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WELCOME

LETTER FROM THE CHAIRMAN

OF THE BOARD

In these 130 years, Falabella has become part of the
Chilean and Regional history. We have brought products
from around the world to millions of customers, impro-
ving their quality of life, providing them with access to
good quality goods and services, and at low prices. Our
shopping malls have become the new parks of cities,
creating meeting and entertainment spaces. We have
helped to bring banking to the population and demo-
cratize loans and consumption. The leadership achieved
has been obtained through conviction and execution
consistency, supported by innovation and adaptation to
various environments.

These achievements have been possible thanks to the
vision and drive of many people working in the com-
pany in the past, and the current support of more than
100,000 collaborators, helping us to surprise our custo-
mers, daily. We have a lot to be proud of.

During these 130 years of history we have faced many
challenges. Today, we need to tackle a new revolution:
the digital one. Falabella has been betting for years that
e-commerce will be relevant for our customers. That is
why we have been making significant investments for a
long time, to be the leaders of e-commerce in the Re-
gion. Six years ago, investment in technology and lo-
gistics accounted for 26% of the group’s capex. Today,
it reaches 36%. In 2019, we sold more than US$ 1,200
million in products via e-commerce, and more than US$
1,330 million in financial products through digital chan-
nels.

We believe in the increasing relevance of digital chan-
nels. However, we also believe these will not replace the
store experience. The e-commerce is complemented
by and integrated with physical commerce. In countries

more digitized than those in Latin America, physical sto-
res help attract new customers, increase brand aware-
ness and therefore brand choosing, facilitate product
deliveries, and especially product returns. The hallmark
of our work in physical stores will be adapting them for
this new scenario, digitizing the customer’s shopping ex-
perience to provide them with greater added value, and
reducing friction of interactions. We will focus invest-
ments on remodeling our best stores and renovating
our leading shopping centers.

This combination of digitizing the company and betting
on e-commerce, leveraged on a network of stores, sho-
pping malls and logistics distribution centers, is what
builds the Falabella physical-digital ecosystem. We pro-
mote our wide and differentiated product offer with a
model that creates permanent relationships over time,
allowing us to understand our customers' behavior and
needs. We have a leading loyalty program which rewards
our customers and offers various payment, financing
and product shipping alternatives. We create a unique
relationship experience with our customers, which is
more personalized, more attractive and involving less
friction, and in this way we simplify their lives by trans-
forming their shopping experiences. We believe that this
supply and relationship fashion will be preferred by the
market.

This process of evolution and change has had material
costs and has resulted in necessary cultural transforma-
tions within Falabella. It has been difficult to overcome
the inertia; however, we have achieved the appropria-
te changing speed. We continue our work, on building
cross-cutting capabilities and platforms for the entire
organization. We are making progress and these efforts
are already bearing results, which I am sure will help us
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further scale the company, generating greater efficien-
cies for the future.

Since October 18th, 2019, we have faced very difficult
moments in Chile, which have had an impact on our
company. We have made the greatest efforts to pro-
tect our collaborators, customers, suppliers and facili-
ties. We managed keeping most of our stores, branches
and shopping centers open in order to serve our cus-
tomers, providing business continuity to our suppliers,
thus supporting the recovery of the country's operation.
History shows us that solid companies survive difficult
times, and in crisis times, such look for opportunities. By
acting seriously, responsibly and professionally, we will
overcome these moments and deepen our leadership.
Higher investments in technology and logistics bring
new expenses. To dampen their effect, this year we
have made significant savings at all levels, focusing and
simplifying the company in its main businesses, centrali-
zing support areas and adapting to the new circumstan-
ces that we believe will remain at our side. Despite these
efforts, we were unable to compensate for the drop in
sales and margins as a result of the increase in promo-
tional activity and informality occurring in the market.
We hope the results of these savings will be reflected in
the short term.

Our international development remains dynamic, con-
sistent with our expansion and diversification strategy
in the Region. Our efforts are mainly focused on Mexico,
where along with our partners, we continue to expand
both the Sodimac Homecenter format and our financial
services. Furthermore, we will continue to grow our su-
permarkets network in Peru and develop new shopping
centers in Colombia. Another of our great projects for
this year and the next is the development of Ikea in Chi-
le, Peru and Colombia.

In 2019, we continued strengthening our corporate go-
vernance, increasing transparency in our operations.
We have continued investing and improving on the
company's operational controls and cybersecurity le-
vels. Falabella is committed with the promotion of meri-

tocracy and inclusion by gender, age, nationality, or race.
We respect minorities and seek to act as a responsible
and caring company with our communities and SMB
suppliers. We've maintained support on the various
programs we have in regards to education for children,
reconstruction of neighborhoods, training for professio-
nals, incentives for innovation and entrepreneurship,
among many other initiatives. In turn, we are increa-
singly aware of environmental care, so we will continue
working to operate with less impact on the environment.
We are proud to be part of the DJSI as one of the best
global retailers.

We will continue going forward along the charted path
with even greater speed, with the same conviction and
professional work which has characterized us in our long
history. I'am convinced that we will consolidate Falabe-
lla's leadership in the region’'s commerce, building a di-
gital-physical ecosystem that captivates our customers.
To finalize, I want to thank our clients, collaborators, su-
ppliers and shareholders for their trust in Falabella. It is
in these times when we are all required to work together
in pursuit of a common purpose, to improve life in our
Region.

Carlo Solari Donaggio
Chairman
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COMMENTS AS OF APRIL 3, 2020

As this letter closes, the global COVID-19 has become more accurate. The entire world is
working towards the same goal: saving as many lives as possible. This battle has put on hold
an important part of the activity with its consequent social and economic effects that gover-
nments around the world are softening with fiscal and monetary measures.

Falabella has always served the customer by satisfying their needs and even more in these
difficult times. For this reason, we want to be part of the solution. We know that their needs
are varying, depending on the geographic location, climate, duration of quarantines and par-
ticularities of each family. We will accompany them, while respecting the health regulations
of each country, and watch over their health, as well as of our co-workers by demanding
hygiene protocols.

We have adapted our e-commerce and logistics to the new situation, which are successfully
reacting to the challenges. Now is the time to test the strength of our physical-digital ecosys-
tem in which we have been working hard on over the past few years. Our apps, website
improvements and logistics investments are now available to our customers.

The circumstances are forcing instant adaptation to the digital world to all people, regard-
less of age and place. Our habits will no longer be the same.

These are crises that mark a generation. This is ours. With leadership, sacrifice and hard
work, all together as a team, we will overcome it and help our millions of customers overco-
me it. We will come out stronger, with closer bonds, and with the satisfaction of an accom-
plished mission.

This is the time to thank those who are with us and to value what we have.

It is these crises that measure the integrity and consequence of people and organizations. |
have no doubt that Falabella and its co-workers will know how to respond to this challenge.
Itis in these times when we must focus our efforts on what is relevant, on what our clients
value, on our co-worker and our communities.

We will come out stronger, we will come out more united, building the coming years of Fa-

labella together.

Carlo Solari Donaggio
Chairman
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LETTER FROM
THE CEO

Dear Shareholders:

During 2019, we served more than 30 million customers in Latin
America. We are passionately working to simplify their lives, trans-
forming their shopping experiences. In an increasingly challenging
environment, we continue making progress in the strengthening of
our physical and digital ecosystem, placing the customer at the cen-
ter of our decisions.

During the year, we placed a special focus on reaching more custo-
mers:

- We made progress in expanding our physical network in formats
and markets where we have a clear value proposition for our cus-
tomers. We grew in Peru supermarkets, where we completed eight
store openings during the year, achieving the second competitor po-
sition with 77 stores. We continued with our growth plan for Mexico,
where we added three new Sodimac stores. In Brazil, we improved
our value proposition with the Sodimac-DICICO integration, focu-
sing on optimizing the operation’s performance and profitability. We
made progress in the development of the first IKEA stores in Chile,
Peru and Colombia. In shopping centers, we highlight the openings
of Open Kennedy in Chile and Mall Plaza Buenavista in Colombia.

- In order to reach more customers through our digital channels,
we continue to expand the assortment of products available on our
e-commerce platforms. At Falabella.com, we increased available
SKUs by over 40%, while at Sodimac we increased them by about
80%. Our Marketplace, Linio, is growing in number of visitors, repor-
ting a 49% increase at the regional level, with over 290 million visits
per year. The Linio app totals over two million downloads, a 170%
yearly increase, accounting for 30% of sales via the app. By imple-
menting a 100% digital launch of our credit card, with immediate
activation in our e-commerce portals, we accelerated the arrival of
more customers to our financial services.




n
3>
s
3>

Our second focus was on expanding and transforming
our relationship with our current customers:

» Our Click & Collect proposal is the feature most valued
by our customers, and their preferred means of deli-
very. Today, over 60% of the products sold on Falabella.
com in Chile are delivered via those means. We already
have 135 cross-format Click & Collect collection points.

- We also continued to strengthen our logistics capabi-
lities, improving speed and service levels in home deli-
veries. We launched a new distribution center for home
appliances in Peru, which will serve our three retail for-
mats. We have also included significant automations in
the handling of irregular products at the Sodimac distri-
bution center in Chile.

We improved and increased the supply of financial
products via online channels, increasing proposal custo-
mization. We added automated offers for credit card li-
mits, available to the customer at the time of completing
their online purchases. The sale of financial products
via digital channels continued to grow, accounting for
almost 40% of total sales.

+ We continue to enrich the proposal of our loyalty pro-
gram. We opened the program to customers who do
not have a CMR card, allowing them to earn and redeem
points at our retail formats via any means of payment.
We currently have over six million customers, from
which more than 1.6 million have redeemed points in
the last year.

The third priority focus of our work was placed on peo-
ple:

We strengthened our efforts to attract and develop
talent, with a particular focus on people with a strong
background in technology, in the development of digital
solutions, data management, and logistics.

+ We have launched our diversity and inclusion policy,
with the conviction that generating greater diversity in
our organization improves our ability to surprise our
customers with better value propositions.

+ We have invested in the training of our teams throu-
gh a substantial increase in transfers of people among
businesses and countries, and an improvement in the
supply and involvement in both face-to-face and remote
training instances.

We are not indifferent to the events occurred in Chi-
le following October 18th. Many of our supermarkets,
malls, department stores, and home improvement sto-
res were affected. We will always prioritize the safety of
our collaborators and customers in all decisions across
the organization.

| want to thank our entire team, whom, with an enor-
mous commitment, have worked to ensure the opera-
tional continuity of our businesses and that we are able
to be there for our customers. We discovered great
strength and resilience, and that, at Falabella, we are
one team.

In an increasingly challenging environment, we
continue making progress in the strengthening of
our physical and digital ecosystem, placing the
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customer at the center of our decisions.

We forecast a year with many challenges. In this environ-
ment, our focus will continue to be on the customer. We
will continue investing in the generation of further and
better data about our customers, adding technologies
which will enable us to improve our interactions. The
foregoing, supported by logistical improvements which
enable improved quality of service. We aim to capitalize
on the investments we have already made in previous
years, which will allow us to decrease the pressure on
margins.

We will continue to develop our physical and digital
ecosystem, while convinced and confident that all efforts
aimed at improving the quality of our interactions with
our customers will result in a substantial change in our
growth trajectory.

Gaston Bottazzini
CEO.
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FALABELLA

We are one of the largest retail platforms in Latin Ame-
rica. The engine and center of our business is the pas-
sion for our customers. We wish to simplify their lives
by transforming their shopping experiences. We seek to
get to know them and serve them in all their consump-
tion needs, which leads us to reinvent and innovate our-
selves to provide the best shopping experience, via a
differentiated format and channel strategy, with brands
strongly positioned in our markets.

We are present in seven countries: Chile, Colombia,
Peru, Argentina, Brazil, Uruguay and Mexico, and we
have offices in China and India. We operate department
stores, home improvement stores, supermarkets, real
estate, and provide financial services through a network
of 511 stores and 43 shopping centers.

We have developed a digital ecosystem leveraged on
our robust physical capabilities, to offer a better value
proposition to our customers.
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Our purpose is to simplify
the lives of people in Latin
America by transforming
their shopping experiences.

Our purpose:

To simplify the lives of people in Latin America by trans-
forming their shopping experiences.

Technological disruption, climate change, and a more
empowered and informed consumer have all led us to
rethink the way we do things and how we approach fu-
ture challenges. It is for this purpose that we have deve-
loped a Physical and Digital Ecosystem that will enable
us to strengthen our value proposal towards our custo-
mers. We are promoting a profound cultural transforma-
tion and a new way of working to face these challenges
in the coming years, adding capabilities that are already
a part of our value proposition and including new ones.

Our values

WE EXCEED CUSTOMER
EXPECTATIONS

The customer is the focus of our decisions.

G

WE MAKE THINGS HAPPEN

We take responsibility for our actions, take
risks and build opportunities.
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In this context, we understand the need to become an
agile and flexible organization, maintaining our tradition
of always having the customer and our collaborators at
the center of our entire management efforts.

The permanent cultural transformation we are driving
is based on living and promoting our corporate values,
which are the key to the development of our strategy,
and stand as a guide for our day to day operations. We
work towards this goal daily, driven by our values, the
engine of our actions:

WE ARE ONE TEAM

We are ONE diverse team, committed and
passionate about our customers.

WE GROW THROUGH OUR
ACHIEVEMENTS

We work as a team and invest our capabili-
ties in attracting and training the best talent
as a competitive advantage.

-8

WE ACT WITH
AWARENESS

We are motivated to do the right thing and
to provide the best of ourselves to consu-
mers in Latin America.

@O

OO0O000O0



n
>
-
>

OUR FORMATS

DEPARTMENT STORES

Falabella Retail is the leading platform in fashion, deco-
ration, and electronics in Latin America. It operates in
Chile, Peru, Colombia, and Argentina, with a network of
111 stores and a strong online presence.

Our department stores have various competitors in the
countries in which they operate, among which three di-
fferent sub-sectors can be identified: department stores,
multiple stores, and specialty chains, which focus their
product supply around one brand, lifestyle or concept.

According to the internally conducted market analysis
based on data from Instituto Nacional de Estadisticas
and Encuesta Casen in Chile, the Encuesta Nacional de
Hogares in Peru, the Departamento Administrativo Na-
cional de Estadisticas in Colombia and Euromonitor,
among others, the market share of our department
stores in the retail sector according to the categories in
which it is involved, is around 23% in Chile, 18% in Peru,
7% in Colombia and 2% in Argentina, approximately.

328.169

Sales surface area (m?)

173.415

Sales surface area (m?)

COLOMBIA

25

176.330

Sales surface area (m?)

ARGENTINA

10 stores

56.890

Sales surface area (m?)

1S

Note: Does not include clothing and footwear specialized stores for
exclusive and second generation brands.
Peru and Colombia also include Crate & Barrel stores.

734.804

Sales surface area (m?)

HOME IMPROVEMENT
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MARKET POSITION

) Chile #1
D Peru #1

» Colombia #1
P Argentina #1

With a presence in Chile, Peru, Argentina, Colombia, Uruguay, Brazil and Mexico, our home improvement
division offers a wide range of solutions for home construction, decoration and maintenance.

8O sores

767.680

Sales surface area (m?)

376.265

Sales surface area (m?)

URUGUAY

3 Stores »

24.849

Sales surface area (m?)

BRAZIL

530

172.112

Sales surface area (m?)
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ARGENTINA

9 Stores

94.073

Sales surface area (m?)

MEXICO

5 Stores

57.209

Sales surface area (m?)

COLOMBIA

A stores

386.256

Sales surface area (m?)

1.878.444

Sales surface area (m?)

There are multiple and diverse competitors in the va-
rious countries in which our home improvement unit is
present. There are large construction and home impro-
vement supplies stores, in addition to hardware stores,
many of which are grouped in business chains. Also,
there are other competitors in home improvement pro-
ducts, among which we find hypermarkets, department
stores, and specialty stores, and lastly, suppliers serving
construction corporate customers directly.

According to an internally conducted market analysis,
and based on information from the Instituto Nacional de
Estadisticas , the Encuesta de Presupuestos Familiares
and Camara Chilena de la Construccion in Chile, the Ins-
tituto Nacional de Estadistica e Informatica in Peru, the
Departamento Administrativo Nacional de Estadisticas in
Colombia, the Instituto Nacional de Estadistica y Censos
in Argentina, the Instituto Brasileiro de Geografia y Esta-
distica in Brazil, and the Instituto Nacional de Estadisticas
in Uruguay (INE), among others, the market share’ in this
segment is approximately 24% in Chile, 14% in Peru, 12%
in Colombia, 1% in Argentina, 4% in Uruguay and less
than 1% in Brazil and Mexico.

MARKET POSITION

Chile #1

Peru #1
Colombia #1
Argentina #2
Brazil #4

VVVVeVY

The market share calculations for home improvement are not comparable with those published in the 2016 Annual Report due to a change in

methodology

6O seore:

224.901 i

Sales surface area (m?) kY

264.368

Sales surface area (m?)

= 146

Stores

489.269

Sales surface area (m?)

MARKET POSITION

» Chile #4
D> Peru #2
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SUPERMARKETS

Tottus runs hypermarkets, supermarkets, and other con-
venience price formats (Hiperbodega Precio Uno). With
146 stores and an online presence, it operates in Chile
and Peru.

The supermarkets segment includes various competi-
tors, among hypermarkets, supermarkets, self-service
stores and neighborhood stores.

According to the market analysis conducted internally
based on data from Euromonitor, Instituto Nacional de
Estadfstica e Informatica de Perd (National Statistics and
Computing Institute of Peru), among others, the Falabella
market share in the supermarkets” sector is approxima-
tely 4% in Chile and 5% in Peru.

@O
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FINANCIAL SERVICES

Falabella Financiero offers a wide range of integrated
financial services combining the traditional financial bu-
siness model with the proximity inherent to retail busi-
nesses. This division includes CMR Falabella (credit card),
Banco Falabella (bank), Seguros Falabella (insurance
broker) and CF Seguros (insurance company). It has ac-
tivities in Chile, Peru, Colombia, Argentina, and Mexico.

In the financial services segment, competition is against
both personal banks and department store credit card
operators. There is also competition against other insu-
rance brokers and insurance companies.

According to the analysis conducted internally based on
public information (*), the market share is, according to
the stock of consumer loans,10.0%? in Chile, including
loans from CMR and Banco Falabella. In the case of Peru,
according to the Banking, Insurance and AFP Superin-
tendence of that country, Banco Falabella’'s market share
in consumer loans amounts to 4.15%?. In Colombia, ac-
cording to the Financial Superintendence of that coun-
try, Banco Falabella’s market share in consumer loans
amounts to 4.83%* According to the Central Bank of the
Argentine Republic, CMR's market share in that country
according to credit card and personal loans amounts to
0.5%>°. Finally, the market share in Mexico totals 0.35%
according to information from the National Banking and
Securities Commission of Mexico.

» Chile #1

MARKET POSITIONING # CMR CARDS WITH
TRANSACTIONS DURING THE MONTH

P Peru #1

MARKET POSITIONING # CMR CARDS SUBJECT
TO CARDHOLDER BILLING

P Colombia #4

# CMR ACCOUNTS WITH A BALANCE
BANK BRANCHES

Chile

# CMR ACCOUNTS WITH A BALANCE

2.784.592

BANK BRANCHES

95

Peru
# CMR ACCOUNTS WITH A BALANCE

1.126.694

BANK BRANCHES:

70

Colombia
# CMR ACCOUNTS WITH A BALANCE

1.086.499

BANK BRANCHES:

91

Argentina

# CMR ACCOUNTS WITH A BALANCE:

391.496

Mexico
# CMR ACCOUNTS WITH A BALANCE

185.369

# CMR ACCOUNTS WITH A BALANCE:

5.574.650

TOTAL # BANK BRANCHES

256

REAL ESTATE BUSINESS

Falabella operates and manages shopping centers in
Chile, Peru, and Colombia, through Mallplaza and Open
Plaza. Falabella's real estate arm is dedicated to the de-
velopment and operation of shopping malls and the ma-
nagement of stores in freestanding locations, where we
can stand out the presence of Falabella's retail formats
and the mixed-use of property.

Mallplaza: its value proposition joins retail, entertain-
ment, gastronomy, healthcare, culture, and other uses,
under a strategy of sustainable growth, which seeks to
add value to all its stakeholders, promoting local develo-
pment, access to culture and environmental care.

Falabella Inmobiliario: With a presence in Chile and
Peru, it operates smaller-scale shopping malls, with the
formats operated by the company's subsidiaries (Fala-
bella, Sodimac, and Tottus) as anchors, complementing
them with an attractive offer of smaller stores and en-
tertainment.

The company also owns approximately 1,000,000 m?2 ad-
ditional leasable surface areas in free-standing locations
in Falabella, Sodimac, Tottus, Maestro, and others.
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According to studies conducted in homes and the va-
rious shopping malls, the main players competing in the
real estate business are shopping malls in their multiple
formats, such as malls, power centers, strip centers and
conventional shops located in the locations where the
company's shopping centers are present.

According to data from the Instituto Nacional de Estadis-
ticas (INE), Mallplaza's market share in retail is estimated
at 6.3% in Chile; 2.9% in Peru and 0.59% in Colombia.

The company has a project portfolio on its own and / or
concession land. Plaza S.AA's Investment Plan includes
building two new shopping centers for a total of US$ 274
million. In Colombia, Mallplaza Cali is estimated to open
in 2021. In Peru, Mallplaza Comas is expected to open in
2020. In addition to the investment projects described
above, the company owns land in Chile in the Valparaiso
Region and the Libertador Bernardo O'Higgins Region.
On the Falabella Inmobiliario part, the projects Open
Kennedy 2, a part of La Calera and the Arica and Valle-
nar Home centers are being built in Chile. Falabella also
owns land in regions IV, V, VIII, IX, XIV, and Metropolitana,
for the development of future projects.

@O
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(*) Source: CMF, cajadechile.cl, Forum, and quarterly financial statements of depart-
ment stores and automotive.

> By November 2019, 3 By November 2019. 4By October 2019, ® By June 2019, ® By
November 2019.

MARKET POSITIONING # VALID CMR CARDS

MALLPLAZA OPEN
OF SHOPPING OF SHOPPING
CENTERS: GLA (m?) CENTERS: GLA (m?)
CHILE 17 1.378.000 n 215.000
pErU [ER 202000 [INEEI 317.000
corovsia [IIEN soo0 [ -
TOTAL “ 1.703.000 “ 532.000
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REGIONAL PRESENCE
OF OUR SUBSIDIARIES

Coutries and employees

REVENUE EMPLOYEES
CHILE

.................................................. e 52.852

PERU

.................................................. . 3306
.................................................. . 17294

ARGENTINA

................................................... . 1ot

BRAZIL

................................................... S

URUGUAY

................................................... o 449
................................................... o 2449

Our international development
remains dynamic, consistent
with our strategy of expansion
and diversification in the
Region.

v

Note: The allocation does not include China and India; Colombia includes the allocation, but not Sodimac's income.

Financial indexes

MMM CLP; % crec. anual

REVENUE : EBITDA

2019 . 2019
m..... 1,9% 1.141 - -5,20%
2018 2018

9.237 EEEPA m””"'1'0%
2017 2017

8.936 AL m. 5,6%
LOANS ONLINE SALES

2019 2019

5.617 EEPL: 729 PN
2018 2018

5.1 [LE o, T
2017 -

4.677 @& ®3,5% 473 BREPAL

STORES AND SHOPPING CENTERS

51 #orsiores

_——

==
3.102.516 m?

Sales surface area

=1l
=
==

3.235.000 m?

Leasable surface area

@
1.300.000 m?

Logistic centers

o] 43 # of shopping centers
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joins the company, its first shopping expands to Falabella Travel up with Home internet sales merge, driving the
transforming it center in Chile, Peru with the and Insurance. Depot in Chile, operations in Chile. first regional home
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clothing store. in the La Florida Saga. that it would Latin America.
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years later.
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: CMR and Banco Falabella Chile S

announce the integration of their O

H | STO R |A operations to improve their value ©

proposition towards the customer,
with a focus on convenience and
simplicity.

' ? On August 1st, the company made progress
° ' { in its goal of consolidating its position
i Falabella and Soriana : , .
; . ‘ i among the e-commerce leaders in the region
i subscribed the final : L o :
: i by acquiring Linio, a regional Marketplace
{ with a strong position in Mexico, Colombia

® Sodimac
i acquires

: agreements to jointly
. the Maestro :

develop the Home

i Homy is launched ' home : { and Peru.
fin Chile : Improvement (Sodimac) : . o
: ‘ : improvement ‘ , . ?® Falabella also acquired the minority
® Sodimac acquires : o : and Financial Services ' . '
: Mall Plaz nsi ¢ chain in Peru. : ) . i stake of Construdecor in Brazil during
i 60% of the Chilean ¢ Mall Plaza opens Its : : (CMR) businesses in 4 .
® Falabella Retalil imperial home : first shopping center in i | Mexico. : August 2018, which was still owned
. expands to Colombia mprovement chain : Colombia. e Falabella opens 5 } by a third party by that date, thus
with its first ' it first two : : becoming 100% owned by Falabella.
. department store in . Sodimac stores in
Bogota. Brazil.
: | : : : Falabella subscribes an :
o . ¢ Banco Falabella ¢ Sodimac . & Excision of ¢ understanding agreement iFalabella agrees to
Launch of . CMR partners with Visa  begins operations expands . Aventura : WIERIRER, Torthe sell Viajes Falabella
Banco Falabella in Peru and Chile. Then, in Colombia. to Uruguay i Plaza SAin i construction and operation to Despegar and
in Peru. in 2011, CMR partners Falabella with the Peru. of at least nine IKEA stores Ubecribes 4 lone.
. with MasterCard in expands to ¢ opening of in Chile, Colombia, and &

term strategic
partnership.

Brazil with the
acquisition of

Peru in the next ten years.

Argentina and Colombia. its first two

stores. ¢ The Falabella-Soriana

50.1% of the z
» Launch of Dicico home @ credit card conducted
: its first issue in Mexico,

Aventura Plaza iH'perbodega
i

) improvement
in Peru. . ‘ . and the purchase of
chain. Precio Uno is é Falabella
launched in 50% of the shares of
Pery enters the Dow the Mexican company
' JOI’]GS.VVOI’V|CVj Servicios Financieros
Sustainability Soriana SAPI de CV was
Index.

completed.
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;How do
WE DO IT?

* Relation with our stakeholders

* Strategic priorities
* Exceed customer expectations
Differentiate the value proposition
Linio
Scale-up logistics capability
Click&Collect
Financing and payment methods
Data analysis and business intelligence
Loyalty program
Development of a flexible technological platform
E-commerce
Post Events on October 18th in Chile
» Comprehensive development of our employees
* Generate social impact
* Governance
* Manage our supply chain
* Manage our impact on the environment
* Investment plan




RELATION WITH
OUR STAKEHOLDERS

At Falabella, we work to simplify the lives of Latin Ame-
ricans by transforming their shopping experiences. Our
approach begins by creating a commitment to all our
stakeholders, external and internal, which helps us defi-
ne which are the environmental, social, and governance
(ESG) issues that will ensure our sustainable growth. We
maintain open communication channels that enable us
to understand the needs of all our stakeholders, and
promote corporate guidelines, essential to building Fa-
labella.

CUSTOMERS:

Our commitment: the company aims to
simplify the lives of its customers. We seek
to transform shopping experiences, ensu-
ring the quality and safety of the products
and services we supply to our customers;
and the facilities we operate.

COMMUNICATION CHANNELS:

Social networks, physical and online stores,
customer service teams, satisfaction assess-
ments (i.e. NPS), among others.

HOW DO WE IDENTIFY THEM?
Through their presence in our value chain and the envi-
ronment in which we conduct our activities.

HOW DO WE WEIGH THEM?
Based on the potential impacts they may have on our
business model.

HOW DO WE RELATE?

Through the development of an action plan that takes
the characteristics and needs of the interest group into
account.

EMPLOYEES:

Our commitment: we recognize the es-
sential importance of our employees in their
growth, which is why we are committed to
their professional development and com-
prehensive well-being. We actively seek to
attract and retain the best talent and teams
in each of our businesses, valuing diversity
and inclusion.

COMMUNICATION CHANNELS:

Ethical channel, domestic environment sur-
veys, corporate communications channel,
volunteer programs, internal mobility pro-
grams, Falanet (intranet), union meetings,
quality of life teams, among others.
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SUPPLIERS:

Our commitment: we seek to maintain
constructive and long-term relationships
with our suppliers. We believe that collabo-
ration and trust allow both us and our su-
ppliers to grow.

COMMUNICATION CHANNELS:

B2B digital platform, meetings between
buyers and suppliers, supplier training, su-
pport programs for the improvement of ser-
vice standards, support programs for sma-
ller suppliers, among others.

SHAREHOLDERS:

Our commitment: we are committed to
sustainably generating value and profitabili-
ty, maintaining transparent communication
channels with our shareholders and poten-
tial investors.

COMMUNICATION CHANNELS:

Investor relations team, events and mee-
tings with investors, Ordinary Shareholders’
Meeting, financial reports (Release, Quarter-
ly Financial Statements and Annual Report),
investor website.
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COMMUNITY, CIVIL SOCIETY:

Our commitment: we are committed to
sustainably generating value and profitabili-
ty, maintaining transparent communication
channels with our shareholders and poten-
tial investors.

COMMUNICATION CHANNELS:

Investor relations team, events and mee-
tings with investors, Ordinary Shareholders’
Meeting, financial reports (Release, Quarter-
ly Financial Statements and Annual Report),
investor website.
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STRATEGIC PRIORITIES

In 2018, for the first time, a materiality assessment was
conducted at the corporate level. For this purpose, we
worked alongside an independent consultant speciali-
zed in ASG social and environmental management: Cor-

1. Exceed customer expectations

Putting our customers in first place, getting to know
them and transforming their shopping experience, is
what drives our growth as a retail company. Ensuring
the privacy and security of their information, helps us
continue to be chosen.

We base our strategy on five priorities: differentiate the
value proposition, scale-up logistics capacity; financing
and payment methods; data analysis and business in-
telligence; development of a flexible technological pla-
tform.
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porate Citizenship. The topics identified were prioritized
under two criteria: influence on our business and rele-
vance for our external stakeholders. Details on the ma-
teriality matrix are available on page 265 of this report.

2. Comprehensive development
of our employees

We know changes are further disruptive, deeper and
faster today, so we understand that the way to face the
reality of the current market is to work as a single team,
committed to and passionate about our clients.

Our emphasis on inclusion helps us understand and
serve an increasingly diverse group of customers and
communities. Developing talented teams from various
backgrounds enables us to maintain our ability to pre-
pare for future opportunities and challenges.
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3. Generate social value

We focus on strengthening commitment and giving
transcending meaning to our work. We are aware of our
responsibility to society, the communities around us,
and the environment.

We are motivated to do what is right and that is why we
guide our actions in a transparent fashion, to deliver the
best of ourselves to our stakeholders.
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5.Manage our
supply chain

We seek constructive and long-term relationships with
our suppliers. Mutual collaboration and trust enables
suppliers and companies to grow.

We are committed to developing partnerships with su-
ppliers who share our dedication to conduct their acti-
vities in a legal, ethical and socially responsible manner

4. Governance

We believe that acting ethically and responsibly is not
only doing the right thing, but also the best way to do
business. We seek to generate long-term sustainable
returns and contribute to a sustainable future in various
ways, conducting our business in a transparent manner
and promoting ethical and responsible operations.

We promote values reflecting the commitment to act
transparently and loyally towards people, their freedo-
ms and rights.

6. Manage our impact on
the environment

We understand the importance of addressing environ-
mental sustainability and we have undertaken a variety
of environmental protection and care initiatives prima-
rily aimed at decreasing our energy consumption and
having our physical network be eco-friendly.
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EXCEED CUSTOMER
EXPECTATIONS

Our purpose is to simplify the lives of people in Latin
America. Exceeding the expectations of our customers
is part of our DNA. We seek to further interact with
them, get to know them better and have the sufficient
flexibility to develop innovative proposals and adapt to
their needs, transforming their shopping experience in
all channels, and ensuring the protection of information
and the privacy of their data. This is why we have defined
five strategic priorities.

Differentiate the
value proposition

We want to offer a unique sales proposal to our custo-
mers, where they can find a wide range of products and
a valuable shopping experience.

Having an exclusive and deep assortment is differentia-
ting. We continue being focused on the development of
our own and exclusive brands which allow us to streng-
then our position.

The development of our brands allows us to:

e Differentiate from other retailers and online sto-
res. We want to offer a unique sales proposal to our
customers, where they can find a wide range of pro-

ducts and a valuable shopping experience.

Having an exclusive and deep assortment is differentia-
ting. We continue being focused on the development of

37

ANNUAL REPORT 2019 | ;HOW DO WE DO IT?

* Differentiate the value proposition

* Scale-up logistics capability

* Financing and payment methods

» Data analysis and business intelligence

+ Development of a flexible technological
platform

our own and exclusive brands which allow us to streng-
then our position.

e Offering a convenient proposal, with a high quality
/ price ratio, which allows us to compete, for example,
against fast-fashion brands in fashion; leading brands in
supermarkets and home improvement

¢ Increasing the profitability of our business, with
more attractive margins than those obtained through
third-party brands.

We leverage opportunities opened by the digital world
in the various formats, to substantially expand product
assortment and customize the supply according to the
preferences of each of our consumers, also increasing
store collection areas from online purchases.
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IN 2019, WE CONTINUE ADVANCING
OUR VALUE PROPOSITION

DEPARTMENT
HOME IMPROVEMENT STORES

SUPERMARKETS:
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Accelerating

Linio's growth

{MNIO

Following the acquisition of Linio in August 2018, we have been focusing on
actively expanding its product catalogue via the integration of Falabella, Sodi-
mac, and Tottus catalogues at the regional level, but also including thousands of
products from domestic and international sellers. Paid and organic traffic have
grown significantly via massive and digital communication campaigns, but also
through promotional actions directed at the CMR and Banco Falabella customer
base. We also leveraged the logistics capabilities of the group’s ecosystem to
offer Click & Collect at our stores, decrease shipping times, and improve the
quality of services for both our end customers and our sellers.

In the payments and financing context, we completed payment processing
through Banco Falabella, improved fraud management, and made progress in
enabling CMR card openings on our platform. Today, Linio is also part of the
group's loyalty program, CMR Puntos, which is allowing contributions to cus-
tomer loyalty. In the technological context, we accelerated the development of
Linio's systems. We started including technical solutions from the group, inten-
ding to continue to consolidate Linio as a differentiating element of the Falabella
ecosystem.

NMYV Linio 188
MM USD

+8,600 sellers

+290
million visits

+170% growth in net app
downloads
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We maintain contact channels with customers and with
feedback mechanisms which allow to receive concerns
thereof regarding offered products and / or services,
seeking to provide a quick and accurate response.

Social networks have contributed to generating greater
closeness and enabling communication with our custo-
mers, in order to provide a better service every day. Fa-
labella has over 37 million followers on social networks
(Twitter, Facebook, among others), including all our busi-
nesses and countries in which we are located.

Our retail businesses measure quality of service, among
others, through the Net Promoter Score (NPS) satisfac-
tion survey, which aims to measure customer loyalty
based on recommendations (promoter, passive, de-
tractor). Falabella.com has also established permanent
feedback means for customers visiting the website and
customers who complete their purchase, in order to im-
prove processes and provide a better experience.

Mallplaza and Falabella Inmaobiliario measure customer
satisfaction via a survey called Global Visitor Satisfac-
tion. We work daily for the improvement our customers’
experience, which is reflected in the continuous impro-

vement of their perceptions
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NPS% 2018 2019
RETAIL

Chile
Falabella o 65%  66%
Sodimac oo 54% . 53%
Tottus 56% 58%
RETAIL

Peru
Falabella 65% . 67%
Sodimac oo 59% .. 57% .
Tottus 55% 69%
RETAIL

Colombia
Falapella o 73%  75%.
Sodimac 58% 57%
RETAIL

Argentina
Falabella """ 68%  70%
Sodimac 63% 44%
Brazil
Sodimac 84% 71%
Uruguay
Sodimac 60% 46%
NPS% 2018 2019
Real Estate Business
Mall Plaza Chile 59%  51%.
Rentas 63% 82%

Open Plaza Peru 53% 65%

Financial services

Banco F. Colombia  61% 60%
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Scale-up logistics
capability

We wish to continue leading the physical and online re-
tail trade in the region. For this purpose, we are accele-
rating our investments and developing capacities which
will enable us to:

e Offering a wide range of relevant products

e Improve user experience (“UX") on our sites and apps
e Develop further omni-channel capabilities in our stores
e Offer increasingly faster and accurate delivery alterna-
tives

We continue making progress in the strengthening of
our omni-channel logistics with distribution centers spe-
cialized by product type, which serve both our stores
and e-commerce. Our goal is to continue strengthening
and standardizing logistics processes to better fulfill the
service promise to our customers and make our capabi-
lities available to third parties by supplying logistics ser-
vices for our sellers.

In Peru, Falabella Retail has launched a new home
appliance distribution center, which will serve the three
retail formats. With an investment near USD 40 MM, the
current built surface area is 38,000 m?, and is designed
for large products. This distribution center will be spe-
cialized in home appliances - refrigerators, stoves and
washing machines - for Falabella, Tottus and Sodimac.
The impact on the distribution chain facilitates reception
of suppliers, since they are common for these products,
specializes storage and picking activities for similar pro-
ducts, increases the density on home delivery manage-
ment, and creates cross-product synergies among the
three formats.

Sodimac continued making progress in the efficiency in-
crease of its logistics chain, through a specialized model

which includes the characteristics of its products, along
with extracting the maximum benefits from the scale
obtained from its presence and leadership position in
the region in seven countries.

In Chile, Sodimac continued to deepen the automation
of the main distribution center located in Lo Espejo in
addition to the supply flow to stores. The company fo-
cused a series of standardization and process automa-
tion initiatives in this context, achieving improvements in
supply chain efficiency and optimizing inventory levels.
This made possible to maintain availability rates in stores
above 95%. A new automated robot system called Super
Butler System (SBS) was deployed at the Lo Espejo Dis-
tribution Center. The investment included the construc-
tion of a 32,000 m? structure on four levels, which inclu-
des the operation of 325 autonomous robots capable
of moving 4,220 mobile racks containing products and
taking them to various preparation stations where they
are classified into replacement carts by store area or,
if the destination is to customers, consolidate the pro-
ducts to set them ready for shipping. The SBS currently
helps sorting 45,540 boxes per day in its first stage, and
it helps storing 50,000 SKUs. The SBS development pro-
cess will be continued during 2020.

In Peru, Sodimac continued to strengthen its logistics ca-
pacity, expanding the capacity of the distribution center
in Lurin by 6,700 m2.

The new Sodimac Argentina distribution center will be
fully operational by March 2020, which will help boos-
ting remote sales and corporate sales channels. This
new distribution center will enable operation with lower
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costs, greater speed and flexibility, improving customer
experience in the product delivery process, both with
store pickup and home delivery.

In Brazil, Sodimac increased the capacity of the Cajamar
distribution center to improve the storage of irregular
items.

In Colombia, progress was made such as promoting
store withdrawal points, express delivery, and cash on
delivery. The supply chain has also strengthened its pro-
cesses and operations by carrying out projects such as
the expansion of the Funza DC, a new Flatbed Truck DC
and the implementation of nodes in Medellin and Cali,
among others.

A flatbed truck distribution center and a container yard
were launched in Mexico, in addition to increasing the
surface area of the main distribution center. The com-
missioning of the software required for the operation
was also completed.

Tottus increased its Chile Distribution Center capacity
by over 13,000 m2, totalling a 78,000 m2 storage and su-

ANNUAL REPORT 2019 | ;HOW DO WE DO IT?

pply area in 2019, which strengthened the operation of
the e-commerce and import units, enabling high availa-
bility levels. In addition to the above, the capacity to sto-
re refrigerated and frozen products doubled. Another
milestone was the opening and commissioning of the
first gray Tottus and sector store in Chile, in February
2019.

We continue to make progress in
strengthening our omni-channel
logistics with specialized distribution
centers by type of product, which serve
both our stores and e-commerce.
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OUR LOGISTICS CAPACITY

COLOMBIA

£ ) 3 Distribution ‘
centers

............................................................................ 139.000 ............................................................................
.~ CHILE | Square meters® ; . URUGUAY |

(O Distribution ifﬁﬁﬁfIﬁﬁﬁﬁﬁﬁﬁiﬁﬁﬁﬁﬁfIﬁﬁffﬁﬁﬁﬁﬁﬁﬁﬁﬁfIﬁffiﬁfﬁﬁﬁﬁiﬁfIﬁjfﬁﬁﬁﬁﬁﬁﬁﬁﬁffIﬁﬁﬁﬁﬁﬁﬁﬁﬁf. () 7 Distribution
/l 4 centers ’ BRAZIL /I centers
766.000 9.500

. Square meters* @ 2 Distribution Square meters*
e : - centers

PERU ‘ - 63.000 . MEXICO
i © Square meters* : 2

O eV O E’;iftﬂf’:“"‘”\“"
239.000 ARGENTINA 1.000

. Square meters* - Distribution . Square meters*
OSSOSO OSSR RORRORPROOS A y centers g OSSPSR s

64.000

Square meters*

* Includes distribution centers, transfer centers and external warehouses
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CLICK & COLLECT

The Click & Collect (C&C) service continued to : points to improve productivity and increase ca-

grow strongly at the regional level, accounting pacity. We installed this technology in two Chile

for over half of e-commerce sales transactions stores and have also piloted a different type of

in some markets. We want to deploy the C&C technology. We hope to extend this technology

in-store pickup service in all stores, where cus- to 20 Falabella, Sodimac and Tottus stores in

tomers can buy their products online, choose the region during 2020.

their preferred store and pick up at their con-

venience. We are also expanding C&C units, including
- changing rooms, special seats for trying on

We believe that, as omni-channel retailers, the shoes and other services.

C&C is a differentiating advantage in which we
will continue to invest and modernize such,
seeking to improve the shopping experience.

We are adding automation systems at C&C

COMPRA & RETIRA AQUI
lln @%soDIMAC.COM

H#TOTTUS _fblabe

ﬁ > are multi-format, where our customers can
ny

: L [Ee
C N & buy their products at Falabella.com, Tottus.
: com, Sodimac.com and Linio.com and pick

up at any of the stores which include this

C&C points 11 ? service.
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During 2019, our focus was on further continuing the
improvement of the digital services proposal, always
centered on the customer and providing them with
more and better payment methods and financing.

The main milestones of 2019 were as follows:

Digitization of our businesses

We launched the 100% digital card opening feature in
Chile through Falabella.com. This enables the customer
to obtain the card and immediately conduct payment,
thus taking advantage of the discounts at the time of
purchase.

We also launched an online limit increase, which allows
our customers to access limit increases at the time of
purchase, thus being able to make purchases which
their original limit would not have allowed.

We deployed our omni-channel platform 2.0 in Peru.
This system enables branch executives to serve custo-
mers using the same web interface available to the cus-
tomer. Education in the use of digital channels is facilita-
ted in this fashion, and all processes are digitized from
the start, improving customer experience and reducing
the use of paper in the branches. In Chile, there is alre-
ady a pilot in operation and deployment is expected to
be completed at 100% by the first months of the year.

$]))
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Digital Payments

Payment with QR codes was launched in Falabella stores
in Chile during the month December. This launch allows
the customer to have a more agile payment experience
from their smartphone. In turn, this feature is the first
step in the FPay launch, our digital wallet with launch
announced for the coming months. In a first stage, it will
allow users to transfer from their credit cards to third
parties; They will also be able to make payments throu-
gh QR technology in Falabella company stores and the
affiliated stores network. With the app, people will group
all their cards in one place, regardless of the bank issuer.

Following our successful experience with the Digital Fac-
tory in Chile, this year we launched a new digital factory
in Argentina which will initially be 100% focused on our
digital wallet solution. This enables us to continue ex-
panding our development team and diversifying our ta-
lent capture.

PAYMENTS PROCESSED BY CMR
(total payment volume)

+900 MM USD

CONDUCTED VIA DIGITAL CHANNELS
34% of our sale
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Integration of Banking and CMR in Chile

The integration of Banco Falabella with CMR in Chile
was conducted by the end of year 2018, the latter beco-
ming a subsidiary and support company for the Bank's
business. During 2019, we consolidated the opera-
tion of both companies and managed to achieve good
cross-selling levels as a result of making all our products
available both at CMR branches and at Banco Falabella
branches. In turn, we integrated the main CMR features
into the Bank's app and site in order to provide a more
convenient customer experience. Progress will continue
along this path to simplify processes and provide cus-
tomers with a simple and standardized experience on
both physical and digital channels.

