
groups beyond our
directoperations.
Accessibility of our
digital products
ensures thatthose
with disabilities are
abletoaccessour
content.

OurAccessAbilities
Exhibitionin Abu
Dhabicreates
inclusion for
disabled people
inthe Middle East.

Consistent(2)

Risk & Business
Analytics’ toolsand
resources help law
enforcement keep
communities safe
and help protect
society by detecting
and preventing fraud
acrossarange of
business sectorsand
atthe USfederal,
stateand local
government levels.

Internally we support
inclusionthrough our
employeeresource
groups.

Collaborative (2)

Through RE Cares
we partner with NGOs
and community
organisations to
reduceinequalities
and support
disadvantagedyoung
people. Forexample,
we partnerwith Book
Aid International to
supportliteracyand
development
opportunitiesin
Uganda.

82

Accountable(2)

We have made a public
commitmentto SDG 10
inour CR Report.
Weare Living Wage
accreditedinthe UK.
We are committed to
gender paygap
reportinginthe UK.

SDG 13: Climate action

Businessactionsinsupportofgoal 13

Ensure climate resilience of
company and supply chain
operations, and the
communities surrounding them.

Substantially reduce
emissions associated with own
and supply chain operations, in
alignmentwith climate science.

Shifttoa portfolio of goods and
services that have, and promote,
negligible emissions fromuse.

Promote climate conscious
behaviorand build capacity for
climate action.

Intentional (1)

Top level executive
supportforclimate
actionthrough Chief
Financial Officer, who
servesas Chief
Environmental
Champion, andwho
servesonthe Board.

Doyour actions satisfy the leadership qualities?

Ambitiou (2)

We settargetsand
askour suppliers
ifthey set
environmental
targets. We created
Supplier Academy
content forour
supplierson
climate-related
issues.

Consistent(1)

Our mostimportant
environmental
impactisthroughour
growing portfolio of
environmental
productsand
services which
spread good practice,
encourage debate
andaidresearchers
and decision makers.

Collaborative (1)

Three collborationsin
2017 include the UNGC
CEO Water Mandate,
the RELX Group
Environmental
Chalenge,andthe
Lancet Countdown
Initiative launched to
track health
implications of climate
change.

Accountable (1)

We committoSDG 13
inour CR Reportand
reportourclimate
risksand opportunities
thereandon
www.relx.com

SDG 16: Peace, Justice and Strong Institutions

Busil actionsin

pportofgoal 16

Identify and take robust action
against corruptionandviolence
inown operations and the
supply chain.

Workwith government to
strengtheninstitutionsand
increase respectand support for
therule of law.

Work with governmentand/or
internationalinstitutionsinareas
of conflictand humanitarian
crisesto contribute to peace and
institution building.

Intentional (1)

Advancingrule of
lawis atthe heart of
LexisNexis’ strategy
andisoneofour
unique contributions
asabusiness.

Doyour actions satisfy the leadership qualities?

Ambitious (1)

We are ambitiousin
our supportof SDG 16
through the probono
projectswe
undertake, suchas
supporting the
documentation of
landrightsin
Myanmarandthe
collaboration with the
Republicof Fijito
consolidate the
country’s laws and
make them publicly
available for the first
timein 2017.

Consistent (1)

SDG 16 actionsare
embeddedinour
strategy. See the
Unique contributions
section of thisreport.

Collaborative (1)

We actively engage
inpartnershipsto
advance SDG 16.
Forexample, we
convene different
stakeholdersatour
Businessforthe Rule
of Law Cafés; we also
serveonthe Global
Alliance: Reporting
Peace, Justice &
Inclusion, whichisalso
apartneronourfree
SDG Resource Centre,
sdgresources.relx.com

Accountable (1)

We publicly commit to
advancing SDG 16,
indicating our support
forhuman rightsinour
directandindirect
operationsinour Code
of Ethicsand Business
Conductandinour
Supplier Code.

Promoting therule of
lawistheraisond’etre
of our LexisNexis
businessand
extensive information
canbefound at
www.lexisnexis.com/
en-us/rule-of-law/
default.page

Self-assessmentkey

(1)=lead; (2)=improve; (3) =more progress required
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Credits

The RELX Group Corporate Responsibility Reportis available
atwww.relx.com/go/CRReport

We print other key corporate documents. The 2017 Annual
Reports and Financial Statements s printed using paper
containing a minimum of 75% recycled content, of which 100% is
de-inked post-consumer waste. All of the pulp is bleached using
anelemental chlorine free process (ECF). Printed in the UK by
Pureprintusing their alcofree® and pureprint® environmental
printing technology; vegetable inks were used throughout.
Pureprintis a CarbonNeutral® company. Both manufacturing
milland printerare I1SO 14001 registered and are Forest
Stewardship Council® (FSC] chain-of-custody certified.

Designed by
mslgroup.co.uk

83

SuU0INGLIIU0D

Aunwiwon slawo)sny a1doayg 9JUBUIBA0Y anbiun ang uoIINPoIIU|

uteyd Addng

JUBWIUOIIAUT

saolpuaddy




www.relx.com



