Mango Spring/Summer, 1994.

The water that bathes our coasts,

the warmth of its light and the joy

of our people. At MANGO, we want

to share the best of the
Mediterranean essence we have
cultivated for over 35 years. The
taste for a slow life and an
appreciation for detail, which we
translate from our collections into
timeless designs that are
committed to the environment. A
natural and contemporary style
that also unites us through the
enjoyment of culture in all its

forms.

Our Woman, Man and Kids collections reflect, by paying attention to fabrics and details,

the essence of Mediterranean style with a contemporary twist.

OUR COLLECTIONS




Unique and Feminine

Our collections dress a unique and
feminine woman. The pieces
showcase a timeless style while
keeping in mind fashion aesthetics

MANGO

M AN

Trends and comfort

From traditional tailoring to the
most informal pieces. Our MANGO
Man collections feature the latest
trends with the maximum comfort.

and trends.

Fun and natural

We also want to inspire the little
ones. Just like a child, MANGO Kids

has a fresh, fun and natural

character.

Casual with personality

Mango TEEN is aimed at

adolescents. The designs have been

created adopting the current trends, E
while leaving room for personal



From your wardrobe, to the rest

of your home

The culture and lifestyle of the
Mediterranean inspires Mango
Home, a line full of home essentials
in which natural textures, calm
colours and sustainable materials

are the protagonists.

GROWTH

Our entrepreneur spirit
has allowed us to
achieve an
international expansion
that continues to grow
today.

expression among young people, as
they begin to define their own style.
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BOARD OF DIRECTORS

Our creation in 1984 was the start of a path that continues today. 4 members of the Board of
Directors, and visible faces of the company, explain their business career path so that we can

learn more about our history.



Jonathan Andic
DIRECTOR OF MANGO MAN AND CONSTRUCTION MANAGEMENT

Jonathan Andic occupies the post of Director of Mango Man and construction
management and has been a member of the MANGO Board of Directors since
2012. He began his professional career in the company in 2005, when he
familiarised himself with the creative process, the design of the collections and
management of teams. In 2007 he began to manage the newly-created Mango
Man line, taking on the challenge to launch it on an international level. His

responsibilities also include supervising the construction management area.

Daniel Lépez
DIRECTOR OF EXPANSION AND FRANCHISES

Daniel Lépez occupies the post of Director of Expans|
Member of the Board of Directors. In 1996 he joined
Department and since then has taken on various resg
role, managing the expansion of company and franct

Wholesale area.
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FRANCHISES

Are part of our story

We build a team with you, creating a shared l';;—‘
success and a close relationship that is the


https://shop.mango.com/redirect.faces?op=conta&externa=MANGORSC2020

base of our accomplishments. Thanks to our
strategic expansion policy, which benefits
everyone and reinforces the presence of our
brand around the world, we have gained an
expertise that sets us apart from our
competitors.

Take part:
1. Find the ideal location for your franchise.
Location is one of the most important

factors for success.

2. Everything necessary to be a franchisee.
We align with every one of our franchises in
order to offer the best.

3. Send us your application. We want to

welcome you. You can send all the necessary
information before meeting us in person.

Access the franchisee form

CODE OF ETHICS
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We would like to explain the rules of conduct
that have guided us to where we are today,
and which have always served as a starting
point for our way of doing business.
Transparency, ethical management and
good practices must be the basis of our
activities. All Mango group employees are
committed to maintaining and displaying an
ethical conduct.

Download our code of ethics Vv
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WORK WITH US

Want to work at
Mango?

We have over 16,000 employees, 2,200 of
whom work at the Hangar Design Centre at
our headquarters in Palau-Solita i Plegamans
(Barcelona). Beyond the numbers, our team
is young and enthusiastic, with an average
age of 32 and 80% of them female. If you
would like to join our team, consult our
vacancies and apply. We would love to meet
you!

Check out our offers

Receive exclusive promotions, private sales and news

Enter your e-mail
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