Migration to Mastercard credit cards

A regional agreement was subscribed with Mastercard
during year 2019, which involved changing the flags of
our cards in Chile. As of December 31st, 2019, we have
had over one million cards migrated to Mastercard,

which are added to the more than 300 thousand cards
issued during the year.
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Data analysis and business
intelligence

To better fulfill our mission of simplifying the lives of our customers in
Latin America by transforming their shopping experiences, we need
to be the company that best knows its customers in its region. To
achieve this, we have focused on developing our Data & Analytics
plan, which includes, among other initiatives, the building of a Cor-
porate Datalake for Falabella, where each business unit of the Group
is involved by creating a single view of the customer. This enables
us to go from just adding data to identifying insights, and converting
insights into sales and marketing actions better tailored to the needs
of our customers. By understanding what generates value for our
customers, we can better meet their expectations, maximize value
for the Group and generate a mutual benefit relationship that is sus-
tainable over time.

Our strategy is based on three pillars: technological development,
advancement in analytical capabilities, and greater and better use
of data.

In technological development, we have focused on simplifying our
architecture definitions and developing Cloud Native analytic solu-
tions with a multi-cloud approach. By understanding the data as a
product, we seek its protection and security with advanced encryp-
tion mechanisms. We made significant progress during the year by
bringing our main data sources to the cloud, completing the first
version of a Group-level centralized customer platform and a mod-
el-based platform for Machine Learning. In addition to the above, we
developed internal talent, training more than 500 people in Cloud
and Analytics technologies, in order to speed up our adoption of the
Cloud world and we assembled our first Data & Analytics develop-
ment team in India.

We have advanced our analytical capabilities on three fronts. Mod-
elling capabilities of both Machine Learning and Statistical Inference,
with production models focused on three main areas: Customization,
Supply Chain, and Pricing, which are continuously evaluated by cus-
tomers. An example of the above is the new search engine deployed
on the Falabella and Sodimac websites, which uses these technolo-
gies. Additionally, we also made progress in the data visualization and
reporting areas, and obtaining business insights, where we seek that
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“E+340

Million transactions
in our stores annually

Million visits
to our shopping centers

Million visits
to our retailers’
websites

Million identified
customers

Million e-commerce
e-commerce orders

our executives make better informed and more timely decisions.
We are having a greater and better use of data, placing the customer
at the center of our decisions, using information on visits and pur-

LOYALTY
PROGRAM

In 2019, we created a corporate team with the aim of
enhancing the benefits and scope of our loyalty pro-
gram, from a regional perspective. With this strategy,
we seek to be the leading loyalty program in the region.

The main milestones achieved in 2019 were:

We launched points earning via all means of payment
in Chile. This allows our customers to earn points in
our Retail businesses, regardless of whether they use
means of payment from Falabella, or from other banks.
At the same time, we enable registration features and
points queries in the Group's business apps and web-
sites. The goal of these initiatives is to have the loyalty
program cease to be a card points program and beco-
me the entire Falabella Group loyalty program

We subscribed new point earning partnerships outside
the group in Chile, Peru and Colombia. Allowing clients
to obtain more CMR Points on their purchases and ex-
panding the scope of the program to businesses outsi-
de the group. Probably the most significant partnership
is that achieved with Despegar, the company to which
we sold our Travel business, with the aim of enhancing
the supply to our customers, and providing them with

chase behavior, so that all our businesses can generate a differentiat-
ing proposal and add further value to our customers in their shop-
ping experience.

greater benefits in Chile, Peru, Colombia and Argentina.
We seek to continue making progress with this strategy
to provide a variety of shops to our customers where
they can earn and redeem their points.

We expanded point redemption in associated stores,
with a focus on entertainment and food, creating grea-
ter flexibility and accompanied by a better redemption
experience.

9R0+6

million
members on
the program

million
CUSTOMERS WHO REDEEMED
POINTS DURING THE YEAR

57



e ___W®

CMR
puntos

Acumula CMR Puntos con
todo medio de pago

inscribete descargando la app Falabella

Descarga
la app
escaneando
el cddigo QR

Development of a
flexible technological platform

Our physical-digital ecosystem is comprised of capabi-
lities that must be integrated and collaborate in a co-
herent fashion; technology is a key factor in making this

Culture

As we evolve into an organization where technology is
at the center of value, the differences between business
and technology roles fade away.

We are promoting new ways of working. The Falabella
Digital Factories have spent several years enhancing the
digital channels and digitizing customer Journeys. Its
teams apply agile methodologies and conduct automa-
tion and continuous delivery (DevOps) practices.

We continued expanding our Digital Factory in Bangalo-
re, India, which mainly develops e-Commerce to other
areas of competence, already having over 200 profes-
sionals of the highest level and experience. This team
joins developers in Chile, Peru, Colombia, Mexico and
Argentina, where we are developing key functionalities
such as Digital Payments, Market Place and Apps. In to-
tal, over 3,000 IT professionals are part of the group.
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happen. Technology contributes to the ecosystem via
three dimensions: culture, tools and IT capabilities.

Tools

Better tools are required to build and profit from the
capabilities and working practices.

We defined a Cloud adoption strategy for the agile, effi-
cient and scalable development of our digital, data, ad-
vanced analytics and artificial intelligence platforms.

In 2019, we deployed corporate tools and platforms to
efficiently develop and govern the growing number of
APIs created, communicate the thousands of events ge-
nerated daily between the various platforms, automate
the generation and management of application infras-
tructure, among other functionalities that facilitate the
build of the ecosystem.

Our development teams are adopting tools for the ac-
celeration and automation of the software development
process, which go along the DevOps work philosophy.

The technology is at the
center of the business.
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IT capabilities

Our focus is on building the systems and platforms that
are critical for the differentiation of our businesses and
the building of the physical-digital ecosystem.

At the marketplace, we are developing a platform which
will make capabilities available for our suppliers, ena-
bling them to execute their strategies, have an agile on-
boarding, an efficient product creation process and ma-
king use of our logistic services, all powered by business
intelligence driven by data generated in the operation.
Marketplace will enhance the product assortment of our
retailers, going from thousands to millions of SKUs.

We are also working to standardize and enhance the
group’s Data & Analytics platforms, with more flexible
and scalable technologies. This year, retail businesses
have a new search feature developed based on open
source technologies, micro-services and which is cloud
native. The search engine includes machine learning te-
chniques to improve relevance of search results. As a
result, we have increased conversion and sales per visit.
In logistics, we are working towards improving the as-
sertiveness and efficiency of delivery logistics, last mile
particularly, with technological solutions enabling the
flexibility required to operate with various shipping mo-
dels and strategies. We are also integrating our business
systems to enable the group's branch network as collec-
tion points for the “Click & Collect” purchase method in
Chile, Argentina, Colombia and Peru.

In the loyalty program, we are focused on four main li-
nes of work, deploying an approved point earning sys-
tem in the region, making the gift cards, system further
scalable and flexible, digitizing and integrating Customer
Journeys at the various channels, and offering the bene-
fits of the new program through all channels.

In payment systems, we are creating a simple and se-
cure digital solution for online and physical stores pay-
ment, which will also enable transfers of money among

people. We want to allow anyone to consolidate their
payment methods in a single app, showing the most
convenient payment method, along with benefits inside
and outside the Falabella ecosystem.

The ecosystem capabilities also have an impact on the
physical world and generate a true omni-channel expe-
rience. We want customers to go through the various
Journeys, regardless of the channel and format they are
in: start an online purchase and complete in-store, and
vice versa; provide personalized recommendations in
stores as we would on the website and simplify the pay-
ment process as much as possible, among others.

Technological security

We continue to invest in the security of our customers
and their information, our systems and our operation.
Our security plan includes people identity management
in our systems, the implementation of cyber intelligen-
ce monitoring and crisis management centers, and the
encryption of our communications, among other mea-
sures. We are making progress in the PCl standard certi-
fication (Payment Card Industry Data Security Standard),
for an even more secure handling of our customers'
payment methods.

In this sense, Falabella is focused on constantly training
its employees in the latest cybersecurity matters. During
2019, we conducted various inductions, e-learnings,
lectures and campaigns to inform and educate on best
practices, in addition to mailings with relevant informa-
tion. This meant training over 26,000 people.

E-commerce

:  Linio's NMV grew 58% during the year, reaching MMUS $ 188. This
L : was largely driven by a 49% traffic increase.

Falabella Retail

Falabella.com stands out as the largest e-commerce
player in Chile, and a leader in Peru and Colombia.
During 2019, we reached 800 MM USD in online sa-
les, which means 20% online sales penetration over
total sales.

Sodimac

Sodimac.com supplies over 100,000 products and
services that are locally available. With 36 million
visits per year in Peru, it ranks first in traffic in the
Home Improvement category. In addition, this year
we consolidated nationwide distribution in Peru, in-
cluding express shipping in 90 minutes, which resul-
ted in significant growth in internet sales.

Tottus

E-commerce indexes had a strong growth in 2019,
driven by the CyberDay, Cyber Monday and Green
Days events, among others. Visits during the year
increased over 40% with a significant increase in
the conversion rate. In addition, and as a part of the
omni-channel strategy, over 30 Tottus stores were
enabled as pickup points for orders from Tottus, Fa-
labella and Sodimac, which will continue to increase
during 2020.

LINIO’S NMV GREW

53%

DURING

ZAONRS

FALABELLA'S TOTAL NMV
REACHED

US$1.2 BN
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Post Events on October
18th in Chile

In the continuous search to improve and strike balance
between our economic performance and our social and
environmental commitments, we strive to respond to all
our stakeholders in a timely manner. On this occasion,
and within the framework of this effort, we believe it is
appropriate to explain how we were affected as a com-
pany following the events occurred on October 18th,
2019 in Chile, our main market.

In operational terms, certain stores, offices and shop-
ping centers of our business units suffered damages
and impacts of various magnitudes. In some cases, it
was necessary to temporarily suspend activities, such
as in the main shopping centers in the country, which
had to close their doors for a few days, or in the case of
the e-commerce and marketplace business units, which
suffered delays in deliveries. In others, we were forced
to permanently suspend activities, such as the cases of
some Tottus and Sodimac stores.

As of December, 199 stores gradually resumed their
operations and service hours, as well as the e-commer-
ce and marketplace operations, six locations of our ope-
ration being permanently affected. After quantifying and
assessing the damages suffered, we observed that the
greatest impacts were related to deterioration of inven-
tories, properties, plant, equipment and investment pro-
perties, and in the economic effects that these events
brought about.

In terms of our day to day, and despite being affected
in the ability to provide a service to our customers, we

feel the need - more than ever - to think and work as
a team. We intensely and clearly live the experience of
being part of one team. We experience it in our decision
making, in the commitment and support of all people
who are part of the company's various business units,
and in everyone's effort to continue providing service to
our customers, with the forefront of their and our em-
ployees' integrity.

Along these lines, we have deeply thought about our
role regarding our employees, suppliers, customers and
communities. On a wide context, we completed 2019
with strong investments in safety and improvement of
all our protocols. And at the particular level, we deplo-
yed sets of measures in response to events and as re-
sult of working as a single team:

62

For our employees:
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We made transportation available to improve travel
from home to office (and vice versa).

We enabled the "AllRide” application to promote “car-
pooling” among employees.

We provide labor flexibility and remote work.

We held voluntary participation discussions so that
everyone could express their feelings and experien-
ces, also promoting a culture of listening and empathy
within that instance.

We provide professional psychological support for all
employees exposed to stress.

We relocated employees who were affected by the
burning or looting of the stores where they worked.

We reinforced security measures in all our stores.

We organized various volunteering activities to provide
support to the operation and the communities where
the company conducts operations.

We worked along unions in each of the business units,
to deploy support and reassurance measures for all
employees.
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For our suppliers:

For our customers:

For our communities:

Employees for subcontractor companies affected in
their operations were relocated.

We advanced payments to SME suppliers.

We provided opening and closing flexibility to stores.
We decreased stores service hours.

We strengthened our entrepreneurship programs.

We reinforced security measures for the delivery of merchan-
dise in sales rooms and distribution centers.

We strengthened communication to keep them up to date with
the changes to service hours of our stores and shopping cen-
ters.

We provided extra security to continue operations at shop-
ping centers.

We granted flexibility and some discounts in the payment of
leases for premises at our shopping centers.

We worked along civil society organizations to provide support.

We provided first aid kits to the communities near our stores
and gave support to the neighboring residents of the affected
stores.

We ensured the delivery of lunches given to schools.

We created partnerships with Foundations to start a conversa-
tion in the community.

We reopened shopping malls with the support of residents
from communities where the stores are located.

In summary, we sought to generate new ways of working, starting a
conversation and integrating various and new perspectives, with the

conviction that this enriches and strengthens our culture.
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COMPREHENSIVE DEVELOPMENT

OF OUR EMPLOYEES

The team of people developing at the various Falabe-
lla business units is the one that allows us to fulfilll our
purpose and make the company's sustainable growth
possible. It is for this purpose that we seek to promote
an organization and a work environment that allows us
to adapt to new generations, habits, beliefs and techno-
logical changes.

Therefore, Falabella and each of its subsidiaries has a
people management strategy based on two pillars: Ta-
lent and Culture.

I. Talent

At Falabella, we believe that personal and professional
development are essential dimensions for the growth
of our employees, which is why we try to provide tools
that allow for the enhancement of their personal and
academic skills. Our goal is for the company to become
a comprehensive development space, which values and
recognizes its employees’ achievements, merits, perfor-
mance and abilities.

In this sense, we provide training programs, academic

training, and performance evaluations, which allow peo-
ple to design their professional growth plans.
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Firstly, when employees first join Falabella, we conduct
an induction process, e-learning courses and interns-
hips in stores or distribution centers, which allow them
to get in touch with the company’'s culture. As an exam-
ple, Sodimac provided induction courses to 9,458 peo-
ple during 2019 (this includes Chile, Peru, Colombia, Ar-
gentina, Brazil, Uruguay, Mexico).

Secondly, specific and technical courses are available to
all employees, which provide them with information and
tools to achieve their professional and business objecti-
ves successfully. Three training programs became highly
relevant in 2019 in the case of Falabella Retail in Chile,
for example:
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The “Experts” Program, which consists of training and transforming the sellers of our
stores into brand ambassadors, through training activities, workshops and competi-
tions. In total, 281 people were trained, who received 2,377 hours of training.

The program “Wanting is selling ... We are Omni-channel”, which seeks to train
our salesmen in techniques and sales strategies through No Mix tools (use of iPads or
virtual Kiosks), understanding the omni-channel concept and reviewing the various om-
ni-channel customer profiles, with the purpose of better serving and selling more with
the available technological tools. 1,916 employees were trained, resulting in 15,328
hours of training.

And the program Customers #Moving experiences, which aims to promote an agile
culture in stores, providing tools and practices to form autonomous teams, focused on
the customer and their needs, to provide the best shopping experience. For this purpo-
se, face-to-face workshops were conducted with over 500 store leaders (accounting for
4,072 training hours) on agile and collaborative work methodologies, in addition to di-
gital capsules to reach the largest number of store employees (e-learning courses were
aimed at 2,400 people, thus providing 2,400 training hours). Based on the knowledge
acquired in face-to-face workshops and capsules, the generation of ideas was promo-
ted with a focus on improving quality of service, customer experience (scalable to all
businesses), promoting an entrepreneurial spirit in our teams, with a leadership alig-
ned to agility principles. The contest received 1,898 ideas, from which ten were selec-
ted, which were then part of acceleration workshops seeking to perfect their proposals.
The three awarded ideas will be deployed via agile cells during 2020.
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In total, taking these and other programs into account, 4,316,406 training hours were provided in 2019, which
accounts for an average of 38 training hours per worker, per year. The trend of these results can be seen in the

following table:

AVERAGE TRAINING HOURS PER
YEAR PER EMPLOYEE

Male 42

201 7 Fema\e35
2018 Vercgersand e 46
Female 52

““““““ ProfessmnalsMa\ego

and technicians Fema\e ““““““““ 2 6

.......... g therl\/la\e38
employees Fema‘e ........... 2 7
2019 Veneeersand  1ele 39
Female 33

Professionals ~ Male 30

and technicians  Female 27

““““““ Otherl\/la\e46
employees Fema\e35

The data shows that, during 2019, there was a drop in
training hours, especially for the Manager and Executi-
ve positions. This is explained by a change in training
approaches, which were mainly aimed at operating per-
sonnel to respond to the needs of some business units
such as Tottus Chile and Sodimac in Mexico.

In general, business units have robust training meshes
to strengthen the customer service, sales and product
handling capabilities of all people in direct contact with
our customers.

The greatest challenge in current learning programs is
the speed of the changes experienced by our society,
which forces a continuous update of knowledge and
skills. With this purpose in mind, we already have con-
ducted the first contents self-management and digiti-
zation, which are the trends that we must continue to
promote and which will probably become the main path
for learning for employees at our businesses.

At the Digital Factory, and in part of the corporate teams
of Falabella Financiero, each team decides who will at-
tend these courses and which contentis relevant in light
of the business challenges they face. For this purpose,
Human Resources has allocated budgets directly to the-
se teams’ leaders, who have the responsibility of ensu-
ring the proper use and fair allocation of these resour-
ces. Along these same lines, technology development
teams share their knowledge via Meetups, face-to-face
or virtual meetings, where anyone considering this infor-
mation to be relevant is invited, which is also shared on
digital platforms.

Also, Academia FIF sessions have been conducted for
some years now, where managers and various specia-
lists share their know how with professional audiences.

' To receive financing for an MBA or Master, the employee must meet the following requirements: 1. be accepted at any university selected in the
Annexes of the call; 2. have a satisfactory performance evaluation; 3. have a desirec ve an interview
with the executive development team; 5. and have the approval of the Chief Executive Officer, Unit Manager, General Manager, Sponsor of the

Corporate General Manager and approval of the Corporate Managers Committee.
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In the same professional training context, we have fun-
ded’ MBA and Masters programs abroad since 2009,
with the aim of promoting and enabling the improve-
ment and development of employees with a good per-
formance and high potential for Falabella.

Initiatives for talent retention are added to these tra-
ning instruments, which allow us to identify employees
with high potential and support their development. We
seek to harness the power and diversity of our busines-
ses as a competitive advantage to attract the best talent
and create synergies enabling us to have a more effi-
cient operation. Among the main initiatives we find:

* “Talentum” Program: inter business internships,
through which we seek to promote internal mobility and
the exchange of good practices, in addition to mobilizing
businesses towards our “We are a Team” principle. In
2019, we received 1,157 applications for an availability
of 815 internships and 342 projects.

* Search for young professionals from target univer-
sities to introduce them to our labor value proposal,
main projects and business challenges, and position
Falabella in the “top of mind” of the best companies
to work for. In 2019, we held 14 fairs, three attraction
events, and three university lectures.

* Attraction of technological and digital profiles: we
are continuously adding professionals with STEM profi-
les (Science, Technology, Engineering and Mathematics)
into various areas of our activity. To do this, we maintain
bonds with specialized universities, conduct digital Hubs
in the region, run Hackathons, fund training for our
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employees and organize internships at Falabella India,
where we concentrate a large part of our technological
talent, thus offering professional growth opportunities.

* “Made in Falabella” Innovation Competition: the
first version of this contest was held between August
and September 2019, as a global initiative from the com-
pany, in which over 2,000 people from nine countries
were involved. Employees from all Falabella business
units submitted over 620 projects, seeking to promote
innovative ideas for stores and branches, with a focus
on simplifying the lives of customers at any of Falabella’s
formats. The winner was the “Falavivir” project, devised
by our technology hub in Bangalore, and four additional
additional projects were also awarded, from teams from
various businesses and countries.

Turnover? and hiring® rates of the company, reached
43% and 47% during 2019, respectively. These percen-
tages include all work contract modes available at Fa-
labella and all its business units: fixed-term, indefinite,
full-time and part-time work contracts. If we only con-
sider central office staff, under the same work contract
modes, turnover rates are 149%, 27%, 18% and 15% for
Sodimac, Falabella Retail, Tottus and Chile financial busi-
nesses, respectively.

“Turnover rate is measured as the number of employees who leave the organization voluntarily or due to dismissal, retirement or death, over the

total staff during the reported period.

Recruitment rates are measured as the number of new hires over the total staff during the reported period
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New Hires

* Per Country
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In order to have the best talent, Falabella also promotes
performance evaluations*allowing employees to trace
their professional growth paths based on feedback, en-
hance their leadership and align to our culture. In 2019
we carried out two processes: Top management Execu-
tive Evaluation, and 360°, 180°, 45° or other performan-
ce evaluations, for other employees. We managed this
through a tool by which we measure skills, potential and
KPIs. The goal of these instruments is not only to identify
talent, but to also generate individual development plans
enabling each evaluated employee to improve their re-
sults and boost their potential.

In the case of the Executive Evaluation, the goal is to eva-
luate 100% of the staff with a minimum of four months
in the position and / or company, who occupies a mana-
ger, assistant manager position and other core positions
of the business, including all countries and businesses
where Falabella is present today. During 2019, 2,570
evaluations were conducted for executives from Chile,
Peru, Colombia, Argentina, Brazil, Uruguay, Mexico and
Asia.

A total of 73,700 evaluations were conducted to® our
employees during 2019, reaching 72% of our staff®, as
shown below:

Year 2019 2019
Evaluated (%) 75% 69%
Note: data for years 2016 and 2017 are not included in this table, since evaluation

criteria was changed for this year.
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Work environment

The best of our employees in the various business units
arises when in a pleasant environment with confident
people who are committed to what they do. For this
reason, at Falabella we work on providing an enriching
development and work environment, in which respect
and collaboration prevail. Not only for our internal em-
ployees, but also for our external employees, such as se-
curity, cleaning, maintenance and store personnel, who
day by day share time and experiences from their work.

To create these environments, we made progress on va-
rious initiatives such as:

e Work climate measurements made in part through
participation in the “Great Place to Work” survey, which
measures employees’ perception of the internal envi-
ronment and factors linked to production and human
resources, which have a direct impact in the company’s

Companies were categorized according to the number

of employees:

IN CHILE, in the companies over 1,000 workers” ca-
tegory, Falabella Retail and Sodimac occupied 6th and
8th places, respectively. And among companies with
between 251 and 1,000 employees, Mallplaza was
ranked 7th.
IN PERU, in the companies with over 1,000 workers”
category, Tottus ranked 14th, Sodimac and Maestro
17th, and Saga Falabella 20th. While in the between
20 and 250 workers” category, Mallplaza was ranked
9th.

in the companies with up to 250 wor-
kers” category, Linio was ranked 7th.
IN COLOMBIA, Falabella Retail reached 20th place in
the over 500 employees category.
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Other internal surveys, created on technological platfor-
ms and aimed at all employees, such as the case of Fala-
bella Inmobiliario, which stands out for its camaraderie
results, inclusion and diversity, engagement and future
employment.

e Work flexibility plans: flexible times, remote work,
unpaid leave, parental leaves, lactation, recreation
areas.

* We also promote dialogue and transparency, recogni-
zing freedom of association and labor rights of our em-
ployees. The relationship with unions is via the Human
Resources Managers of each business. As of Decem-
ber 2019, 36% of employees at our various business
units were unionized (covered by class agreements), as
in the previous year. In Chile, the unionization percen-
tage reaches 65%.

In addition to the above, we work to provide safe and
healthy spaces, via risk prevention programs and pro-
motion of healthy lifestyles.

In general terms, our health and safety management
system is based on the OHSAS 18001 standard, for the
establishment of legal compliance requirements and
minimizing accident and disease risks. We hold joint
Committees, whose responsibility is to detect and as-
sess accident and / or occupational disease risks and
monitor compliance with prevention, cleanliness and
safety measures. The Committee meets once a mon-
th, and is able to call for extraordinary meetings in the
events of accident investigations or upon the request of
its chairman, and represents 100% of employees.

In the prevention context, training is provided to emplo-
yees of our subsidiaries in topics such as: first respon-
se to health emergencies, use and management of fire
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extinguishers, ergonomics in the workplace, emergency
psychology, Law 16,744 and certification by Instituto de
Preparacion ante Emergencias y Desastres, on effective
operation techniques for emergency brigades, among
others.

In case of risks or incidents, employees can report to
the Joint Committee, the Emergency Brigade or directly
to the risk prevention unit through email prevencion-
deriesgoscahedral@falabella.cl . Health and / or safe-
ty incidents are investigated by the Joint Committee by
conducting interviews with victims and direct headquar-
ters, and we provide our employees with the service of
Asociacion Chilena de la Seguridad (ACHS). In the case of
contractor or subcontractor companies, we hold quar-
terly meetings with their prevention specialists, in order
to ensure the health and safety of external employees,
requesting training and development of protocols from
the Health Department.

We have risk prevention experts and joint hygiene and
safety committees both in our stores and in our distri-
bution centers, whose policies are directly reported by
each of our businesses.

Work accidents / Direct staff.

80IFR: Number occupational illnesses resulting in lost time during the reporting period per one million hours worked, during the workday of the

year.

In particular, we conduct campaigns and inspections
with the aim of minimizing and managing the possible
risks of each business. Among the main practices, we
can mention:

e Control of accident indexes and periodic evaluations
thereof.

e Periodic training, led by risk prevention teams, which
include: a) mandatory induction for incoming emplo-
yees; b) evacuation drills.

e Application of hazard identification matrices -like MI-
PER-, to assess risks and control measures at various
levels.

In the quantitative context, 2,758work accidents were
recorded during 2019, which shows an accident rate’ of
3.5%, where as a 3.5% rate was observed during 2018.
To this data, we can add that there were no workplace
fatalities at any of our businesses during 2019.

LTIFR: Number of accidents resulting in lost days during the reporting period per one million hours worked, during the workday of the year.

10 A corporate Diversity and Inclusion Committee was created along these lines, joined by Diversity and Inclusion Committees for each business unit

in Chile and a Committee of the same nature for each country in which we operate

Additionally, these data do not include Sodimac in Mexico.
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Regarding the occupational illness frequency rate (OIFR®) and the lost time injury frequency rate (LTIFR?), these

reached values of 1.24 and 14.41 respectively.

HAZARD IDENTIFICATION, RISK ASSESSMENT
AND INCIDENT INVESTIGATION

quency rate (OIFR)

2017 2018 2019
Men Women Total Men Women Total

Deaths due to an accident
at work or occupational 0 0 0 0 0 0 0
illness
Hours worked 197,200,178 105,701,984 97,442,674 203,144,658 98,758,551 95,626,133 191,384,685
Total accidents 4,152 2,170 1,827 3,997 1,571 1,187 2,758
Lost Time Injury Frequency

21.05 20.53 18.75 19.68 15,91 12,81 14,41
Rate (LTIFR)
Total occupational illnes-

186 48 98 131 107 238
ses
Occupational illness fre-

0.94 0.45 0.51 0.48 1.33 1.16 1.24

Il. b. Diversity and inclusion

For us, inclusion implies that we are not only able to at-
tract diverse people to our company, but that all of them
are effectively a part of the company, contributing from
their identity and circumstances. It is not a mere tran-
sactional agreement, but a personal commitment, that
all our employees find the space to contribute to society
by being who they are. That is the best success formula,
so that we are one team. At Falabella, we have sought to
make progress in reducing and avoiding the challenges
faced by people on an inclusion group and which may
obstruct their possibilities to be a part of, develop and
fully grow in the workplace.
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In 2019, we launched a Diversity and Inclusion Policy
that is standard to all our business units, which crea-
tes common standards, structures and processes, and
which were accompanied by active integration measu-
res. During the year, we were focused on strengthening
three groups: gender, sexual diversity and disabled
people.
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Several corporate guidelines initiatives were deployed
along these lines, to various extents, depending on the
business and country:

e Women's mentoring programs (Mentor up; internal
mentoring; Connected Women)

e Leadership training circles for women,

e Unconscious bias workshops.

* Requirements for the number of female candidates on
candidate short lists for position applications (at least
30%).

* Gender neutral work flexibility programs.

Particularly in the case of the Connected Women pro-
gram, we invested into developing strategic skills for
female executives from all business units in 2019. A tra-
ining roadshow was conducted in four countries: Chile,
Peru, Colombia and Argentina, attended by over 200
executives. Classes and practical exercises were held on
two topics: Problem Solving skills and Change Mana-
gement, which sought not only to develop skills in our
executives but also to understand the differences in lea-
dership styles, such as between men and women, and
how to make use of those differences.

Similarly, each business unit develops projects ba-
sed on their context:

At Falabella Retail:

e In terms of gender equality, there are work flexibility
programs; prevention and / or detection of sexual ha-
rassment; wage gap; and F Generation, a training pro-
gram in digital areas for store women.

e It also has job inclusion programs for disabled people,
job inclusion courses and universal accessibility.

At Sodimac:

e In terms of gender equality, it has a labor flexibility pro-
gram to contribute to co-responsibility; prevention and
/ or detection of sexual harassment; conduct salary
gap analyses; Initiatives have been launched for recon-
figuring the stereotypes of various types of work (such
as crane management); and have fostered the develo-
pment of women at the IT unit via the development of
technological solutions.

* In terms of sexual diversity, all benefits equate Civil
Union to marriage, have a gender identity transition
protocol and made progress in hiring trans people.

* In addition to the above, there are job inclusion pro-
grams for disabled people, lectures on education
about this topic, and adaptation monitoring at the
workplace; Improvements in universal accessibility
have also been added both for employees as well as
customers.

At Tottus:

e Regarding gender equity, there are programs for redu-
cing the wage gap, campaigns against gender ste-
reotypes and inclusive language workshops (AHA In-
clusion).

* There are alsojob inclusion programs for disabled peo-
ple, such as job inclusion courses, universal accessibi-
lity, sign language courses, and we have partnerships
with expert advisers, such as AHA Inclusion and Nexo.

e In terms of sexual diversity, there is a gender identity

transition protocol, inclusive marketing workshops
and front line lectures on diversity.
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At Mallplaza:

® Regarding gender equality, as of this year, the Board of
Directors includes a woman, and since 2018, the Exe-
cutive Committee has two female members.

® Regarding the inclusion of disabled people, there are
processes for the creation of job profiles, recruitment
and selection, evaluation on office accessibility and the
survey of modifications to be conducted.

At Falabella Financiero:
e In terms of gender equality, CMR Chile received the Fe-

male Talent Award, for promoting women's work
through high levels of female recruitment.

These efforts towards diversity and inclusion by Falabe-
lla are expressed in our numbers and objectives:

e Women in managerial positions: We have specific me-
asures to increase the number of women in executive

OTHER

EMPLOYEES 43.199 40.510
PROFESSIONALS | 14.057 13.580
AND TECHNICIANS :

MANAGERSAND |  1.317 2.500
EXECUTIVES

TOTAL 58.573 56.590
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° In terms of sexual diversity, there is no difference in
benefits for Civil Unions or Marriage Agreements, and
it is an observant company in Pride Connection Chile.

At Falabella Inmobiliario:

e In terms of gender equity, there are programs to redu-
ce the wage gap.

* Regarding the inclusion of disabled people, there is
continuous work on remodeling accesses and infras
tructure to offices, common areas and bathrooms.

e In terms of sexual diversity, there is advice from the
Fundacion Iguales (Pride Connection) to deploy inclusi-
ve measures.

positions, among including at least 30% of women in
the recruitment and selection process and coaching,
mentoring and leadership programs for women.

. % WOMEN

TOTAL TARGET

/ TOTAL 2022

83.709 52% 50%

27.637 51% 50%

3.817 35% 40%
11516351% .............................
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FALABELLA STAFF"

Falabella completed year 2019 with a total staff, at all  age; and ¢) 47% remain working in Falabella for over
business units, of 115,164 people. Three relevant insi-  three years, of which 25% are women.
ghts emerge from this total of employees: a) 51% are
women; b) 43% of this total staff is under 30 years of

Other emplo- Professionals Managers
yees and techni- and Executi-
cians ves
Falabella S.A. 41 953 125 1.119
Subsidiaries 83.668 26.684 3.692 114.044

Chile 40.323 10.974 1.555 52.852
Peru 24.701 7.668 927 33.296
Argentina 3.377 1.247 223 4.847
Colombia 10.528 6.253 443 17.224
Uruguay 335 100 14 449
Brazil 2714 482 334 3.530
China 23 103 30 156
India 0 95 24 119
Mexico 1.542 653 254 2.449
Other 166 62 13 241

Female Male TOTAL
Other employees 43.199 40.510 83.709
Professionals and 14.057 13.580 27.637
technicians
Managers and Executives 1.317 2.500 3.817
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CLASSIFICATION BY AGE RANGE

Female Male TOTAL
Under 30 years 24.044 25.121 49.165
Between 30 and 40 years 19.840 18.578 38.418
Between 41 and 50 years 9.730 7.951 17.681
Between 51 and 60 years 4142 3.643 7.785
Between 61 and 70 years 749 1.131 1.880
Over 70 years 68 166 234

CLASSIFICATION BY NATIONALITY

Female Male TOTAL
Chile 26.731 22.814 49.545
Peru 16.307 17.439 33.746
Colombia 8.780 8.732 17.512
Argentina 2.762 2.039 4.801
Brazil 1.403 2.159 3.562
Uruguay 207 249 456
Other 2.383 3.158 5.541

" The staff includes Falabella S.A. and its subsidiaries, including not consolidated.
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CLASSIFICATION BY SENIORITY AT FALABELLA

Under 3 years 29.827 31.071 60.898
Between 3 and 6 years 11.378 9.617 20.995
Between 6 and 9 years 7.628 6.436 14.064
Between 9 and 12 years 4.184 3.636 7.820
Over 12 years 5.556 5.830 11.386

In terms of remuneration, average base salaries of our female employees with respect to the average base sala-
ries of our male employees show the following:

Base Salary % of total Base Salary % of total

2018 staff 2019 staff

Other employees 94% 75% 110% 73%
Professionals and technicians 89% 22% 98% 24%
Managers and Executives 76% 3% 77% 3%

100% 100%

Our policy is that at the same position, the same salary  position of such category, in that as positions are higher,
band must exist. The difference shown in the Managers  there is less participation of women.
and Executives category is mainly the result of the com-

Specifically, for the Chile case, considering this as a location with significant operations, the distribution is as follows:

Base Salary 2019 % of total staff

Female /Male

Other employees 118% 76%
Professionals and technicians 95% 21%
Managers and Executives 86% 3%
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Finally, our board of directors is comprised as follows:

Falabella Board of Directors 2017 2018 2019
Under 30 years 0 0 0
Between 30 and 50 years 2 1 1
Over 50 years 7 8 8

Falabella Board of Directors 2017 2018 2019
Men 7 7 7
Women 2 2 2

We have received some awards during 2019 due to our efforts
regarding inclusion.

Falabella Retail Chile was awarded by Comunidad Mujer and indi-
ce de Paridad de Género (IPG).

Falabella Retail Argentina obtained 7th place in the Great Place To
Work Women ranking.

Falabella Retail Peru obtained 3rd place in the Great Place To
Work Women ranking.

Sodimac Colombia received an Inclusive Company Seal Certifica-
tion, granted by the Asociacion Nacional de Empresarios de Co-

@ SODIMAC

lombia (ANDI), Colombia’s largest business union.
In Sodimac Peru, 2nd place in the PAR Ranking, which outstands

companies promoting and defending gender equality.
Sodimac Brazil was first featured in Great Place To Work Women.
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GENERATE SOCIAL IMPACT

We want to be leaders in creating Our social investment is made up of:

programs that bring benefits to the

majority. To achieve this, we work n ------- e Community investment: long-term strategic partici-
on skills installation and creation : pation in, and partnership with, community organiza-
of long-term partnerships enabling tions to address specific social issues.

us to contribute by improving the

living conditions of children, teens : m ------- e Donations: specific or occasional support for good
and communities where Falabella causes in response to the needs of charitable and
has a presence. community organizations, requests from employees

or in response to external events such as emergency
relief situations. Every donation made complies with
our donation protocol, which indicates that our dona-
tions must be aligned with our values and must con-
tribute to the corporate social responsibility goals we
have defined.

m ------- e Commercial initiatives: business-related activities in
the community, promoting their corporate and brand
identities, in association with charities and community
organizations.

Due to the nature of each of our businesses, we have four objectives to meet via
our social investment:

m ------- e Contribute to strengthen and improve the educational development of children and teens, es-
sential for the prevention, inclusion, autonomy and recognition of their rights (Falabella Retail
and Tottus).

m ------- e Provide and promote new knowledge, learning and job opportunities to customers, entrepre-
neurs and local communities via training (Falabella Financiero and Mallplaza).

Our employees e
participate actively J S —

E ------- e Improve habitability conditions in our communities (Sodimac).

agencies in the communities, for the development of projects related to human development
and equal opportunities (Falabella Inmobiliario and Mallplaza).

in volunteer activities.
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We have the following enablers to achieve our ob-
jectives:

Community investment pro-
grams'?

23
O

Entrepreneurs and local employment program

Mallplaza has an entrepreneurial model that integra-
tes its community, commercial and innovation mana-
gement, in pursuit of the development of an entrepre-
neurial ecosystem. Thus, it has deployed a bottom-up
development model for entrepreneurs based on the
management of the company’s commercial spaces and
the supply of tools enabling them to improve their work.
Along these lines, during 2019, various public-priva-
te partnerships with entities such as Servicio de Coo-
peracion Técnica (SERCOTEC), Fondo de Solidaridad
e Inversion Social (FOSIS), and Instituto de Desarrollo
Agropecuario (INDAP) were created, which enabled the
development of various initiatives such as: the “Mercado
Campesino” in Chile and Colombia; “Que se Cepa” (wine
fair), “Chile Unido” (network of Chilean entrepreneu-
rs who worked together post October 18), “Emprendo
Navidad” and “Feria Migrantes”, activities taking place in
Chile; and other initiatives such as “El Mercado” in Co-
lombia and entrepreneurial fairs in Peru; which together
provided a unique offer to shopping centers visitors. In
total during 2019, 966 fairs were held, 24 permanent
spaces, over 3,227 entrepreneurs were involved, over
194 training sessions were held and, particularly in Co-
lombia, 50 entrepreneurs were beneficiaries of mento-
ring activities.

&

Grow Healthy with Tottus

Tottus seeks to be recognized as an entity contributing
to feeding children and their families in the nearby com-
munities. To this end, it has been educating boys and
girls on healthy eating habits from pre-kindergarten
to 4th grade in municipal schools near its stores since
2014, with the voluntary involvement of company em-
ployees. In 2019, work was conducted at 27 municipal
schools located in four different regions: twelve in the
Metropolitan Region, five in the Valparaiso Region, three
in O'Higgins and one in Maule Regions. Over than 4,600
boys and girls were helped via various activities such as
healthy parties (with the attendance of around 500 boys
and girls), sports activities (with the attendance of over
7,000 people from the school community), and visits to
supermarkets. In turn, we worked with over 1,000 tea-
chers and parents, as vectors of change for the youn-
gest, via educational workshops on food and cooking.

At the same time, we reinforced the program through
dissemination on social networks, where we share ea-
ting tips and healthy recipes for the family.

Details of the programs and initiatives of each business can be found in the Sustainability Reports for each one.
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Building Home Dreams

It is a Sodimac community relationship instance, on col-
laboration and involvement, which consists of supplying
materials and conducting improvement projects at the
premises of various organizations, via the voluntary work
of company employees, alongside with the community.
It was created 14 years ago, 788 projects have been
executed, which directly impacted over 198 thousand
people, and which involved the collaboration of 15,000
volunteers. This year, 83 projects were carried out
throughout Chile, benefiting 40,090 people in the com-
munity, thanks to the work of 1,404 volunteers. More-
over,120 projects from 84 employees were supported
internally to improve their homes and quality of life.

Each project includes the repair, remodelling, or
improvement of a community facility or environment.
Sodimac supplies materials and their transportation,
adding the work of company and community volunteers,
essential in the search for collaborative and participa-
tory effort.

The evaluation of the projects is conducted by a technical
committee comprised of representatives from Sodimac
and Comunidad de Organizaciones Solidarias (COS),
which assesses the positive impact of each initiative.

This initiative has benefited foundations focused on the
protection of children, the elderly, people with cancer
and disabilities; municipal colleges and schools; nurs-
eries and kindergartens; neighborhood councils; in-
digenous associations; sport centers; firefighters; and
the construction of recreation spaces, community gar-
dens and beautification of the environment, among
other projects.
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Financial education

Falabella Financiero includes financial education into its
corporate strategy, with the conviction that a better in-
formed society is also a more responsible and empowe-
red society in the management of its personal finances.
For this reason, in 2019 it reaffirmed its commitment
and deepened its activities through the Eddu program,
aimed at employees, customers, boys and girls and the
community in general, which brings together all activi-
ties conducted in the field of financial education into
a single initiative. Via digital training to customers and
non-customers, financial training for employees, finan-
cial education tournaments and workshops in schools,
and lectures to customers, students and the community,
it provides simple and didactic advice that allows them
to manage their personal finances and understand its
importance. Over 65 lectures were held throughout the
country during 2019, to customers, employees and the
community, in addition to financial education workshops
in 25 schools, for over 1,400 students. In the framework
of the Aprende con Eddu tournament, more than 37
schools from the Haciendo Escuela Program were invol-
ved, with the attendance of over 1,600 students.
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Community relationship

As a part of the Mallplaza ecosystem, we seek to strength-
en, reactivate and support the social and economic fab-
ric of the territories surrounding the shopping centers. In
Colombia, constant efforts were made at the Cali shop-
ping center project during 2019 to mitigate potential en-
vironmental and mobility impacts, and contribute to local
employability. In Peru, work was conducted on the Urban
Dance program, which provides dance and other arts
training workshops, aimed at young people under social
risk and seeking to strengthen the development of socio-
emotional skills. It included the participation of 42 young
people between the ages of 14 and 17, in break dance,
hip hop, folklore and human development workshops.
In Chile, the focus was on generating entrepreneurial
spaces within the reopening of shopping centers (for the
cases that were closed by the events related to October
18th), on creating partnerships with various organizations
from neighboring communities, and in the opening of a
digital channel for calling and registering entrepreneurs.
At the same time, work was done to strengthen their
bond with the surrounding communities, by establishing
listening and conversation processes with neighbors and
social organizations, in order to deepen their closeness
and empathy, learn about their main identity elements
and projects, and build joint work plans. Finally, since
2008, Mallplaza has promoted rugby as a discipline which
transmits positive values, providing tools and opportuni-
ties for social mobility to children and teens in vulnerable
areas near its shopping centers in Chile. A public-private
partnership was created in 2019 with the municipalities
of Los Cerrillos (Mallplaza Oeste), La Reina (Mallplaza
Egafia), Puente Alto (Mallplaza Tobalaba) and Talcahuano
(Mallplaza Trébol), with the support of partners such as
“Asociacion de Rugby de Santiago”, the chain of “Energy”
gyms, and INACAP, benefiting 110 children.

School sponsorship program

The School sponsorship program (PHE) program cele-
brated its 50th anniversary in 2019. Falabella Retail seeks
to build a better future for children and their families via
this community investment initiative, providing compre-
hensive support for schools near stores, distribution cen-
ter and central offices, actively incorporating its employ-
ees. The program is present in Chile, Peru, Colombia and
Argentina, from where four fundamental pillars are de-
ployed: “Expanding horizons “, which seeks to inspire and
awaken the interest of students via extracurricular activi-
ties such as sports, innovation, Olympics, etc.; “Academic
Essentials”, which pursues the objective of developing
reading promotion programs for children and providing
management and training support to the management
team; “Infrastructure”, which allocates resources for the
improvement of schools facilities; and “Volunteering *,
which enables Falabella employees to get involved with
the community, supporting educational innovation days,
storytelling, math tutoring, financial education, healthy
eating habits, environmental workshops, etc.

In total, 109 schools and 85,792 boys and girls in the re-
gion benefited from this program, with the continuous
support of over 5000 company volunteers, who allo-
cated 28,107 hours to the "Yo Soy Voluntario” program
during the year. And a little further back in the years, be-
tween 2017 and 2019, a total of 250,190 students from
the 109 schools which the PHE holds a partnership with,
were benefited dedicating 73,797 volunteer hours from
Falabella employees.
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Co-creation of partnerships

We work along organizations who develop sustainable
value in people and communities, and we support them
in scaling solutions for the majority’>. Among the main
organizations, we can mention:

América Solidaria, with which we work to develop ac-
tions contributing to equal opportunities and the over-
coming of child poverty on the continent (Falabella Fi-
nanciero throughout America);

Techo, which we support with various donations, cons-
truction materials, logistical support, volunteer work and
technical advice (Sodimac in Chile, Uruguay and Peru);

Fe y Alegria, through which we support its network of
schools offering academic and training opportunities to
the poorest sectors of society (Tottus and Sodimac in
Peru);

Corporacién Maria Ayuda, which we support via va-
rious initiatives such as recreation, containment and tra-
ining activities (Falabella Retail in Chile);

Fundacién Junto al Barrio, with which we work in va-
rious neighborhoods to strengthen community organi-
zations and leaders, and improve the livability of urban
spaces (Mallplaza and Sodimac in Chile);

Corporacion Abriendo Puertas, to which we contribu-
te in the social and labor reintegration work for women
deprived of freedom (Falabella Retail in Chile);

Red de Alimentos y Banco de Alimentos, to which we
donate products for consumption, for their correspon-
ding contribution to those who need them most (Tottus
in Chile and Peru).

