

    
    

    


  Skip to content
  

    
      
        
          

          Hormel Foods
        

        
          

          Hormel Foods
        

      
    


    

      
        
          
            	About
                  
              
	Brands
	Responsibility
                  
              
	Careers
                  
              
	Newsroom
                  
              
	Features
	Investors
                  
                    

                    External Link
                  



          
        

      

    

  




  

  

        
      
        
        

          Hormel Foods Corporate Responsibility
        

      
    

    
    
      
        Corporate
        
          

          Menu
        

      
    


    
  
    	About This Report
	About Hormel Foods

  



    

      	
            CR Report
          
	
          Corporate
        



      
                  
  
    	Products
	Supply Chain
	Environment
	People
	Community

  



  
    	
        
          
            

            Search
          

        
      


  


              

    

  


  
    

              

                      
                              Our Food Journey™                          
          
                      
              2021 Report            
          
        

          

  


  
  

    
      
        

        Search
      


      
    


    Search
  




  




  
    
      


  
    
    
  

          

        
                  
            2021 Global Impact Report           

        
                  
            Advancing our responsibility, ESG and food journey at Hormel Foods


          

        
                  
                          
                A message from our CEO                                  
                    

                  

                              
                      

              

    
    
      
        [image: ]

                  
            
              
              
              
            
          

              


      
        
                    Our 20 By 30 Challenge

          At Hormel Foods, we are on a journey to achieve 20 goals by 2030 to help make the world a better place. We are excited to share more about our 20 By 30 Challenge and our progress toward achieving these goals in this report.
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        We focus on producing food responsibly for customers and consumers around the world by investing in our people and partners; improving the communities and the world; and creating products that improve the lives of others.
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              to have a science-based target for the reduction of GHG emissions by 2023
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              Our brands held the No. 1 or 2 position in more than 40 retail categories
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