Corporative volunteering

Corporate volunteering is one of the main work axes
in the relationship with communities, generating po-
sitive impacts both at the level of our employees and
the surrounding environment. We seek to offer relevant
opportunities to our employees, which make them feel
proud of the company, and committed to the commu-
nities around us. Therefore, we organized various vo-
lunteer activities during 2019, with the involvement of
over 12,000 employees, which accounts for over 89,200
hours. This involved a total cost of $ 419 million™ .

Communications to
our employees

We use communication to inspire a more sustainable
way of living, to co-create and foster continuous dialo-
gue. We encourage people to make positive changes in
their daily lives and in their communities. Communica-
tion around our impact on people and society, our mea-
ningful actions, is an integral part of our communication.

ANNUAL REPORT 2019 | ;HOW DO WE DO IT?
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(Mn CLP) 2017 (%)
C it
. ommunity 63%
investment
Donations 26%
Business initiatives 6%

2018 (%) 2019 (%)
71% 75%
24% 20%

5% 5%

(Mn CLP) 2017 2017 (%) 2018 2018 (%) 2019 2019 (%)
Money 4.043 62% 6.406 72% 5.596 71%
Kind 1.872 29% 1.793 20% 1.604 20%
Volunteering costs 333 5% 369 4% 419 5%
Administration costs 313 5% 340 4% 223 3%

'3 For further details on the organizations working with Falabella's business units, please see the sustainability reports for each thereof.
' To calculate volunteering cost, the total volunteering hours of our businesses were multiplied by the average hourly base salary for each business
and country
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GOVERNANCE

As a company, we have a governing body that continu-  election (being able to be re-elected indefinitely), on
ously manages the risks related to our business in eco- whom the General Manager of Falabella reports, to
nomic, social and environmental matters. This body is  whom the Corporate Managers of each business report.
the Board of Directors, comprised of nine members
who hold the position for three years from the date of

At Falabella, we have three governance and risk management dimensions for economic, social
and environmental management and decision-making:

Management Policy, and the results of this process are disclosed to the Board at least
once a year.

m ------- e More specifically, the Board meets every six months with a business unit to analyze the
proper operation of the risk management process (risk detection, categorization and mo-
nitoring), a meeting which is attended by the General Manager of the business unit and
the Internal Audit Corporate Manager.

m ------- e Finally, each of our businesses include' a Sustainability Committee which in turn includes
a member of the subsidiary Board, its General Manager, the Managers of the units linked
to the business strategy, and the Managers in charge of sustainability projects. The pur-
pose of this committee is to check compliance with the guidelines issued by the Board,
approve strategies and review progress made.

' For further information about Sustainability Committees, please see the Sustainability Reports from our businesses available at the web pages
of each
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In addition to having a governance structure that allows  :
us to permanently manage economic, social and envi- m _______ e Queries and complaints from collabo-
ronmental risks, as a company we have also developed
and implemented a robust compliance system, which
includes policies, procedures, education and training, to
ensure that businesses and employees comply with our
ethical and regulatory standards. The trust that thou-
sands of customers, suppliers and employees place in E-mail

us, responds to the fact that we not only act ethically : 800 number

and responsibly, but that it is the way in which we do Personally with the
business. Ethica Department

Website
Intranet

Centralized management: Reception

Our governance during 2019 was built on three funda- and resolution by ethics and gover-

mental pillars: nance management

Research and implementation

|. Anti-corruption policies

The new Integrity Code for the company and its sub-
sidiaries and an operational Integrity Channel’® have
been in force since 2017, for all businesses, employees,
temporary employees, contractors, subcontractors, cus-
tomers, suppliers, directors, shareholders and any other
third party. Through these means we seek to provide
clarity regarding the ethical behavior we expect from all
employees, and to make inquiries on issues of ethics
and information on infractions or breaches with regards
to any law or internal regulation. This is how we work to
ensure that the values of the company are shared and
lived by all, with the purpose of strengthening a cultu-
re of integrity. In 2019, 36 cases of discrimination were
reported, and upon conducting the corresponding in-
vestigations, seven cases were confirmed, thus applying
measures of reparation.

5 The Integrity Channel communication channels are multiple: via a link to the channel located on the Falabella and subsidiaries’ website and in-
tranet, 800 number, over email or in person with the Ethics Management Office. Shareholders, suppliers or third parties can file complaints on the
company’s website at the following link: https://canaldeintegridad.ines.cl/falabella/
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In turn, in January 2019, we approved corporate crime
prevention and anti-bribery policies, and an updated
text of the Crime Prevention Model. In this fashion,
and via the gradual approval of these standards, we set
a new standard for all companies in the group at the
national and international levels in this context.

COMMUNICATIONS ON ANTI-CORRUPTION
POLICIES AND PROCEDURES

Chile  Peru Colombia Argentina Uruguay Mexico Brazil

28.966 31.713 3.444 5.516 N/A N/A  3.800 N/A

Total number of employees
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In terms of communication, a massive communication
was conducted in February and August, to 100% of the
employees, regarding the Crime Prevention Model, its
related topics and the latest legal amendments to Law
No. 20,393.". Likewise, we made the Crime Prevention
Model available through the Falanet mobile application,
and we sent copies thereof to the new members of the
company, along with the Integrity Code.

Others

Finally, we launched an e-learning course during 2019
for all our employees on the same subject, which in-
cluded the amendments made on laws No. 21,121 and
21,1328 (expansion of the crimes catalogue of Law No.
20,393), which was used as a standard model for trai-
ning for companies across the group.

In terms of controlling the relationship of our emplo-
yees with public officials and third parties, we developed
an initiative that we called “Yo Juego Limpio”, which
records meetings and topics discussed among partici-
pants. For dissemination, we launched an internal com-
munication campaign in June, aimed at all employees,
which included emails and physical and digital posters in
all of the company’s businesses and countries.

Finally, we launched the “Un millén de gracias, pero
no” campaign in the month of November, which rein-
forces Falabella’s commitment to avoid receiving gifts or
presents by our employees, in order to prevent the risk
of compromising their independence in business deci-
sion making.

Law No. 20,393, which “Establishes the criminal liability of legal persons for the indicated crimes”.

8Law No. 21,121 “Amends the Penal Code and other legal rules for the prevention, detection and prosecution of corruption.” Law No. 21,132 “New

crimes based on Law No. 20,393 on criminal liability of legal persons”.
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ll. Training of members of the
Government body on
Anti-Corruption Policies

It is a priority for the company that both our executives
and managers, who are responsible for the government,
act with diligence, ethics and transparency in the exerci-
se of their duties, accounting for their activities and en-
suring balance, respect and equality for all shareholders,
especially minority shareholders.

For this reason, directors have annual evaluations which
are entrusted to a third party specialist; inductions for
each new director regarding the corporation, its busi-
nesses, risks, policies and procedures; and, its perma-
nent inclusion in corruption prevention training activi-

TRAINING ON ANTI-CORRUPTION
POLICIES AND PROSECUTIONS

ties. In relation to this last point, directors were included
in the Crime Prevention training process in 2019, via the
e-learning course mentioned in the previous section. Al
of the group's directors were qualified for this activity
by the end of December, pending execution for the first
quarter of 2020.

Particularly in the case of Mallplaza, a training activity
was held in a Board session for its members, on May
2019.

Chile  Peru Colombia Argentina Uruguay Mexico Brazil Others

Tramm'g'on anti-corruption 18 N/A
policies and procedures

lll. Training of employees
on Anti-Corruption Policies

Within the framework of training activities in crime pre-
vention aimed at our employees, we have worked in
three areas of action: a) induction at the on boarding
process, b) general training; and, c) training of emplo-
yees in “Exposed Charges” (employees whom, due to the

ANNUAL REPORT 2019 | ;HOW DO WE DO IT?

nature of their position or functions, are most exposed
to the risk of certain crimes that we are seeking to pre-
vent).

98

During 2019, we included the main contents of the Crime Prevention Model, the role and
duties of the Crime Prevention Officer, and the mechanisms to report or ask questions on
these issues into the induction process of our employees. This activity, which is carried out
biweekly, reached 76% of new entries - in person - and the remaining 24%, remotely.

A specialized training activity called “Sinergia EPD", was conducted during April 2019, ai-
med at Crime Prevention Officers - and their teams - from the Group’s companies. The goal
was to provide content on the new crimes included into Law No. 20,393, resolve questions
regarding their application in the field of our operations, and, at the same time, share good
practices.

With the aim of reinforcing the commitment of our companies to fight corruption in any of
its forms, the training event “Yo Juego Limpio: Td Rol en la Prevencion”, was conducted du-
ring October. This activity is organized for management positions and Exposed Positions
of all the group's companies nationwide since 2017. In the latest version, the collaborating
assistants received training not only on our crime prevention program, but also on free
competition and the environment. At the same time, internal reporting mechanisms and
means of protection for whistle-blowers were explored. These activities have been reinfor-
ced throughout the year with workshops aimed at our Exposed Positions.

99

G)@)

OO0O000e



>

-

>

In addition, in 2019, we worked on a set of regulations
to promote best practices in Falabella, among which
we can mention: Customer Security Procedure; Instruc-
tions on the Protection of Commercially Sensitive Infor-
mation; Policy and Program for the Protection of Custo-
mer Rights; Procedure for the Processing and Reply to
Customer Claims; Crime Prevention Policy; Anti-Bribery
Policy; Compliance Risk Management Procedure; Free
Competition Policy and Program; Instructions for the
Participation in Trade Union Associations and Instruc-
tions for Negotiations with Suppliers for Free Compe-
tition.

And we permanently have rules that governing our be-
havior, among which we can list: Risk Control and Ma-
nagement Policy (approved on December 29th, 2015);
Conflict of Interest Policy (approved on January 12th,

TRAINING ON ANTI-CORRUPTION
POLICIES AND PROCEDURES

2018) , Sustainability Policy (approved on December
29th, 2015) , Policy for the Preparation of Advertising
and Promotional Materials, (approved on August 3rd,
2017); Crime Prevention Model (update approved on
December 19th, 2019); Donor Control Protocol (appro-
ved on January 12th, 2018); Related Parties Operations
Policy (approved on December 26th, 2017); Responsible
Marketing and Information Management Manual, labe-
lling, Controls for Crime Prevention Instructions (appro-
ved on January 12th, 2018); Instructions for Information
Exchange with Linio, (approved on October 29th, 2018);
among others.

Chile  Peru Colombia Argentina Uruguay Mexico Brazil Others

Total number of employees 7.737 784 58 5.516 N/A N/A  N/A N/A

UNFAIR COMPETITION

A legal action related to unfair competition was filed during 2019,
of Falabella Colombia S.A., which is currently active and at the ini-
tial hearing (conciliation) stage, none in monopolistic practices or
against free competition.

POLITICAL CONTRIBUTIONS

Pursuant to our internal regulations and policies, we do not make
@ contributions to political campaigns or lobby organizations.

100



ANNUAL REPORT 2019 | ;HOW DO WE DO IT?

G)@)

Similarly, and particularly in specific topic areas, we
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are advancing in other initiatives that are highly rele-
vant to the company:

. The Environment

ENVIRONMENTAL REGULATORY REPORT

A The Legal Affairs and Governance Corporate Management Office created the Environmen-
tal Regulatory Report, through which it informs businesses of the laws and regulations of an
environmental nature that are published in the Official Journal, in addition to the presenta-
tion and progress of bills that may affect the group'’s businesses. In 2019, 22 environmental
milestones were reported.

Falabella Retail, Sodimac and Tottus, with the support of the Legal Affairs and Governance
Corporate Management Office, were part of the founders of the first packaging and packa-
ging waste management system, anticipating compliance with Law 20,920, framework for
waste management, the producer’s extended liability and encourage recycling.

B ADHERENCE TO THE FIRST WASTE MANAGEMENT SYSTEM

SUBSCRIPTION OF CLEAN PRODUCTION AGREEMENTS

C Falabella Retail, Sodimac and Tottus, with the support of the Legal Affairs and Governance
Corporate Management Office, signed the clean production agreement (APL) “zero waste
to landfill", led by Agencia de Sustentabilidad y Cambio Climatico, deploying standards hi-
gher than those required by law. Similarly, Falabella Retail and Sodimac subscribed the APL
“electrical and electronic equipment sector” in order to prepare for the implementation of
Law No. 20,920, framework for waste management, the producer’s extended liability and
encourage recycling.
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ll. Human rights

As a company, we are aware that we are social actors
with enormous potential to impact the quality of life and
well-being of people. For this reason, the view we share
with our stakeholders is one that fully involves us in buil-
ding better countries. With that vision in mind, we have
addressed the challenge of joining international and vo-
luntary initiatives related to Human Rights and Business
for a few years now.

In general terms, we support the principles enshrined
in the Universal Declaration of Human Rights and in the
United Nations Convention on Children'’s Rights. Falabe-
lla S.A., Sodimac S.A. and Falabella Retail S.A. are part of
the United Nations Global Compact, seeking to disse-
minate and comply with its ten fundamental principles
considering issues on human rights, labor standards,
the environment and anti-corruption.

Similarly, we offer equal opportunities and fair treat-
ment to our employees in all units and subsidiaries of
our company, without any arbitrary distinction, such
as those based on nationality, race, ethnicity, sex, se-
xual orientation, gender identity, disability, or marital
status. We reject any violation to human rights of our
employees or third parties, who relate to us, which is
duly sanctioned by our internal regulations. Also, we are
committed to developing partnerships with suppliers
who share the dedication to conduct our activities in a
legal, ethical and socially responsible manner.

In specific terms, we have developed Human Rights
Due Diligence processes in two of our businesses, with
the commitment of covering the remainder in the co-
ming years. The first was Sodimac Chile, in which the
Executive Committee, suppliers, employees, contractor
companies and union leaders (represented in 63 inter-
views and the review of 217 documents) were involved,
whose issues and risks were integrated into the mana-
gement of company risks. The second was Mallplaza Chi-
le, which began its due diligence process in December
2019, with the aim of identifying the main impacts and
risks on people and their environment, caused by the
company, either directly or indirectly. These processes
are fundamental, to the extent that only by understan-
ding the risks and impacts we can generate in our stake-
holders, will we be able to advance in improving our per-
formance and managing more responsibly a wide range
of issues (children, women, migrants, disability, sexual
diversity, suppliers, communities, among others.).
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lll. Involvement in organizations and

associations

At Falabella, we are involved in various associations and
organizations, national and international, in order to de-
velop strategic partnerships with common interests and
objectives that reinforce sustainability. The total contri-
buted during 2019 was $1,085 million, whose majority
contribution was concentrated in the Chambers of Com-
merce, Chambers and Associations of Shopping Centers
and Universities, which involved a total of $393 million.

The contribution to Chambers of Commerce seeks to
contribute to economic development in the countries
where we operate, through mutual collaboration and
trust. We maintain open communication with large and
small companies, with the aim of advancing in common
and complementary development that enables us to
achieve higher and better standards to project respon-

In addition to allocating our efforts and resources in an
ethical, responsible and efficient manner, we are com-
mitted to providing our stakeholders with regular and
timely access to relevant and reliable information, both
in relation to the rules and the exercise of government,
as well as results achieved. In pursuit of this objective:

e We periodically report on economic-financial results,
as well as any fact deemed relevant or of interest to the
company, pursuant to current regulations.
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sible growth in the region. During 2019, the amount
contributed was $126 million.

The contribution made to the Shopping Centers Cham-
ber and Associations is a strategic decision, given that
we align ourselves and share good practices for the be-
nefit of shopping centers, in addition to discussing is-
sues that impact the union. The amount contributed in
2019 corresponds to $181 million.

Finally, the contribution made to Universities is explai-
ned by our interest in training and developing our em-
ployees, through study scholarships, trainings and by
supporting programs that seek to promote entrepre-
neurs. The contribution made in 2019 corresponds to
$86 million.

* We comply with the current rules and regulations of
each country in which the company's subsidiaries are
present.

® \We have an Investor Relations team, seeking to provide
the investment community with objective information
with which to evaluate the fair valuation of the compa-
ny's shares, bonds and other financial instruments, and
limit their unnecessary volatility, ensuring a timely and
proactive scope. This team will also seek to provide a
strategic vision of the company's leadership from the in-
vestor's perspective on competitive dynamics and mac-
roeconomic trends.
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MANAGE OUR
SUPPLY CHAIN

Each year, in our continued drive to innovate and stimu-
late the growth of our business, we improve and expand
the scope of our supply chain to include best practices,
knowledge, people and new materials. We work to im-
prove in the way in which we produce, deliver and reco-
ver our products, including sustainability in everything
that we do by creating a system connected to our busi-
ness and impact.
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We work with over 36,800 active suppliers™ from all
around the world (30% more than 2018), with whom
we have ties ranging from buying a manufacturing, ma-
nufacturing a product designed by us, to acquiring licen-
ses %0,

O N\ SOCIALLY RESPONSIBLE

EXCELLENCE OF

OUR PRODUCTS R

Product integrity and security

Suppliers with activity/transactions during the year.

Decent work and respect for human
AN P

SUPPLY CHAIN

. EEEEEEER R :
rights
\
: 2, CIRCULARITY AND EFFICIENT
~~~~~~~~~~ > c USE OF RESOURCES
A Environmental Impact

°No business unit has suppliers individually accounting for more than 10% of total purchases made in the period, for the supply of segment

goods and services.
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In 2019, we made progress in areas such as:

Own brands

The world of own brands has transformed into a strategic pillar that provides an exclusive portfolio at competitive

prices, enabling us to differentiate and deliver a higher value-added to our clients in our different retail units. Thus,

since the beginning of 2019, the share percentage of own brands continued to increase in the group’s total sales,

reaching 27% of our total retail sales.

This growth challenges us to reinforce our

commitment to a responsible supply chain.

This is why we developed a stronger strategy

for the management of our suppliers in 2019,
which aims to:

e Offer brands that care about the environment :

and communities (more sustainable products) to
our customers.

* Offer reliable and safe products to our custo- :

mers, via quality controls and diagnostics of the

product life cycle (raw material, material produc-

tion and manufacturing).

To meet these objectives, we leverage the fo-
llowing initiatives:

* Materials: we suggest to own brands to priori-
tize recycled materials (recycled cotton, recycled
polyester, etc.) and then organic attributes and /
or Fair Trade.

e Control of accepted certifications according to
materiality.

* Packaging and FSC labels: we suggest that the
packaging and packages of the +Verde lines?' are
FSC certified and with the least packaging possi-
ble in their presentation to the customer.

! +Verde is a Falabella Retail Marketplace initiative offering customers products with some sustainable attribute in their value chain (social or
environmental). Products are split into categories according to the attribute that differentiates them (recycling, community, aware materials,

reuse aware beauty).

For further information please see: “Guiding Principles of Business and Human Rights of the United Nations".
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During 2019, we reinforced the commitment to our su-
ppliers, sharing the dedication to conduct our activities
in a legal, ethical and socially responsible manner. Com-
plying with labor legislation is not the only requirement
for joint- work, but also to operate pursuant to universal
human rights principles?.

In this sense, in order to generate long-term rela-
tionships with our suppliers, promote their growth,
care for their working capital and commitment to
sustainable production, we work on multiple initia-
tives:

e Our retail businesses continue to conduct national
and foreign factory audits, and on-site quality ins-
pections for own brands, in addition to obtaining cer-
tifications of related products. Our suppliers and their
declared workshops go through social audits in which
labor, health, safety, ethics and environmental condi-
tions are monitored. Over 1,100 direct suppliers of our
retail businesses were audited in sustainability practices
in 2019 .

From the audits conducted, 26 suppliers with negative
social impacts were identified, corresponding to the Fa-
labella Retail (19) and Sodimac (7) businesses. Among
the social problems identified we can mention: occu-
pational health and hygiene situations, risk prevention
protocols, pension compliance systems and compensa-
tion, among others. We worked and trained 24 suppliers
to improve their conditions and standards, while we
were forced to end the contractual relationship with two
suppliers.

2 Sedex or any other CSR practices audit.
*For further information please see: www.sedexglobal.com
2>\/endor Compliance or other.
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se We work with Sedex?* , the world's largest Social Res-
ponsibility in the Value Chain platform, in order to im-
prove business practices in aspects related to ethics and
social responsibility in supply chains.

e During 2019, 61% of retail suppliers and 71% of the
real estate business with a valid agreement include So-
cial Responsibility clauses?® , whose objective is to spe-
cify the ethical and human rights conditions under which
products must be manufactured. Also, 28% have an en-
vironmental clause; In the case of home improvement,
this number reaches 63% of suppliers.

* Both Mallplaza and Sodimac use ESG Suppliers tolearn
about the relationship and risks of the supply chain. In
2019, Sodimac obtained 67% and Mallplaza 75%.
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Small and medium-sized companies (SMEs)

During 2019, we worked to make available to our suppli-
ers who need it most, such as small and medium-sized
enterprises (SMEs), tools and facilities that help them
grow and succeed. In 2019, our businesses worked with
21,716 SMEs, which account for near 48% of total sup-
pliers, a number that increased 36% over 2018 and 99%
over 2017. This growth is partially explained by the ac-
quisition of Linio, in which 82% of the companies selling
through its Marketplace are SMEs, so it is essential for
the business to develop initiatives that enhance them.

Among the most important measures that we promoted
in 2019, we can mention the enabling of more payment
methods, the streamlining of onboarding processes for
new suppliers, the offering of exclusive promotions and
the supply of company spaces where SMEs can sell their
products.

We work to provide our sup

Work was specifically made on the following initia-
tives, mostly led by Linio:

e In the events following October 18th, payment was
enabled in 24 hours to all of our suppliers, improv-
ing their working capital and we conducted 30 days
of a campaign providing special visibility to SMEs in
the Linio Marketplace.

* An agreement was made with Corporacion de Fomen
to de la Produccion (CORFO) to:

p Grant preferential commission discounts to
SMEs during the first two months of operation
and during the first year since they join Linio.

) Increase face-to-face training for SMEs at a ba-
sis of once a week at Linio offices to help them
on their way to digitization.

) We opened a service channel on WhatsApp to
answer questions directly with our team of new
sellers.

pliers who need

it most with tools and facilities to help

them grow and succeed.
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e An agreement was drafted along with Camara de
Comercio de Santiago (CCS) so that social SMEs of the
CCS receive information on:

3 Preferential commission discounts to SMEs du
ring the first two months of operation and du-
ring the first year since they join Linio.

> Online sales training by Linio.

2 We support SMEs enrolling in the campaign
https://www.apoyameaqui.cl/.

e [t was agreed to make changes to the Linio site during
2020 to give a special place to SME products and cre-
ate a “tag” so that Linio customers can notice when a
product comes from an SME.

EIn terms of innovation, Sodimac Colombia is involved
in an ecosystem of open innovation and entrepreneur-
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ship. The third acceleration cycle was completed in
2019, achieving the empowerment of six start-ups in
three years, and 20 additional start-ups were includ-
ed as business suppliers. Sodimac Chile launched its
first open innovation program, through which it sum-
mons various start-ups to generate creative technolog-
ical solutions which effectively respond to the needs of
both home customers and professionals. This initiative
brought over 200 entrepreneurial companies together
and, at the end of the year, they were working with the
five finalists. Three start-ups are expected to be selected
to join the company in 2020.

Therefore, we can say that working with our suppliers
not only allows us to strengthen our business model,
but also our entire value chain. It is essential to continue
making progress in the total traceability of the chain, to
identify our potential impacts on human rights, to con-
tinue to align with the main global standards and best
practices, and to create dialogue and permanently listen
to our stakeholders.
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In 2019, we recycled more
than four thousand tons in
Sodimac’s National Network
of Clean Points, 29.8% more
than in 2018.

MANAGE OUR IMPACT
ON THE ENVIRONMENT
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We see caring for the environment as a responsibility to manage our impact and an opportunity to contribute
beyond our business to some of the biggest global challenges. Our objective is to promote environment care, for
which we try to identify, evaluate and manage the environmental effects of our operation, with the aim of minimi-

zing them.

We are committed to taking responsibility

of the waste we create

Via maximizing resources and minimizing waste
generation, we seek to promote circular economy
initiatives throughout our value chain.

In 2019, our Falabella Retail, Sodimac and Tottus
businesses joined the first Packaging and Packaging
Management system as founding partners, to continue
making progress in environmental compliance with the
Producer Extended Liability Law (REP), enacted in June
2016, in Chile. This System seeks to reduce the volume
of solid waste that is eliminated at sanitary landfills, by
implementing best management practices, such as eco-
design and / or circular economy, in order to avoid its
creation or increase its recovery.

As a company, we are committed to taking care of
the waste we create, promoting the implementation
of good practices which improve our environmental
performance. That is why we have adhered to various
Clean Production Agreements (APL), consisting of the
deployment of good practices aimed at reducing the
solid waste volumes disposed of at sanitary landfills, by
introducing circular economy practices, avoiding their
Creation or increasing their valuation.
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e Falabella Retail joined the Zero Waste to Disposal APL
at the Los Dominicos store in September 2018, with the
aim of valuing at least 90% by 2020. Several measures
were implemented during 2019 to achieve the goal, such
as: theinstallation of five recycling units, the replacement
of plastic cups with reusable bottles, bowls and cups,
the organics recycling and sensitization campaigns for
employees regarding waste recovery. Finally, a valuation
of over 80% of our waste was achieved by the end of the
year, with 100% fulfilment of the system.

*In 2018, Sodimac subscribed to Zero Waste to Disposal
APL at the La Reina store, which makes it possible to
link the solid waste supply with recovery companies
grouped at Asociacion Nacional del Reciclaje (ANIR),
which allows contributing to the development of the
recycling industry and enable the construction of a
waste management closed cycle.
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* In 2018, Tottus Chile entered into, and in 2019 began
the deployment phase of the Zero Waste to Disposal
APL in two supermarkets, achieving 100% compliance
in the audits conducted in the context of said APL.
At the same time, we were actively involved at the
union level in Asociacion de Supermercados, within
the framework of the REP Law, being a part of the
public consultation process for the supreme decree
on packages and packaging, and in the round table
for Electrical and Electronic Appliances of Camara de
Comercio, latter a member of the technical committee.
The AB management system was also entered into,
in order to be a part of the foundation and formation
of the first collective management system in this topic.
Sorepa S.A. certifies that, during year 2019, it received
7,109,565 paper and cardboard kilos recovered by
Hipermercados Tottus S.A.

e Sodimac subscribed a Motorized Vehicle Battery APL
in 2016, whose objective was to set a management
plan to anticipate the requirements of the REP law.
Under this framework, in 2019, it was possible to
recover and recycle 152 tons of out of order vehicle
batteries from Car Center customers.

As of 2019, both Sodimac and Falabella Retail join
the Electrical and Electronic Appliances Sector (EEA)
APL, which seeks to have an environmentally sound
management of this type of waste, also improving
information for the future Supreme Decree of the REP
Law.

Among its main actions, we can highlight the definition
of a model for the inclusion of basic recyclers in the
management and handling of these wastes, taking the
challenges regarding storage, transport, pre-treatment
and hazard criteria into account. A map of current public-
private initiatives and pilot projects for the recovery and
valuation of post-consumer EEA will be also drawn up,
in order to collect reliable and extrapolated information
regarding real management capacity, in addition to
the development of educational campaigns for the
community on the management of this type of waste.

The foregoing will allow companies to prepare for the

P
a

roper implementation of the REP Law, with the design of
management system which addresses the complexity

of the EEA market, given the variety of products, models
and useful life, as well as the presence of substances

cl

A

assified as hazardous waste

In Tottus Chile's own brand context, we began taking the
firststeps in the search for more sustainable packaging.
With the above, we entered the Eco-labelling APL and
we comply with the obligations set by the Municipality
of Providencia's ordinance, which promotes the
disposal of single-use plastics.

long these same lines, we promote the deployment of

recycling points, both in our stores and at headquarters.
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During 2019, Falabella Retail Chile completed the
installation of 45 stores with Green Points and 44
stores with hazardous waste warehouses, all approved
or pending approval by the corresponding authority.
Additionally, it was possible to obtain 100% of the
information on the quantification of non-hazardous
waste.

In Chile, Sodimac added a new clean point to the
Sodimac National Clean Point Network, reaching a total
of 18 recycling points, being the largest in the country.
Since its creation in 2010, it has had visits exceed 3.4
million and over 18 thousand tons of material have
been recycled. During 2019, it received over 847
thousand visits from customers and the community,
and recycled over 4 thousand tons, 29.8% greater
thanin 2018.

& SODIMAC
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Recycling at
Clean Points

VAR,

TONS S
VISITS

2017 2018 2019
---------- « 2553 3206  4.162
---------- + 505.263 832.049 847.097

In 2019, progress was also made in the elimination
of waste in Sodimac Brazil, where in partnership with
Asociacion Brasilefia de Envases de Acero (Abeaco),
the company joined the Prolata project and installed
collection points for empty paint cans in five stores in
Baixada Santista (Sdo Paulo coast). Another important
partnership was also realized with Green Eletron, a
company specialized in reverse logistics, for the insta
llation of collectors of electronic devices in stores.

Sodimac has spent 20 years carrying out recycling and
waste separation practices in Colombia, which have
allowed the company to increase its recycling rates.
235 additional tons were recycled during 2019, i.e.,
4,6% greater than 2018 in cardboard, plastics, strap,
scrap, wood, styrofoam and folding, among others.

During 2019, we managed to use of or properly dis-
pose of 86% of the waste generated by our commer-
cial activity at Falabella Retail Colombia, which amounts
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to 2,109 tons of waste that we saved from reaching
landfills and which instead went through the process
of use and recovery to rejoin the production cycle
through recycling and reuse. This is possible thanks to
the classification conducted at internal collection
points in all stores, their selective collection and joint
work with managers who ensure sustainable manage-
ment.

* We have containers at all Falabella Retail Colombia
stores, so that our customers can return technological
waste from the products they have purchased, via our
various sales channels, so that we can ensure an ade
quate use and final disposal process. During 2019, we
managed to collect 1.8 tons of waste at our stores,
thus avoiding the environmental impact that an inade
quate disposal would create.

We also met the post-consumer waste collection goal
for batteries and computers, set by the national gover-
nment, collecting 50 tons of this waste throughout the
territory via our partners: Pilas Con El Ambiente and
EcoComputo, corporations of which we are part of the
board of directors. We were also a part of the public
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hearing roundtables for the WEEE draft regulation re-  During 2019, two of our stores began valuing organic WASTE MANAGEMENT IN OUR RETAIL
solution that will consolidate the country's strategy for ~ waste, mainly from discarded product, taking them to an BUSINESSES IN CHILE

post-consumption at the national level by 2021. industrial plant to make compost. s

e At Tottus Peru, we have strengthened our partners-
hips with Banco de Alimentos del Pert (BAP), Bioconver-
tin and Biolis, specialists in the recovery and manage-
ment of usable waste, in order to decrease the impact
of our operation and create value in the community. To
these actions we have added the use of organic waste
from the Food Production Plant (PPA): more than 150 48.633
tons that, instead of ending up in a sanitary landfill, have

been converted into animal feed. Since mid-2019, we —— —— E——

have added 15 stores to the recovery program in favor
of BAP for food, which, along with the distribution cen-
ter, have managed to benefit 378,500 people in a vulne-
rable situation, with 185 tons of food (37% greater than

2018), in addition to avoiding the emission of 6,510 tons WASTE MANAGEMENT IN OUR REAL ESTATE
of CO2%. On the other hand, Bioconvertin transforms BUSINESSES IN THE REGION

our products which are no longer edible into bird and

fish food. While Biolis recycles non-consumable cooking
oil into aircraft biofuel. By 2020, we hope to increase
food recovery with over 50%.

18.383

Note: “Other disposal methods” include activities such as: donating food that has lost its
commercial value but is fit for consumption, selling organic waste for animal feed produc-

2%5C02: carbon dioxide. tion, and treating fatty sludge.
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A path to circularity

In a very relevant way, each one of our businesses has been strengthening the conviction, beyond compliance,
that proper waste management delivers direct benefits to all our stakeholders, both due to the decreased impact
on the environment and creation of efficiencies and support in the generation of new jobs.

Falabella Retail

EnRedados

During 2019, Falabella Retail developed its first eco-design project: “EnRedados’, focused on the
reduction of packaging at various stages of the life cycle of fragile mini ticket products at Click &
Collect. The main focuses are on less use of materials, decrease in transport volumes, increase in
warehouse space availability, and finally, improvements to the customer experience.

#AmChange

A campaign called #AmChange was conducted during the year, in which Denim products were
received at all Americanino stores in Chile in exchange for a discount given on the next purchase.
These Jeans were transferred through our waste manager to Rembre, who conducts material
selection process: poor condition items are recycled and converted into EcoRelleno and those
in good condition are sent to Mavesa for the creation of bags that are sold again in stores. This
project managed to recover 1,330 kg of Denim, of which 480 kg were converted to EcoRelleno and
850 kg were transformed into bags.

Recycling and Reuse of Clothes Hangers

Project through which we seek to recover plastic hangers in good conditions, and in a second
phase, recycling to make them new, previously changing their materiality. With this, we reduce the
shipments of Polystyrene (PS) hangers to sanitary landfills, which have a materiality that is highly
polluting and difficult to recycle. In 2019, 30.5 tons (equivalent to 548,146 hangers) were reused,
and 13 tons (equivalent to 234,920 hangers) were recycled, generating a 15% decrease in the
cost of acquiring clothes hangers.

Manufacture of plastic bags

Corresponds to an initiative beginning towards the end of 2019, aimed at recovering operational
plastics generated by the RM stores in Chile. Our ECOPRO strategic partner is in charge of trans-
forming plastics into low-density bags, for the transport of waste and final disposal, and for the
protection of clothing when transferred from domestic factories to stores. This involves estima-
ted savings of between 5% to 7% in the purchase of bags for the operation of stores.

i

>
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Tottus Chile conducted an initiative to recover plastic hangers in 12 stores in the Metropolitan
Region, which were valued through a business agent, in order to generate raw materials for new
products. The idea is to continue this initiative during year 2020 and expand it to all regions.

Mallplaza

Plastics Pact

Our Mallplaza shopping centers joined the Plastics Pact as founding partners: an initiative
bringing together companies, organizations, unions and government entities, with the aim of
reducing the impact from the use of plastics by 2025. Through this alliance, Chile became the
first country in Latin America to join the Global Plastics Pact Network and the third country in
the world, following England and France.

We take care of our Planet

Mallplaza in Colombia held the “We take care of our Planet” campaign, carrying the “Solubag”
pioneering bag that is 100% soluble in hot water, and conducted beach and wetland cleaning
activities, in addition to training 100 schools on environmental awareness.

We move for a Peru without plastics

Mallplaza in Peru continued to develop its regional commitment to caring for the environ-
ment, celebrating national holidays with the “We move for a Peru without plastics” campaign,
installing spaces so that visitors could exchange plastic products for articles made from re-
cycled supplies.
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Sodimac

“Do it for your beach” - “Earth Hour”

In Peru, Sodimac was involved in initiatives such as “Do it for your beach” and “Earth Hour”,
cleaning beaches and aquifers nationwide. Similarly, a partnership was subscribed with Eco-
Trash, a social company seeking to optimize the recycling process, creating opportunities for
women and young collectors, managing to collect 5.3 tons of paper and 1.2 tons of recycled
bottles.

Concrete and wood recycling

In Colombia, concrete residues generated by bag ruptures or material expiration are trans-
ferred to Fortecem to be used as raw materials in the production of new concrete bags. 24
tons of concrete were recycled during 2019. Wood residues from the cutting and sizing area
are used for the manufacture of pot bases, which are once again sold in stores. 3.5 tons of
concrete were recycled during 2019.

Chilean Plastics Pact

In 2019, Sodimac adhered to Fundacion Chile's “Pacto chileno por los plasticos” and, along
with its suppliers, proposed to double the supply of eco-sustainable items and services in its
stores in 2019 and that 100% of product containers and packaging are recyclable by 2020,
starting with its own brands. In this fashion, Sodimac makes over 4,300 products with envi-
ronmental and social attributes available at its stores, including those with over 50% recy-
cled contents, which are biodegradable in no more than six months, as well as reusable or
reassembled. To this we add products which allow a proven efficient energy or water use, in
addition to elements for a VOC-free healthy home, that is, free of chemical particles harmful
to human health.
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Changes to the materiality of containers and packaging

During the year, Sodimac continued working on a rightsizing program, with a view to
optimizing the use of plastics and cardboard, via packaging that is properly adjusted to
the size of the product. By disposing of more products in a single dispatch, lower CO2
emissions are created from the cost of transport fuel and an efficient use of space in
containers, warehouses and stores is also obtained. We have also set ourselves up for a
challenge to achieve 100% of all product packaging offered to customers to be recycla-
ble by 2020, starting with our own brands.

In 2019, we worked along suppliers by redesigning and reducing container size of 3,403
codes and the materiality of the packaging of 1,600 codes was also modified so that they
are recyclable in Chile. This measure saved the equivalent of 507 TEU?” imported by sea
and land, which would save 1,656 tCO2e?.

Mulch

Within the framework of joining the Zero Waste to Disposal APL, a circular economy
project was developed for pallet and wood waste created in stores. A product called
Mulch was created via a partnership with the Armony company, which is obtained from
wood waste and is sold in Sodimac stores. The reverse logistics system is used by using
the same trucks which take products to stores and instead of returning empty, they haul
wood waste for processing.

2'TEU: Twenty Foot Equivalent Unit.
28¢CO2e": metric tons of carbon dioxide equivalent.
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CLIMATE STRATEGY

We are making progress in measuring, reducing and mitigating Greenhouse Gas (GHG) emissions and promating
the rational and efficient use of energy throughout the value chain.

Qf

Commitment to expanding the measurement
of the Carbon Footprint

Our most urgent action is related to having an increas-
ingly uniform footprint measurement throughout the
value chain in the region, which will allow us to under-
stand where the greatest impacts are and will guide us
towards the solution proposed towards carbon-neu-
trality. So far, our businesses have had various mea-
surements and extents of progress in carbon footprint
terms, so we are working to standardize criteria and
continue expanding our ability to methodically measure
throughout our chain. Despite this, we are committed to
transparency, reflected in the following reported prog-
ress:

e In the case of Falabella Retail in Chile, in 2019 we man-
aged to increase the scope of the 2018 measurement,
going from 25 stores to all of our establishments: 49
stores, 2 Distribution Centers and headquarters. Emis-
sions were measured for scope 1, 2 and 3, according
to the Greenhouse Gas Protocol (GHG Protocol) with
the support of Dictuc, Proyectae and the Huella Chile
program of Ministerio del Medio Ambiente (MMA). The
information surveyed was reported at the MMA Single
Window, available to the community, with which we
were Quantification certified.

e Sodimac annually measures its Carbon Footprint since
2010 and each year has worked to improve the quality

and breadth of its measurement. During 2019, it mea-
sured its footprint in the three scopes, in all its stores,
distribution centers and headquarters. This is how it
obtained the “Quantification” seal from Huella Chile, for
the measurement of its carbon footprint, in addition to
the seals accrediting Reduction and Excellence in 2019,
based on its commitment and continuous improvement.

e During 2019, Tottus Chile measured carbon footprint
for 2018, in all supermarkets, in scope 1, 2 and 3 (scope
three, only waste was considered). Said measurement
allowed us to obtain the “Greenhouse Gas Quantifica-
tion Seal” at the chain level, a recognition granted by the
Huella Chile program of Ministerio del Medioambiente.
During 2020, it will continue to measure under the three
scopes for year 2019, also covering the new supermar-
kets.

* At Falabella Inmobiliario, we undertake to measure and
manage our carbon footprint, which is why, during 2019
and via Huella Chile, we measured scopes 1, 2 and for
the first time, scope 3, of nine shopping centers. The ob-
jective is, now that we already have a real measurement,
to set carbon footprint reduction goals.

e Advances in Mallplaza are based on the regional focus
of its operation, integrating initiatives, actions and mea-
sures in each country where it is present, which allow for
maximum efficiency in electricity consumption with the
lowest CO2 emissions.
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e Sodimac operation in Colombia measures its carbon
footprintin scope 1 and 2, including all stores and head-
quarters. In order to offset it, 4,648 trees were planted
during 2019, which is equivalent to 1,548 tCO2eq emit-
ted, managing to maintain 16% compensation in recent
years with the planting of over 35,000 trees.

e During 2019, at Falabella Retail Colombia we developed
and deployed a GHG Management Program where we
defined the guidelines for the measurement, reporting,
management and compensation of GHG emissions gen-
erated by the company during 2018. The GHG emissions
inventory was completed for all stores, according to our
program, including distribution center and headquar-
ters, following the international GHG Protocol standard
for the 2018 measurement period in scopes 1 and 2. The
impact caused by the above was 100% offset by means
of national carbon credits, so we ensure the conserva-
tion of a forest with over 18,000 trees located in the
Caucho PL 1 Forest Project, in the municipality of Puerto
Gaitan in the department of Meta.

Thanks to the development of this project, by the end of
2019, we received an audit from Instituto Colombiano de
Normas Técnicas y Certificacion - Icontec, who evaluated
and verified our Greenhouse Gas Management Program
(GHG) based on the ISO 14064 - 3 audit standard, and
as a result of this exercise, they granted us the “Certified
Neutral Carbon” status, and in this way we became the
first Colombia retailer to neutralize its GHG emissions.

127

ANNUAL REPORT 2019 | ;HOW DO WE DO IT?

e At Falabella Peru, we began efforts to conduct a pilot
project to measure, and then offset, the carbon footprint
of our 15 stores located in Lima and headquarters. Our
goal is to obtain this measurement by 2020.

e The Carbon Footprint is measured at Sodimac Peru
under scopes 1, 2 and 3 of all stores nationwide, dis-
tribution center and support office. We conducted the
measurement in 2019 for the previous year and during
2020, the three scopes will continue being measured.
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Carbon Footprint measurement under scopes 1 and 2, for

our operations in the region

E1190 7006,

1= 10 coverage

distribution : 6539
centers |

Coverage
stores 34%

sﬁogz)%ing 21 %

centers

d\!%uti(% 29%

centers

%;O _coverage
szg\p%g - 100%

centers

100% last mile compensation in Sodi-
mac, in addition to reducing its footprint
by 14% compared to the previous year

@ 4% For this we could place the
% Reduction and Excellence

2N stamp from Huella Chile

f— . Coverage
.
222 100%

02 67

centers

c]%%utiozn 1 OO%

centers

100% compensation in Falabella
Retail and 16% in Sodimac

3 1111[}

Note: the coverage is calculated as the number of stores / distribution centers / shopping centers with a carbon footprint measurement, out of

the total of each.
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CARBON FOOTPRINT OF OUR BUSINESSES BY 2019

FALABELLA RETAIL 2018

TONS CO2EQ
Quantification: Dictuc.
Audit: Proyectae.

CHILE®

SCOPE 1 SCOPE 2 SCOPE 3
Location method for scope 2.

TOTTUS 2018
TONS CO2EQ

Quantification: Dictuc.
Audit: Proyectae.

SCOPE 1 SCOPE 2
Location method for scope 2.
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SODIMAC 2019
TONS CO2EQ

Quantification:
Proyectae.
Audit: Geoinvest.

7.939 -
.

SCOPE 1 SCOPE 2 SCOPE 3
Market method for scope 2.

FALABELLA RETAIL 2018
TONELADAS CO2EQ

Audit: Icontec

235 4.433

<
@
b=
o
|
o
O

SCOPE 1 SCOPE 2

Location method for scope 2.

MALLPLAZA 2019
TONS CO2EQ

Audit: Proyectae.

CHILE

SCOPE 1 SCOPE 2

Location method for
scope 2.

SODIMAC 2019
TONELADAS CO2EQ

Quantification and Audit:
Deloitte

432 10.985

SCOPE1 SCOPE 2

Location method for scope 2.

FALABELLA
INMOBILIARIO 2019
TONS CO2EQ
Quantification: Afiansso.

163
]

SCOPE 1 SCOPE 2

Location method for scope

MALLPLAZA 2019
TONS CO2EQ

Quantification:
Ecoamet

17 3.841

SCOPE 1 SCOPE 2

Location method for scope

Note: all carbon footprint calculations were made pursuant to the WRI/ WBSCD GHG Protocol. The 2019 carbon footprint had not yet been
calculated for Falabella Retail Chile and Colombia, Tottus Chile and Sodimac Peru when this report was published.

»The Scope 3 estimate of GHG emissions in Sodimac Chile includes the following activity categories: purchased supplies and services; fuel /
energy manufacturing; “Upstream” transportation and distribution; waste and recycling; business trips; employees transportation; “Downstream”
transport and distribution. The GHG emissions estimation in Scope 3 in Falabella Retail Chile includes the following activity categories: mobiliza-
tion of people, cargo transportation and treatment and / or disposal of waste.
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From the measurement results of year 2019, we can
comment on the following:

* In Sodimac Chile, the main sources are transportation
and product logistics (40%), transportation due to custo-
mer visits (48%) and emissions from the transportation
of employees (4%). Along these same lines, as of March
1st, 2019, all dispatches to customers in Sodimac Chile
are carbon neutral, as part of the objective of reducing
direct business emissions by 30% by 2021. In 2019,
80,830 trips were compensated with direct deliveries
that transported 1,235,940 bookings, neutralizing an
equivalent of 3,357 tCO2e (tons of CO2 equivalent).

From total emissions, Sodimac Chile can conduct more
direct control over Scope 1 and 2, caused by the use
of fossil fuels, leaks of refrigerant gases and the use of
electricity. From these emissions, 70% come from elec-
tricity consumption. During the year, Scope 1 and 2 GHG
emissions decreased by 13% over 2018, due to the de-
ployment of control measures and efficient use of ener-
gy, an increase in the purchase of renewable energy and
the installation of solar panels.

Various activities were also conducted to manage the
carbon footprint, internally or via collaboration with su-
ppliers. These are, carbon neutral offices, installation
of solar panels, purchase of renewable energy, energy
monitoring and management system, eco-design in con-
tainers and packaging, use of carbon neutral corporate
taxis for employees, which saved emitting 40,929 tCO2e,
equivalent to 8.5% of the Carbon Footprint.

e We understand that at Falabella Retail Chile, our grea-
test impact is in cargo transportation (considered in
scope 3), so during 2020, we have set ourselves the cha-
llenge of reviewing projects with relevant actors in the
country (SOFOFA, Giro Limpio, among others) tending
to lessen our impact.

e Additionally, we have been working to reduce and off-
set the carbon footprint resulting from the displacement
of our employees in some of our businesses since 2018.
During 2019, 5,654 users travelled 392,290 km with the
hired transportation service, equivalent to 76.6 tCO2e
issued and offset, via the Madre de Dios reforestation
project in the Amazon.
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We seek to promote the efficient use of re-
sources, mainly in the energy context

Our work in Energy Efficiency essentially refers to the
rational use of electrical energy used in stores and dis-
tribution centers, without generating an impact on ope-
rational processes or store comfort levels towards cus-
tomers and employees.

p During 2019, we managed to reach 99 stores
with Non-Conventional Renewable Energy
(NCRE), adding 8 to the 91 we had in 2018.

p During 2019, this has allowed an increase in
the share of power from renewable sources
by 1% over the previous year, including Fa-
labella Retail, Sodimac and Tottus, which ac-
count for 51% of total power consumption.

In line with our commitment to energy use, during 2019,
our retail formats in Chile decreased use per m2 built by
12%, to 170 KWh use of electricity per m? built.

During the year, Mallplaza deployed the PME (Power
Monitoring Expert) Energy Management System in Chi-
le: an energy control software in stores, which has suc-
cessfully contributed in terms of effectively accounting
for the energy use of each store, thus enabling better

131

ANNUAL REPORT 2019 | ;HOW DO WE DO IT?

Falabella began a partnership with Acciona Energia in
Chile during 2017, for the use of non-conventional re-
newable electric energy for the facilities of Falabella Re-
tail, Sodimac, Tottus and Falabella Inmobiliario, in the
coming years.

p As for Falabella Inmobiliario, renewable
energy sources already account for 77% of
total electricity use, over 54% in 2018, also
explained by the sale of a shopping center
that used NCRE and the addition of a new
shopping center to the Acciona agreement.

p Adding retail and Falabella Inmobiliario, re-
newable energy use accounts for about 53%
of total use, increasing its share by 3% over
2018.

management in this matter. It also reported a 90% de-
crease in the use of non-renewable electricity, mainly
explained by the NCRE agreement with Engie, in three
additional shopping centers, reaching 99% of renewable
energy consumption over total electricity use.
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Non-renewable electricity consumption MWh

In Chile, Falabella Retail has a centralized control system  to efficiently managing operational and customer waste.
for remotely activating lighting and HVAC systems, de-  Other benefits relate to reducing emissions arising from
ployed at 46 stores and one distribution center, which  transportation during construction, reducing light pollu- RETAIL CHILE INMOBILIARIO CHILE
allows the equipment to be turned on and off, monitor  tion and the effect of heat island and landscaping.
climate comfort levels and monitor the electrical con-

sumption of the main equipment of the premises. To- -
day, this system operates with the support of artificial
intelligence tools and bots which automate modifica-
tions to the base schedule as a result of remodelling
and / or store work. 50%

26%

19%

48% 5%

At Falabella Retail in Colombia, we control the electri-
cal use of stores (air conditioning and lighting) from the 189.115 184.534 173.181 71.605 53.562 10.811
central offices via the Operational Control Center (CCO).
We have control over the on and off of equipment via 2017 2018 2019 2017 2018 2019
remote programming, thus achieving greater efficiency

in energy consumption. We also monitor irregular con-

sumption and behavior that stores may show, in order [ etectrcidaa
to take the necessary measures so that no waste is ob-

served.

D % No renewable / total

In all countries where Sodimac operates, stores and
other facilities have a design that allows for an efficient
use of natural lighting, along with the intensive use of
LED technology, among other measures. Sodimac Co-
lombia received the 14001: 2015 certification for three RETAIL CHILE INMOBILIARIO CHILE
years, which acknowledges the work for the care and

conservation of natural resources, via its environmental

Renewable electricity consumption MWh

management system. It was the first retail in the country |
to obtain the EDGE certification®, thanks to its energy 49%
efficiency processes, savings and proper use of environ-

mental management programs. = 76% e

51%
96%

In Tottus Peru, the Comandante Espinar store in Lima,
which opened in 2017, received the LEED certification
for having an environmentally friendly design and buil- 224.375 249.874 265.027
ding process. The store allows for the reduction of wa-
ter consumption by 30% and energy by 19%, in addition 2017 2018 2019 2017 2018 2019

145.568 181.483 182.228

I:' Total renewable % Renewable / Total

* The energy consumption in the real estate business includes the energy used by the Falabella, Sodimac, Tottus, Maestro and third-party

30 EDGE: Excellence in Design for Greater Efficiencies. e !
stores, which are located in its shopping centers.
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In terms of our water footprint in the retail and real esta-
te contexts, the main consumption of water is in stores,
shopping centers, distribution centers and support offi-
ces. For this reason, we are advancing in the LEED and
ISO 14001 certifications which impose a set of require-
ments on the use, disposal and discharge of water to
be fulfilled in urban centers. Additionally, improvements
in landscaping water management have been promoted
using species with a lower water consumption, irrigation
with an automated control system, and plants native to
each region. An example of this effort is the addition of
liquid nutrients collected with the organic waste digester
at Mallplaza Egafia in Chile.
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Sustainable Facilities

Consumption ms» 2018 2019
Municipal Water 6.475.434 6.722.446
e
T Sy S
e -
origin

Total Net Fresh Water 6.866.493 7.289.964

Note: the water table footprint data in the table for 2018 includes
activities of Tottus, Sodimac (excluding Argentina), Falabella Retail
(excluding Chile and Argentina), Mallplaza and Falabella Inmobiliario.
Sodimac Brazil, Uruguay and Mexico joined in 2019.

We promote sustainable real estate development with the construction of stores and buildings with third party
certifications, which demonstrate our commitment and progress towards climate change, which in turn creates

productivity efficiencies and increases.

e Seven of our shopping centers have been built under
sustainable construction parameters under the LEED
methodology in the region. As of December 2019, the-
re are two LEED Gold level shopping centers, Mallplaza
Egafia and Mallplaza Copiap0, and two Silver level shop-
ping centers, Mallplaza Arequipa and Mall Plaza Maniza-
les. Mallplaza Buenavista, Mallplaza Los Dominicos and
Mallplaza Arica are currently under the LEED certifica-
tion process. Also, ISO 14.001 Environmental Manage-
ment System and I1SO 50.001 Energy Efficiency certifica-
tion audits were conducted during the year, achieving
the certification for two new shopping centers, Mallpla-
za Los Dominicos and Mallplaza Arica, and the renewed
certification for the remaining shopping centers in Chile.

e We also have 23 other shopping centers with
eco-friendly features®'in the region.

e By the end of the year, in the region, 36  of our re-
tail stores are LEED certified and 77 have eco-friendly
features. This type of construction allows for a decrea-
se in energy consumption, on average, of between 15%
and 20%. The outstanding environmental attributes of
our facilities are: connectivity, public transport access,
bicycle parking, water efficiency, energy efficiency, use of
CFC-free refrigerants, recyclable materials storage and
collection, construction waste control, materials with re-
cycled contents, use of regional materials, interior envi-
ronmental quality, among others.

e Falabella SA is a member of the World Green Building
Council, a non-profit organization which aims to pro-
mote and stimulate sustainable construction and de-

*Ico friendly are facilities meeting certain LEED criteria, but which: (a) are not sufficient to be certified; (b) or have

not undergone the certification process
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velopment; technological innovation and certification
of sustainable buildings; efficient use of energy and use
of renewable energies; efficient use of water; use of
construction materials from renewable, recyclable and
non-toxic resources; and improvement in the quality of
life and health of individuals and communities.

e Due to internal protocols, all new premises or buil-
dings related to Sodimac Chile operations are designed
and equipped pursuant to international guidelines for
sustainable development, with architectural and infras-
tructure standards which promote the efficient use of
resources. Progress was made in switching to LED ligh-
ting during 2019, adding 27 stores in the country. An
energy monitoring and control pilot project was also
conducted at 4 stores, which was applied in the final 3
months of the year. It includes lighting control in the sa-
les room at night and demand control at peak hours,
saving around 0.17 GWh, which is equivalent to saving
the emission of 70 tCO2e..

In the region we have:

. LEED certified

4 shopping :

centers | SNOPPINg

. centers

under LEED

2 shopping certification

centers | nrocess
23 shopping pnth edclo-
centers ; (riendly
- features
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Along with companies Solarity and EfeSolar, Sodimac
is developing a project which includes the installation,
between 2017 and 2020, of photovoltaic panels on the
roofs of 46 facilities. With this, the share of self-genera-
ted renewable energy will rise to 34% of the total

77 eco- frlendlyg
stores :

36 LEEDE
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PLAN FOR THE OPENING OF SHOPS AND SHOPPING CENTRES

80

1 L : :
H H n ' -
2

2020 2021 2022 2023

B Stores [[] Malls

INVESTMENT PLAN (US$ MILLION)

2020 2021 2021 2023

Remodeling and
expansion of existing
shops and mall

Our stores and 2 US$ MILLIONS
malls 3

............................................... $2.900

STI, logistics and
others

Note: The investment plan considers 100% of the investments of Falabella and its subsi-
diaries, in addition to Sodimac Colombia, Sodimac Mexico and CMR Mexico, which are not
consolidated.

MODULO

02




CORPORATE
GOVERNANCE

Board of Directors

Board Committees

Board Members Committee
Strategy Committee
Compensation and Talent Committee
Management

Main executives

Incentives plan

Ownership and control
Controller group

Equity

12 largest shareholders
Changes in ownership
Dividends policy

R R L R L i S e

A




>

-~

>

BOARD OF DIRECTORS

Falabella’s Board of Directors includes nine mem-
bers who hold office for three years from their date of
appointment, and may be re-elected indefinitely. The
Board does not include alternate members.

At the Ordinary Shareholders’ Meeting of April 25th,
2017, the current directors of the Company were elec-
ted for the statutory period of 3 years.

As of December 31st, 2019, Falabella’'s Board of Direc-
tors was composed of the following members:

RUT Name Title Profession Director 2019
since Attendance

9.585.749-3 Carlo Solari Donaggio Chairman Civil Engineer 2011 14

7.017.522-3 Juan Carlos Cortés Solari Vice Chairman Business Adminis- 2002 14
tration

5.718.666-6 Hernan Buchi Buc Director (Inde- Civil Engineer 1996 14

pendent)

5.082.229-K Sergio Cardone Solari Director Business Adminis- 1986 14
tration

5.898.685-2 Juan Pablo del Rio Goudie  Director Architect 2017 14

4.773.832-6 José Luis del Rio Goudie Director Civil Engineer 2003 12

8.717.000-4 Carlos Heller Solari Director Agricultural Engineer 2002 9

7.005.097-8 Marfa Cecilia Karlezi Solari  Director Entrepreneur 2003 12

8.506.868-7 Paola Cuneo Queirolo Director Business Adminis- 2014 14
tration

ogio has been Chairman of the Board since 2014.

been Vice President of t

bard of Directors since 2014.
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During 2019, the Board met 14 times, with an average
attendance of 93%. A noteworthy fact is that, according
to the Falabella S.A. statutes, there is no minimum atten-
dance required of board members, but rather the atten-
dance of at least five members of the Board is required
to enable a meeting.

Regarding the composition of the Board, seven of the
directors are men and two are women, all of Chilean na-
tionality.

The number of members of the Board of Directors by
age range and seniority is shown below.

AGE DIRECTORS

Under 30 years

Over 70 years

SENIORITY DIRECTORS

Under 3 years

Over 12 years




BOARD OF DIRECTORS FALABELLA S.A.
1- Carlo Solari Donaggio

2-Juan Carlos Cortés Solari

3- Hernan Blchi Buc

4- Sergio Cardone Solari

5-]Juan Pablo del Rio Goudie

6- José Luis del Rio Goudie

7- Carlos Heller Solari

8- Maria Cecilia Karlezi Solari

9- Paola Clneo Queirolo




GENERAL SUMMARY PAYMENTS TO BOARD MEMBERS YEAR 2019 (M $) GENERAL SUMMARY PAYMENTS TO SUBSIDIARY BOARD MEMBERS YEAR 2019 (M $)

RUT. Director Compensation - Compensation - Total 2019 RUT. Director Hiper- Malls  Sodimac FIF Retal  Total 2019
Fixed Share Variable Share mercados
95857493 Carlo Solari Donaggio 228549 334928 63477 e
Jteszzs e arlos Caris Sole 18425 1®7:4155 B — S
"""""""""""""""""""" ) 9.585.749-3 Carlo Solari Donaggio 18.584 38.497 - 21.669 18.581 97.331
571 8666_6 Hernan BUChI BUC 18395 167464 185859 4444444444444444444444444444444444444444444 D PP
"""""""""""""""""""" : : 7.017.522-3 Juan Carlos Cortés Solari 55.751 - - - = 55.751
5.082.229-K  Sergio Cardone Solari 18426 167.464 LR — e
"""""""""""""""""""" . ) : 5.082.229-K Sergio Cardone Solari - 76.995 - 18.578 18.581 114.154
4773.832:6  Jose Luis aellRio Goudie [6420 Lo B T
"""""""""""""""""""" : 4.773.832-6 Jose Luis del Rio Goudie - - 18.732 - = 18.732
8.717.000_4 Carlos He”er SOlarl 18.426 167.464 185.890 4444444444444444444444444444444444444444444 D PP
"""""""""""""""""""" . o : : 8.717.000-4 Carlos Heller Solari - - - - 74.323 74.323
7005097_8 Marla Cec"‘a Karlez' SOlarl 1 8426 ,I 67464 /I 85890 4444444444444444444444444444444444444444444 D PP
"""""""""""""""""""" ) 7.005.097-8 Maria Cecilia Karlezi Solari - - 18.732 - = 18.732
gstibbet-r ol Cunee Quelels 18420 Uo7, B — S
"""""""""""""""""""" . ) 8.506.868-7 Paola Cuneo Queirolo - - 18.732 - - 18.732
58986852 Juan Fablo del Rio Goudie [6420 Lo B S
5.898.685-2 Juan Pablo del Rfo Goudie - - 111.721 - - 111.721
Total 375.926 1.674.639 2.050.566 .
Total 74.334  115.492 167.916 40.248  111.485 509.475

GENERAL SUMMARY PAYMENTS TO BOARD MEMBERS YEAR 2018 (M 3) GENERAL SUMMARY PAYMENTS TO SUBSIDIARY BOARD MEMBERS YEAR 2018 (M $)

RUT. Director Compensation  Compensation - fotal 2018 RUT. Director Dinalsa Malls  Sodimac FIF Retal  Total 2018
- Fixed Share Variable Share e e e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ = i = 9.585.749-3 Carlo Solari Donaggio 18.108 32.634 9.068 18.115 18.121 96.045
9.585.749-3 Carlo Solari Donaggio 222.884 356.715 579.599 e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ . . . 7.017.522-3 Juan Carlos Cortés Solari 54.360 - - - - 54.360
7.017.522-3 Juan Carlos Cortés Solari 18.121 178.358 196.478 s e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - 5.082.229-K Sergio Cardone Solari - 65.267 - 18.115 18.121 101.503
5.718.666-6 Hernan Buchi Buc 17.939 178.358 196.297 e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - 4.773.832-6 Jose Luis del Rio Goudie - - 18.271 - - 18.271
5.082.229-K Sergio Cardone Solari 18.121 178.358 196478 e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - 8.717.000-4 Carlos Heller Solari - - - - 72.485 72.485
5.898.685-2 Juan Pablo del Rio Goudie 18.121 178.358 196478 e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - 7.005.097-8 Maria Cecilia Karlezi Solari 7.488 - 18.271 - 7.485 33.244
4.773.832-6 Jose Luis del Rio Goudi 18.121 178.358 196.478 e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - 8.506.868-7 Paola Cuneo Queirolo = = 18.271 - - 18.271
8.717.000-4 Carlos Heller Solari 18.121 178.358 196478 e
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - 5.898.685-2 Juan Pablo del Rio Goudie - - 108.974 - - 108.974
7.005.097-8 Marfa Cecilia Karlezi Solari 18.121 178.358 196.478 . oS
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - Total 79.956 97.901 172.855 36.230 116.213 503.154
8.506.868-7 Paola Cuneo Queirolo 18.121 178.358 OB, 7 8 e
........................................... - - - v
Total 367.667 1.783.577 2.151.245

The Board did not hire consultancy during 2019.
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BOARD COMMITTEES

Directors’ Committee

The Board of Directors was completely renewed at the
ordinary shareholders’ meeting of the Company dated
April 25th, 2017, for the statutory period of three years.
Mr. Hernan Buchi Buc was elected as independent Di-
rector at said meeting (hereinafter, the “Independent
Director”). In an ordinary session of the Board of Direc-
tors on the same date, and pursuant to the provisions
of article 50 bis of the LSA, the Independent Director
appointed the Directors Messrs. Sergio Cardone Solari
and José Luis del Rio Goudie as members of the Com-
mittee. In this fashion, and from the indicated dated, the
Committee is composed of the appointed Directors and
is chaired by the Independent Director.

The Committee’s expenses budget and the remunera-
tion of each of its members for the 2019 financial year
were determined by the Company’s shareholders at its
ordinary meeting held on April 23rd, 2019, pursuant to
the following:

The expenses budget was set in an amount equivalent
to the sum of the annual remuneration of the members
of the Committee; The remuneration of each member
of the Committee was set at: i) a fixed monthly wage for
the equivalent in pesos to one third of the fixed monthly
remuneration set for a Director of the Corporation, for
each Committee session attended by the corresponding
member, and that in the case of the Chairman of the
Committee, a fixed monthly remuneration is added for
an equivalent in pesos to gross 100 UF for each month
or fraction of the month during the time in which they
exercise the position since the time of their appoint-
ment; also, ii) in addition to the fixed monthly wages
described in the previous point, members of the Com-
mittee also receive a variable annual remuneration in
the amount in pesos that is equivalent to a third of the

variable annual remuneration expected for Directors of
the Corporation; and iii) that all the above amounts are
in addition to those that the members of the Commit-
tee should receive in their capacity as Directors of the
Corporation; and, the Committee was also empowered
to hire the advice of professionals for the conduction of
their duties.

The Committee made expenses against its budget in the
amount of 400 UF (unidades de fomento - inflation in-
dexed currency) during financial year 2019, correspon-
ding to external legal advice.

Sessions

The Committee met five times during 2019, on February
26th, May 13th, August 27th, November 11th and De-
cember 16th.

Issues Discussed

En sus sesiones celebradas durante 2019, el Comité se
abocd al conocimiento de las materias propias de su
competencia. Entre otras materias que se indican en el
articulo 50 bis de la LSA 'y que le fueron encargadas por
el Directorio al Comité, éste:

Examined the corporate balance sheet and other
quarterly and annual financial statements, including re-
ports submitted both by the Corporation's executives
as well as external auditors, ruling regard them prior to
their presentation to the Board and, where appropriate
to shareholders, for their approval; Proposed names to
the Board of Directors for external auditors and private
risk classifiers, which were, in turn, proposed to the sha-
reholders’ meeting;
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Informed the Board of Directors regarding the advi-
sability of hiring the Corporation’s external auditors for
the rendering of non-audit services, under the terms in-
cluded in numeral six of subsection eight of article 50
bis of the LSA;

Examined the background information related to the
operations referred to in Title XVI of the LSA in regards
to a proposed corporate structure for the Corporation
and its subsidiaries, which subsequently received Board
approval;

Took note of the progress of the plan and audit pro-
cesses of the Corporation and its subsidiaries, in addi-
tion to the internal control report submitted by the Cor-
poration’s external auditors;

Reviewed and became aware of the reports submi-
tted by the Corporation’s Internal Audit Management
Office, and approved the Company's internal audit plan
for year 2020; and

Learned of the work conducted by the audit commi-
ttees at the most relevant subsidiaries of the Company.

During the session of February 26th, 2019, the Commi-
ttee evaluated the service proposals received from ex-
ternal audit companies for the 2019 financial year and
proposed to the Board, so that it in turn proposed to
the shareholders’ meeting, a duo from which to choose
to the external auditors from the following companies,
in the order in which they are named: i) first, Ernst &
Young Professional Services of Auditing and Consulting
SpA (hereinafter “EY"); and, ii) secondly, to Deloitte Audi-
tores y Consultores Limitada.

Regarding the EY proposal, the Committee recorded
that it was considered the first priority in attention to
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the following professional aspects and the EY service
proposal:

» The quality of the professional team in char-
ge of the Company's audit;

- The Corporation’s work experience in the
Corporation’s past with EY;

+ EY's international presence in the countries
where the Company and its subsidiaries
operate;

- The financial proposal received from EY for
the audit services; and,

* The recent addition of new countries and

businesses that need proper settlement in
the audit process.

At the same aforementioned Committee meeting, the
latter agreed to propose the following risk classifiers de-
signation for securities issued by the Corporation, which
are subject to public offering, to the Board of Directors:
The holding of Fitch Chile Clasificadora de Riesgo Limi-
tada and Feller-Rate Clasificadora de Riesgo Limitada as
risk classifiers for the shares, bonds and bills of exchan-
ge issued in Chile by the Corporation; and,

Also holding the Standard & Poor’s and Fitch Ratings ra-
ting agencies for the classification of securities issued
abroad.

OO000Oe000
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Strategy Committee

The Strategy Committee aims to assess and make pro-
posals to the Board regarding industry trends and their

MEMBERS AND ATTENDANCE AT MEETINGS: implications for Falabella, in addition to strategic oppor-

tunities detected in the business with a focus on the me-

ATTENDANCE 2018 ATTENDANCE 2019 dium and long terms.

Hernan Buchi Buc (Presidente)*

The Strategy Committee, in addition, delves into the
guidelines of the corporate strategic plan and business
units. Along these lines, it proposes improvements to
strategic plan proposals submitted by the General Ma-
nager.

* Independent Director Along with the above, the Committee has the role of

deepening into investment and divestment analysis, and

COMPENSATION OF THE DIRECTORS COMMITTEE (THOUSANDS OF $): making proposals regarding the companys investment

policies and risk management. Along these lines, the
Committee has the responsibility of leading analyzes and

Director Compensa-  Compensation -  Total 2018 Total 2019 developing proposals on critical issues at the request of
tion - Fixed  Variable Share the Board of Directors.
Share
e The Strategy Committee met three times during 2019.
5.082.229-K Sergio Cardone Solari 2.041 55.821 57.862 62.510
5.718.666-6 Hernan Buchi Buchi 36.006 55.821 91.827 95.567
4.773.832-6 Jose Luis del Rio Goudie 2.559 55.821 58.381 63.003 MEMBERS AND ATTENDANCE AT MEETINGS:
Total 208.070 221.080
e B Director Attendance 2018 Attendance 2019
Carlo Solari Donaggio (Presidente) 3 3
Juan Carlos Cortés Solari 2 2
Sergio Cardone Solari 2 2
José Luis del Rio Goudie 2 2
Paola Cuneo Queirolo 3 3
Juan Pablo del Rio Goudie 3 3
Cecilia Karlezi Solari 2 0
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Compensation and Talent Committee

The Committee analyzes remuneration policies, evalua-
tions and talent management and, when appropriate,
reviews nominations of directors to the various corpo-
rations of the company.

In the remunerations context, the committee analyzes
and proposes compensation policies for the directors
of the company and its relevant subsidiaries, evaluating
long-term incentives to be provided during the year.

Regarding evaluations, the committee ensures the pro-
per implementation of the performance evaluation for
the main executives of the company.

In addition to the above, the committee is regularly in-
formed of the key issues regarding talent management
and appointments within the organization.

The Committee proposes procedures regarding suc-
cession plans for the CEO and front-line executives, and

monitors the performance of key executives.

The Compensation and Talent Committee met twice du-
ring 2019.

MEMBERS AND ATTENDANCE AT MEETINGS:

24.293.561-6

Director Attendance 2018 Attendance 2019
Juan Carlos Cortés Solari (Presidente) 2 2

Carlo Solari Donaggio 2 2
Juan Pablo del Rio Goudie 2 2
Sergio Cardone Solari 2 -
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RUT

10.054.917-4
13.660.520-8
9.959.968-5

7.003.348-8

11.833.668-2

0-E (Extranjero)

7.649.739-7

VO—E (Extfénjéfo)
22.051.269-K
9.900.567-K
216583345
7556.207-1
0-E (Extranjero)

7.617.431-8

Enrique Gundermann

Juan Manuel Matheu
Loitegui
Fernando de Pefia Iver

Johann Ramberg Arnillas

MANAGEMENT: MAIN EXECUTIVES

Title

Chief Executive Officer
Chief Financial Officer

Chief Strategy Officer

Chief Legal and Governance

Officer

Chief Information Technology

Officer

Chief People Officer

Peru Country Manager

Corporate General Manager
Department Stores

Corporate General Manager
Home Improvement

Falabella Financiero Chief Exe-
cutive Officer

Mallplaza Chief Executive
Officer

Corporate General Manager
Supermarkets

Date of Tit-
in the le Appoint-

Profession Years

Group
Ingeniero Comercial 13
Ingeniero Comercial 10

Abogado 4
Ingeniero Civil

Licenciado en Admi-
nistracion de Empre-
sas

Ingeniero Comercial

Ingeniero Industrial
Ingeniero Comercial

Ingeniero Industrial
Ingeniero Civil
Ingeniero Civil

Licenciado en
Administracion de
Empresas

Ingeniero Civil

Economista

Ingeniero Comercial

Note: The Home Improvement Corporate General Manager Mr. Enrique Gundermann held this position until March 15th, 2020. As of March 16th,

2020, Alejandro Arze Safian took over as Home Improvement Corporate General Manager.




As of December 31st, 2019, no executive or director
(who is not part of the controlling agreement, which is
reported below) has an individual share greater than
0.5% of the company's stock. Altogether, their share
does not exceed 0.5% of the company's ownership ei-
ther.

Regarding the compaosition of the main executives, nine
are of Chilean nationality, seven are foreigners, while 15
are men and one is a woman.

The number of members of the Administration by age
range and seniority is shown below.

Number of executives by age range

T pecuTives

Under 30 years 0
Between30and40yearso ......................
Between41and50years7 .....................
BEtween51and60years7 ......................
Betweenmandmyearsz ......................
o\,er71years ................................................ 0 ......................

Number of executives by seniority

e EECUTIVES

Under 3 years 1
BetweenBandeears .......................... 2 ...................
Between6and9years1 ....................
Betweengand12years ....................... 3 ...................

Over 12 years 9
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OWNERSHIP AND CONTROL

Incentives Plan Controller Group

The Corporation provides its employees with certain ad-  The corporation is controlled by the shareholders'
ditional incentives to remuneration in the form of bonu-  groups detailed below. As of December 31st, 2019,
ses. These bonuses are calculated based on the results  the controlling group owns 70.58% of the shares into
obtained and the goals set at the beginning of the pe-  which the share capital is divided. The aforementioned
riod. Compensation plans have also been deployed for  controllers have entered into a joint action agreement
executives by granting payments based on shares of the  pursuant to the final and consolidated text of the Sha-
Corporation. For further information on share-based reholders’ Agreement subscribed on September 24th,
payments, refer to Note 22 d) of the company's Financial ~ 2013. Said agreement contains limitations on the free
Statements as of December 2019. availability of shares.

AUGURI GROUP
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BETHIA

RUT No. of Shares %

Bethia S.A. 78.591.370-1 230.391.055 9,18%

This corporation is controlled by the natural persons detailed below:

...I_.i,l,i,é,hé,,ég,lg}i“#él‘é‘bella 42842109 .................................................................................

Car|os AlbertOHe“er o 87170004 .................................................................................

AndreaHeHerSOlarl 87170780 .................................................................................

PedrOHe”erAncarma '1”7“;6‘32.751_1 .................................................................................

AlbertOHe”erAncarma ,1,3,‘%57.628_5 .................................................................................

Pao|aBarreraHe”er '1”5“‘560‘799_2 .................................................................................
RUT No. of Shares %

Inbet S.A 85.487.000-9 2.678.697 0,11%

This corporation is controlled by the natural persons detailed below:

RUT

Maria Cecilia Karlezi Solari

No. of Shares %

14.000.000

37.533.331

Liliana Solari Falabella

4.284.210-9

Carlos Alberto Heller Solari

8.717.000-4

Andrea Heller Solari

8.717.078-0

Maria Cecilia Karlezi Solari 7.005.097-8
Sebastian Arispe Karlezi 15.636.728-1

Lucec Tres S.A 99.556.440-8 267.803.642 10,67%

This corporation is controlled by the natural persons detailed below:

©  Maria Cecilia Karlezi Solari 7.005.097-8
Sebastian Arispe Karlezi 15.636.728-1
154

Pedro Heller Ancarola 17.082.751-1
AlbertOHe”erAncarma ,1,5.&37.628_5 .................................................................................
PaomBarreraHener '1”5“.560.799_2 .................................................................................
Fe“peROSSlHe”er '1'5;%7.490_8 .................................................................................
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CORSO GROUP GROUP SAN VITTO
RUT No. of Shares % RUT No. of Shares %

Juan Carlos Cortes Solari 7.017.522-3 2.081.442 0,08% Inversiones San Vitto Limitada 77.945.970-5 243.698.146 9,71%
“Teresa l\/Iat||de Solarl Falabella 4 661 725- 8 2 229 487 0 09% This corporation is controlled by the natural persons detailed below:

Maria Francisca Cortes Solari 7.017.523-1 2.082.186 0,08% i . Piero SolariDonageio e SO

Inversiones Mapter Dos Limitada 76.839.460-1 6.180.193 },23ndr0 S0[ari DONAGRIO s B
This corporatlon is controlled by the natural persons detailed below: Carlo Solari Donaggio 9.585.749-3
“Teresa I\/Iat||de Solan Falabella _4.661.725-8 - Bl Asesorias e Inversiones Brunello Limitada 78.907.380-5 8.852.268
Juan Carlos Cortes Solari 7.017.522-3 : :

B : :  This corporation is controlled by the natural persons detailed below:
Maria Francisca Cortes SOlarI 7'0’]7'523_’] E E ......................................................................................................................................... T P
:  Piero Solari Donaggio 9.585.725-6

Invers'ones QUItafal leltada 76.038.402_}( 18.300‘200 0'73% E § ......................................................................................................................................... PP
: : :  Sandro Solari Donaggio 9.585.729-9
¢ This corporatlon is controlled by the natural persons detailed below: : e e

- i ¢ Carlo Solari Donaggio 9.585.749-3

Teresa l\/Iat||de Solar| Falabella 4 661 725- 8 :

0 S : Asesorias e Inversiones Barolo Limitada 78.907.350-3 8.852.288 0,35%
: Juan Carlos Cortes Solari 7017 522- 3 : :
“l\/larla Francisca Cortes Solari 7 017.523-1 E This corporation is controlled by the natural persons detailed below:

Inversiones Don Alberto Cuatro SpA 99.552.470-8 151.079.494 Fiero 501ari DONABEIO s o
This corporation is controlled by the natural persons detailed below: _sandro Solari Donaggio o St
Teresa l\/Iat||de Solar| Falabella 4 661 725- 8 Carlo Solari Donaggio 9.585.749-3
D Co Asesorias e Inversiones Sangiovese
: Juan Carlos Cortes Solari 7 017 522- 3 e & 78.907.390-2 8.852.248
D e Limitada

l\/IarIa FranCISca Cortes Solari 7.017.523-1 : This corporation is controlled by the natural persons detailed below:

Mapcor Cuatro SpA 99.556.480-7 45.000.000 1,79% Piero Solari Donaggio 9.585.725-6
“ThIS corporatlon is controlled by the natural persons detailed below - “ Sandro Solarl Donagglo """"""""""""""""""""""" 95857299 """"""""""""""""""""""""""""""
Teresa l\/lat||de Solar| Falabella 4 661 725- 8
: “Juan Carlos Cortes Solari 7017 5223 - ; _ 000- 360.000

Maria Francisca Cortes Solari 7.017.523-1

Mapcor Cuatro Alfa SpA ARPRELRS 63.247.346 , | Sandro Solari Donaggio 9.585 729-9

This corporat|on is controlled by the natural persons detailed below:

Teresa l\/Iat||de Solar| Falabella 4 661 725- 8
Juan Carlos Cortes Solari 7.017.522-3
' Maria Francisca Cortes Solari 7.017.523-1
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GROUP LIGURIA GROUP DERSA
RUT No. of Shares % :

: s 9
Inversiones Los Olivos SpA 76.360.576-0 219.228.581 , : : Ut Mo ofshares "

Dersa S.A. 95.999.000-K 138.024.501 5,50%

This corporation is controlled by the natural persons detailed below:

Juan Cuneo Solari 3.066.418-3 Tn|s corporatlon is controlled by the natural persons detalled below

Paola Cuneo Queirolo 8.506.868-7 Jose Luis del Rio GOUd'e 4.773.832-6

Giorgianna Cuneo Queirolo 9.667.948-3 “Barbara del R'O Goud|e 4 778 798 K

Juan Pablo del R|o Goud|e 5898 685 2

: : Fellpe del Rlo Goudle 5 851 869 7
GROUP AMALFI . PO SO

: : IgnaC|o del R|o Goud|e 6.921.717-6
RUT No. of Shares % : . 0000000

: : Sebastlan del Rlo Goudle 6.921.716-8
Importadora y Comercializadora Amalfi SpA 87.743.700-0 45.224.102 1,80% : . e
: : Carolina del Rio Goudle 6.888.500-0

This corporation is controlled by the natural persons detailed below: T Carrera S.A. 76.338.127-7 35.631.421 1.42%

.Serglo Cardone SOla“ o 082 229 < This corporation is controlled by the natural persons detailed below:

l\/lacarena Cardone 10 091 903 6 l\/Iarlana delesus Arteaga Vlal 6 695 852 3
l\/Iatlas Cardone lO O9l 90l K P

LUIS Fel|pe del R|o Arteaga 13 234 925 8

ValentinaCardone  sewsmo . Andres Antonio del Rio Arteaga 14.118.360-5

. Josefina Cardone 17.406.681-7 : Martin del Rio Arteaga 15.642.668-7
Franmsco de Pablo 12 265 592 K : :

JaV|er del R|o Arteaga 16 605 546 6

: ..C“S“a“ de Pab'o 12 585 617 9 Jose Pablo del Rio Arteaga 17 703 172 o

Nicolas de Pablo 13'550'768'7 Mariana Teresita Carmen del Rio Arteaga 18.641.820-4

Inversiones Vietri S.A. 76.182.636-0 11.217.037 0,45% Quilicura S.A. 76.338.077-7 22.185.599

Thls corporatlon © controlled by the natural person detalled below This corporation is controlled by the natural person detailed below:

: ..Serg'o Cardone So'a” e 082 229 K Jose Luis del Rio Goudie 4.773.832:6

: .mes Fantuzz' 6 066 8” 6 Barbara del Rlo Goudle 4 778 798 K

: ..Macarena Cardonem 091 903 6 Juan Pablo del Rlo Goudle 5 898 685 2

Madias Cordone 10091901 Felipe del Rio Goudie SEeT B

: ..Valentma Cardonew 642 572 9 IgnaCIo del Rlo Goudle 6.921.717-6

: Josefina Ce Cardo”e e Sebastlan del Rio Goudle 6.921.716-8

: ..Fram'sco de Pablou 265 592 K Carolina del Rio Goudle 6 888 500 O

Crlstlan de Pablo 12.585.617-9 ,,,,,,,,,,,,,,,,,,,,
Nlcolas de Pablo 13 550 768 7
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El Roquerio S.A.

76.338.125-0

No. of Shares

22.185.599

0,88%

MEMORIA ANUAL 2019 | GOBIERNO CORPORATIVO

DT Pefiuelas S.A.

76.338.177-3

No. of Shares %

This corporation is controlled by the natural persons detailed below:

Jose Luis del Rio Goudie

Barbara del Rio Goudie

Juan Pablo del Rio Goudie

Felipe del Rio Goudie

Ignacio del Rio Goudie

Sebastian del Rio Goudie

Carolina del Rio Goudie

This corporation is controlled by the natural persons detailed below:

Juan Pablo del Rio Goudie

Patr|C|a Edwards Braun

Elisa del Rio Edwards

Diego del Rio Edwards

Ana del Rio Edwards

Pedro del Rio Edwards

Sara del Rio Edwards

Paula del Rio Edwards

This corporation is controlled by the natural persons detailed below:

Jose st del Rio Goudie

Barbara del Rio Goudie

Juan Pablo del Rio Goudie

Felipe del Rio Goudie

Ignacio del Rio Goudie

Carolina del Rio Goudie

4.773.832-6

4 778 798 K

5 898 685 2
5.851.869-7

6.921.717—6

69Zl 716 8

6.888.500-0

76.338.126-9

5 898 685 2

57l’l 27l 9

12 628 6l7 1
13 234 004 8

13 435 488 7

15 382 6129

15 641 769 6

16.371.405-1

76.338.129-3

4 773 832 6
Sebastian del Rio Goudie 69217168

6.888.500-0

33.875.767

22.185.599

This corporation is controlled by the natural persons detailed below:

Carolina del Rio Goudie

Victor Pucci Labatut
Victor Pucu del Rio

Pablo Puca deI Rio

Rodrigo Puccr del Rio

Felipe PUCCI del Rio

Las Mariposas SpA

6.888.500-0

6 474 224 8

15 643 67l 2
”l 6. 371 133 8
'l 8.392.648—9”“‘“ -

76.338.144-7

33.553.807

5.144.938 0,21%

This corporation is controlled by the natural persons detailed below

IgnaC|o del Rio Goudie

Inversiones Vitacura S.A.

6.921. 7l76

88.494.700-6

5.376.695

This corporation is controlled by the natural persons detailed below

Jose LUIS del Rio Goudie

Barbara del Rio Goudie

Juan Pablo del Rio Goudie

Felipe del Rio Goudie

Ignacio del Rio Goudie

Sebastian del Rio Goudie

Carolina del Rio Goudie

Inversiones Austral Limitada

4 773 832 6
4 778 798 K

5 898 685 2

5.851 .869—7

6.921 .7l 7—6

69Zl 7'l68

6 888 500 O

94.309.000-9

14.255.119

This corporation is controlled by the natural persons detailed below

Jose LUIS del Rio Goudie

Barbara del Rio Goudie

Juan Pablo del Rio Goudie

Felipe del Rio Goudie

Ignauo del Rio Goudie

Sebastian del Rio Goudie

Carolina del Rio Goudie

4 773 832 6

4 778 798 K

5 898 685 2

5.851 .869—7

6.921.717-6
6.921.716-8

6.888.500-0




79.933.960-9

Jose Luis del Rio Goudie

Barbara del Rio Goudie

Juan Pablo del Rio Goudie

Felipe del Rio Goudie
Ignacio del Rio Goudie
Sebastian del Rio Goudie

Carolina del Rio Goudie

No. of Shares

49.343.681

No. of Shares

1.770.654.469

Equity

As of December 31st, 2019, the Company's equity was

divided into 2,508,844,629 shares subscribed and paid
at that date, of equal value belonging to a single series,

with 1,424 registered shareholders.

12 LARGEST SHAREHOLDERS

NAME OR LEGAL NAME

LUCEC TRES S A

INVERSIONES SAN VITTO LTDA

BETHIAS A

INVERSIONES LOS OLIVOS SpA

BANCO SANTANDER POR CUENTA DE INV EX-
TRANJEROS

INVERSIONES DON ALBERTO CUATRO SpA

DERSA SA

BANCO ITAU CORPBANCA POR CTA DE INVER-
SIONISTAS EXTRANJEROS

BANCO DE CHILE POR CUENTA DE TERCEROS
NO RESIDENTES

MAPCOR CUATRO ALFA SpA

INPESCA S A

IMPORTADORA Y COMERCIALIZADORA
AMALFI SpA

R.U.T.

99.556.440-8

77.945.970-5

78.591.370-1

76.360.576-0

97.036.000-K

99.552.470-8

95.999.000-K

97.023.000-9

97.004.000-5

77.112.738-K.

79.933.960-9

87.743.700-0

COMMON

267.803.642 .
243.698.146 |
230.391.055 |
219.228.581 |

179.098.584

151.079.494
138.024.501

107.833.827
85.250.699

63.247.346
49.343.681

45.224.102

%
17(73,6777%
7‘79,7717%
9,18%
8,74%
7,14%
6,02%
5,50%
430%
3,40%

2,52%
1,97%

1,80%



ANNUAL REPORT 2019 | CORPORATE GOVERNANCE

DO0Oe000

OO00O0

Changes in ownership

In November 2019, Grupo Corso divided the Mapcor Final dividend No. 36 $ / share
Cuatro SpA corporation, Rut 99,556,480-7, which owned inat diviaen 0.

108,247,346 shares, equivalent to 4.31% of the stock L ® 47

ownership in Falabella S.A. by that date, incorporating Provisional dividend No. 37

a new corporation named Mapcor Cuatro Alfa SpA, Rut e
: Paid in October 2015 = VRS e 26
77.112.738-K for this purpose. Among the assets awar-
ded to Mapcor Cuatro Alfa SpA due to the division, there . L
Final dividend No. 38

were 63,247,346 shares issued by Falabella S.A., equiva- —
lent to 2.52% of its stock. Therefore, following the corpo- ACMWETelS e * 54
rate division, Mapcor Cuatro SpA held 45,000,000 sha-

res and Mapcor Cuatro Alfa SpA held 63,247,346 shares. Provisional dividend No. 39

Paid in November 2016 = JRESuuusmm ° 26
There were no further changes accounting for more

than 1% of corporate ownership during the year. Final dividend No. 40
...................... . 5

Provisional dividend No. 41

Paid in November 2017 = JREEuuuusmm e 26

Dividends policy Final dividend No. 42

Paid in May 2018 = St e 54

dividend policy of distributing at least 30% of the profits Provisional dividend No. 43

for each year annually, and it will be applied to the net Paid in January 2019 EEEEEEEEE ® 26

distributable profits thereof.

The ordinary shareholders’ meeting has established a

Final dividend No. 44

Thus, dividends distributed during 2015, 2016, 2017, Paidin May 2019 ' SeE— e 50

2018 and 2019 are detailed below:

Provisional dividend No. 45

Paid in January 2020 = = =SS o 17
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Company ldentification

Falabella S.A. is a public Company, registered in the Re-
gistro de Valores de la Comision para el Mercado Finan-
ceriounder No. 582. Its central offices’ address is located
at Manuel Rodriguez Norte 730, Santiago, Chile; phone
+56 2 2380 2000; fax 223802077; box 1737; website:
investors.falabella.com; email: inversionistas@falabella.
cl. Its Unique Tax Number (RUT) is 90.749.000-9.

The Falabella S.A. corporation was incorporated under
the “Sociedad Andnima Comercial Industrial Falabella
SACIF" name, by a public deed granted on March 19th,
1937, before the Santiago notary, Mr. Jorge Gaete Rojas,
and was authorized and declared legally installed by Su-
preme Decree number 1,424 of April 14th of that same
year, having registered the Statutes and the Supreme
Decree cited on pages 1,181 and 1,200, under numbers
400 and 401 of the Trade Registry of 1937, of the Real
Estate Registrar of Santiago.

The aforementioned Statute and Decree were posted
in the Official Journal on April 27th, 1937, and in the La
Nacion newspaper in Santiago on April 27th, 29th, 30th
and May 3rd of the same year.

During the years elapsed since its incorporation, the
bylaws have been subject to various amendments, in-
cluding the change of its name to “S.A.C.I. Falabella” by
a public deed dated December 23rd, 1970, and subse-
quently to “ Falabella S.A", this being its current name
and the last amendment of the company which was
agreed at an extraordinary shareholders’ meeting held
on April 23rd, 2019, whose act was summarized to a pu-
blic deed dated May 2nd, 2019, before the public notary
of Santiago, Mr. Francisco Leiva Carvajal, head of the Se-
cond Notary Office of Santiago. An extract of said deed
was posted in the Official Journal No. 42,346 on May 6th,
2019 and was registered on pages 34,034 No. 17,064 of
the Trade Registry of the Real Estate Registrar of Santia-
go of that same year.
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The purposes of the corporation are:

1) the installation and operation, directly or via third par-
ties, in the country or abroad, of all kinds of commercial
establishments, stores, warehouses and supermarkets,
intended for the retail trade of all kinds of products and
services, including: clothing, including raw materials,
fabrics, made-to-order clothing, ornaments and acces-
sories; all kinds of hardware items or products, house-
hold items or home appliances, electrical or electronic
items, such as radios, receivers, televisions, computers,
kitchens, washing machines and others of a similar na-
ture, and in general, all kinds of products and services
susceptible to retail marketing in large stores, warehou-
ses and supermarkets;

2) the installation and operation, directly or via third par-
ties, in the country or abroad, of the workshops or facto-
ries destined for the preparation and production of the
articles whose commercialization is involved;

3) the sale, import, export and general trading of the
aforementioned products;

4) the organization, start-up, development and admi-
nistration, in the country or abroad, by itself or via the
companies of which itis a part of or has an interest in, of
promotion systems, credit granting and financing retail
sales of all articles, merchandise, products and services
whose commercialization is involved;

5) the realization, directly or via third parties, in the
country or abroad, of all kinds of real estate businesses.

o\

Insurance

Falabella and its subsidiary companies have insurance
agreements with first-class insurance companies, which
reasonably cover the risks of loss or deterioration to
which its assets may be exposed. These policies include
buildings, stocks, facilities, vehicles, machinery, storage
and transportation of products for sale. These insured
risks have expressly included fire, strikes, looting, popular
disorder and natural disasters such as earthquakes and
tsunamis. The physical assets policy covers loss of profit
risks via an additional coverage for business interruption
damages. There are also policies which reasonably cover
other operational risks, such as civil liability for damages
to third parties and others related to the banking sector.

8

Brands and Patents

The corporation has registered a large number of product
brands that it markets both domestically and abroad. To
safeguard its brands, the company has the advice of the
Silva law firm. Additionally, the Plaza S.A. subsidiary has
the advice of the Porzio - Rios - Garcia Abogados law firm.

The main registered and current own brands of Falabella
and its subsidiaries are:

Falabella, Sodimac, Homecenter, Homecenter Sodimac,
Sodimac Constructor, Imperial, Maestro, Homy, Tottus,
Precio Uno, CMR, Banco Falabella, Viajes Falabella,
Seguros Falabella, FPay, Mallplaza, Open Plaza, Linio,
Sybilla, Basement, Blue, Florencia, Harris & Frank,
Holley, Mica, Qfeel, Scoop, Stefano Cocdci, Textil Vifia,
Americanino, Newport, Apology, University Club, Coniglio,
Denimlab, Yamp, Doo, Eleven, Roberta Allen, Bearcliff,

174

Fratta, Click & Collect, Home Collection, Bauker, Kolor,
Mr. Beef, Recco, Ubermann, Wurden, Ozom, Dear Santa,
Klein, Topex, Redline, Autostyle, Halux, Dairu, Fixser,
Volker, Klimber, Holztek, Karson, Ergo, Do It, Humboldt,
Petizoos and Sensi D'Acqua, among other.

Regulatory Framework

Falabella S.A. is an open stock corporation and, as such,
is subject to the provisions of Law No. 18,046 on Stock
Corporations, Law No. 18,045 on the Stock Market and
the regulations of the Commission for the Financial Mar-
ket, among others.

For their part, Falabella S.A. subsidiaries, depending on
the activities conducted, are subject to the provisions of
the Law on Consumer Protection, the General Banking
Law, regulations of the Commission for the Financial
Market, among others.

Finally, it should be noted that the activity of subsidiaries
in countries other than Chile is regulated by the regula-
tions of such jurisdictions.
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Risks

Falabella S.A. and its subsidiaries are exposed to risks
that could adversely impact their businesses, operations,
assets, results and investments, to a greater or lesser ex-
tent. Given the above, the company has developed a set
of measures and policies to identify, manage and mitiga-
te the risks faced by its businesses.

The company has a Risk Management and Control Policy
and an Internal Audit Policy. Both policies apply to both
Falabella S.A. as well as its subsidiaries. Also, subsidiaries
can issue additional policies and guidelines, as long as
they do not conflict with the aforementioned Policies.

The main business units of Falabella S.A. also have risk
committees whose purpose is to analyze the risks po-
tential of their corresponding businesses. These commi-
ttees meet regularly and are composed of the top exe-
cutives of each business, including the corresponding
general manager, and in some cases, also board mem-
bers. Falabella S.A. board members and the main busi-
ness units directors also analyze the company's potential
risks in board meetings, in director committee meetings
and in meetings of the audit committee in the case of
some subsidiaries.

Falabella S.A. and its main subsidiaries have internal
audit teams reporting directly to the boards of each of
these companies. These teams conduct internal audit
work pursuant to the audit plans previously approved
directly by the board of the corresponding company.
The results of these audits are reported to the audited
units and the corresponding board of directors and
are analyzed by the audit committee or the directors
committee.

Below, we include a list of the main risks faced by
Falabella S.A.,, according to the analysis conducted by

0000000



n
>
-
>

the company, with the information available to date.
If these risks materialize, they could produce adverse
effects on Falabella S.A. or its subsidiaries, including
economic losses and negative effects on reputation. The
risks that could affect Falabella S.A. and its subsidiaries
are not limited to those named here. It should be noted
that new risks have recently arisen, subject to the
occurrence of a series of events that could decrease or
impair the operation of the various physical facilities via
which Falabella S.A. and its subsidiaries conduct their
businesses, such as social disorder, vandalism, looting,
closure of premises and suspension of activities by
order of authority in states of constitutional exception
or health emergency situations. There are others,
but according to gained experience and the currently
available information, we consider these as the most
relevant to mention.

O
-

PHYSICAL SECURITY AND OPERATIONAL
CONTINUITY RISK

Our physical operations, people and assets can
face damage to people and physical assets

The company and its subsidiaries operate a signifi-
cant number of physical facilities and goods of va-
rious natures, necessary for the conduction of its
business, such as stores, shopping centers, distribu-
tion centers, offices and equipment, among others.
These facilities, goods and assets are subject to the
occurrence of a set of events that could decrease or
impair their operation, such as fires, floods, earth-
quakes and other types of harmful events and natu-
ral disasters. Some of these events and their effects
are likely to be controlled or contained to a lesser
or greater extent. The occurrence of these events
in our facilities could also harm the people who at-
tend them daily, be they customers, collaborators,
suppliers or others. Damage to people that may be

caused in our facilities could result in legal, economic
and reputation impacts on the company or its subsi-
diaries. Similarly, damage to facilities could tempora-
rily or permanently disable them and this could result
in economic losses, negatively affecting the income or
profitability of the company's businesses, depending
on the scope of the claim and the coverage of insu-
rance policies hired.

COMPLIANCE RISK
We may face changes in legal regulation

We operate in various legal and regulatory contexts
in various countries, all of which impact and determi-
ne how we conduct our business. It may be possible
that such legal and regulatory frameworks change
in the future in ways that impact, limit or restrict the
business models developed, increasing their costs in
ways that impact their profitability and viability.

We are facing various legal and regulatory con-
tingencies, the judicial results of which could
negatively affect our results.

Our operations could face various legal and regula-
tory contingencies, among others, in labor, civil, con-
sumer, free competition, labor matters, as well as
potential investigations by regulators in the matters
of their competence. The results of said contingen-
cies are not predictable and could have a negative
impact on our results. Also, the management of said
legal contingencies may generate higher costs than
expected.
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INFORMATION TECHNOLOGY
AND SECURITY RISK:

We are exposed to potential operational conti-
nuity interceptions via technology damage or
loss of information, or other security breaches

The company uses computer systems and techno-
logy in various processes in the operations of all its
businesses. A prolonged failure in any of these sys-
tems could interrupt some of these processes, po-
tentially affecting operations (accounting, sales, in-
ventory, etc.) or having other adverse effects on the
company. The company also faces the risk that third
parties may attempt to breach its systems to access
confidential information about the company, its cus-
tomers or its suppliers. A breach of the company's
computer security systems could seriously damage
the reputation of the company or its subsidiaries and
impact future revenue. Although we have developed
systems and processes designed to protect customer
information and prevent data loss and other security
breaches, including systems and processes designed
to reduce the impact of a security breach on an exter-
nal supplier, such measures cannot provide absolute
security.
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COMPETITION AND OPERATIONAL RISKS

We may face strong competition in the markets
where we operate

The company and its subsidiaries face their competi-
tion in each of the markets where they operate. This
competition depends on several factors, including the
price / rate, the quality or exclusivity of the product /
service, the location of the store / branch or the shop-
ping center, the functionality of the website or applica-
tion, among other factors, depending on the case. The
level of competition could intensify in the future, with
current competitors or with new entrants. An eventual
inability of the company or its subsidiaries to effecti-
vely compete against current or future competitors,
could result in the loss of market share, lower income,
lower margins or even obsolescence of its business
model or value proposition, in an extreme case.

We are exposed to various risks resulting from
our international operations

The company's financial situation and operating re-
sults largely depend on the economic conditions pre-
vailing in the countries in which we operate. Econo-
mic conditions in these countries can be affected by
a variety of factors which are beyond the company’s
control, including, economic and / or other policies
imposed by governments, inflation policies and the
mechanisms used to fight it, trends in currency ex-
change rates, global and regional economic condi-
tions, among other factors. Adverse changes in these
variables could impact the company, its customers
and its suppliers.

0000000



B S e

(Y




n
>
-
>

The commercial sector is sensitive to the eco-
nomic cycle

The company's income is subject to trade sector fluc-
tuations and, therefore, to economic activity cycles.
Consumer behavior is affected by many factors, inclu-
ding, but not limited to, the perception of the overall
economy performance, manifested in factors such as
inflation, growth, interest rates, etc. This may affect
the purchasing behavior and the willingness of con-
sumers to pay loans hired. This could adversely affect
the income and profitability of the company and its
subsidiaries.

We face continuous inventory risk

The company and its subsidiaries must maintain su-
fficient inventory levels to successfully operate their
businesses, avoiding both inventory shortages and
excess accumulation. Suppliers generally require con-
siderable lead time to fulfill product orders. This for-
ces the creation of purchase orders well before the
time these products are offered for sale, so the future
demand for a product must be accurately anticipa-
ted, and the time for obtaining inventories must be
estimated to ensure that the stock levels are appro-
priate. Additionally, climate and seasonality have an
impact on the results of operations of several of the
company's business units. Inventory needs to be in-
creased to above-average levels in preparation for
high-demand seasons. Any unforeseen decrease in
demand, errors in demand forecasts or delays from
suppliers, may force the application of sale strategies
to offset or mitigate these situations, which may nega-
tively impact the results of the company.
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Our relationship with suppliers leads us to face
various risks

We have important suppliers, which are key to our su-
pply. If our current suppliers stopped selling or licen-
sing products, content, components or services under
acceptable conditions, or we faced delays in delivery
as a result of bankruptcy of our suppliers due to poor
economic conditions, natural disasters, or other rea-
sons, we may not be able to obtain alternatives from
other suppliers in a timely, efficient and acceptable
manner, or at all. Also, if our suppliers breach appli-
cable laws, regulations, our codes or deploy practices
considered as unethical, unsafe or dangerous for the
environment, they could damage our reputation, limit
our growth, and negatively affect our operating re-
sults.

Our business is increasingly dependent on the
growth of e-commerce in the region

The online trading market is a developing market in
Latin America. Our future earnings depend, to some
extent, on the acceptance and widespread use of the
Internet by Latin American consumers as a means of
conducting business.
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Our results are affected by seasonality during
the year

We have historically experienced seasonality in sales
in the countries where we operate, primarily because
the highest sales occur during the Christmas, New Year
seasons and during the beginning of each school year
in March. Any economic slowdown, interruption of bu-
siness, or the occurrence of any other circumstance
that may affect our business during these dates, may
therefore have an adverse effect on us.

We may face strikes in our operations

If any business fails to reach agreement in union nego-
tiations, our operations and results could be affected
by stoppages or strikes.

We depend on the timely identification and res-
ponse of the preferences of our current and po-
tential Customers.

In order to build and maintain a relationship with our
customers, we must be able to promptly identify, and
appropriately and effectively respond to their purcha-
sing preferences and patterns. Otherwise, demand for
our products, inventory levels, our market share and
the growth of our business could be impacted.
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: FINANCIAL
. RISKS

We face exchange rate risk

The Chilean peso is subject to variations with respect to the United States
dollar and other currencies. Part of the products offered for sale at the Fala-
bella S.A. subsidiary stores are acquired in foreign countries, therefore, du-
ring the period in which such import operations are pending payment, there
is an exposure to exchange rate fluctuation. The same occurs in Argentina,
Colombia, Peru, Brazil, Uruguay and Mexico, between the dollar and the co-
rresponding local currencies. A pronounced depreciation of one or more
of these local currencies could result in higher costs and lower margins for
the corresponding business. Similarly, fluctuations in the exchange rates of
the various currencies where Falabella S.A. holds investments over the Chi-
lean peso may affect the value of such investments abroad. These currency
fluctuations may also affect the contribution of subsidiaries outside Chile to
other accounts in the company's Consolidated Financial Statements, which
are expressed in Chilean pesos, including consolidated income.

There may be variations in interest rates that affect our business.

A high percentage of sales from purchases made by customers in the com-
pany's stores are financed by loans granted by CMR or Banco Falabella. A
significant rise in interest rate levels could affect the company's income and
its loan placement business since the level of people’s consumption tends
to decrease in this type of scenario.

Fluctuations that may occur in interest rates could also impact the financial
expenses level related to the company's financial debt. This effect would
more directly appear in variable rate debts or short-term debt, but also
when refinancing liabilities or issuing new long-term debt.
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PEOPLE
RISK

CREDIT
RISK
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Our growth depends on attracting, developing and retaining the
best Talent

In order to meet our customers' expectations, we must rely on highly quali-
fied and committed people at all areas of the organization.

Our talent management may be impacted by external factors; There is
growing competition in attracting digital talent, potential legislative chan-
ges impacting wages or working hours, demographic changes, unexpected
trends in the employment rate, among other factors.

Our financial business may be affected by a deterioration in the credit qua-
lity of the portfolio, which leads to an increase in delinquency indicators and
write-off rate, requiring a higher provisions level and negatively impacting
the income statement.

Credit risk refers to the possibility of incurring in a loss related to the event
in which the counterpart fails to fulfill their contractual obligations (risk of
default). Our credit business focuses on individuals who obtain loans for the
acquisition of consumer goods and services, mortgages for the acquisition
of residential real estate and loans for the purchase of vehicles; in addition
to legal entities who obtain credit lines for their purchases made via the
Corporate Sales units of our businesses. Also, in the real estate business, we
rent to tenants who may face delays or late payments.

Delinquency ratios can be affected by exogenous variables (macroecono-
mics, geopolitical risks) which fall beyond strategic decisions and business
risk management practices; therefore, we cannot assure that delinquency
rates will not increase, requiring further provisions and adversely affecting
the results of the financial business.
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Awards and Acknowledgements

FALABELLA S.A.
Falabella was selected for the fourth consecutive time, being the only Chilean retail
company, to enter the Dow Jones Sustainability World Index (DJSI World), an index
£ A which evaluates the largest companies in the world in terms of economic, social and
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environmental factors. Similarly, Falabella was selected in the equity portfolios of other
indexes to which it was invited, being the only Chilean company that is part of four
indices (World, Emerging Markets, MILA Pacific Alliance and Chile).

= The company obtained the highest score in its sector in
( AM the social sphere and was the best globally evaluated.
Sustainability Award This category measures aspects such as human capital

development, talent attraction and retention, social
investment programs, human rights, among others.
In turn, we rose from Bronze Class to Silver Class

Maximao p u ntaJ S in the Sustainability Yearbook 2020, which shows

d e su | N d UStr | d €1 thesustainability performance of the world's largest
4 : : companies in each sector, as determined by their score
el ambito social

in the DJSI index

Silver Class 2020
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In Chile, Falabella was awarded as
the most innovative retail in Latin G P TW
America in the ninth edition of the

Latam Retail CongresShop. : — Place to Work Ranking

s

[

in CHILE

According to the Great

In Chile, we became the winner of W E RA N K 23 rd

the 2018 Latam eCommerce Award, :
in the ‘Leaders of eCommerce in :

among the best multinational
companies to work at in Latin America.

Retail category.

Received the ProCalidad award in the “Department Stores” category.

Obtained first place in the multi-store category of the “Consumer Loyalty
Award" in Chile, based on the Net Promoter Score (NPS) methodology.

Was awarded by Comunidad Mujer and Indice de Paridad de Género (IPG)
Chile.

Was recognized in Chile with the Laboratory Award for giving a leading role to
women in the new digital economy.

Was among the 10 finalists in the Inspira Company category in Chile and was
recognized for its commitment to the REDMAD Gender Complementarity
Awards.

Ranked first place in the Top of Mind 2019 survey in Chile, conducted by First
Job

Was recognized with the sixth place in the ranking of the 25 Best Companies
for Internships in Chile, conducted by the Firstjob platform.

obtained first place in the retail category and was ranked tenth in the list of the
most appealing companies to work for, according to the general Merco Talent
ranking 2019.

Obtained 6th place in the Great Place To Work Women ranking in Chile.
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FALABELLA PERU

# 1 In the department store category of the
Annual Best Companies Award from
Cémara de Comercio de Lima.

#20 Place in the Great Place To Work ranking,

3rd place in GPTW Women and 9th place
in GPTW Millennials.

#2 1 Place in Merco Talent, 51st place in
Merco Corporations and 64th place in

Merco Leaders.
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FALABELLA COLOMBIA
#20

Place in the Great Place To Work ranking.

#1

In the Retail Category of Attraction and
Talent Management, according to Merco
Talent 2019Merco Empresas con mejor
reputacion corporativa 2019, mejorando
44 puestos.

#31

31st at Merco Companies with the best
corporate reputation 2019, advancing 44
positions

- . \ i,
Was awarded with the ‘Bogota, libre de = = ' - - ; . rl 'f'f'r-!ffﬂrf'r'fﬁ-’.
discriminacién’ seal. T T— ; By | ¥\

3|
FALABELLA ARGENTINA

#7 Place in the Great Place To Work
Women ranking.
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HOME IMPROVEMENT:

.........................................................................................................................................................................

h : WITH A TOTAL OF 3 AWARDS, Sodimac Peru
6t : and Maestro were recognized in the Carpe

..........................................................................................................................................................................

Diem, Positive Change categories: Social good

: in the Merco Ranking of i at the XXIV edition of the Effie Awards 2019.

3th place Responsible Companies and

Best Corporate Governance

th : inthe Merco Talent : : znd p|ace : consecutive
11 p|8C€§ Chile Ranking year

PLACE IN THE PAR obtained the Socially Responsible i THE AWARD-WINNING CAMPAIGNS WERE:
: Ranking, which Company award :
: acknowledges companies

promoting and defending
gender equality.

i “TAS: the Japanese who became one more
Peruvian” (Effie gold) from Sodimac, and “The
Master Test” (Effie silver) and “Manual for
raising empowered girls” (Effie bronze), by

: Maestro.

Meaningful Brands,
Havas Group

4th ¢ Corporate Reputation Award,
place

from RepTrack Chile granted by the Peru 2021

organization and Centro
Mexicano para la Filantropia
(CEMEFI), for the programs
developed.

R 2 019

Alcoconsumer
Loyalty Award

In Peru, ANDA awarded Maestro as the best
brand in retail and public relations. It also
received the main distinction in the category of
brands with a purpose.

Great Place to Work ranking,
in the category of companies
with over 1,000 employees

} Sodimac Ribeirdo Preto was chosen as the sixth
best company to work for in the city and the region,
in the medium-size category, according to GPTW.
The award took place in 2019, based on research
carried out in 2018.

P Was acknowledged among the Best Places to Work
for Women for the first time and was also among the 30
best large companies in the GPTW general ranking.

7th Rankmg Merco Empresas
p | ace: : Reputacién Corporativa

8”‘ place

.........................................................................................................................................................................

P Was recognized as the most respectful consumer
company in the Retail Construction Materials category,

COLOMBIA

we received an Inclusive Company
Seal Certification, granted by ANDI.

..........................................................................................

Sodimac

ARGENTINA

1 1 th p|ace : 11th place Employers for

: Youth (1st in retail).

was ranked among the 10 Best Places to Work for
Women (GPTW).

according to the Consumidor Moderno magazine
(Grupo Padrdo).

} For the first time, Sodimac Brasil was chosen one

of the best construction materials retail companies in
the Estaddo Best Services ranking. The survey, carried
out by the O Estado de Sao Paulo newspaper and
Blend New Research (HSR), was conducted with almost
6,000 consumers who rated the companies where they
bought products in the last 12 months.

} Sodimac Brazil was chosen as one of the best
companies in customer satisfaction for the second
consecutive year, according to a survey by the
MESC Institute.

D zzThe Dicico brand, won 1st place for the

16th time in the construction materials segment
ranking in Baixada Santista, Sdo Paulo state coast.
The result comes from the Top of Mind survey
conducted by the A Tribuna newspaper.
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SUPERMARKETS s

LLl one of the Tottus branded premium OLIVE OILS I

= | Was awarded by the 2019 La Gufa Oliva as the i i AtTottus, we are proud to have

mmm | most outstanding in the Best Foreign Contribution : i been awarded by Ministerio de

I category. In addition to the above, Tottus' own brands Justicia y Derechos Humanos

U maintained their 1ISO 9001 CERTIFICATION for the : de Chile for our commitment
=

fourth consecutive year, consolidating the company’s ¢ tothereintegration of women
quality management system. who have violated criminal
© 1 law, via providing them with a
.............................................................................................. new dignified and stable job
opportunity and thus supporting
WE WERE ACKNOWLEDGED BY MINISTERIO DEL MEDIO them in improving their quality
AMBIENTE DE CHILE for our measurement of Co2 emissions : of life, along with Corporacion
at our supermarkets nationwide, which leads us to remain in a © i Abriendo Puertas.

company acting with sense and caring about the environment.

BRONZE EFFIE: Winners for the “Mama sabe elegir, mama sabe de eleccién”
campaign.

GOLD EFFIE: in the Retail category and the Bronze Effie in the World Cup
Campaigns category in Peru.

inPer'u ................................................................................................................

TOP 5 of the Most Influential Brands of Peru Ranking, according to The Most
Influential Brands #2019. This recognition, organized by Ipsos Apoyo and
Semana Econémica, places us as the TOP1 in the supermarket category and
TOP3 in the digital engagement category. One more recognition reaffirming our
brand purpose, “to improve the life of the consumer”.

BRONZE AWARD at the Festiavl del Ojo de Iberoamérica, a festival rewarding
creativity and innovation.

FIRST PLACE in the Merco Talent ranking, Self-service category, which
recognizes the best companies to attract and retain talent in Peru. 20th
Position in the general company ranking.

INKA DORADO AWARD, awarded in the Cusco region to companies which
stand out in production, social responsibility and customer service.
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FINANCIAL SERVICES: REAL ESTATE BUSINESS

ARGENTINA: Falabella Financiero received the Impulsores de Impacto
1 Social award given by Empresa Social Red Activos - ONG La Usina.

ﬁ IN CHILE . Silver Award

OPEN RECEIVED TWO AWARDS FOR OPEN OVALLE in the techno|ogy

BANCO FALABELLA: Obtained the first place in Servitest, an award that :
2 measures the perception of current account customers regarding the - |nnovat|on awa rd

in sustainability

service of all banks.

. : . , for the Ovalle vertex room.
a first place in Customer Loyalty in the Business Cards Category Cards

(awarded by ALCO) and the second is a first place in Business Cards Sec-
tor recognition (awarded by Procalidad).

3 CMR CHILE RECEIVED TWO FIRST PLACES IN 2019. The first prize is

1 Banco RECEIVED THE TOP INFLUENCERS AWARD FROM P LAZA

MERCADO NEGRO. It is an acknowledgment of the
Falabella best Marketing campaign in the Banking and Finan-

P E RU ce sector. The campaign was ‘Miércoles Gourmet'.

ITHI

UNESCO

Distinguished
Mallplaza Manizales
as «Learning City».
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category

For the Plus store campaign in Ovalle
awarded by the International Shopping Centers
Council, at the Caribbean and Latin American

from Camara de Centros Comerciales, i i shopping centers conference, RECon.

Enters the Hall of Fame, a select group of leading brands nationwide, thanks
to the choice of 2,000 marketing professionals.

Chosen as the most sustainable retailer in Latin America by the Hall Of
Fame, within the 9th Latam Retail Congresshop 2019

Was awarded by América Retail for its advances in sustainability.Primer lugar
en el Ranking Most Innovative Companies Chile 2019
otorgado por ESE Business School en conjunto con La Tercera.

First place in the Most Innovative Companies Chile Ranking 2019
awarded by ESE Business School along with La Tercera.

Obtains first place in the Real Estate - Retail sector in the MERCO 2019
ranking and is ranked 22nd in the general ranking.

Receives eight awards during the Latin America & Caribbean Shopping
Center Awards at RECon 2019.

Becomes the first company to voluntarily validate energy efficiency
programs via the Energy Project Savings Certification Program (CAPE).

ranks among THE 10 BEST COMPANIES TO WORK FOR IN CHILE AND PERU
ACCORDING TO THE 2019 SURVEY by Grace Place to Work (GPTW).

Mallplaza lquique received the 2019 Business Merit Award, granted by the
various companies members of Cdmara Nacional del Comercio, Industrias,
Servicios y Turismo of that city.
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Sun.1mary of M_aterial Facts 5 _ ------- e tatement on the report, balance sheet, and consolida-
during the Period :

ted and audited income statement for the year ended

NO 1 on December 31st, 2018.

“ ------- e Statement on the opinion of external auditors for the

The following was agreed at year ended on December 31st, 2018.

a Board of Directors’ meeting :

held on March 26th, 2019: m ------- e Payment of dividends and distribution of profits for
: 2018.

------- e Dividends policy for 2019 fiscal year.

1.

To call for the Company's Ordinary . \/ == e Determination of directors’ remunerations.
Shareholders Meeting (hereinafter, :

the “Ordinary Meeting") to meet on

April 23rd, 2019, at 3:00 p.m., in the ------- ® Appointment of external auditors for
Alamo AB Room of the Courtyard 2019 financial year.

Hotel, located at Av. Kennedy 5601,

7th floor, Las Condes, Santiago, - A e Appointment of risk rating agencies for the
which will hear all matters within its 2019 financial year.

competence under the law, including '

the following: \AI e Designation of the newspaper where the

Company's publications will be made.

------- e Account of operations with related parties
held during 2018.

------- e Account of the Directors Committee’s work
during the 2018 financial year.

------- e Determination of the remuneration of the
Directors Committee members.

Xl S e Determination of the expenses budget of
the Directors Committee.
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2.

Propose, to the Ordinary Shareholders’ Meeting, the
payment of a definitive and final dividend charged to the
distributable net profits of year 2018 (hereinafter, 2018
Earnings”) of $50 per share, which added to the provi-
sional $26 per share dividend approved by the Board of
Directors on December 27th, 2018 and paid on January
10th, 2019, resulting in a total of $76 per share charged
to 2018 Profits; and that the proposed dividend be paid
on May 8th, 2018 to shareholders registered in the sha-
reholders registrar as of May 2nd of this year, at Calle
Huérfanos 770, 22nd floor, district of Santiago, and also
via the various usual payment methods, including: bank
deposits, certified dispatches and direct withdrawal at
Banco de Crédito Inversiones, BCI branches.

10 ,:\\\;v“/g
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3.

TosummonaCompany'sextraordinary
shareholders meeting (hereinafter,
the “Extraordinary Meeting”) for April
23rd, 2019, following the Ordinary
Meeting, at 4:00 pm, at the Alamo AB
Room of the Courtyard Hotel, located
at Av. Kennedy 5601, 7th floor, Las
Condes, Santiago, in order to know
and make statements on the following
matters:

“Falabella S.A”, enabled to use “Falabella” as a brand
name, the text of the currentfirst article of the Company’'s
bylaws must be modified for such purposes;

Modifying articles nineteenth, twenty-first and twenty-
third of the Companys bylaws, pursuant to the
observations received from Comision para el Mercado
Financiero through Official Letter No. 6749, dated March
5th, 2019. These observations relate to: (a) in the case
of articles nineteen and twenty-third of the Company
bylaws, the need to update the references to article
numbers of the old regulations of the Public Limited
Companies Act approved by Supreme Decree No. 587
from Ministerio de Hacienda, of 1982, which became
obsolete when the new Regulation of the Corporations
Act was approved by Supreme Decree No. 702 of
Ministerio de Hacof May 27, 2011, and (b) in the case
of bylaws’ article twenty-first, an erroneous reference
to article thirty of the bylaws therein must be corrected
by a reference rather to article twenty-third of the same
bylaws; and

Adopt any agreement that is required or convenient
to supplement or comply with what is resolved by the
Extraordinary Meeting to meet any legal, regulatory
or administrative requirement from Comision para el
Mercado Financiero, the Internal Revenue Service, Bolsa
de Comercio de Santiago, Deposito Central de Valores,
or any other public authority or self-regulated entities,
which may arise due to the aforementioned changes to
the Company’s bylaws.
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Material Fact No 2
April 23rd, 2019

1.

The following resolutions, among
others, were adopted at the Com-
pany's Ordinary Shareholders’ Mee-
ting held today:

2.

Meanwhile, the following agree-
ments were also adopted at the Ex-
traordinary Shareholders’ Meeting
of the Company, held on this date:

ANNUAL REPORT 2019 | CORPORATE INFORMATION

statement, and the opinion of the Company’s audited
external auditors were approved, all corresponding to
the year ended on December 31st, 2018.

The distribution of a final $50 per share dividend
was approved to be charged to the distributable net
profits for the 2018 fiscal year. The aforementioned
dividend will be paid on May 8th, 2019, to shareholders
holding the single series who are registered in the
Shareholders Registry as of May 2nd, 2019. Form No.
1 of Circular 660 from CMF is attached hereto to this
effect.

A dividend policy consisting of the annual distribution
of at least 30% of the distributable net profits for each
year was also approved.

Ernst & Young Professional Auditing and Consulting
Services Limited was appointed as external auditor of :

the Company for 2019.

Modifying the Company name to “Falabella S.A", able
to use “Falabella” as a brand name, the text first article
of the Corporation’s bylaws must be modified for such
purposes;

Modifying articles nineteenth, twenty-first and twen-
ty-third of the Company’s bylaws, pursuant to the ob-
servations received from CMF through Official Letter
No. 6749, dated March 5th, 2019; and

As a supplementary agreement to the Company :

name change, and to avoid inconsistencies in the
updated bylaws that must be sent to CMF and pub-
lished on the Company's website pursuant to Gen-
eral Standard No. 30, it was also agreed to replace
references to “S.A.C.I. Falabella” by “Falabella S.A”, in
the thirty-fifth and Temporary articles of the Compa-
ny's bylaws.

0000000



Material Fact NO 3
October 22nd,
2019

As a result of the unfortunate events affecting the
country in recent days, some stores, offices and
shopping malls of our various subsidiaries and
formats have had to totally or partially suspend
their operations and suffered damages and losses
of various magnitudes, still under a normalization
and quantification process. Fortunately, all mea-
sures within our reach were taken in a timely man-
ner to safeguard the safety of our collaborators
and customers.

We hope to report on the financial effects that the
aforementioned event may have on the assets, li-
abilities or results of the Company as soon as pos-
sible.

Regarding the availability of insurance policies, Fa-
labella and its related companies have insurance
agreements to first-class insurance companies,
which adequately cover the risks of loss or deterio-
ration to which its assets may have been exposed.
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Material Fact NO4
December 16th,
2019

The distribution of a provisional $17
(Seventeen pesos) per share dividend was
approved at a meeting of the Company
Board of Directors on December 19th, 2019,
charged to fiscal year 2019 earnings. The
aforementioned dividend will be paid on
January 8th, 2019, to shareholders holding
the single series who are registered in the
Shareholders Registry as of January 2nd,
2019.

Shareholder Comments
and Proposals

No shareholder comments or proposals were
submitted pursuant to subsection 3 of article
74 of Law No. 18,046 during the Ordinary
Shareholders' Meeting held on April 23rd, 2019.

0000000



Store by Format and Country

Falabella's shares are listed on the Santiago Stock Exchange
and on the Chilean Electronic Stock Exchange.

it

44% Are owned by the company via its subsidiaries. The remaining

stores are leased to various real estate developers. Regarding
of stores at the shopping centers, 100% are owned by company subsidiaries.

Stock Market Information

2019 regional level
X e e
DEPARTMENT STORES
PERIOD # OF SHARES VOLUME AVERAGE PRICE . .
Departament Stores in Chile
1Q 2018 104,846,413 $633,943,080,490 $6,046
2Q 2018 101,293,299 $605,949,658,998 $5,982 N°  Locals Address City
3Q2018 90,978,374 $512,571,124,901 $5,634 1 Ahumada Ahumada 25, 165, 167, 366, Santiago Santiago
4Q 2018 192,731,765 $1,002,873,420,968 $5,203 2 Concepcion  Barros Arana N=802 ~ Concepcion
3 Parque Arauco Av. Presidente Kennedy N° 5413, Las Condes Santiago
1Q 2019 118,276,244 $550,311,310,355 $4,653 e ; SR
4 Temuco Arturo Prat N° 570 Temuco
2Q 2019 155,907,639 $716,358,065,267 $4,595 S : S
5 Vifia del Mar Sucre N° 250 Vifia del Mar
3Q 2019 91,793,647 $388,783,139,824 $4.235 6 Plaza Vespucio Av. Vicufia Mackenna N° 7110, Santiago Santiago
4Q 2019 200,151,068 $718,683,860,277 $3,591 7 Lyon Avenida Providencia N° 2188, Providencia Santiago
8 Rancagua Sargento Cuevas N° 405 Rancagua
FALABELLA SHARE PRICE V/S IPSA S EEVENEEIEINE Av. Balmaceda N° 3242, local 268 Calama
10 Alto Las Condes Av. Kennedy N° 9001, Local 1001, Las Condes Santiago
11 Plaza Oeste Av. Américo Vespucio N° 1501, Maipu SEIE])
12 Plaza El Trebol Av. José Alessandri N° 3177 Concepcion
Acceso Carriel Sur
13 Osorno Eleuterio Ramirez N° 840 Osorno
14 Chillan El Roble N° 770, Local A Chillan
15 Talca 1 Norte N° 1485 Talca
16 Plaza Tobalaba Av. Camilo Henrfquez N° 3296, Puente Alto SEIET)
17 Plaza La Serena Alberto Solari N° 1400, Mall Plaza La Serena La Serena
18 Valparaiso Independencia N° 1806 Valparafso
Falabella ) Curicé Pefig N° 615 Curico
20 lquique Héroes de la Concepcion N° 2555 lquique

Source: Santiago

ck Exchange and Chile Electronic Stock Exchange
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Department Stores in Chile

N°  Stores Address
21 Puerto Montt Av Juan Soler Manfredm N° 101
22 Quilpué D|ego Portales N° 822
23 Plaza Los Angeles Valdivia N° 472
24 Plaza Norte Av Americo Vespuao N° 1737 Santlago
25 Expo Pucon O Higgins 112, LOCAL 9/10/11
26 Puente Puente N° 530 Sarmago
27 Portal La Dehesa La Dehesa N° 1445 Iocal 1, Lo Barnechea
28 Plaza Antofagasta Balmaceda ND 2355, Mall Plaza
29 La Calera ProlongaoonJJ Perez N° 12010
30 Valdivia Arauco N° 561
31 Melipilla Vargas N° 457 l\/|e||p|||a
32 Punta Arenas Avemda Fre| N° 01110
33 Manquehue Avemda I\/Ianquehue Sur N° 329, Las Condes H
34 Plaza Alameda Av Libertador Bernardo O Higgins N° 3470 Local
A 2 Estaoon Central
35 San Bernardo Av Jorge Alessandm N° 20040 Local 1,
San Bernardo
36 San Felipe Av. Bemardo o' H|gg|ns N° 1150
37 Costanera Center Avenida Andrés Bello NO 2461, Pro"\;idencia
38 Arauco Maipu Av Amemco \/espuC|o N° 399, Local 500, l\/|a|pu
39 Expo Puente Alto Av Concha y Toro N° 1477
40 Ovalle Prolongaoon Benavente N° 1075
41 Plaza Egafia Larrain N° 5862 La Rema
42 San Fernando Ch|||ar1 744, San Femando
43 Plaza Copiap6 l\/|a|pu N° 110
44 Castro San Martin N° 457
45 Los Dominicos Av Padre Hurtado sur N° 875 Las Condes
46 Arica Av Diego Portales 640 |
iy Independencia Av. Independencia 565 |

Department Stores in Peru

N° Stores Address (o147
XXXXX 1 San|5|dro A\/ Paseo de la Republlca N° 3220, San IS|dro Lima
2 ......... Sanl\/ngel ............................ Av La Marma N° 2100 (Plaza San l\/||gue|) San l\/||gue| Lima
3 : Jockey Plaza ............................ Av Javier Prado Este N° 4200 (Jockey Plaza) Sarmago de Surco Lima
4 ......... L |maCentro Jr dela Urnon N° 517 Lima Cercado Lima

5 Piura Esqumajr Arequa 802 er Huancavellca 551 Piura Cercado Piura
6 ........ Arequa ................................. Av EJerC|to N° 793, Cayma Arequipa
7 .......... M |raﬂores .............................. Av Arequa N° 5280 l\/||raﬂores Lima
8 “ ChlclayoMall Calle l\/llguel de Cervantes N° 300 (Real Plaza) PJ. Dlego Ferré Chiclayo
9 .......... l\/l egaPlaza ............................ Av Industﬂal N° 3515 (l\/legaPIaza) Independenoa Lima
..... 1 O CaJamarca Jr Sor l\/lanuela G|| N° 151 Urb San Carlos Cajamarca
''''' 1 1 TrUJ|IloCC Av Mansmhe s/n (Mall Aventura Plaza) Casemo El Cortu Trujillo
''''' 1 2 Bellawsta Av Oscar R Benawdes Ne° 3866 (Mall Aventura Plaza), Bellawsta Lima
.... 1 3 Atocongo Av chunvalaoon (Atocongo Open Plaza) SanJuan de l\/||raﬂores Lima
''''' 1 4 Angamos Av Angamos Este N0 1803 (Angamos Open Plaza) SurquHIo Lima
''''' 1 5 P|ural\/|a|| OpenPlazaAv Andres Avelmo Caceres N° 147 (P|ura Open Plaza), Cast|lla H Piura
.... 1 6 ArequaPorongocheAv Porongoche NO 502 (l\/lall Aventura Plaza), Paucarpata H Arequipa
.... 1 7 Ch|mbote .‘.W‘.“..‘.Aﬁ\‘/en|da \Vilatels Raul REIZ! de la Torre NO 4694 Nuevo Ch|mbote Chimbote
..... 1 8 SantaAmta Av Carretera central N° M1 (T|enda TD 1) Santa Amta Lima Lima
''''' 1 9 L|maNorte Av Alfredo I\/Iend|o|a N° 1400 Ancla 6 (C.C. Plaza Norte) Independenoa Lima
20 CaneteMegaPlazaExpo ...... Av I\/Iar|sca| Benawdes N° 1000 San \/|cente de Canete - Canete Lima
21 ........ | cal\/lall Calle lea N° 433, Ica Cercado Ica
22 ...... P ucallpaOP .......................... Av Centenamo N° 2086 Ancla 2 - Yarmacocha Pucallpa
23 ....... | qwtosExpo ............................ Jr Prospero N° 560 l\/laynas lquitos
24 ...... Salaverry .............................. A\/ General Fe||pe Salaverry N° 2370 Jesus I\/Iar|a Lima
25 ....... H uanuco .................................... Jr Dos De Mayo ND 125 Huanuco
26 CentroCiico Av. Garcilaso de Ia Vega N° 1337 Lima
27 ....... M aIIdeISur ............................. Av Los L|r|os 301 - Urb Entel Sanjuan de l\/||raﬂoresm Lima
28 ....... H uancayo .............................. Av Ferrocarrll 146 Hua ncayo Huancayo
29 ...... P uruchuco ............................ Av N|co|as Ayllon 4770 Ate Vitarte Lima




Department Stores in Colombia

Department Stores in Argentina

Stores

Address

l\/ledellm ............................................................................................................

Per—elra ................................................................................................................

Stores Address City N°
SENIE]TE Calle 185 N° 45 - 03, Centro Comeroal Santafé Bogota 1
Suba Aven|da Carrera 104 N° 148 - 07, Centro Comercial Plaza Impenal Bogota’ 2
San D|ego Carrera 43 N° 36 - 04, Centro Corneroal Sandiego I\/Iede|||n 3
Hayuelos Callen 20 N° 82 - 52, Centro Comeroal Hayuelos Bogota 4
Unicentro Bogota Avemda 15 N° 123 - 30, Centro Comeroal Unicentro Bogota 5
Galenas CaIIe 53 N° 25 - 35, Centro Comeroal CEIEES Bogota 6-7
Centro l\/layor Autoplsta Sur Carrera 27 N° 38 A Sur, Centro Comercial Centro Bogota 8
Mayor
,,,,,,,,,,,, 9
SERIE]E l\/Iedellln Carrera 43a N° 7 Sur - 170, Centro Comercial Santafé I\/Iedellln
"""""" 10
Pereira Av Circunvalar N° 5 - 20, Local 214 Parque Arboleda Centro
Comeroal
Villa Country Calle 78 N° 53 - 70 local 100, Centro Comercial Villa Country Pere|ra
Titan Carrera 72 N° 80-94 Local 130- 350 Centro comercial Titan Plaza Bogota
= Cast|||o Carrera 13 N° 31-45 Chambacu Iocal 125, Centro Comercial l\/lall Cartagena
2 2= I
Flondablanca Carrera 23 N° 29-145 Local 101 Centro Comercial Parque Caracoll Bucararnanga
Ibague Calle 57 N° 60K - 8E Avenida Guabmal Centro Comercial Acqua Ibague
e Ca|| Avemda 6° norte entre calles 35an y 36an, World Trade Center Ca||
Caoque Transversal Oriental 93 # 34 - 99 Centro Comercial Caoque Bucaramanga
Chia Km 2.5 via Chifa-Cajica Centro ComerC|a| Fontaner Ch|a
JElgella Plaza Carrera 98 N° 16 - 20 local 229, Centro Comercial Jardin Plaza Ca||
anavera Calle 15 N°42 - 01 Loc 101 - 201 -301, Centro Comercial Pr|mavera V|||aV|cenC|o
Plaza Central Avemda Calle 13, entre las Carrera 62 #11-2 y la Carrera 65 #11 -48 Bogota
e CEDECQ. COMErCial. PIaza . CONIEAL .o
D|verp|aza Direccion Trasversal 99 # 70 A - 89, Centro Comercial Dlverplaza Bogota
La Felmdad Avemda Boyaca con Calle 13, Centro Comercial MultiPlaza Bogota
La Carola Carrera 11 No. 56a - 16 ; (Avemdad Kevin Angel), Centro Corneroal La Manizales
N =) £ 0] = N
CC Buenavista Carrera 55 No. 98%-15, Centro Comeroal Buenavista 3 Barranqmlla
CC Arkad|a (La Carrera 70 1-30, Centro Comeroal Arkadia Medelhn

Mota)




HOME IMPROVEMENT
Home Improvement Stores in Chile

N°  Stores Address City N°  Stores Address City
''''' 1 Imper|a|5anta Rosa Av. SantaRosa N° 7850, La Granja, Santiago Santiago : 29HCAngo| Av. Bdék‘a'“;i}ggins N° 1744, Angol Angol
2 HC Concepcion Av.Los CarreraN° 1175, Concepdion Concepcion | 30 HCChilan Av.Ecuador N°599, Chilsn Chillan
'3 CoVifiadel Mar Calle Limache N°3119, Viia del Mar Vifia del Mar | 31 HCCuric6 Av.Carlos Condell N° 1192, Curicé. Curico
4 CoCantagallo Av. Laswé(;r{aes NP 12477, Lo BEmiee e, Santsge. Santiago | 32 ........... HCCoqwmbo Ruta 5Norte N° 849, Coquimbo Coquimbo
5 CoValpara|so Yu ngayN°251 6 Valparase Valparaiso : 33 .......... HCPIazaOeste Av. Am"é}‘ig;‘\/espucio Ne 1501, Cerrillos, Santiage. Santiago
6 CoTalcahuano Colén N° 1891, Talcahuano Talcahuano | 34 HClaCalera Prolongacion | Pérez N° 12010, La Calera La Calera
7 .............. HCLasCondeS Av. Las""é‘c“)“r{(‘j“es N° 11049, Las Condes, Santiago Santiago | 35 ........... HCPuertol\/lontt Av. PreS|dente Ibafiez N° 650, Puerto Montt Puerto Montt
8 ........... C oAntofagasta Av. An&)}‘]"ing‘{endic N° 6852, Antofagasta Antofagasta : 36 .......... C oHuechuraba Pedro"#'(‘);w&);/a Ne'5810, Conchalf, Santiago. Santiago
9 .............. HCV|ﬁade|l\/|ar Av. 15NorteN° 9671, Vifia del Mar Vifia del Mar : 37 ........... HCPIazaVespuoo Av. Amuéurui';;‘\/espucio N° 7310, La Florida, Santiago Santiago
''''' 1 OHCRancagua Av. Nué;/';éi“nstein N° 297, Rancagua Rancagua 38HCSanFel|pe Calle Tocornal 2810, San Felipe San Felipe
''''' 1 1HCPuenteAlto A\ Conchay Toro N° 1315, Puente Alto, Santiago Santiago 39HCAr|ca Av. Saf‘wk‘t“awﬁ)l"z'a‘ria N° 2985, Arica Arica
.... 1 ZHCEITrebol Avenid‘éuj‘éﬁr‘é‘e Alessandri 3177 - Local M1, Talcahuano 40|mper|a|ConcepC|on Tucapéulu'lilﬁ("“'{259, Concepcion Concepcion
.... 1 3HCLaSerena A Fcc;.ma';A‘guirre N° 02, La Serena La Serena Av. Heroesde la Concepcién N° 2311, Iquique lquigque
..... 1 4|mper|a|l\/lapocho Calle Mapocho N° 5906, Quinta Normal, Santiago Santiago | 42 HC Antofagasta Balma;éa;éBSS, interior Recinto Portuario Antofagasta
''''' 1 5HCKermedy Av. Pdét'ké‘r%nedy N° 5601, Las Condes, Santiago SEIE]) : 43HCP|azaConcepC|on Autopius'{z‘amégncepcién-TaIcahuano 9200, Talcahuano
.... 1 6|mper|a|l\/la|pu Calle Alberto Llona N° 1153, Maipu, Santiago Santiago : 44HCPunta/—\renas Avda. E"af;éduardo Frei M. N° 01400, Punta Arenauswww Punta Arenas
''''' 1 7|mper|a|\/espuoo I\ Arﬁ‘é“r“i';g‘\/espucio N° 1030, Pefalolén, Santiagowww Santiago : 45HCL|nares Av. An;"t“)“e'aﬁlml:é‘én Bustos 0376, Linares Linares
''''' 1 8HCSanl\/||gue| Gran AvdaJose M. Carrera 5508, San Miguel, Santiéé&w Santiago : 46|mper|a|Huechuraba Av. A. Vespuoo N° 1399, esquina Pedro Fontova, Hue Santiago
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . churaba, Santiago

19 HC La Reina Av. Jorge Alessandri N° 1347, La Reina, Santiago SANTIAZO
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ 47 HC Talca Av. Circunvalacion 2 Norte 3344, Talca Talca

20 Co Vallenar Merced N° 501, Vallenar VAl NAr s
................................ e — - 48  HC Copiapo Panamericana Sur N° 140, Copiapé Copiap6

21 HC Nuble Av. Vicufia Mackenna N° 1700, Nufioa, Santiago SANTIAGO
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ : 49 HC Estacion Central San Francisco de Borja N° 402, Estacion Central, San- Santiago

22 HC Valdivia Av. Ramon Picarte N° 3349, Valdivia Valdivia tiago
23 HCNuevalaFlorida  Avjosé Pedro Alessandri N° 6402, Pefialolén, Santiago  Santiago | 50 HC Los Angeles Av.Alemania N° 850, Los Angeles Los Angeles
24 """""" |}Hb‘éﬂ}‘i’éﬂ'|“{)gi‘barafgo Av. |n(j“é5é“r{(’j‘encia N° 3033, Valparalso Valparaiso 51 HC El Bosque Av. José Miguel Carrera N° 10375, El Bosque, Santiago Santiago
25 HCSS Temuco Av. Caupolicdn N° 457, Temuco e 52 HCCalama | Av.Balmaceda N° 3398, Calama Calama
26 .......... HCHuechura ba Av. Arﬁ‘é"r“ig(;‘\/espucio N° 1737, Huechuraba, Santia'g‘gﬂ(’; """" Santiago 5 3 ......... HCSanBemardo Av. Jorééuxl‘éussandri N°® 20040, San Bernardo, Sa nti;arét‘ﬁ """ Santiago
27 HC Villarrica Av. Saturnino Epulef N° 1580, Villarrica Villarrica 54 Imperial Temuco Av. Caupolican N° 1151, Temuco Temuco
28 HCOsormo Av.René Soriano N° 2619, Osorno osore S5 Homy Kennedy Av. Pdte. Kennedy N° 5601, 4° nivel. Las Condes. Santiago




Home Improvement Stores inChile

N°  Stores Address City N° Stores Address City
56 Imperial Hualpen Av. Cristébal Colén N° 8483, Hualpén Hualpén Melipilla
57 HC Coyhaique Av. Ogana N° 869, Coyhaique Coyhaique La Serena
58 HC Quilpué Av. Freire N° 1351, Quilpué Quilpué Santiago
59 Co Rancagua Av. Koke N° 011, Rancagua Rancagua San Antonio
60 Imperial Rancagua Calle La Cruz N° 01000, Rancagua Rancagua 87 HC La Serena - Avenida Balmaceda 2885, La Serena La Serena
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . Ba|maceda
61 HC Refiaca Santa Julia  Alessandri N° 4085, Refiaca Alto, Vina del Mar VIA@ eI IMAr
444444444444444444444444444444444444444444444444444444444444444444444444444444444444444444 . 88 HC Independencia Av. Independencia N° 565, Independencia. Independencia
62 HC Quinta Vergara Av. Valparaiso N° 1070, Vifia del Mar VIRIa eI MAr s
<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<<< : 89 HC Maipu Av. Pajaritos 4444, Maipu - Santiago Maipu
63 HC Quilicura Av. Manuel A. Matta N° 581, Quilicura, Santiago SANTIAEO
64 HC Plaza Tobalaba Av. Camilo Henriquez N° 3692, Puente Alto, Santiago Santiago
65 HC Ribera Norte Av. Los Carreras Poniente N° 301, Concepcion Concepcion
66  Imperial Refiaca Camino Internacional N° 1025 (rotonda Santa Julia), Vifia del Mar Home Improvement Stores in Colombia
Vifia del Mar
67 Imperial Talca Av. San Miguel N° 2687, esquina 23 Oriente (ex San Talca N°  Stores Address City
B0 TalCa L ———————————————————————————ee e
68  HC Talca Colin Av. Colin N° 0635, Talca Talca 1 HCCalle 80 Av68No.80-77 Bogota
69 HC San Fernando Av. B. O'Higgins N° 0450, San Fernando San Fernando 2 ............... H CSurAv68 """ Cra68#37375ur """""""" Bogots
70 Imperial San Bernardo  Av. Padre Hurtado N° 15057-15095, San Bernardo, Santiago 3 ............... H CNorteCalleWO ALKOth?NF?ﬁﬁS’SO """""""" Bogota
............................................. Santiago . 4 HC Medelin Industriales AvLosIndustriales# 14-135 Medelin
71 Homy Plaza Vespucio  Av. Vicufia Mackena 7110, La Florida, Santiago Santiago c HCCaliSur SurCraHbé#%é—251 """""""" Gi
72 HC Alto Hospicio Av. Los Aromos N° 2780, Alto Hospicio Alto Hospicio 6 """""""" H CBarranquﬂla s 53#982 """""""""" Barranquls
73 HC Chiloé Ruta 5 Norte N° 2456, sector Ten Ten, Castro Castro I HCPerora Clel%a#206-45 Pereira
74 HC Santa Cruz Rafael Casanova 412, Santa Cruz Santa Cruz 5 HCHDoado Cleso#-55 ot
75 HC Ovalle Mall Open Plaza, Prolongacién Benavente N°1075, Ovalle 9 """""""" H Cl\/ledelhnSarUuan CalleM#éé:{('jO """""""" Medelin
OVl e
76 Homy Plaza Egafia Av. Larrain N° 5862, La Reina, Santiago Santiego 1 O .............. H CCahNorte """ AVMN???#%?’OO%”B exe Gl
77 HC Quillota Av. Ramon Freire 1551, Quillota Quillota H ............. H CSuba """""""""""""""" Bogot
78 Imperial Puerto Montt  Pilpilco 200, Parque Industrial, camino a Pargua, Pueto ~ Puerto Montt 1 2 ............. H CSoacha """""" Cra.7#%2':“3§%ocal108 """""""" Soadha
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, SIS : 13 HCloagué Cra.5#83-100Barriofardin loagué
79 ,,,,,,,,,,,, HCCoroneI o Car'l‘?‘sf‘r”ats 0901, Coronel SOIORE . 14 HC Cartagena Avdellagod!.29B Cartagena
80 HC Copiap?d |l Av. Los Carrera 4723, Copiap6 Copiap6 15 """"""" H CBeIIo """""""" Diagona'l‘HSHH#éék‘L—%Local101 """""""" Medeli
81 HC Los Dominicos Av. Padre Hurtado Sur N° 875 Local H100, Las Condes,  Las Condes e o e ’
Santiago 16 HCMoalinos Medelin Calle 30A#82A-26 Medelin

82  HC Talagante Av. Bernardo O'Higgins 2337, Talagante Talagante 17 HCCaua Dg Santander #11-200 auta




Home Improvement Stores in Colombia

Stores

Address (o147

Cra 48#11 o0 o erene Villavicencio
Cra.21#45-02 Bucaramanga
Cl.19 #28 """ éO """"""" Bogota

Calle 65#10 T Monteria

Cra 16#50 2 Neiva

Calle 70#18 _165 AvenidaiSultana Manizales
Ak 9#152a-23 Bogots

Cra 49#328 Swi-24 Medellin
Transvué”r;éi“% 9#3-15%0 Valledupar

Santa Marta

Calle 42 con Cra. 39 Esquina Palmira
. HCBarranquillaPra-  Cra. 46#48-50 Barranquilla
do Centro
* HC Armenia AvCentenario #3-180 Local130 Armenia
~ HC Rionegro Calle43No.54- 139 Ftapa3 Medellin
© HC Cajica Km27Via Chia - Cajics Chia

Bogota, Tintal

bia PQ29+9H Mosquera, Cundinamarca, Colombia

HC Girardot Av Kennedy con Calle 35 Girardot

HC Yopal Calle 24 con Carrera 35 Yopal

HC Cartagena San Av. Pedro de Heredia con Carrera 83B Cartagena

Fernando

HC Tulua Cra. 40 # 37 - 229, Tulua - Valle del Cauca Tulud

HC Barranquilla Calle  Cra. 10 # 27b - 211 Barranquilla

30

HC Tunja Av Universitaria, Tunja, Boyaca, Colombia HM43+MQ Tunja
Tunja, Boyaca, Colombia

HC Mosquera Funza Via Principal Funza, Mosquera, Cundinamarca, Colom- Mosquera

Home Improvement Stores in Peru

N° Stores Address

Plaza

gancho

vador

OoP

(o147
Lima
Av. Industrlal N° 3515 3517 Local A- 08 CcC Mega HEVEE Independenoa Lima
Av. C|rcunva|aC|on No 1801 - 1803 - 1805 Lima
Lima
Calle Vlctor Raul Haya De La Torre N S/N Urb San Eduardo Chiclayo
6 Sodimac Trujillo Open  Av. Amemca Norte N° 1245, Ancla 2 Urb LosJardmes Open Plaza Trujillo
Lima
8 Sodimac Canta Callao  C.C. Canta Callao Open Plaza Av. Japon (3% Bertello) / Calle Las Begomas Lima
SYAN Callao
Trujillo
Av. Oscar R Benawdes N° 3866 LOCAL TH- 1 \El Plgza Bella\;ista Lima
Av. San I\/Iartm N° 727 Inter|or 101 (LI\/I) H Ica
Av. Nue\/a Tomas I\/Iarsano N 961 ESQ C/ ANGAI\/IOS N 961 ESQ C/ Lima
ANGAI\/IOS [\ 1803 AN 1
Av. Andres Avelmo Caceres 147 Urb l\/||raﬂores Tlenda Ancla 1 Secc Piura
Sector, Dlstrlto de Castllla Provmoa Yy departamento de Piura
A\ Porongoche 721 H Arequipa
Lima
Av. Prol. Pardo Nro A1 (Mz. B) Chimbote
17  Sodimac Santa Anita Av. Los Frutales Nro 202 - Fundo Montemco Grande Oeste ATE Lima
Av. I\/Iar|sca| Benawdes Cdra 10
AV. 9 Octubre Mz. 3 Lima
Lima
Av. Centenaﬂo km 4500 Int Ancla 3 Open Plaza Yarmacochas Ucayahm Pucallpa
P. Sullana Pa|ta S/N Sub Lt. A | Sullana
Pq. Industrlal del Cono sur l\/lza C Lt 1 =7 Lima
Prolongaoon Irene Sllva Santolalla CaJamarca Cajamarca
Av. Cammos del Inca N° 100 MZ. A Lt 1,2,3, 45 Urb. Lima

El Tambo de l\/lonterrlco




Home Improvement Stores in Peru

N°  Stores Address City

26 I\/Iaestro Surquillou CrueeAv‘ Angamos con /g\r:Pepublica de Panarua;/ Calle Domingo Elras Lima
esquina con Republica de Panama.

27 l\/Iaestro Pueblo L|bre Av'“uruversmana con Av Lal\/lar (Al frente del CE'PIaza San Miguel) Lima

28 l\/Iaestro Chorrlllos Avarolongaoon Pase demlaPepubhca S/n (C.C Plaza L Lima

25 Maestro Ate AvLa Molina3zs Lima

30 Maestro Arequipa H Avmlearnbramam con, Av. |5§”|'Hcas Areeuiem, e Arequipa

31 l\/laestro NEIENIE] H Avuarr‘redo Mendiola 511 8Los olves Lima

32 l\/laestro Callao H Avuaréentma 2842 (1/2 cuadra de Minka) Lima

33 l\/laestro Colomal | Avmé’olomal 769. Cercado“oe e Lima

34 l\/laestro Piura | Eso'urua Av Sanchez Cerro“eon Piura 20009 Peru """""" Piura

35 l\/laestro Independenoa Parrarr]emcana Norte corr%ornas Valle Indepeno‘eooa (C.C. Plaza Norte) Lima

36 l\/laestro Chiclayo Cru“c"e‘de Calle Loreto corrwéalle Juan Buendia Errrclayo 14009, Perti Chiclayo

37 l\/laestro Trujillo H Esourrwa de, Av América Surcon Trujillo 13007 Peru """"" Trujillo

38 Maestro Huancayo Avwlauuancavelrca 221 - E'I"%arnbo """""""""" Huancayo

39 l\/laestro Ica Avm‘l;o‘s Maestros N° 55, Fundo San José, Lote 7 """""""""" Ica

40 l\/laestro Cusco Prol‘or]gacron Av. De La Cultura cdra. 19 D|str|tog‘anjeron|mo """"" Cusco

41 Sod|mac Cerro Colorado Avu'a\‘/'racron cuadra 1 s/owa”erro Colorado Arequipa

42 I\/Iaestro San Luis Avwlilrcolas Ayllon N 1680Urb Pino Distrito demSHan s, Lima

43 l\/laestro Tacna H Prol‘oogaoon 2 de l\/layoueru“ce con Av Clrcunvalaelon """"" Tacna

44 l\/laestro CaJamarca Altur'a‘grifo El Amigo, Av Vlade Evitamiento Surmeora. = gl Lisre Cajamarca
06003, Peru

45 l\/laestr‘o Sullana Cru“c”eAv Buenos Aires c'orr“Calle Av. Jorge ChaQéé Sullana 20101 Peru Sullana

46 l\/laestro Comas Cruuc”ede Trapiche con AvLos mese - Comes Lima

47 Maestro Puente Pleolra Avarecursores cdra 10'”(‘a“|“eostado (of<] colegloﬁkumamoto) """"" Lima

48 Maestro Huacho Parrarrrericana Norte Km'."é;(al costado de Redorroos Santa Marla, Huacho
Huacho, Pertd

49 Maestr‘o Chincha H Avuéa‘n Idelfonso S/N (5 'e‘;oumas) Sunampe Cruo“cha """"" Chincha

50 Maestro \/entamlla Avarecursores cdra 10m(a‘|“eostado fof<] coleg|oﬁ‘k’umamoto) """"" Lima

51 I\/Iaestro San Juan de Cru“c"e‘de Avenida Behsarro“éuarez con AvemdamPeoro Ve Lima

l\/||raﬂores

52 I\/Iaestro Barrios Altos Jr LUIS Sotomayor cuadraﬁgrA espalda del hosorral 2demaye) Lima

53 Sodrmac Chiclayo 2 Carrerera Panamerrcana"'kM':B Av. Augusto B Leéura """"" Chiclayo

54 Sodimaﬂc Huancayo Avaerrocarnl 146-150 —'"‘W";"Prso Tienda Ancla 01— Speye U Ciudad de

Huancayo
55 Sodimaﬂc Puruchueo Av"li'l‘reolas Ayllén 4770, él"raeaclayo 15494 Peru """"""""" Lima

Home Improvement Stores in Argentina

N° Stores Address City

1 HC San Martin Av.San Martin 421,esquina GraIPaz Partido de San Martin éuenoe Airee

2 HC Malvinas Argentinas ~ Cruce de Ruta 8 y Ruta 202, Parudode Malvinas Argentinas éuenoe Airee

3 HC San Justo Avenida Don Bosco 2680 PartldodeLa Matanza éuenoé Aireo

4 HC Villa Tesei Av. Vergara 1910, Partido de Hurlmgham éuenoe Airee

5 HC Vicente Lopez Av. Libertador 77, Vicente Lopez """""" Provmcra Buenos Arres |
6 HC Tortugas Av. Olivos 4051, Partido de l\/lalvmas Argentina, Tortuguitas Provmcra Buenos Arres '
7 HC Cérdoba Av. Coldn 4880, Barrio Villa Urqu|za Cordoba '
8 HC La Plata Camino General Belgrano s/nentre514 y 517 La Plata

9 HC Adrogué Boulevard Shopping - Av. Hioo'l‘rromrrigoyen 13298, Provmcra Buenos Arres |

Adrogué

Home Improvement Stores in Brazil

Stores

HC Sodimac Ribeirao
Preto

HC Sodimac Sado José
dos Campos

Sodimac Dicico Ari-
canduva

Sodimac Dicico Cam-
pinas DP

Sodimac Dicico Cara-
guatatuba

110.

Address City

Rua Gois Raposo 4OO Anch|eta SP Sdo Paulo

{UE] Bartolomeu de Gusmao 31 6.]. Santa Francrsca Guarulhos SP Brasil. Guarulhos

Av. Franz \/oegeh 751 —Contmental Osasco SP 06010 190 Bra5|l Osasco

Av. Fabio Barreto 263 Vila Trberro R|be|rao Preto SP Ribeirdo
Preto

Av. Dep. Benedrto I\/Iatarazzo 5301 - Saojose dos Campos SP Sdo José
dos Cam-
pos

Alameda Araguala 1801 Tambore SP Barueri

I\ Ar|canduva 5555 Jard|m Armanduva Sao Paulo SP CEP 03930— Sdo Paulo

Av. Jodo l\/lanoel 1150 Centro Re5|der1C|a| AruJa SP CEP 07400 OOO Aruja

Av. Dr. Jovrano Alvrm 1190 - \/||a Nova Aclrmagao Atrbara SP, CEP Atibaia

12942- 653

Av. I\/Iargmal 10001 -Jd Albatroz Bertroga SP CEP 11250 003 Bertioga

Rod. Dom Pedrol km 127/128 Box25 Parque Imperador Campmas Campinas

Av. Rio- Branco 450 Indaia, Caraguatatuba - SP, CEP 11665-600. Caragua-

tatuba




Home Improvement Satores in Brazil

Address

Av. Nove de Abril, 3400 x Av. Nac¢Bes Unidas, Cubatdo - SP,
CEP 11520-000.

Av. Piraporinha, 50 - Fabio Esquivel, Diadema - SP - CEP
09950-000

Av. Dom Pedro |, 2520 - Jardim Belmar, Guaruja - SP, CEP
11440-002.

Rod. Ferndo Dias, km 87, s/n - Parque Edu Chaves, Sao Paulo
- SP, CEP 02283-000.

Estrada Itaquera Guaianases, 2000 (No D'avo) - Jardim
Helena, Sdo Paulo - SP, CEP 08420-000.

Av. Juscelino Kubitscheck de Oliveira, 870 - Campo do
Galvdo, Guaratingueta - SP, CEP 12500-290.

Av. Adhemar de Barros, 1531 (Balsa) - Jardim Helena
Maria, Guaruja - SP, CEP 11430-003.

Av. Presidente Kennedy, 330 - Cidade Nova |, Indaiatuba -
SP, CEP 13334-170.

R. Jodo Pedro Orsi, 117/120 - Cidade Anchieta, Iltanhaém -
SP CEP 11740-000.

Av. Nove de Julho, 897 - Vila Padre Bento, Itu - SP, CEP
13313-100.

Praca Charles Gates, 90 - Jardim das Industrias, Jacaref -
SP, CEP 12306-090.

Av. Antonio Frederico Ozanan, 6080 (Ao lado do Maxi
Shopping) - Horto Florestal, Jundiaf - SP, CEP 13214-205.

Av. Thomas Edison, 1324 - Barra Funda, Sdo Paulo - SP,
CEP 01140-001

Avenida Marechal Tito, 5768 (no Rold&o) - Itaim Paulista,
Sdo Paulo - SP, CEP 08115-000.

Av. Antbnia Rosa Fioravante - Centro (Maua Plaza
Shopping), Maua - SP - CEP 09390-015.

Rua Professor Ismael Alves dos Santos, 455 - Vila Mogilar -
Mogi das Cruzes - SP - CEP 08773-550.

Av. Mogi Mirim, 252 (Ao lado do Big Bom) - Areido, Mogi
Guagu - SP, CEP 13844-110.

N°  Stores

13 Wéodimuac Diéico C'Qbatéuo """""
14 méodimuac Diéico Diaderﬁa ''''''
15 méodimuac Diéico E'r‘15ead"a '''''
16 Wéodim"ac Diﬁco Feuméo bias ......
17 W.éodim'éc Didco Gﬁaianauses ......
18 W‘éodim'éc Didco tharapi'fanga '''''
19 mgodimuac Diéico G"uarat'i‘ngueé”
20 wéodirﬁéc Diéico Guuarujé Bals;.
21 mgodimuac Diéico Ir{daiat'L‘Jba '''''
22 méodimuac Diéico Ip')‘irang'é ......
23 méodimuac Diéico Ituanhaém '''''
24 Wéodim”ac Diéico |t'l‘J """""
25 méodim“ac Diéicoja"careiu ......
26 méodim“ac DiéiCOJL'J‘ﬂdiafu '''''
27 wéodirﬁéc Diéico Li‘meirau ......

- SP

28 wéodimuac Diéico I\/I Tieté ......
28 Wéodirﬁéc Diéico I\/I Titou '''''
30 wéodimuac Diéico l\/'l‘aua' -
31 SodimacDicico Mogi
32 wéodirﬁéc Diéico l\/'l‘ogi Guua(;u ......
33 mgodimuac Diéico l\/'l‘onga'gué '''''

Av. Antonio Martins de Araujo, 100 - Centro, Mongagua -
SP, CEP 11730-000.

Home Improvement Satores in Brazil

Address

Av. Padre Anchieta, 4741 - Trés Marias, Peruibe - SP, CEP
11750-000.

Av. Pres. Kennedy, 1876 - Guilhermina, Praia Grande - SP,
CEP 11702-200.

Av. Alcantara Machado, 1993 - Bras, Séo Paulo - SP, CEP
03101-003

Av. Engenheiro Francisco José Longo, 1595, Loja 1, Jardim
Sdo Dimas, Sdo José dos Campos - SP

R. do Osmio, 915 - Jardim Mollon, Santa Barbara D'Oeste -
SP, CEP 13456-625.

Av. Anténio Cardoso, 536 - Bangu (No Sam's Club), Santo
André - SP, CEP 09280-570.

Shopping Praiamar - R. Alexandre Martins, 80 - 301 -
Aparecida, Santos - SP, CEP 11025-200.

Av. Getulio Vargas, 157 - Vila Lutfalla, Sdo Carlos - SP, CEP

13570-672.

Av. Sdo Miguel, 8201 - S3o Miguel Paulista, Sao Paulo - SP,
CEP 08070-001.

Av. Prefeito José Monteiro, 1045 - Jardim Independencia,
Sdo Vicente - SP, CEP 11380-001.

Av. Professora Izoraida Marques Peres, 401, Lj B, Parque
Campolim

Av. Jodo Dias, 1713 - Santo Amaro, Sdo Paulo - SP, CEP
04723-002

Av. José Mancine, 350 - Jardim Sao Carlos, Sumaré - SP,
CEP 13170-040.

Av. Ver. Jodo Batista Fitipaldi, 380 (No Atacaddo) - Vila
Maluf, Suzano - SP, CEP 08685-000.

Av. Sen. Teotdnio Vilela, 8030 (Atacaddo) - Jardim S&o
Rafael, Sdo Paulo - SP, CEP 04864-002.

Av. Charles Schnneider, 850 - Parque Sr. do Bonfim,
Taubaté - SP, CEP 12040-000.

Av. Cel. Sezefredo Fagundes, 1855 - Tremembé, Sao Paulo
- SP, CEP 02306-000.

N° Stores

34 méodim“aC Diéico Pérufbé ''''''
35 Wéodim:ac Dic'i‘co Pif‘ituba“ ''''''
36 Wéodim:ac Di&co Po"é ......

700.

37 Wéodiméc Di&co Préia Gr'énde ......
38 Wéodim“ac Diéico Rédial Leste '''''
39 Wéodim“ac Diéico S:‘J.Carﬁ‘pos ......
40 Wéodim“ac Diéico Sénta éérbaé”
41 Wéodim“ac Diéico Sénto André ......
42 Wéodim“ac Diéico Séntos" '''''
43 méodim“ac Diéico Séo Ca'flos ......
44 méodim“ac Diéico Séo I\/Iiéuel ''''''
45 méodim“ac Diéico Séo Vicénte """"
46 méodim“aC Diéico S;)rocakl‘oa ''''''
47 méodim"ac Diéico Séo. Arﬁaro ''''''
48 Wéodim“ac Diéico ngaré '''''
49 Wéodim“ac Diéico S'Qzano” ......
50 Wéodim“ac Diéico T:‘Vilela'l‘ ......
51 Wéodim“ac Diéico Téubat'é '''''
52 Wéodim“ac Diéico T}emerunbé ......
53 Wéodim“ac Diéico \/t Carv:alho ......

Av. Santos Dumont, 458 - Sitio Paecara (Vicente de
Carvalho), Guaruja - SP, CEP 11460-000.

Sdo José dos
Campos

Santa Barbara
d'Oeste



Home Improvement Satores in Uruguay

N° Stores

Address

Home Improvement Satores in Mexico

N° Stores

1 HC Izcalli

2 HC Arboledas

3 HC Jacarandas

4 HC Veracruz Boca
del Rio

5 HC San Mateo

Address

Avenida Jorge Jimenez Cantd, Manzana C 248, Centro
Urbano, 54750

54030

62370

94294

53150

City

Canelones

Montevideo

Maldonado

City

Cuautitlan lzcalli

Tlalnepantla de Baz

Cuernavaca, Mor.

Veracruz, Ver.

Naucalpan de Juarez

SUPERMARKETS

Supermarkets in Peru

8 Quilca
9saenzpeﬁa ...............................
10 ‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ C antaca”ao .............................
11 .................. leacemr .6 ..............................
12 ‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ ElAgUStmo ................................
13 ‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ Puemepledra .........................

15 Bellavista
16 Ica

17 Pachacutec
18 Zorritos

19 La Fontana

Address City
Alfredo Mendiola N° 3698, Centro Comercial Mega Plaza, Lima
Independencia

Av.Las Begonias N° 785, - Urb. Jardin, San Isidro Lima
Av. La Marina N° 2355 Urb Maranga - Tera Etapa Ancla 2 - San Miguel Lima
Av. Circunvalacion N° 1803 Tienda Ancla N°2 San Juan de Miraflores Lima
Av Defensores del Morro N° 1350, Chorrillos Lima
Av. Mansiche S/N - Caserio Cortijo Twruijillo
Victor Raul Haya de la Torre 150 - 250 - Urb. San Eduardo - Chiclayo
Tienda Ancla 1

Av. Lima N° 4208, Urb. Bocanegra, Provincia Constitucional del Callao Lima
Calle Castilla N° 496, Provincia Constitucional del Callao Lima
Carretera Canta Callao N° 378, Calle Castilla 496, Provincia Lima
onstitucional del Callao

Av. Tacna N° 665 - Cercado de Lima Lima
Av. Ancash N° 2479, El Agustino Lima
Av. Puente Piedra Sur N° 322 - Alt. Km 30 Panamericana Norte - Lima
Puente Piedra

Av. America Norte N° 1245 Urb. Los Jardines Open Plaza Truijillo Truijillo
Av. Oscar R.Benavides N° 3866 (SM 1) Bellavista - Callao Lima
Av. San Martin N° 763 Ica

Av. Prolong. Pachacutec N° 6321, Tablada de Lurin Zona 4 Villa Maria Lima
del Triunfo

Av. Colonial N° 1291, 1293 - Jr. Zorritos N° 1504, 1548, 1552 Lima
Av. La Fontana N° 790, Urb. La Rivera de Monterrico Il Etapa La Molina ~ Lima
Av. Angamos Este N° 1803 - Esq Tomas Marsano y Angamos Este - Lima
Surquillo

Av. Los Tusilagos Oeste N° 281 Urb. Los Jardines de San Juan Sector 3 Lima
San Juan de Lurigancho

Av. Andrés Avelino Caceres N° 147 Sector 1B Tda Ancla 2 - Piura
Urb. Miraflores - Castilla

Av. Ejercito N° 793, Arequipa Cayma Arequipa

Av. Porongoche N° 500, Distrito de Paucarpata




N°  Stores Address City

SupermMarkets N PerU
49 Molicentro Av. 7 N° 510 - El Suace - Rinconada - La Molina Lima
N°  Stores Address (13 50 Huaral Av. Chancay km. 8.5 Huaral Lima
25 """"""" Proceres """""" Av. Los Préceres N° 1030, Sam;géggé Surco Lima : 51 Huacho Avenida Moore, N° 21 3-215, Huacho, Provincia de Huaura, Lima
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . Departamento de Lima
26 key PI Av. Javier Prado EsteN® 4010, Urb. Fundo Monterrico Chico, Santi Li S e - : ,
Jockey Plaza d\é Jsivrlce(; S ro. Fundo Vionterrico thico, >antiago e 52 HB Guardia Civil Av. Guardia Civil Mza M Lote 13 - La Campifia - Chorrillos Lima
""""""""""""""""""""""""""""" : . ' 53 Lima Sur Av. Los Lirios Nro. 301 Urb. Entel Peru - San Juan de Miraflores Lima
27 HB Chiclayo Belaunde Av. Fernando Belaunde Terry N° 685 - Urb La Primavera 01Tl Y7 O
y Lora 54 HB Chincha Cal. Leopoldo Carrillo Nro. 0 - Chincha Alta - Ica Chincha
28 Campoy Av. Prolongacién Malecén Checa, con A.D.V Villa Mercedes, con calle  Lima 55 HB Pisco Calle Comercio 700 - Pisco Ica
5 Manzana L Sub |Ote T=TAT
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . 56 HB Barrios Altos Jr. Huanuco 925 - Cercado de Lima Lima
25 Chincha Esquina Av. Massaro con esquina Mariscal Castilla - Chincha Alta - Ica S - .
Chincha - Ica* 57 HT Piura Norte Av. Sanchez Cerro N° 3264 - Interior 101, Piura
""""""""""""""""""""""""""""""""""""""""""""""""""""" distrito de 26 de Octubre, Piura
30 Chimbote AX Pan?]mericana Norte 505 MZ. B Lote. TA-1-A2 Chimbote - Santa  Chimbote 58  Tottus Huancayo Av. Ferrocarril esquina con Prolongacién San Carlos S/N Sector 14 Huancayo
SANCASN e
"""""""""""""""""""""""" : , : 59 Villa el Salvador Mza. D Lote. 3 - Zona Agropecuaria (Frente Mercado Unicachi) Lima
3 Santa Anita Z.I. A - B Carretera Central N° 135, Santa Anita Lima Villa El Salvador, Lima
32 Los Olivos Av. Alfredo Mendiola N° 5810, Los Olivos Lima 6O """""" C uscoLaCultura Av. De la Cultura 1617, Cusco CuUsCo
33 Chiclayo San José Av. Luis Gonzales N° 881 Chiclayo 61  HB Chulucanas Av. Ramén Castilla N°1480 Chulucanas Morropén - Piura Piura
34 Cafiete Av. Mariscal Benavides N° 1000 - San Vicente de Cafiete - Cafiete - Cafiete 62 """"""" HBIcaPanamencana Urb. San Joaqufn Sub Lote 2AC|ca Ica
LIMNA e e
""""""""""""""""""""""""""""""""""""" . ' 63 Comandante Espinar Av. Comandante Espinar 719 - Miraflores Lima
35 Av. Central Av. Canta Callao N° 3005 - S.M.P. (Mz. G lote 3 - Urb. Huertos del 10O
NEIERIED) 64  Dominicos Av. Tomas Valle 3305 Callao Lima
36 HBChiclayo Leguia Av. Saenz Pefia N° 1771 - Chiclayo Cercado Chiclayo 65  HB Sullana Maestro Calle Jorge Chavez N° 131 - Mz. A2, Sub Lote A - A.H. Santa Teresita  Sullana
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . - Sullana
37 Pacasmayo Av. Gonzalo Ugaz Salcedo N° 23 Pacasmayo - = - S . - -
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . 66 HB Trujillo Piérola Av. Nicolas de Piérola N° 1971, Urb. La Esperancita - Trujillo Trujillo
38 Arequipa Parra Av. Parra N° 218 - 218A - 220 Arequipa T - : . - -
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . 67 HB Ica La Tinguifa Av. Rio de Janeiro 361, Distrito de La Tinguifa - Ica Ica
39 Sullana Av. Panamericana N° 445 esq. Ca. Santo Toribio N° 160 Sullana P : :
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ . 68 HB Huacho Panam. Ex. Panamericana Norte 1320 Santa Maria, Huacho Lima
40 Pucallpa Av. Centenario N° 2086, Yarinacocha - Coronel Portillo Pucallpa Norte """"""""""""""""""
41 San Luis Av San Luis Av. San Luis Mz. A Lote 1 Urb. San Borja Centro Lima 69 ........... HBN|co|asDueﬁas Av. Nicolas Duefias 475, Cercg’(‘jﬂ?nq‘e Lima Lima
............................................. (lenEticEkiel) . 70 HB Moyobamba Jr. Manuel del Aguila 837, Moyobamba Moyobamba
42 Miraflores Av. 28 de Julio N° 1045, Miraflores (Centro comercial Lima 71 HB Ferrefiafe Esquina Av. Augusto B. Legufa con Av. Tacna - Ferrefiafe, Ferrefiafe
‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘‘ Paso 28 de Julio) . Lambayeque
43 HBPuente Piedra Av. Leoncio Prado N° 1916 - Puente Piedra - Lima Lima 72 HB Trujillo Unién Mz. H Lotes 1,2 y 3 Urb. El Sol del Chacarero / Prolongacién Unidn Truijillo
..................................... p— . : : 2345 - Trujillo
44 Chepén Carretera Panamericana N° 715 - 721 G
"""""""" : 73 HB Piura Grau Av. Grau 4816, Piura Piura
45 Huanuco Jr. 2 de Mayo N° 125 - Huanuco 5120000000
""""""""""""""""""""""""""""""""""""" : 74 HB Iquitos La Marina Av. La Marina 355, Iquitos lquitos
46 HB Huaycan Av. Los Incas N° 205 Mz. A Lt. 7 Ex. Av. Circunvalacion - Ate HUBYCAN
""""""""""""""""""""""""""""""""""""" : 75 HB Pucallpa Maestro Av. Salvador Allende 404, Pucallpa - Ucayali Pucallpa
47 Cajamarca OP Jr. Cinco Esquinas S/N C/Av. Via De Evitamiento CEAMIETEE o s 0455555555555 55 58S A
""""""""""""""""""""""""""""""""""""" : 76 Puruchuco Av. Prolongacion Javier Prado 8680, At Lima
48 San Hilarion Av San Hilarion Este N° 150-180 Urb. San Hilarion SJ Lurigancho LimNIa

(temporal) 77 HB Tarapoto Jr. Jimenez Pimentel 1043, Tarapoto Tarapoto




Supermarkets in Chile

N°  Stores Address City

1 El l\/lontg """"" Los Libertadores N° 316, El l\/lor{fé """ Santiago

2 Talagan{éuls‘llaza EyzaguitreN® 715, Talagante Santiago

3 SB Plazé """""" O'Higgins N° 550, San Bernardo. Santiago

4 Bun San Martin N° 174, Buin Santiago

5 SB Estaoon Arturo Prat N° 117, San Berna"%a;)“ Santiago

6 Peﬁaﬂd} """"" Alcalde Luis Araya Cereceda N°4237 Pefaflor Santiago

7 Rengo CondellN°100 Rengo

8 I\/Ielipillé """""" Avda. Serrano N° 395, Melipillé """""" Santiago

9 San Antomo Avda. Barros Luco N° 1399 San Antonio

10 Talagar&;&ordillera Caletera Los Aromos N° 0441 ,'%é‘l'égante Santiago

11 Puentexl&‘)u Avda. Concha Y Toro N° 1477, Hl;L:J‘é‘ﬂte Alto Santiago

12 Nataniéﬁl """""" el o NP 620, Seams. Santiago

13 La Cale';é """" srolemzacton Perez P 20T W La Calera

14 Pedro Fontova Pedro Fontova N° 5810, Conch'éul'l;w Santiago

15 Antofaé;;;‘a“ EL Bl NP aEss Antofagasta

16 Plaza Oeste Avda.Americo Vespucio N° 150"{,Eerrillos SEIET)

17 Puente'xlé‘(“)“Eyzag. Eyzaguirre N° 105, Puente Altd """""" Santiago

18 La Flori"a; """" Avda. Americo Vespucio N° 7310,La Florida SEIET)

19 Antofaég;{a“ Centro Condell N° 2639-2645 Antofagasta

20 Kenned& """"" Avda. Kennedy N° 5601, Las Condes SEIET)

21 Colina Avda.Concepcion N° 47, Coliné """""" SEIET)

22 Alameo'l;a‘ """"" Av. Libertador Bernardo OH|gg|ns N° 3470, Estacion Central Santiago

23 El BOSC]Hl:IH(—;_; """ Gran Avenida, José Miguel Car;‘e;gN" 10375, El Bosque Santiago

24 San Fef‘agﬁ‘ao Av. Carampangue N°681 San Fernan-
do

25 Padre Hurtado Camino San Alberto Hurtado N°2436 Padre Hurtado Santiago

26 San Felrf';‘)“é """ Av. Libertador Bernardo O‘HigéiragN" 1150 San Felipe

27 Talca Calle 4 Norte N°1530 Talca

28 Peﬁalolué'ﬁ‘ """ Av. Tobalaba N° 11.201, Peﬁalt")"l'éﬁr{‘ Santiago

29 Catedrél‘ """"" Catedral N° 1850, Santiago Santiago

30 l\/lachal'f """""" Avda. San Juan N° 133, l\/lachali’ """"" Machalf

31 Santajd‘l'i"a' """ Avda. Alessandri N° 4025 Vifia del Mar

32 Calamawlg)l‘é‘lkl‘ Mall Balmaceda N° 2902 Calama

N° Stores Address City

33 Calamau&‘é&ro Centro Avda. Granaderos N° 3651 """" Calama

34 HuechQ};a‘Eau Santa Marta de Huechuraba N°7300 Huechuraba Santiago

35 Uolleo Av. Los Aromos N° 318 Llolleo, Comuna de San Antonio Llolleo

36 fio e Avda. Los Carrera Poniente N°301 Concepcion Biobio

37 Frilen Ecuador N°599 Chillan

38 Rancagg;é‘entro CuevasN°405 Rancagua

39 \/icuﬁa"l'\‘/'lggkenna Av. Vicufia Mackenna N° 665, Sué”r%'f'i‘ago Santiago

40 \El Plé"z;%bbalaba Avda. Camilo Henrfquez N° 3652,"‘|;oca| H100 Puente Alto Santiago

41 Los Angeles Mendoza N°535 Los Angeles

42 \/itacuré """""" Avda. Vitacura N° 9019, Vitacu?é """" Santiago

43 = Tréb;)ul """"" e e NP Talcahuano

44 Plaza Egaﬁa Av. Larrain N° 5862, Local H1OOLa Reina Santiago

45 ovalle Prolongacion Calle Benavente Hlk\lm‘;“i‘075, Local 200 Ovalle

46 Quilpué """""" Av.Freire N°120 Quilpué

47 Concéﬁ """""" Av, Manantiales N°955 Concén

48 Walkerul'\;l'é‘&inez Walker Martinez N° 3600, La Flor|da SEIET)

49 Mall Pléuz;gopiapé Maipd N°109, Lote B Copiapd

50 Refiaca Av. Vicufia Mackenna 1050, Iocué'imlil“’ﬁ Refiaca Baj Vifia del Mar

51 Chamisué}éw Av. Chamisero, Lote A8, Local N°1 Colina Santiago

52 Vivaceté """""" Av. Fermin Vivaceta N° 1018-1 030 Independencia Santiago

53 Copiapgﬁ); Carrera e e Copiap6

54 Maiten;‘i'l‘lgw Via F-30 e, Esquina Calle San IS|dro Local N°1, Maitencillo
Maitencillo, Puchuncavi

55 Talca Colm Av. ColinN° 0665 Talca

56 Cerro Blanco Av. Recoleta N°888, Recoleta Santiago

57 Quillot;l:é; Palmas Av. Condel 1687 - local A3, QuHIota Quillota

58 Ciudad"éﬁr‘r’{éresarial Av. Del Parque 4722, Local 22,'“|;i'déchuraba SEIET()

59 Coquirﬁﬁk')‘;)' """ Av. Alessandri 1117, Coquimbé """"" Coquimbo

60 Quilicu}é """"" Av Libertador Bernardo Ohiggi‘a;‘éoo, Local 1 Santiago

61 Vitacuré‘xiaerete Av.Vitacura 6980, Vitacura Santiago

62 La Cisté}‘l:wlaw Gran Avenida 8988, Local 1, Lawéi';tema Santiago

63 Los Do'f%i“r'wﬁi;os Av. Padre Hurtado 875, Las Condes Santiago

64 Los Andes """ Av. Santa Teresa 680 Local 1, Igé')‘;'/‘mdes Santiago

65 Piedra ROJ """ Av. Chicureo S/N, Lote 14 A-4, Egl‘i“na Santiago

66 Balmacuéa; Balmaceda 2.885, Sector La Pampa La Serena La Serena

67 Los Angeles Alemania  Av. Alemania 831 Local N°1, L"c;;”/&ngeles. Los Angeles

68 Piedra ROJ """ A Paseo el S (4508 Santiago

69 Vallena"r' """""" BRASIL 900-980 Vallenar




SUMMARIZED CORPORATE
STRUCTURE
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Information on Subsidiaries
and Associates

A. Direct subsidiaries

INVERSIONES PARMIN SPA:

[INVERSIONES PARMIN SpA is a stock corporation incor-
porated under Chilean law, with a subscribed and paid-
in capital of $222,934,223 Chilean pesos. Falabella S.A.
owns 100% of the issued shares, without any variations
during 2019.

CORPORATE PURPOSE

Investment, under any capacity, in all kinds of tangible
and intangible assets, real estate or movable assets; in
transferable securities, bonds, debentures, promissory
notes or other financial or trade documents; in addition
to its exploitation and administration; involvement in all
kinds of companies, civil or commercial, whether collec-

INVERSIONES PARMIN SPA

Total Assets
Total Liabilities
Total Equity
Net Income

Change in Equity

Net increase (decrease) in cash and cash equivalents

tive, limited partnership, and able to attend as limited
partner or manager in the latter, corporations, shares or
limited liability, regardless of purpose.

MANAGEMENT:
Corresponds to Falabella S.A.

Class A Agents:

e Sr. Carlo Solari Donaggio

e Sr.Juan Carlos Cortés Solari
e Sr. Gaston Bottazzini

Year 2019 Year 2018
M$ M$
1.105.484 | 1.620.839

4 | 1.471
1.105.480 | 1.619.368
(255.004) 59.976
(513.888) | (818)
(20.345) 5.794

226

INVERSIONES FALABELLA LTDA.:

INVERSIONES FALABELLA LTDA. is a limited liability com-
pany incorporated under Chilean law, whose subscribed
and paid-in capital is $1,739,018,495,809 Chilean pesos.
Falabella S.A. owns approximately 99.99% of the corpo-
rate rights, with the remaining corporate rights owned
by Inversiones Parmin SpA. During year 2019, the Cor-
poration increased its capital to reach the aforementio-
ned figure as recorded in public deeds dated January
31st, 2019, June 3rd, 2019, September 5th, 2019, De-
cember 12th, 2019 and December 27th, 2019, without
implying significant variations to share percentages.

INVERSIONES FALABELLA LTDA.

Total Assets
Total Liabilities
Total Equity
Net Income

Change in Equity

Net increase (decrease) in cash and cash equivalents

227
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CORPORATE PURPOSE

The investment in all kinds of shares, bonds, debentu-
res, quotas or rights in corporations and any title and /
or transferable securities and other transferable secu-
rities for rent, being able to manage said assets, make
investments in all kinds of real estate and exploitation
and leasing to obtain income from all those assets. To
fulfill its purpose, the corporation may carry out all ope-
rations, enter into all agreements, and in general, con-
duct all acts which are convenient and / or necessary in
the judgment of the administrators.

MANAGEMENT:
Corresponds to Falabella S.A.

Class A Agents:

e Sr. Carlo Solari Donaggio

e Sr. Juan Carlos Cortés Solari
e Sr. Gaston Bottazzini

Year 2019 Year 2018
M$ M$

18.258.914.165 15.837.895.603

12.119.639.855 9.987.968.565

6.139.274.310 5.849.927.038

347.025.500 542.839.977
289.347.272 368.757.273
192.954.300 145.660.736

0000000
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B. Direct associate companies

SODIMAC COLOMBIA S.A.:

Sodimac Colombia S.A. is a corporation incorporated
under Colombian law, whose subscribed and paid-in ca-
pital is $29,975,000,000 Colombian pesos. Falabella S.A.
indirectly owns 49% of the issued shares, without any
variations during 2019.

SUMMARIZED CORPORATE PURPOSE

The purchase, sale, distribution, manufacture, produc-
tion, import, export, transport and marketing of articles,
products, suitable for human use or consumption or
for animal consumption, including all types of fish, pets
and animals, goods, machinery, and services destined
for home construction, decoration, remodeling, impro-
vement, enabling and / or equipment, marketing of agri-
cultural supplies and / or seeds for sowing, surveillance
and private security equipment, in addition to all servi-
ces complementary to the activities described above.

SODIMAC COLOMBIA

Total Assets

Total Liabilities

Total Equity

Net Income

Change in Equity

S.A. Share Percentage

Share in corporation assets

BOARD AND MANAGEMENT :

Main Directors:
e Sr. Roberto Junguito Pombo

o Sr. Alvaro Andres Echavarria Olano

e Sr. Julio Manuel Ayerbe Mufioz

e Sr. Gaston Bottazzini

e Sr. Enrique Gundermann Wylie

Alternate Directors:

e Sr. Daniel Echavarria Arango

e Sr. José Eugenio Mufioz Menéndez
e Sr. Rodrigo Agustin Fajardo Zilleruelo

e Sr. Sergio Mufioz Gomez

General Manager:
e Sr. Miguel Pardo Brigard

Year 2019
M$
736.110.313
473.318.127
262.792.186
39.465.847
39.275.614
49%

1,43%

228

Year 2018
M$
487.504.755
263.988.183
223.516.572
39.045.790
5.646.326
49%

1,41%

SERVICIOS FINANCIEROS SORIANA S.A.P.I DE
C.V., SOFOM, E.N.R.

Servicios Financieros Soriana S.AP.I. de CV. Sofom,
E.N.R. is a corporation that promotes variable capital
investment, a multi-purpose financial company, unre-
gulated entity, incorporated under Mexican law, whose
subscribed and paid-in capital is $ 961,266,102 Mexican
pesos. During year 2019, the Corporation increased its
capital twice, as evidenced by unanimous shareholders’
resolutions dated November 20th, 2019 and December
10th, 2019. Falabella S.A. indirectly owns 50% of the is-
sued shares.

SUMMARIZED CORPORATE PURPOSE

Grant all kinds of loans and credit of any nature and do-
cumented, pursuant to the applicable legislation, with
or without collaterals, with or without interest, payable
in one or more installments, including by issuing credit
cards pursuant to opening agreements on current ac-
count credit.

ANNUAL REPORT 2019 | CORPORATE INFORMATION

BOARD AND MANAGEMENT:

Board members:

e Sr. Ricardo Martin Bringas (Presidente)
e Sr. Alberto Martin Soberdn

e Sr. Ismael Humberto Fayad Wolff

e Sr. Carlo Solari Donaggio

e Sr. Gaston Bottazzini

e Sr. Juan Manuel Matheu

Alternate Directors:

o Sr. Sergio Fernando Martinez San German
e Sr. Francisco Ramirez Diaz

e Sr. Rodrigo Jesus Benet Cordova

e Sr. Benoit Jean-Marie de Grave

o Sr. Leonardo Di Nucci

e Sr.Jordi Gaju Nicolau

General Director:
e Rodrigo Andrés Sabugal Armijo

SERVICIOS FINANCIEROS SORIANA S.A.P.I DE C.V.

SOFOM E.N.R.

Total Assets

Total Liabilities

Total Equity

Net Income

Change in Equity

S.A. Share Percentage

Share in corporation assets

229

Year 2019 Year 2018
M$ M$
86.848.392 57.413.835
50.186.388 29.759.002
36.662.004 27.654.833
(17.356.465) (10.826.112)
9.007.171 (2.041.995)
50% 50,0%
0,20% | 0,17%

0000000
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SOCIEDAD DISTRIBUIDORA I’)E MEJORAMIENTO  furniture, kitchen and table utensils, paints and coa- Cou ntry
DEL HOGAR Y CONSTRUCCION S.A.P.l. DE C.V.: tings, bathrooms and kitchens, floors, and gardening.
Sociedad Distribuidora de Mejoramiento de la Hogar

y Construccion S.A.P.I. de C.V., is a corporation promo- BOARD AND MANAGEMENT:

of origin

ting variable capital investment, incorporated under Board members:
Mexican law, whose subscribed and paid-in capital is ® Sr. Ricardo Martin Bringas (Presidente) SHARE PERCENTAGE
, , . . ,
$2'708'538'O.OO Mexmah pesgs. Durlmg year 2019, the Sr. Albefto l\/lar/tm Soberén SIS BRSBTS <hare o total
Corporation increased its capital twice, as evidenced e Sr. Rodrigo Jesus Benet Cordova A e RS s TOTAL  COUNTRYOF FUNCTIONAL assets Falabella
by unanimous shareholders’ resolutions dated July 5th, e Sr. Carlo Solari Donaggio SUBSIDIARY COMPANY % % % % ORIGIN CURRENCY S.ADec-19
2019 and December 10th, 2019. Falabella S.A. indirect- @ Sr. Gaston Bottazzini
ly owns 50% of the issued shares. e Sr. Enrique Gundermann Wylie
76.020.391-2  INVERSIONES FALABELLA LTDA 99,989 0,011 100 100 CHILE CLP 70,63%
SUMMARIZED CORPORATE PURPOSE Alternate Directors: 76.020.385-8 INVERSIONES PARMIN SpA 100 - 100 100 CHILE cLp 0,02%
The promotion, organization, acquisition, constitution, o Sr.Sergio Fernando Martinez San GEIMAN
. . . . . . . . . FALABELLA SUCURSAL ,
alienation or administration of commercial businesses, @ Sr. Francisco Ramirez Diaz 0-E URUGUAY S.A. 100 - 100 100 URUGUAY cLp 0,58%
trade or civil corporations, trusts or any other entity, e Srolsmael HUMDErto Fayad WOITT '
S 99.500.360-0 HOMETRADING S.A. - 100 100 100 CHILE CLP 6,02%
regardless of legal status, and pursuant to the laws of O Or Ordi GajU NICOlaU
any jurisdiction. * 5r. Fabio de Petris Duarte 99.593.960-6 'SDEiARROLLOS INMOBILIARIOS - 100 100 100 CHILE cLP 15,58%
Develop and build stores that sell any type of goods e Sr. Cristdbal Merino Morales D .
and market services, in both cases, both directly and 0-E FALLBROOKS PROPERTIES LTD - 99,999 99,999 99,999 BRITlﬁ.\\l(l.ICAS CLP 0,81%
indirectly, through the vehicles or Corporations the Cor-  GENEFAl Dir@CEO: .
poration may incorporate or in which it has a share for e Sr. Patricio Silva 99 556.170-0 ~>CC/EDAD DE RENTAS : 100 100 100 CHILE CLP 032%
. . . B FALABELLA S.A. '
SUCh pUrposes, Via the CONSITUCHION OF M PrOVEMENT Of .
any kind of buildings, being able to alienate, not limited 76.882.330-8 NUEVOS DESARROLLOS S.A. - 45,94 45,94 45,94 CHILE CLP 7,04%
to, vehicles related to hardware and tools, lumber, elec- 99.555.550-6 PLAZA ANTOFAGASTA S.A. - 59,278 59,278 59,278 CHILE cLp 1,09%
tI’ICIty and ||ght|ng and plumbing, doors and WiﬂdOWS, ................................................................................................. .
76.882.090-2 PLAZA CORDILLERA S.A. - 45,94 45,94 45,94 CHILE CLP 3,58%
96.653.660-8 PLAZA DEL TREBOL SpA - 59,278 59,278 59,278 CHILE CLP 6,82%
SEELDDETCONE CORECERSEE e gy | o mann o e T v
HOGAR Y CONSTRUCCION S.A.P.I. DE C.V. : . T e S . o
M$ MS$ 96.653.650-0 PLAZA OESTE SpA 59,278 59,278 59,278 CHILE CLP 12,07%
E 76.017.019-4 PLAZA S.A. 59,278 59,278 59,278 CHILE CLP 24,14%
Total Assets 182.337.993 76.014.468 e aa T A A5 i A i i i lE A .
g 76.034.238-6 PLAZA SpA. 59,278 59,278 59,278 CHILE CLP 0,00%
Total Liablllties 117‘108.129 72465845 : ........................................................................................................... .
: 96.791.560-2 PLAZA TOBALABA SpA. 59,278 59,278 59,278 CHILE CLP 1,26%
Total Equity 09,229,864 Sonehas 76.677.940-9 PLAZA VALPARAISO S.A. 4594 4594 4594 CHILE cLp 0,28%
Net Income (19.424.146) (13.285.169) 96.538.230-5 PLAZA VESPUCIO SpA. 59,278 59,278 59,278 CHILE cLpP 4,54%
Change in Equity 61.681.241 (4.698.371) : 79.990.670-8 CMINISTRADORA PLAZA 59,272 59,272 59,272 CHILE cLp 1,54%
: VESPUCIO S.A.
S.A. Share Percentage 50,0% BO.0%
Share in corporation assets 0,36% 0,02%
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76.883.720-1

NAME
SUBSIDIARY COMPANY

DESARROLLOS
E INVERSIONES
INTERNACIONALES SpA.

SERVICIOS GENERALES
BASCUNAN LTDA

SERVICIOS GENERALES
FALABELLA RETAIL SpA

SERVICIOS GENERALES
MULTIBRAND SpA

SERVICIOS GENERALES
TOTTUS LTDA

SERVICIOS GENERALES
PRESERTEL SpA

PRESTADORA DE SERVICIO
TELEFONICOS SpA

Dec 31st,
19
DIRECT
%

SHARE PERCENTAGE

Dec 31st,
19
INDIRECT
%

59,278

45,94

59,278

100

100

100

100

60

100

100

100

88
100

100
88

100

100

232

31-dic-19
TOTAL

%

59,278

45,94

59,278

100

100

100

100

100

100

100

. .
100
100
88

100

100

60

31-dic-18

TOTAL
%

59,278

45,94

59,278

59,278

100
100

100

100

100

100

100

100

88
100

100
88

100

100
100

100

60

COUNTRY OF
ORIGIN

FUNCTIONAL
CURRENCY

CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp
CHILE cLp

Share on total

assets Falabella
S.A.Dec-19
%

2,83%

78.738.460-9

NAME
SUBSIDIARY COMPANY

TRANSPORTES Y

Dec 31st,
19
DIRECT

DISTRIBUCIONES SpA ’
TRANSPORTESY
DISTRIBUCIONES DEL SUR -
SpA

TRASCIENDE LTDA -
INVERSIONES Y
PRESTACIONES VENSER SEIS -
LTDA

CONFECCIONES

INDUSTRIALES SpA
MANUFACTURAS DE i
VESTUARIO MAVESA LTDA

DINALSA SpA -
HIPERMERCADOS TOTTUS
S.A.

TOTTUS S.A. -
FALABELLA INVERSIONES i
FINANCIERAS S.A.

PROMOTORA CMR i

FALABELLA S.A.

FALABELLA TECNOLOGIA

CORPORATIVA LTDA

ADMINISTRADORA CMR
FALABELLA LTDA

PROMOCIONES Y
PUBLICIDAD LIMITADA

SOC. DE COBRANZAS
LEGALES LEXICOM LTDA

SERVICIOS E INVERSIONES

FALABELLA LTDA

SEGUROS FALABELLA
CORREDORES LTDA

SOLUCIONES CREDITICIAS

CMR LTDA

SHARE PERCENTAGE

Dec 31st,
19
INDIRECT

- - 100 CHILE
- - 100 CHILE
100 100 100 CHILE
100 100 100 CHILE
100 100 100 CHILE
100 100 100 CHILE
100 100 100 CHILE
88 88 88 CHILE
100 100 100 CHILE
99,996 99,996 99,996 CHILE
100 100 100 CHILE
100 100 100 CHILE
100 100 100 CHILE
100 100 100 CHILE
100 100 100 CHILE

100

100

100

31-dic-19
TOTAL
%

100

100

100

233

31-dic-18
TOTAL
%

100

100

100
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COUNTRY OF
ORIGIN

CHILE

CHILE

CHILE

FUNCTIONAL
CURRENCY

Share on total
assets Falabella
S.A.Dec-19
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78.997.060-2

77.261.280-K

NAME
SUBSIDIARY COMPANY

VIAJES FALABELLA LTDA (1)

Dec 31st,
19

DIRECT
%

FALABELLA RETAIL S.A. -
PROMOTORA CHILENA DE )
CAFE COLOMBIA S.A.

INMOBILIARIA MALL CALAM )
SpA

SHEARVAN CORPORATE S.A. -
NUEVA FALABELLA
INVERSIONES -
INTERNACIONALES SpA
INVERSIONES INVERFAL PERU )
SpA

NUEVA INVERFIN SpA -
INVERCOL SpA -
INVERSORA FALKEN S.A. -
TEVER CORP S.A. -

INVERSIONES FALABELLA

ARGENTINA S.A.

CENTRO LOGISTICO
APLICADO S.A.

SERVICIOS DE PERSONAL

LOGISTICO S.A.

INVERSIONES FALABELLA D
COLOMBIA S.A.

AGENCIA DE SEGUROS
FALABELLA LTDA

ANNUAL REPORT 2019 | CORPORATE INFORMATION

SHARE PERCENTAGE SHARE PERCENTAGE

Dec 31st, Dec 31st, Dec 31st,
. 31-dic-19 31-dic-18 Share on total . . 31-dic-19 31-dic-18 Share on total
1 1 1
TOTAL TOTAL COUNTRY OF assets Falabella NAME TOTAL TOTAL COUNTRY OF assets Falabella
INDIRECT G DIRECT INDIRECT NS
% % ORIGIN CURRENCY S.A.Dec-19 SUBSIDIARY COMPANY % % ORIGIN CURRENCY S.A.Dec-19
% %
% %

0000000

AGENCIA DE VIAJES Y

- - 100 CHILE CLP 0,00% 0-E TURISMO FALABELLA S.A.S. - - 65 65 COLOMBIA COoP 0,00%
(2)
100 100 100 CHILE CLP 1,43% 0-E ABC DE SERVICIOS S.A.S. - 65 65 65 COLOMBIA cop 0,21%
65 65 65 CHILE CLP 0,08% 0-E FALABELLA PERU S.A.A. - 99,758 99,758 99,758 PERU PEN 5,74%
59,278 59,278 59,278 CHILE CLP 0,96% 0-E SAGA FALABELLA S.A. - 97,799 97,799 97,799 PERU PEN 1,77%
100 100 100 I.V. USD 0 29% 0-E ?I:’ERMERCADOS TOTTUS - 99,758 99,758 99,758 PERU PEN 3,36%
BRITANICAS e S e
0-E SODIMAC PERU S.A. - 99,758 99,758 99,758 PERU PEN 0,00%
100 100 100 CHILE CLP 29,25%
""""""""""" 0-E OPEN PLAZA S.A.C. - 99,758 99,758 99,758 PERU PEN 0,03%
100 100 100 CHILE CLP 30,1000 e OO
OO 0-E VIAJES FALABELLA S.A. (1) _ _ _ 97,799 PERU PEN 0,00%
’IOO ’IOO 100 CHILE CLP 2!75% ...................... CO‘R.R..E.DOR..A. .D.yE S<E.C.5.L.J.R>OS.....N> .. . FITTTTTT oren ceene .. ceerenaee ceene .. ceerenaee ceene .. ceerenaee ceerene ceerene ceereres senanne FITeTT treretecetireterttesttasintctetatetenane
OO 0-E i 99,758 99,758 99,758 PERU PEN 0,06%
100 100 100 CHILE CLP 0,00% A A LA S A G
OO FALABELLA SERVICIOS
B _ 0
100 100 100 URUGUAY CLP 17,85% 0-E GENERALES S.A.C. 99,759 99,759 99,759 PERU PEN 0,00%

R A 70 - - 7 7 7 R P 0,

99,999 99,999 99999 ARGENTINA  ARS 0,23% 0-E INMOBILIARIA KAINOS S.A.C. - 99,758 94,758 99,758 PERU PEN 0,12%
99,999 99,999 99,999  ARGENTINA  ARS 0,23% 0-E ;iGéST'CAYD'STR'BUC'ON - 99,758 99,758 99,758 PERU PEN 0,08%
0,
99,999 99,999 99,999  ARGENTINA  ARS 0,18% oc INVERSIONES CORPORATIVAS _ 00755 00755 99,758 SERU oo 0. 18%
B SR BETA S AC
- - 99,999  ARGENTINA  ARS 0,00% INVERSIONES CORPORATIVAS
- - 0,
............... 0-E A e A C 99,758 99,758 99,758 PERU PEN 0,14%
o e B
99,999 99,999 99,999 ARGENTINA  ARS 0,04% 96.509.660-4 BANCO FALABELLA S.A. - 100 100 100 CHILE cLp 7,85%
99,999 99,999 99,999  ARGENTINA  ARS 0,00% 0-E BANCO FALABELLA PERU S.A. - 99,759 99,759 99,759 PERU PEN 2,38%
- - 0,
99,999 99,999 99,999 COLOMBIA  COP 3,83% oE PANCOFALABELLASA. = & o 65 COLOMBIA - cop 1%
"""""""" 0-E SALON MOTOR PLAZA S.A. - 59,278 59,278 59,278 PERU PEN 0,03%
65 65 65 COLOMBlA COP 0,98% ...........................................................................................................................................
................. : BANCO FALABELLA
- - - CoLoMBIA  cop 010 76.011.659-0 CORREDORES DE SEGUROS - 100 100 100 CHILE cLp 0,02%
' LTDA
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NAME
SUBSIDIARY COMPANY

FALABELLA TECNOLOGIA
PERU S.A.C.

INVERSIONES INVERFAL
COLOMBIA SpA

INVERSIONES INVERFAL
ARGENTINA SpA

S.AS.

CENTRO COMERCIAL
MANIZALES S.A.S.

SERVICIOS Y GARANTIAS
FALABELLA SpA. (EX
FALABELLA MOVIL SpA)

SERVICIOS LOGISTICOS
SODILOG LTDA

INMOBILIARIA MALL LAS
AMERICAS S.A.

Dec 31st,
19
DIRECT
%

SHARE PERCENTAGE

Dec 31st,
19
INDIRECT
%

99,759

100

100

100

59,278

100

100

100

100

99,758

100

100

100

100

99,759

99,758

45,143

236

31-dic-19

TOTAL
%

99,759

100

100

100

59,278

100

100

100

100

99,758

100

100

100

100

99,759

99,758

45,143

31-dic-18

TOTAL
%

99,759

100

100

100

100

59,278

59,278

47,422

100

100

100

100

99,758

100

100

100

100

99,759

99,758

45,143

COUNTRY OF
ORIGIN

PERU

CHILE

CHILE

CHILE

CHILE

COLOMBIA

COLOMBIA

COLOMBIA

CHILE

CHILE

CHILE

CHILE

PERU

CHILE

CHILE

CHILE

CHILE

PERU

PERU

CHILE

FUNCTIONAL
CURRENCY

PEN

CLP

CLP
CLP
CLP

Ccop

cop

cop

C.L.Pm
ctp
CLP
CLP

PEN
CLP

CLP

CLP
CLP
PEN

PEN

CLP

Share on total

assets Falabella
S.A.Dec-19
%

0,02%

NAME
SUBSIDIARY COMPANY

SHEARVAN COMMERCIAL
(SHANGAI)

Dec 31st,
19
DIRECT
%

HIPERMERCADOS TOTTUS

ORIENTE S.A.C.

S.A.C.

INVERSIONES FALABELLA

URUGUAY S.A.

LTDA.

SEGUROS FALABELLA
PRODUCTORES S.A.

INDIA

ANNUAL REPORT 2019 | CORPORATE INFORMATION

SHARE PERCENTAGE
Dec 31st,

19
INDIRECT
%

31-dic-19 31-dic-18
TOTAL TOTAL
% %

Share on total

0000000

COUNTRY OF
ORIGIN

assets Falabella
S.A.Dec-19
%

FUNCTIONAL
CURRENCY

100 100 100 CHINA CNY 0,03%
99,758 99,758 99,758 PERU PEN 023%
99,758 99,758 99,758 PERU PEN 002%
Joo v 0 o ar oo

100 100 100 BRAZIL BRL 1,51%

100 100 100 BRAZIL BRL 1,51%

100 100 100 URUGUAY uyu 041%

100 100 100 URUGUAY uyu 0,52%
100 100 100 URUGUAY uyu

100 100 100 CLP -0,50%

CHILE

100 100 100 CHILE CLP -2,19%
97,799 97,799 97,799 PERU PEN 0,03%
97,799 97,799 97,799 PERU PEN 0,08%

100 100 100 BRAZIL BRL 0,98%

100 100 100 BRAZIL BRL 0,01%
100 100 100 BRAZIL BRL 0,00%
99,999 99,999 99,999  ARGENTINA ARS OOO%
100 100 100 CHILE CLP OOO%
100 100 100 BRAZIL BRL 0,17%
100 100 100 INDIA INR 001%
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76.434.317-4

NAME
SUBSIDIARY COMPANY

PROMOTORA INVERSIONES
S.A.
SERVICIOS GENERALES
FALABELLA ZONA PONIENTE

TIENDAS DEL
MEJORAMIENTO DEL HOGAR

CENTRO COMERCIAL
BARRANQUILLA S.A.S.

SERVICIOS DE
INFRAESTRUCTURA
FALABELLA SpA

FALABELLA SERVICIOS
PROFESIONALES DE TI SpA

ASESORIAS Y EVALUACION
DE CREDITOS LTDA

PATRIMONIO AUTONOMO

MALL PLAZA CALI

PATRIMONlOAUTONOMO.....,.,.. 0000000000000 000000000

CENTRO COMERCIAL
CARTAGENA

Dec 31st,
19
DIRECT
%

SHARE PERCENTAGE

Dec 31st,
19
INDIRECT
%

99,996

99,758

99,758

99758

99,758

100

90

99,15

86,265

60,386

100

100

100

100

59,278

59,278

238

31-dic-19

TOTAL
%

99,996

99,758

99,758

99,758

99,758

100

99,15

86,265

60,386

100

100

100

100

59,278

59,278

90

31-dic-18

TOTAL
%

99,996

100

99,758

99,758

99,758

99,758

38,531

100

99,15

86,265

60,386

100

100

100

100

90

COUNTRY OF
ORIGIN

CHILE

CHILE

PERU
PERU
PERU

PERU

COLOMBIA

CHILE

PERU
PERU
peRU
MEXICO
CHILE
CHILE
CHILE

COLOMBIA

COLOMBIA

CHILE

FUNCTIONAL
CURRENCY

CLP

CLP

PEN
PEN
PEN

PEN

Ccop

CLP
CLP
PEN
PEN
PEN
MXN
CLP
CLP
CLP

CcopP

cop

Share on total

assets Falabella
S.A.Dec-19
%

0,01%

NAME
SUBSIDIARY COMPANY

PATRIMONIO AUTONOMO
CENTRO COMERCIAL

Dec 31st,
19
DIRECT
%

MANIZALES DOS

PATRIMONIO AUTONOMO

CENTRO COMERCAL -
BARRANQUILLA

DIGITAL PAYMENTS SpA -
INVERFAL INDIA SpA -
TENERIFE

EMPRENDIMIENTOS E -
PARTICIPACOES LTDA

FONDO DE CAPITAL PRIVADO i
MALL PLAZA DE COLOMBIA

MALL PLAZA SERVICIOS S.A.S -
MALL PLAZA INMOBILIARIA i
S.A.

INVERSIONES FALABELLA

S.A.C

FALABELLA CORPORATE

SERVICES INDIA PRIVATE -
LIMITED

INVERSIONES MKTP SPA -
NEW TIN LINIO | GMBH -
TIN JADE GBMH -
JADE 1364. GMBH -
JADE 1364 GMBH & CO. i
ERSTE VERWALTUNGS KG

JADE 1364 GMBH & CO.

ZWEITE VERWALTUNGS KG

JADE 1364 GMBH & CO. i
DRITTE VERWALTUNGS KG

JADE 1364 GMBH & CO. i
VIERTE VERWALTUNGS KG

ANNUAL REPORT 2019 | CORPORATE INFORMATION

SHARE PERCENTAGE
Dec 31st,

19
INDIRECT
%

31-dic-19 31-dic-18
TOTAL TOTAL
% %

Share on total

0000000

COUNTRY OF
ORIGIN

assets Falabella
S.A.Dec-19
%

FUNCTIONAL
CURRENCY

47,424 47,424 - COLOMBIA cop 0,34%
38,532 38,532 - COLOMBIA CcoP 0,97%
100 100 100 CHILE CLP 0,01%
100 100 100 CHILE CLP 0,00%
100 100 100 BRAZIL BRL 0,17%
59,278 59,278 - COLOMBIA Ccop 1,81%
100 100 100 COLOMBIA Ccop 0,00%
86,266 86,266 86,266 PERU PEN 0,00%
99,758 99,758 99,758 PERU PEN 0,01%
100 100 100 INDIA INR 0,01%
100 100 100 CHILE CLP 0,00%
100 100 100 GERMANY EUR -0,17%

100 100 100 GERMANY EUR 0,00%
100 100 100 GERMANY EUR 0,00%

100 100 100 GERMANY EUR 0,00%

100 100 100 GERMANY EUR 0,00%

100 100 100 GERMANY EUR 0,00%

100 100 100 GERMANY EUR 0,00%
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NAME
SUBSIDIARY COMPANY

JADE 1364 GMBH & CO.
FUNFTE VERWALTUNGS KG

JADE 1364 GMBH & CO.
SECHSTE VERWALTUNGS K

JADE 1364 GMBH & CO.
SIEBTE VERWALTUNGS KG

JADE 1364 GMBH & CO.
ACHTE VERWALTUNGS KG

JADE 1364 GMBH & CO.
NEUNTE VERWALTUNGS KG

JADE 1364 GMBH & CO.
ZEHNTE VERWALTUNGS KG

JADE 1364 GMBH & CO.
ELFTE VERWALTUNGS KG

JADE 1364 GMBH & CO.
ZWOLFTE VERWALTUNGS K

JADE 1364 GMBH & CO. 13.
VERWALTUNGS KG

JADE 1364 GMBH & CO. 14.
VERWALTUNGS KG

Dec 31st,
19
DIRECT
%

SHARE PERCENTAGE

Dec 31st,
19
INDIRECT
%

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

240

31-dic-19

TOTAL

%

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

31-dic-18

TOTAL

%

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

100

COUNTRY OF
ORIGIN

GERMANY

GERMANY

GERMANY

GERMANY

GERMANY

GERMANY

GERMANY

GERMANY

GERMANY

GERMANY

MEXICO

EEUU

COLOMBIA

PERU

PANAMA

CHILE

ARGENTINA

ECUADOR

FUNCTIONAL
CURRENCY

Share on total

assets Falabella
S.A.Dec-19
%

EUR 0,00%
EUR 0,00%
EUR 0,00%
EUR 0,00%
EUR 0,00%
EUR 0,00%
EUR 0,00%
EUR 0,00%
EUR 0,00%
EUR 0,00%
MXM 0,22%
usb 0,00%
cop -0,10%
PEN -0,10%
PAN -0,01%
CLP 0,00%
ARS -0,05%
ECU 0,00%

NAME
SUBSIDIARY COMPANY

LINIO ASIA LIMITED

LINIO CONSULTING
(SHENZHEN) CO.,LTD.

Dec 31st,
19
DIRECT
%

SHARE PERCENTAGE

Dec 31st,

19

INDIRECT

%

100

100

100

100

100

100

100

100

100

98,39

51

241

31-dic-19

TOTAL

%

100

100

100

100

100

100

100

100

100

98,39

51

31-dic-18

TOTAL

%

100

100
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COUNTRY OF
ORIGIN

CHINA

CHINA

PERU

CHILE

CHILE

CHILE

CHILE

CHILE

PERU

PERU

COLOMBIA

FUNCTIONAL
CURRENCY

HKD

CNY

PEN

CLP

CLP

CLP

CLP

CLP

PEN

PEN

Ccop

Share on total

assets Falabella
S.A.Dec-19
%

0,01%

0000000
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* Rationale

+ Statements of financial positions

» Comprehensive income statement by function
* Comprehensive income statement

Statement of changes in shareholders” equity

Direct cash flow statement
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RATIONALE

Consolidated revenue for year 2019 totaled $9,410,775
million (US $ 12,569 Mn), achieving a 1.9% increase over
the previous year, mainly explained by the growth of the
online channel, by 7 new stores (net) and the growth
of loans in the financial business, offset by a weak con-
sumer environment in Chile. When faced with reduced
operating hours in our stores during the second half of
October and all of November, we observed an impact on
margins given a greater promotional activity towards the
end of the year.

The consolidated portfolio as of December 31st, 2019
reached $ 5,616,570 million (US $ 7,501 Mn), 12% over
the same period in the previous year, with outstanding
growth in Banco Falabella Chile and Banco Falabella Co-
lombia. The sale of financial products' via digital chan-
nels grew 29%, reaching $ 996,807 million (US $ 1,331
Mn), which accounts for 37% of the total sales of finan-
cial products.

The operating result amounted to $ 705,475 million (US
$ 942 Mn), which stands for a 19.7% decrease. The drop
in operating revenue is mainly due to the performance
of the Retail and financial businesses in Chile, which was
partially offset by increases in operating income from in-
ternational units.

Consolidated EBITDA for the year 2019 decreased 5.2%,
totaling $ 1,141,336 million (US $ 1,524 Mn), witha 12.1%
EBITDA margin. Consolidated net profits amounted to $
295,474 million (US $ 395 Mn), a 38.2% decrease over
2018, with a 3.1% net margin.

! Total sales of Cash Advances and CMR Super Advances and consumer loans from Banco Falabella Chi-
le, Banco Falabella Colombia and Banco Falabella Peru, coming from the web channel.
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STATEMENTS OF FINANCIAL POSITION

Dec 31st, 19
M$

Dec 31st, 18
M$

317.491.382

Cash and cash equivalents 299.965.353
Other current financial assets 14.577.323 25.831.939
Other current non-financial assets 97.397.454 127.027.906
Trade Debtors and other account receivables, current 503.747.308 505.261.560
Accounts receivables from related entities, current 44176.657 60.013.844
Inventory 1.332.853.655 1.410.494.616
Assets on current taxes 117.161.072 86.778.115
Total current assets other than assets or groups of assets
for disposal classified as held for sale or held to distribute to
owners 2.409.878.822 2.532.899.362
Non-current assets or groups of assets for disposal classified as
held for sale or held to distribute to owners

17.371.457 17.371.457
Non-current assets or groups of assets for disposal classified
as held for sale or held to distribute to owners

17.371.457 17.371.457
Total current assets 2.427.250.279 2.550.270.819

105.525.159

Other non-current financial assets 204.578.162
Othernon-current financial assets 103.842.937 95.161.666
Trade Debtors aur{amother accou'r‘w';‘receivables, 'ng%—current """" 1 1.%2‘6.047 9004961 .
Wlur{\“/'é‘stments accédf{ted using théghare method """"""""" 191 478678 H 135:‘735.256 :
Intangble assets other than goodwill 342682434 312876174
““éé‘ital on 649.'{4‘9.802 H 625:‘91 4880 :
Property, plantand equipment 3698385781 2725338067
CInvestmentownership 3235060703 2972.046.449
Non-currenttax assets 17.420.067 16341.601
ssetson deferred taxes 212284708 165387150
Total non-curreuﬁut assets 8.666.0} 8.319 7.163.331.403
w'.l;”c.:‘tal non-bankir;g business assets 11.093.268.598 9.713.602.222
Banklng Businé;;Assets (Pre;;\tation) """"""""""""" H H -
Cashand bank deposits 304355220  303217.364
..‘.6‘5érations withué”“s“ettlement inué‘r“ogress """"""""" 80.556.931 57:‘290.6'6‘5. “
Trading instruments 179336474 155634743
“‘H‘f‘]’éncial derivat'i;‘ewcontracts """"""""""""" 411 178302 88:‘T 01 263 .
Loans and accoﬁ}w{é receivable from customeré """""""" 5.21 9.51”‘6.732 4631 682308
..‘.‘I.H;‘eustment instr'd'f'ﬁ“ents availabl';%or e 681 030022 H 658:‘887.02;5 “
Investmentsin corporations 3.721.554 3179.466
..‘.‘I}{{éﬂngib\e """""""""""""""""" 78.'{'1”‘8.482 68:‘260. 141 .
CFixedAssets 72.907.960 41384274
Ccurenttax 12.694.107 6.934.952
Deferredtax 48.804.829 49592217
Other eEs 148111 627 H 103:‘738.7'64. :

Total banking business assets 7.240.402.240 6.167.903.079

Total assets 15.881.505.301

18.333.670.838




STATEMENTS OF FINANCIAL POSITION

Banking Business Liabilities (Presentation)

Term deposits and other on sight liabilities

639.081.704

Operations with a settlement in progress

46.413.806

Term deposits and other loans

2.538.382.394

31-dic-19 31-dic-18
M$ M$
Net Equity and Liabilities
Non-banking Business (Presentation)
Currentlimbilities
Other current financial liabilities 443."9';24448 : 558'_‘213_6'55.3”'
Current lease liabilities 82881 467 H H "

Trade accounts payable and other accounts payable

1.019.436.064

15.308.531

Current accounts payable to related entities 17.092.382

Other current provisions 237581 34 24.732.430
Current tax liabilities 30.é6‘6.089 27'.‘485.5"6.;“
Current provisions for employee benefits 149_;1;9341 : 143'.‘333.6'%. :
Other current non-financial liabilities 165."5%‘1 711 : 146',‘1 27369

Financial derivative contracts 87.064.300

Obligations with banks H 510:‘566.1'6;“
Debt instruments issued H 268:‘117.2;(‘5.“
Giher financial obligatiors. H 106:‘133.0'5;.
lease liabilies H H
Currenttax H 91 904 N
Provisions 41 430388 “
Other liabilitles H 210;‘593.1“&.“

Total banking business liabilities

4.447.874.100

Total liabilities

9.894.148.078

Total Equity

Total current liabilities

2.022.687.551

1.934.637.243

Issued capital

919.419.389

Non-current liabilities

Other non-current financial liabilities

2.806.585.586

Non-current lease liabilities 900.374.562 =

Non-current trade accounts payable and other accounts payable 1 920686 1 089919 N
Other non-current provisions 9,;‘;0,858 9324355
Deferred tax liabilities 613."9;3“2.006 H 594329358
Non-current provisions for employee benefits 55.'(‘2%‘8,81 3 H 45;‘1 82842 “
SirermemeouTEmE neTdiencs ke eegw 55:‘1 24675

55.025.873

Accumulated Earnings

4.421.138.544

Issuance premiums

93.482.329

Own shares in portfolio

(44.808.966)

Other reserves

(321.368.626)

Equity attributable to the owners of the parent corporation

5.067.862.670

Non-controlling interests

919.494.553

Total equity

6.232.612.076

5.987.357.223

Total equity and liabilities

18.333.670.838

15.881.505.301

Total non-current liabilities

4.450.162.083

3.511.636.735

Total non-banking business liabilities

6.472.849.634

5.446.273.978




COMPREHENSIVE INCOME STATEMENT BY FUNCTION

Jan 1st, 2019
Dec 31st, 19

Jan 1st, 2018
Dec 31st, 18

20.883.343

M$ M$
Profit and Loss Statement
Non-banking Business (Presentation)
Income from ordinary activities 8.053.582.835 7.976.898 405
Cost of sales (5.433.070.250)

(5.255.756.353)

Gross profit

2.721.142.052

Distribution costs

(115.035.376)

Administration expenses

(1.904.010.235)

Other expenses, by function (141.899.290) (139.868.203)
Other earnings (losses) 20.796.536 24.657.249
Financial income 27.400.950 36.224.345

Financial costs

(181.142.094)

Share in earnings (losses) of related companies and joint ventures
which are accounted for using the equity method

7.092.186

Exchange rate differences

(15.580.747)

Result from indexing units

(22.494.868)

Profits before tax

410.984.309

Income tax expenses

Non-banking business profit

309.817.214

Banking Business (Presentation)

Interest income and adjustments

1.030.424.240

Interest expenses and adjustments

Net interest income and adjustments

871.179.343

Income from commissions

222.880.446

Expenses from commissions

(117.165.207)

Net income from commissions

105.715.239

Net earnings (Losses) from financial operations 17.187.950
Net earnings (loss) from exchange rate 4.289.403 (8.667.556)
Other operating income 3.402.024

7.139.460

Credit risk provision

(337.736.214)

(291.664.726)

Total net operating income

741.755.765

704.585.103

Remuneration and personnel expenses

(149.509.710)

(142.834.516)

Administration expenses

(177.860.670)

Depreciation and amortizations

(21.175.299)

Other operating expenses

(44.322.854)

(46.024.862)

Total operating expenses

(426.649.011)

(387.895.347)

(101.167.095)

(159.244.897)

Operating margin 315.106.754 316.689.756
Income from investments in companies 834977 H "551 214 "
Income before income tax 315.52‘1 731 : 317."240.9;‘(.). N
Income tax expenses (82.6;45.229) H (83?30‘8'(‘)'8). :
Banking business profit 233.2;2.502 | 233.'510.1;5:1. :
Profit 356."‘I';‘6.474 H 543727378 :
Profit attributableto | H
Profit attributable to the owners of the parent corporation 295,;1;3530 H 478468376 N
Profit attributable to non-controlling interests 60.;6“2.944 | 65:‘259.0"(3; “
Profit 356."‘1';‘6.474 H 543727378 :
Earnings per share | H
Earnings per basic share

Earnings per basic share in continuing operations 0,12 019
Earnings per basic share 0,12 019 :
Earnings per diluted share
Earnings per diluted share in continuing operations 0,12 019
Earnings per diluted share 0,12

0,19




COMPREHENSIVE INCOME STATEMENT

Jan 1st, 2019
Dec 31st, 19

Jan 1st, 2018
Dec 31st, 18

Ms M$
Comprehensive Income Statement
Profit 356.176.474 543.727.378
Components from other comprehensive earnings which will not be
reclassified into profits before tax
Actuarial losses from defined benefit plans, before taxes CRPARPL) CRLERER)
Other comprehensive income that will not be reclassified into income (8.141.129) (9.299.135)
for the year
Components from other comprehensive earnings which will be
reclassified into profits before tax
Exchange rate differences due to conversion
Earnings on exchange rate conversion differences, before taxes 176.330.362 113.736.888
dOther comprehenswe income, before taxes, exchange rate differences 176.330.362 113.736.888

ue to conversion

Earnings (losses) from new measurements of financial assets available for 1992.970 (789.764)
sale, before taxes - .
Other comprehensive income, before taxes, financial assets available for sale 1.992.970 (789.764)
Cash flow hedges
Earnings (losses) from cash flow hedges, before taxes 12.851.589 (31.777.502)
Other comprehensive income, before taxes, cash flow hedges 12.851.589 (31.777.502)
Other gqmppnents of other comprehensive earnings that will be 191.174.921 81.169.622
reclassified into profits for the year, before taxes
Income tax related to components of other comprehensive income
Income tax related to benefit plans defined from other comprehensive 2198105 510,791
income - S
Sum of income taxes related to components of other comprehensive

2.198.105 2.510.791

income that will not be reclassified into income for the year

Income tax related to financial assets available for sale from other compre-

- (538.102) 213.236
hensive income
Income tax related to cash flow hedges from other comprehensive income (3.660.780) 8.615.471
) fi t lated t ts fi th hensi
.um of income tax related to components from other comprehensive (4.198.882) 8.828.707
income
Total other comprehensive profit 181.033.015 83.209.985
Total comprehensive profit 537.209.489 626.937.363
Comprehensive profit attributable to
Comprehensive profit attributable to the owners of the parent corporation 467.001.361 562.286.415
Comprehensive profit attributable to non-controlling interests 70.208.128 64.650.948
Total comprehensive profit 537.209.489 626.937.363
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STATEMENT OF CHANGES IN SHAREHOLDERS EQUITY
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STATEMENT OF CHANGES IN SHAREHOLDERS’ EQUITY DEC. 2019

Initial balance current
year 01/01/2019

Decrease due to
application of new
accounting standards
(Note 2.29.c)

Initial modified
balance

Other comprehensive
result

Increase (decrease)
due to transfers and
other changes

Increase (decrease)
due to portfolio stock
transactions

Total changes in
equity

Final balance current
year 12/31/2019

Issued capital

(Note 22.d)

919.419.389

919.419.389

Share
premium

Conversion
exchange
differences
reserves

93.482.329

93.482.329

Own shares
in capital

Cash flow
hedge
reserves

(44.808.966)

1.403.848

1.403.848

(43.405.118)

Reserves for
translation
differences

Reserves
for actuarial
gains or
losses in
defined
benefit plans

(136.148.355)

161.620.735

161.620.735

161.620.735

25.472.380

Cash flow
hedge
reserves

Reserves
of gains or
losses in the
revaluation
of financial
assets
available for
sale

(51.220.385)

14.409.522

14.409.522

14.409.522

(36.810.863)

Reserve for

actuarial gains or
losses on defined

benefit plans

Other
miscellaneous
reserves

(15.532.698)

(5.943.056)

(5.943.056)

(5.943.056)

(21.475.754)

Profit or loss reserves
in the remediation of
available-for-sale financial
assets

Accumulated profits
(losses)

(570.932)

1.440.630

1.440.630

1.440.630

869.698

misce-
llaneous

other
reserves

Equity
attributable
to the owners
of the parent
corporation

(117.896.256)

(102.570)

(102.570)

(117.998.826)

Other
reserves

Non-
controlling
interests

(321.368.626)

171.527.831

171.527.831

(102.570)

171.425.261

(149.943.365)

ANNUAL REPORT 2019 | SUMMARIZED CONSOLIDATED FINANCIAL STATEMENTS

Accumulated
gains (losses)

Total equity

(142.067.729)

4.279.070.815

295.473.530

295.473.530

(89.024.447)

(46.126.018)

160.323.071

4.439.393.886

Equity
attributable
to the owners
of the holding
company

5.067.862.670

(142.067.729)

4.925.794.941

295.473.530

171.527.831

467.001.361

(89.024.447)

(46.126.018)

1.301.278

333.152.180

5.258.947.121

non-contro-
lling interests

919.494.553

(8.783.481)

910.711.072

60.702.944

9.505.184

70.208.128

14.951.189

(22.205.434)

62.953.883

973.664.955

Total equity

5.987.357.223 :

(150.851.210) :

5.836.506.013 :

356.176.474

181.033.015

537.209.489

14.951.189

(111.229.875) :

(46.126.018)

1.301.278

396.106.063

6.232.612.076 :

OO0 000O0






CASH FLOW STATEMENT

Jan 1st, 2019
Dec 31st, 19

Jan 1st, 2018
Dec 31st, 18

M$ M$
Cash Flow Statement

........ é;sh flows frc."‘);‘(used in) or');l;ating activi;i;;

........ 'I;I;)n-banking"l;tyjmsiness (Pres;;tation)

..‘.‘W"I:ypes of cha;é;;s, for operat'i;é activies

Charges ligelny Sa'l‘é;‘of goods andﬁ}‘éndering of S't‘e;\u/'i‘ces """" 9.662.&%‘6.81 8 "9334'.‘783.565. “
Typesofpaymenss -
..... P ;’a”);r‘nents to supgl‘i‘érs for the Su";;gly of goods aur;c;services (7.590.555.336) (%.595.508.0%2). “
""" Payments o andon behalf of employees (1089.947.524)  (1.067.553.587)
..... | Nr%ésme tax paid (1 06.1';3“4750) "(140.570.75‘1“)
otercashoufions 03396237)  (105.351324)
“;l‘JHL)Htotal net casg'ﬁ;ws from no'r;‘l“)anking busigg;g operating :;é;ivities 782.;;8.971 H 425599762
........ é;nking Businé;;(Presentatiour;)m H H -
“Egr;solidated pr(;f'i;for theyear 233;‘2';2.502 : 233;91 0164 “
..“EP;;rges (credit;jmtuo profits wh|ch do not in\;;‘l;e cash tran;;‘ctions: """" H H -
..... D ‘ér‘p')‘reciation an;j';r‘nortizationsmm 34."9'5‘6,501 21 1 75299
Cred|t risk provi;igruws """"""""""""" 410.6‘(“)“2.119 H 387:‘190.4‘5'3‘;.
..... N é?income frorr;“i‘r"wr‘vestments inm;;)rporations W|th a signiﬂcan;iﬂr%ﬂuence (éHSH;L.977) H (551 214) :
Other charges tgé‘;do not invol\'/mewcash transac';i'(;}]s """" 82."6;9.230 83330806 “

Net change in interest, adjustments and commissions accrued on assets

and liabilities 2315330 (703.358)
WEH;nges in ass;t;and Iiabiliti;;affecting tﬁ‘;c;perating ﬂow """"
..... | H&éase in Ioan;;gd accounts ;(;(':‘eivable frorr']mc':;stomers (979.555572) "(800‘498.9%.). :
..... N ‘(;increase in tradmg instrumé'r‘wgs 17.%;2,81 5 H (63.%43,34;). :
""" Increase in deposits and other on sight obligations 154943734 9592748

95.927.483

540.771.952

Cash flows from (used in) investment activities

Increase (Decrease) in obligations with banks 75.986.826 (2.676.183)
Other cash inﬂo;/;;(‘outﬂows) """"""""""""" (39.566.1 88) 51 1 04163 :
m;'lﬁjnl;total net ca;;lwflows from g;nking busin;;s“ operating ;(':"'c‘ivities 457.5;4.490 H 545837309 :
...... Net Cash F|OW'S:;;‘Om operatir';é“activities 1.240.'5‘3“6“3.461 | 971437071




5.396.419

(582.606)

activities

Cash flows from loss of control of subsidiaries or other businesses 1.898.806

Cash flows usedggégain control g%‘subsidiaries;;‘other businé;;es """" H (87.;120,3&.). “
“E;r;tributions made to related c"c;r;qpanies """"""""" (24.(54%?.504) : (3.597.8'12.). “
oo 8247990  (38220224)
Amounts ligeln| tf"w"(;;ale of prope}&, plant and e'éLJ}pment """" 7641 469 : 86:‘782.3'éé. “
W‘I;L;;hases of prg);eﬂrty, plant ana;quipment """"""""" (367.1%%.794) "(362.589.652). “
W‘I;Lj};hases of intgr“wéible e (653';;.1 89) : (55.{ 53317) “
B s (183581724)  (100630.655)
Dividendsreceved 10881230 5396419
..‘.‘I.Héé‘rests receive;j """""""""""""""" 11."5“56.51 2 19.291.700
Othercash inflows foutflows) 2185044 582.606)
ng;l;total net ca;ﬁflows used iur'iwnon-bankiné”bﬁﬁsiness invé;"cument (614.2';(')‘.140) (537.124.127)
........ génking Busiﬁ"é;s (Presenta;iﬁc;n) H H
Wl\‘l'é;decrease (inuc;é‘ase) in invesg‘r;wuent instrumé};g available fo};ale 148."65“7.225 (1 920294) “
..‘.‘F.Léhases of ﬂxéa“éssets """"""""""""" (30,5”;4836) H (33.636.26;)
* Dividends recelved 638601
Other cash inﬂo&g """"""""""""""" 1581 946 443.055
“;;t;total net ca';r;‘flows used iHrH1Wbanking bu;iﬁr;;ss investm;;t activities 120.542.936 : (34.610.05‘:;). “
Net Cash flows used in investment activities (493857.204)  (571.134.179)

503.392

Cash flows from (used in) financing activities

397.209.317

activities

activities

Amounts from issue of shares 14.951.189
..... N et charges (pé;%ents) from'&;e sale of th;;ﬁtity‘s share;”‘ 1.;6"1.278 | (14.881 439) :
Amounts from \(;rrwé‘—term oans 199.'{;‘4,400 H 115417743
Amounts ligelny S'Hg;t—term oans 1.070;‘6‘;3“3.908 1 .933:‘703.6;2"
Totalamounts fromloans 1269838308  2.049.121.385
""" Loan payments (1517463862 (2390.635.190)
..... D ‘i'\;i;:iends paid (212.54{.867) "(154.{42.648). :
..... I .‘rgé‘rests paid (1 487751 86) "(1 65,482.2;2). :
Other cash inflows foutfows) 16563489 (71402887)
........ gllbtotal net cash flows useami‘ﬁ non-banki'aé“business fir;;ﬁcing (576.1;;.651) ;350_213_7;;). "
........ é‘énking Businé;;(Presentatiour;)m
..... R éa‘emption of Ié&érs of credit (1 0.6%.569) : (1 0824643) “
Paymenylssue ofBonds 4230041) 25860469
(Payment Obtaining of other loans (39381.186) 127350000
Othercash nflows foutfows) 15902077 (1.771.804)
Wéu'l;total net ca;i“lmflows used iuﬁmhon-bankinégﬁsiness fina}i;ing (37.7;;'719) 134614022 "
""" Net Cash flows used in financing activities (613.916370)  (215599.710)
Wi\‘l;]é;t“ndgeecsr(ie:iﬁ;ﬁ;iﬂ;:gn: rgeicsezﬁgquivalents, Hl;;%ore the effégtu of 132.;;9.887 H 184."703.1"2'3; “
..... E %fécts of the v;;i‘étion in the ;;(Hchange raté‘gr:n cash and cash

equivalents

Effects of the variation in the exchange rate on cash and cash equivalents 15.640.299 9.749.830
..... N ;;decrease mcash and casH;quivalents 148.;;0.186 H 194453012 :
Cash and cash e&&valents at th'éﬁgeginning of the — 689.4{‘1 677 H 494:‘958.6"6;;.
Cash and cash é;;ivalents at;c"l;e end of thé;;ercise """" 837781 .863 H : 77

689.411.677
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MATERIALITY DEFINITION

For the first time during 2018, a materiality assessment
was conducted at the corporate level. For this purpose,
we worked along an independent consultant specialized
in social and environmental management. This is how, in
the coming years, we will work in pursue of generating
strategic guidelines enabling us to focus our priorities
and investments.

The materiality assessment conducted is an indepen-
dent analysis seeking to identify Falabella’'s most rele-
vantand critical issues in ESG management. This analysis
stands as a key tool for dialogue with our stakeholders,
both internal and external, since it allows us to learn
about their main concerns and interests, in addition to
their perceptions about where they believe we have the
greatest actual or potential impact and in which areas
are our actions more relevant.

Materiality process

IDENTIFICATION INTERNAL

EXTERNAL

The identification of material issues and the develop-
ment of this report has been carried out based on the
Global Reporting Standards (GRI) guidelines, choosing
the “essential” compliance option on the GRI Standards
guide. Indexes collected during 2018 meet comparabili-
ty in regards to the data gathered during 2017 and 2016.
The disaggregation level required is omitted in some in-
dexes due to not having this detail of data from all our
subsidiaries. In most cases, the sustainability reports of
each business shows detailed information, complying
with the GRI Standards guide.

The topics identified were prioritized under two criteria:

influence on our business and relevance for our exter-
nal stakeholders.

MATRIX DEVELOPMENT

OF ISSUES
.
.

Review secondary infor-
mation to update the
knowledge of the exter-
nal context.

STEPS

1. List of material
issues

2. List of stakeholders

RELATIONSHIP

B

Understand internal per-
spectives and compare
the differences among
businesses.

STEPS

2A. Interviews with
managers of key areas
at S.A.C.I. Falabella in all
business

2. Employees survey

RELATIONSHIP

ER

Segment  stakeholders
by group or subgroup
and consult them in
appropriate ways.

STEPS

3. Specific interviews /
External surveys

264

AND VALIDATION

Develop the first version
of the matrix and valid-
ate it with the team.

STEPS

4A. Validation of the
matrix draft with mana-
gement

4B. Final matrix with
recomendations

A materiality matrix was built based on the results obtai-
ned, where the "y" axis corresponds to external percep-
tion and the "x" axis to internal perception, with regards
to 21 topics identified as material. We group these to-

Materiality Falabella S.A
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pics into six main priorities, which allow us to go forward
in the creation of economic, social and environmental
value, in line with our stakeholders.
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Internal perception

Exceed customer expectations

1. Data protection and privacy

2. Offer adaptation and reaction capacity
5. Consumer experience

Governance

2. Business ethics

4. Corporate governance

9. Human rights

11. Stakeholder information transparency

Develop our employees integrally
6. Diversity and inclusion

7. Attract, retain and develop talent
15. Employee wellbeing

16. New dynamics in labor relations

17. Unifying purpose
19. Reconversion of work positions

Manage our supply chain
10. Responsible supplier management
12. Local support and development

Social value creation

8. Positive value creation

14. Social regeneration and integration
20. Financial education

Manage our environmental impact
13. Product quality management
18. Environmental performance
21. Climatic strategy

OO0 O0000O
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GRI

Content
Standard onten

General Disclosures

GRI 102 General Matters:

102-10 Significant changes to the organization and its
supply chain

102 16 Values, principles, standards, and norms of
behawor

102 28 Performance evaluation of the highest
government body

Page Number

146

Omission

Material topics

DATA PROTECTION AND PRIVACY

Cyber security

GRI Standard Content

102 REPORTING PRACTICE
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Omission

Page Number

102 45 Entities included in the consolidated

Boundames

224, 225
flnanual statements
'IOZ 46 D fi t tent dt
efining report content and topic 264 3 274
102 47 Llst of material topics 35, 36

No hubo reexpresiones

No hubo cambios

La Memoria Anual de
Falabella S.A. refleja el
245 desempefio econdmico,
social y medioambiental
en el ejercicio fiscal 2019.

the report

the GRI Standards

EXCEED CLIENT EXPECTATIONS

Boundaries

components

102 51 Date of most recent report 245 Abril 2019
102 52 Reportmg cycle 245 Anual
102- int f i i
02-53 Contact point for questions regarding 172 a 174
102 54 Clalms of reporting in accordance with 264
102-55 GRI context index 266 a 271
102 56 External assurance 272 a 274
103-1 Explanation of the material topic and its
xplanat 'al top! ' 37 a 61
103-2 Th t h and it
e management approach and its 37 3 61
103 3 Evaluat|on of the management approach 37 a 61
60

Cybersecurity training
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403-3 Occupational health services

Page
Number

GRI Standard Content Omission

OFFER REACTION AND ADAPTATION CAPACITY

GRI Standard

Omission

Analysis of data and digital clients

CUSTOMER EXPERIENCE

Client satisfaction measurement

103-1 Explanation of the material topic and its
Boundaries

103-2 The management approach and its components

103-3 Evaluation of the management approach

Attract, retain and develop talent

404 TRAINING AND EDUCATION

404-1 Average hours of training per year per
employee

404-2 Programas to improve employees” capacity
and to help the transition

404-3 Percentage of employees receiving regular
performance and career development reviews

>4, 56 403-4 Workers' participation, consultation and
o 75a77
communication on health and safety at work
41 403-5 Occupational health and safety training for
75a77
workers
No se cuenta con
65 a 83 inf i6n d L
403-6 Promoting workers' health 5 ormauo.n/ °oetviees
de promocion de la
65a 83 salud.
65 a 83 403-7 Prevention and mitigation of health and 75 a4 77
safety impacts
403-8 Workers covered by an occupational health 75 377
and safety management system
63 403-9 Workplace accident injuries 77
: 403-10 Occupational illnesses and diseases 77
68 CULTURA
: 405 OPPORTUNITY DIVERSITY AND EQUALITY
Se omite categoria 405-1 Diversity in the organs of the government S es
laboral, porque no se and employees a
cuenta con informacién
72 desagregada por 405-2 Ratio of basic salary and remuneration of 82

women to men

ese campo. Se esta
gestionando para
obtener el préximo afio.

401 EMPLOYMENT

Values We are a team 13y 69

401-1 New employee recruitment
and rotation

407 UNIONIZATION

407-1 Freedom of Association and Collective
Bargaining - percentage of employees covered by
union agreements.

HEALTH AND SAFETY AT WORK

403-1 Occupational health and safety
management system

403-2 Hazard identification, risk assessment and
incident investigation

70,71 103-1 Explanation of th terial topic and it
xp anation of the material topic and its 87 3 93
Boundaries
103-2 The management approach and its components 87 a 93
75 103-3 Evaluation of the management approach 87 a 93
CREATE SOCIAL VALUE
413 Comunidades locales
75a 77 Information relating to
413 Local 413-1 Operations with local community impact assessments is
" engagement, impact assessments, and 87 a90 omitted. Information is
75a77 Communities ) i
development programs expected in the coming
year.
g
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Page

GRI Standard Content Omission

Number

103-1 Explanation of the material topic and its

95 a 105
Boundaries .

103-2 The management approach and its components 95 a 105

103-3 Evaluation of the management approach 95 a 105

ANTI CORRUPTION POLICIES

205 Anti-corruption

205-2 Communication and training about anti-

: - 93 a 100
corruption policies and procedures
206 Anti-competitive Behavior
206-1 Legal actions for anti-competitive behavior, 100

anti-trust, and monopoly practices

HUMAN RIGHTS

412 Human Rights Assessments

Information at a group
level is omitted, since it

104 does not apply. Work is
being done at a business
level.

103-1 Explanation of the material topic and its
Boundaries

412-1 Operations that have been subject to
human rights reviews or impact assessments

107 a 111

103-2 The management approach and its components 107 a 111

103-3 Evaluation of the management approach 107 a 111

RESPONSIBLE SUPPLIER MANAGEMENT

308 Supplier Environmental Assessment

Information regarding
potential and actual
negative impacts
is omitted. Work

109 is underway at the
business level to audit
the data so that it can
be reported in the next
report.

308-2 Negative environmental impacts in the
supply chain and measures taken
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Page
GRI Standard Content & Omission
Number
414 Supplier Social Assessment
Information regarding
potential and actual
negative impacts is
414-2 Negative social impacts on the supply chain 109 omitted. Work is underway
and measures taken at the business level to
audit the data so that it
can be reported in the next
report.
LOCAL SUPPORT AND DEVELOPMENT
Local entrepreneurship and employment fostering 110y 111

103-1 Explanation of the material topic and its

113 a 135
Boundaries
103-2 The management approach and its components 113 a 135
103-3 Evaluation of the management approach 113 a 135
WE TAKE CARE OF THE WASTE WE GENERATE
306 Effluents and waste
306-2 Waste by type and disposal method 113a123
301 Materials
301-3 Reused products and packaging materials 113a123
CLIMATIC STRATEGY
305 Emissions
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Independent Assurance of selected sustainability
indicators in the 2019 Annual Report of Falabella S.A.:
ISAE 3000 statement

The nature of the assurance

This is a report by Corporate Citizenship for the Planning and Development Department of
Falabella S.A.

Corporate Citizenship has undertaken limited assurance of selected sustainability indicators
in the 2019 Annual Report of Falabella S.A., as detailed below:

Social indicators - Employees

* Headcount diversity (% of women in the following three categories: managers and
executives; professionals and technicians; and other employees)

e Executives in the top management that received performance evaluation (number)
e Employees that received performance evaluation (as % of total employees)

* Lost time injury frequency rate, LTIFR

e Occupationaliliness frequency rate, OIFR

Environmental indicators

e Energy consumption: consumption of renewable and non-renewable fuels and
electricity, and other energy (steam, heat, cooling) (kWh)

e Water consumption (m3)
e Waste: volume of non-hazardous waste by treatment method (1)

e Aggregation of the carbon footprint: Scope 1 GHG emissions; Scope 2 GHG
emissions (tCO2e)

The assurance covers the period from 1st January 2019 — 31st December 2019.

Falabella S.A. is entirely and solely responsible for the production and publication of the
data assured, Corporate Citizenship for its assurance.

The data relates to operations from different business units of Falabella S.A. in Chile, Peru,
Colombia, Argentina, Uruguay, Brazil, and Mexico. It excludes operations in other countries.

Our work has involved reviewing selected social and environmental claims and data
included in the report against the GRI principles for Defining Report Quality!. The
aggregation of the carbon emissions data, in line with the WRI/WBCSD GHG Protocol
Corporate Accounting and Reporting Standard was reviewed, however the individual
carbon footprint calculations were not. GHG quantification is subject to inherent

! Balance, Comparability, Accuracy, Timeliness, Clarity and Reliability.
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uncertainty due to factors such as incomplete scientific knowledge about the global
warming potential of different GHGs and uncertainty around the models and parameters
used in estimating GHG emissions.

This engagement was performed in accordance with the International Standard on
Assurance Engagement (ISAE) 3000 (Assurance Engagements other than Audits or Reviews
of Historical Financial Information).

Corporate Citizenship has complied with the requirements for independence, professional
ethics and quality control as stipulated by ISAE 3000.

Assurance work performed

The assurance work was commissioned in January 2020 and was completed on 31 March
2020. Detailed records were kept of meetings, assurance visits and correspondence relating

to the assurance. The assurance process was undertaken by a multidisciplinary feam of four,

including two Senior Researchers, a Senior Consultant and a Director acting in a supervisory
capacity.

The assurance engagement was undertaken to a limited level, and involved the following
activities:

1. Detailed questionnaires with employees responsible for Falabella S.A.'s sustainability
performance, as well as the responsible tfeams within each of the main businesses of
Falabella S.A., fo understand internal management processes, and the collection,
validation and reporting of data;

2. Reviews of the systems used to record and analyse sustainability performance data
in order to assess robustness;

3. Checks on a sample basis of consolidated data to underlying records to check for
consistency and accuracy of reporting;

4. Areview of year-on-year performance trends to identify any significant changes and
investigate the reasons behind these;

5. Examination of the 2019 Annual Report of Falabella S.A. to assess the reporting of the
selected sustainability indicators, and associated claims, against the Globall
Reporting Initiative's Principles for Determining Report Quality.

Our experience and independence

Corporate Citizenship is a specialist management consultancy, advising corporations that
seek to improve their economic, social and environmental performance around the world
and is a leading assuror of corporate responsibility and sustainability reports.

This is the fifth year that Corporate Citizenship has provided independent assurance services
in relation to Falabella S.A.'s corporate sustainability reporting. During the period under
review, Corporate Citizenship worked with Falabella S.A. on consultancy projects, which
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include support for their Dow Jones Sustainability Index (DJSI) application, and
implementation of the LBG Framework to measure the social impact of community
investment for Falabella Retail.

Conclusion

Based on the scope of work and assurance procedures performed, nothing has come to
our attention that causes us to believe that the sustainability data described above is not
prepared, in all material respects, in accordance with the GRI Principles for Defining Report
Quality and the WRI/WBCSD GHG Protocol Corporate Accounting and Reporting Standard
(Revised).

Corporate Citizenship Limited

Santiago, Chile

1 April 2020

CORPORATE
CITIZENSHIP
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Declaracién de Responsabilidad

Los Directores de Falabella S.A. y el Gerente General, firmantes de esta declaracién, con
base en la informacién proporcionada en la administracion de la compaiia, se hacen
responsables bajo juramento, respecto de la veracidad de la informacion proporcionada en la

presente Memoria Anual.

VA

Sr. Carlo Solari Donaggio
RUT 9.585.749-3
Presidente

zﬂzﬂ

Sra. Maria {Zecilia Kcﬁeziﬁori
RUT 7.005.097-8
Director

. José Luis del Rio Gaudie
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Sr. Juan Pakilo ¢
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Director £

Vicepresidente

Sr. Carlos Alberto Heller Solari
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Gerente General
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EY Chile Tel: +56 (2) 2676 1000
Avda. Presidente www.eychile.cl

Riesco 5435, piso 4,
Las Condes, Santiago

Building a better
working world

Independent Auditor’s Report

To the Shareholders and Directors
Falabella S.A.

We have audited the accompanying financial statements of Falabella S.A. and subsidiaries (“The
company), which comprise the statement of financial position as of December 31, 2019, 2018 and
2017, and the comprehensive income statement, statement of changes in equity, and statement of
cash flows for the years then ended, and the related notes to the financial statements.

Management’s Responsibility for the Consolidated Financial Statements

Management is responsible for the preparation and fair presentation of these consolidated financial
statements in accordance with International Financial Reporting Standards. This responsibility
includes the design, implementation and maintenance of internal control relevant to the preparation
and fair presentation of consolidated financial statements that are free of material misstatement,
whether due to fraud or error.

Auditor’s Responsibility

Our responsibility is to express an opinion on these consolidated financial statements based on our
audits. We conducted our audits in accordance with generally accepted auditing standards in Chile.
Those standards require that we plan and perform the audit to obtain reasonable assurance about
whether the financial statements are free of material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and
disclosures in the financial statements. The procedures selected depend on the auditor’s judgment,
including the assessment of the risks of material misstatement of the consolidated financial
statements, whether due to fraud or error. In making those risk assessments, the auditor considers
internal control relevant to the entity’s preparation and fair presentation of the consolidated financial
statements in order to design audit procedures that are appropriate in the circumstances, but not for
the purpose of expressing an opinion on the effectiveness of the entity’s internal control.
Accordingly, we express no such opinion. An audit also includes evaluating the appropriateness of
accounting policies used and the reasonableness of significant accounting estimates made by
management as well as evaluating the overall presentation of the financial statements.



EY

Building a better
working world

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis
for our audit opinion.

Opinion on the Regulatory Basis of Accounting
In our opinion, the consolidated financial statements referred to above present fairly, in all material

respects, the financial position of Falabella S.A. and subsidiaries as of December 31, 2019,
2018 and 2017, and the results of their operations and their cash flows for the years then ended in

accordance with International Financial Reporting Standards.

Albert Oppenlander L.
EY Audit SpA

Santiago, February 25, 2020
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Consolidated Statement of Financial Position

As of December 31, 2019, 2018 and 2017

Dec-31-19 Dec-31-18 Dec-31-17
Note ThCh$ ThCh$ ThCh$
(see Note 2.1)
Assets
Non-Banking Businesses (Presentation)
Current assets
Cash and cash equivalents 3 299,965,353 317,491,382 205,328,355
Other financial assets, current 4 14,577,323 25,831,939 16,161,447
Other non-financial assets, current 5 97,397,454 127,027,906 109,006,103
Trade and other receivables, current 6 503,747,308 505,261,560 544,746,955
Related party receivables, current 7 44,176,657 60,013,844 8,568,867
Inventories 8 1,332,853,655 1,410,494,616 1,238,138,783
Tax assets, current 9 117,161,072 86,778,115 76,587,049
Total current assets other than assets or disposal groups classified as held for
sale or held for distribution to the owners 2,409,878,822 2,532,899,362 2,198,537,559
Non-current assets or disposal groups classified as held for sale or held for distribution
to the owners 2.16 17,371,457 17,371,457 10,866,456
Non-current assets or disposal groups classified as held for sale or held for
distribution to the owners 17,371,457 17,371,457 10,866,456
Total current assets 2,421,250,279 2,550,270,819  2,209,404,015
Non-current assets
Other financial assets, non-current 4 204,578,162 105,525,159 65,197,065
Other non-financial assets, non-current 5 103,842,937 95,161,666 74,676,686
Trade and other receivables, non-current 6 11,126,047 9,004,961 18,397,014
Investments accounted for using the equity method 11 191,478,678 135,735,296 138,296,518
Intangible assets other than goodwill 12 342,682,434 312,876,174 279,330,294
Goodwill 13 649,149,802 625,914,880 504,394,517
Property, plant and equipment 14 3,698,385,781 2,725,338,067 2,544,590,283
Investment properties 15 3,235,069,703 2,972,046,449 2,908,777,208
Tax assets, non-current 9 17,420,067 16,341,601
Deferred tax assets 10 212,284,708 165,387,150 137,753,522
Total non-current assets 8,666,018,319 7,163,331,403 6,671,413,107
Total assets - non-banking businesses 11,093,268,598 9,713,602,222 8,880,817,122
Assets Banking Businesses (Presentation)
Cash and bank deposits 3 304,355,220 303,217,364 252,495,253
Transactions pending settlement, 3 80,926,931 57,290,605 21,370,300
Instruments held for trading 3 179,336,474 155,634,743 71,182,626
Financial derivative contracts 411,178,302 88,101,263 26,600,918
Customer loans and receivables 6 5,219,216,732 4,631,682,308 4,240,651,138
Investment instruments held for sale 16 681,030,022 658,887,042 657,507,389
Investments in companies 11 3,721,554 3,179,466 2,861,251
Intangible assets 12 78,118,482 68,260,141 60,658,539
Property, plant and equipment 14 72,907,960 41,384,274 34,267,084
Current taxes 9 12,694,107 6,934,952 7,766,383
Deferred tax liabilities 10 48,804,829 49,592,217 26,401,052
Other assets 17 148,111,627 103,738,704 58,127,222
Total assets - banking businesses 7,240,402,240 6,167,903,079 5,459,889,155
Total assets 18,333,670,838  15,881,505,301  14,340,706,277

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.
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Consolidated Statement of Financial Position

As of December 31, 2019, 2018 and 2017

Dec-31-19 Dec-31-18 Dec-31-17
Note ThCh$ ThCh$ ThCh$
(see Note 2.1)
Net Liabilities and Shareholders' Equity
Non-Banking Businesses (Presentation)
Current liabilities
Other financial liabilities, current 18 443,932,448 558,213,658 711,150,305
Leasing liabilities, current 19 82,881,467 - -
Trade and other payables 20 1,109,205,979 1,019,436,064 991,491,067
Related company payables, current 7 17,092,382 15,308,531 7,636,329
Other provisions, current 21 23,758,134 24,732,430 13,834,451
Tax liabilities, current 9 30,806,089 27,485,565 27,921,612
Employee benefit provisions, current 22 149,449,341 143,333,626 134,301,346
Other non-financial liabilities, current 23 165,561,711 146,127,369 146,823,400
Total current liabilities 2,022,687,551 1,934,637,243 2,033,158,510
Non-current liabilities
Other financial liabilities, non-current 18 2,813,299,285 2,806,585,586 3,006,175,090
Leasing liabilities, non-current 19 900,374,562 - -
Trade and other payables, non-current 20 1,920,686 1,089,919 1,081,931
Other provisions, non-current 21 9,590,858 9,324,355 11,045,759
Deferred tax liabilities 10 613,982,006 594,329,358 568,622,314
Employee benefit provisions, non-current 22 55,968,813 45,182,842 32,496,875
Other non-financial liahilities, non-current 23 55,025,873 55,124,675 45,681,427
Total non-current liabilities 4,450,162,083 3,511,636,735 3,665,103,396
Total liabilities - non-banking businesses 6,472,849,634 5,446,273,978 5,698,261,906
Banking Business Liabilities (Presentation)
Deposits and other demand obligations 802,372,070 639,081,704 543,154,221
Transactions pending settlement, 3 73,993,355 46,413,806 15,139,196
Deposits and other time deposits, 24 3,027,251,232 2,538,382,394 1,987,726,066
Financial derivative contracts 458,352,017 87,064,300 31,181,315
Bank borrowings 25 547,171,749 510,566,109 204,888,972
Debt instruments issued 26 263,878,200 268,117,240 242,256,771
Other financial obligations 26 89,407,460 106,133,093 130,641,388
Leasing liabilities 19 35,524,567 - -
Current taxes 9 2,973,670 91,904 9,109,300
Provisions 21 32,017,182 41,430,388 2,131,628
Other liabilities 27 295,267,626 210,593,162 182,758,010
Total liabilities - banking businesses 5,628,209,128 4,447,874,100 3,348,986,867
Total liabilities 12,101,058,762 9,894,148,078 9,047,248,773
Net Equity
Share capital 35 919,419,389 919,419,389 533,409,643
Retained earnings 4,439,393,886 4,421,138,544 4,183,008,108
Share premium 35 93,482,329 93,482,329 93,482,329
Treasury shares (43,405,118) (44,808,966) (27,042,749)
Other reserves 35 (149,943,365) (321,368,626) (383,842,804)
Equity attributable to owners of the parent company 5,258,947,121 5,067,862,670 4,399,014,527
Non-controlling interests 973,664,955 919,494,553 894,442,977
Total shareholder’s equity 6,232,612,076 5,987,357,223 5,293,457,504
Total liabilities and shareholders' equity 18,333,670,838  15,881,505,301  14,340,706,277

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.
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Consolidated Statement of Comprehensive Income by Function

For the years ended December 31, 2019, 2018 and 2017

Jan 01-19 Jan 01-18 Jan 01-17
Note Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
(see Note 2.1)
Statement of Net Income
Non-Banking Businesses (Presentation)
Operating revenue 28 8,053,582,835 7,976,898,405 7,742,635,463
Cost of sales 29 (5,433,070,250)  (5,255,756,353)  (5,065,381,226)
Gross margin 2,620,512,585 2,721,142,052 2,6717,254,237
Distribution costs (127,651,886) (115,035,376) (96,101,993)
Administrative expenses 30 (1,960,593,725)  (1,904,010,235)  (1,805,037,785)
Other expenses, by function (141,899,290) (139,868,203) (146,894,210)
Other income (losses) 32 20,796,536 24,657,249 3,252,771
Financial income 27,400,950 36,224,345 14,201,516
Financial costs 31 (209,910,800) (181,142,094) (195,053,121)
Share of net income (losses) of equity method associates and joint ventures 11 336,784 7,092,186 15,279,304
Exchange differences (22,065,192) (15,580,747) (283,467)
Income from indexation units 31 (21,944,001) (22,494,868) (17,264,195)
Net income before tax 184,981,961 410,984,309 449,353,057
Income tax expense 10 (62,097,989) (101,167,095) (114,372,701)
Net income from non-banking businesses 122,883,972 309,817,214 334,980,356
Banking Businesses (Presentation)
Interest and indexation income, 28 1,108,745,967 1,030,424,240 980,136,398
Interest and indexation expense 29 (183,119,743) (159,244,897) (165,774,933)
Net interest and indexation income 925,626,224 871,179,343 814,361,465
Commission income 28 245,043,799 222,880,446 210,484,271
Commission expense 29 (116,057,421) (117,165,207) (106,070,394)
Net commission income 128,986,378 105,715,239 104,413,877
Net income (loss) on financial transactions 17,187,950 20,883,343 5,056,559
Net income (loss) on currency exchange 4,289,403 (8,667,556) 5,702,242
Other operating income 3,402,024 7,139,460 6,362,011
Credit risk allowances 29 (337,736,214) (291,664,726) (281,520,876)
Total net operating income 741,755,765 704,585,103 654,375,278
Staff remuneration and expenses 30 (149,509,710) (142,834,516) (135,688,564)
Administrative expenses 30 (197,819,946) (177,860,670) (158,095,753)
Depreciation and amortization 30 (34,996,501) (21,175,299) (19,762,997)
Other operating expenses 30 (44,322,854) (46,024,862) (40,011,202)
Total operating expenses (426,649,011) (387,895,347) (353,558,516)
Net operating income 315,106,754 316,689,756 300,816,762
Income from investments in companies 11 834,977 551,214 469,655
Net income before tax 315,941,731 317,240,970 301,286,417
Income tax expense 10 (82,649,229) (83,330,806) (77,362,579)
Net income from banking businesses 233,292,502 233,910,164 223,923,838
Net income for the period 356,176,474 543,727,378 558,904,194
Net income attributable to
Net income attributable to owners of the parent company 33 295,473,530 478,468,376 509,593,496
Net income attributable to non-controlling interests 60,702,944 65,259,002 49,310,698
Net income for the period 356,176,474 543,727,378 558,904,194
Earnings per share
Basic earnings per share
Basic earnings per share from continuing operations 33 0.12 0.19 0.21
Basic earnings per share 0.12 0.19 0.21
Diluted earnings per share
Diluted earnings per share from continuing operations 33 0.12 0.19 0.21
Diluted earnings per share 0.12 0.19 0.21

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.




Consolidated Statement of Comprehensive Income by Function

For the years ended December 31, 2019, 2018 and 2017

Jan 01-19 Jan 01-18 Jan 01-17
Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Statement of Comprehensive Income
Net income for the period 356,176,474 543,727,378 558,904,194
Components of other comprehensive income that will not be reclassified to income for
the year, before tax
Actuarial losses for defined benefit plans, before tax (8,141,129) (9,299,135) (1,510,130)
Other comprehensive income that will not be reclassified to income for the year (8,141,129) (9,299,135) (1,510,130)
Components of other comprehensive income that will be reclassified to income for the
year, before tax
Foreign currency conversion
Gain on foreign currency conversion, before tax 176,330,362 113,736,888 (112,117,633)
Other comprehensive income, before tax, from foreign currency conversion 176,330,362 113,736,888 (112,117,633)
Income (losses) from re-measurement of financial assets held for sale, before tax 1,992,970 (789,764) (822,980)
Other comprehensive income, before tax, on financial assets held for sale 1,992,970 (789,764) (822,980)
Cash flow hedges
Gain (loss) from cash flow hedges, before tax 12,851,589 (31,777,502) 4,044,508
Other comprehensive income from cash flow hedges, before tax 12,851,589 (31,777,502) 4,044,508
Other components of other comprehensive income that will be reclassified to income for
the year, before tax 191,174,921 81,169,622 (108,896,105)
Income taxes related to components of other comprehensive income
Income tax related to defined benefits plans in other comprehensive income 2,198,105 2,510,791 417,480
Total income tax related to components of other comprehensive income that will not be
reclassified to income for the year 2,198,105 2,510,791 417,480
Income taxes related to components of other comprehensive income
Income tax related to financial assets held for sale in other comprehensive income (538,102) 213,236 210,277
Income tax relating to cash flow hedges in other comprehensive income (3,660,780) 8,615,471 (1,008,123)
Total income tax related to components of other comprehensive income (4,198,882) 8,828,707 (797,846)
Total other comprehensive income (loss) 181,033,015 83,209,985 (110,786,601)
Total comprehensive income 537,209,489 626,937,363 448,117,593
Comprehensive income attributable to
Comprehensive income attributable to owners of the parent company 467,001,361 562,286,415 408,436,551
Comprehensive income (loss) attributable to non-controlling interests 70,208,128 64,650,948 39,681,042
Total comprehensive income 537,209,489 626,937,363 448,117,593

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.
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Statement of Changes in Equity
a) The Statement of Changes in Equity for the year ended December 31, 2019, is detailed as follows:
; ; . Gains or losses
Share S Treasury czorilngcn Cash flow ﬁ)(;l::Srlng(jaelpiié)(; on re-measuring Other R Equity attributable to el Total
capital . shares 5 hedge il financial assets miscellaneous Other reserves A I owners of the parent q 9 | shareholder’s
(Note 35) premium (Note 22.d) conversion reserves SHEFETS held for sale reserves caminosiliosses) company TiiEiEsis equity
: reserves reserves
reserves
Opening balance as of 01/01/2019 919,419,389 93,482,329 (44,808,966) (136,148,355) (51,220,385) (15,532,698) (570,932) (117,896,256) (321,368,626) 4,421,138,544 5,067,862,670 919,494,553 | 5,987,357,223
Decrease due to new accounting standards (Note 2.29.c) - - - - - - - - (142,067,729) (142,067,729) (8,783,481) | (150,851,210)
Restated opening balance 919,419,389 93,482,329 (44,808,966) (136,148,355) (51,220,385) (15,532,698) (570,932) (117,896,256) (321,368,626) 4,279,070,815 4,925,794,941 910,711,072 | 5,836,506,013
Changes in equity
Comprehensive income
Net income for the period - - - - 295,473,530 295,473,530 60,702,944 356,176,474
Other comprehensive income 161,620,735 14,409,522 (5,943,056) 1,440,630 171,527,831 171,527,831 9,505,184 181,033,015
Total comprehensive income 161,620,735 14,409,522 (5,943,056) 1,440,630 171,527,831 295,473,530 467,001,361 70,208,128 537,209,489
Equity issued 14,951,189 14,951,189
Dividends (89,024,441) (89,024,441) (22,205,434) | (111,229,875)
Icrgsgzs (decrease) due to transfers and other (46,126,018) (46,126,018) (46,126,018)
Isr;gr(-:;asse (decrease) for transactions with treasury 1403848 (102570) (102570) 1301278 1301278
Total changes in equity - 1,403,848 161,620,735 14,409,522 (5,943,056) 1,440,630 (102,570) 171,425,261 160,323,071 333,152,180 62,953,883 396,106,063
Closing balance as of 12/31/2019 919,419,389 93,482,329 (43,405,118) 25,472,380 (36,810,863) (21,475,754) 869,698 (117,998,826) (149,943,365) 4,439,393,886 5,258,947,121 973,664,955 | 6,232,612,076
b) The Statement of Changes in Equity for the year ended December 31, 2018 is detailed as follows:
; ; . Gains or losses
Share capital S Treasury czorilngcn Cash flow ﬁ)(;l::Srlng(jaelpiié)(; on re-measuring Other R Equity attributable to el Total
(see Note i shares conversiZn hedge b financial assets miscellaneous Other reserves eamings (losses) owners of the parent TS 9 shareholder’s
35). P (Note 22.d) reserves P held for sale reserves 9 company equity
reserves reserves
reserves
Opening balance as of 01/01/2018 533,409,643 93,482,329 (27,042,749) (249,687,237) (28,860,865) (8,744,314) 2,007 (96,552,395) |  (383,842,804) 4,183,008,108 4,399,014,527 894,442,977 | 5293457504
Decrease due to new accounting standards (Note 2.29.c) - - - - - - (55,396,466) (55,396,466) (581,684) (55,978,150)
Restated opening balance 533,409,643 93,482,329 (27,042,749) (249,687,237) (28,860,865) (8,744,314) 2,007 (96,552,395) (383,842,804) 4,127,611,642 4,343,618,061 893,861,293 5,237,479,354
Changes in equity
Comprehensive income
Net income for the period - - - - 478,468,376 478,468,376 65,259,002 543,727,378
Other comprehensive income 113,538,882 (22,359,520) (6,788,384) (572,939) 83,818,039 83,818,039 (608,054) 83,209,985
Total comprehensive income - 113,538,882 (22,359,520) (6,788,384) (572,939) 83,818,039 478,468,376 562,286,415 64,650,948 626,937,363
Equity issued 386,009,746 - 386,009,746 6,716,847 392,726,593
Dividends (106,417,696) (106,417,696) (11,266,365) |  (117,684,061)
Increase (decrease) due to transfers and other
changes (23,484,284) (23,484,284) (78,523,778) (102,008,062) (34,468,170) |  (136,476,232)
Increase (decrease) for transactions with treasury
shares - (17,766,217) - - - 2,140,423 2,140,423 - (15,625,794) - (15,625,794)
Total changes in equity 386,009,746 (17,766,217) 113,538,882 (22,359,520) (6,788,384) (572,939) (21,343,861) 62,474,178 293,526,902 724,244,609 25,633,260 749,877,869
Closing balance as of 12/31/2018 919,419,389 93,482,329 (44,808,966) |  (136,148,355) (51,220,385) (15,532,698) (570,932) (117,896,256) |  (321,368,626) 4,421,138,544 5,067,862,670 910,494,553 | 5987,357,223

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.




CAIl A B = I |
L] ~ .~ — .
.0
Statement of Changes in Equity
c) The Statement of Changes in Equity for the year ended December 31, 2017 is detailed as follows:
Actuarial gains or CRlisErlEsess
S S Treasury Foreign currency Cash flow e ongdefined on re-measuring Other R Equity attributable to Non- Total
. p shares conversion hedge 3 financial assets miscellaneous Other reserves A owners of the parent controlling shareholder’s
capital premium benefit plans earnings (losses) - .
(Note 21.d) reserves reserves TS held for sale reserves company interests equity
reserves
Opening balance as of 01/01/2017 533,409,643 93,482,329 (35,125,632) (146,884,310) (32,209,059) (7,651,577) 611,482 (97,649,976) (283,783,440) 3,872,333,532 4,180,316,432 868,040,688 5,048,357,120
Changes in equity
Comprehensive income
Net income for the year 509,593,496 509,593,496 49,310,698 558,904,194
g&?}gompmhens“’e (102,802,927) 3,348,194 (1,092,737) (609,475) (101,156,945) (101,156,945) (9,629,656) (110,786,601)
;oclglmceomprehenswe (102,802,927) 3,348,194 (1,092,737) (609,475) (101,156,945) 509,593,496 408,436,551 39,681,042 448,117,593
Equity issued 6,924,284 6,924,284
Dividends (109,162,192) (109,162,192) (7,873,118) (117,035,310
lcteasel{desrease i eliollaAnsTelS (1,182,958) (1,182,958) (89,756,728) (90,939,686) (12,329,919) (103,269,605)
and other changes
IEESE (RS T HRERE e 8,082,883 2,280,539 2,280,539 10363422 10363422
with treasury shares
Total changes in equity 8,082,883 (102,802,927) 3,348,194 (1,092,737) (609,475) 1,097,581 (100,059,364) 310,674,576 218,698,095 26,402,289 245,100,384
Closing balance as of 12/31/2017 533,409,643 93,482,329 (27,042,749) (249,687,237) (28,860,865) (8,744,314) 2,007 (96,552,395) (383,842,804) 4,183,008,108 4,399,014,527 894,442,977 5,293,457,504

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.




Consolidated Statement of Cash Flow

For the years ended December 31, 2019, 2018 and 2017

Cash Flow Statement - Direct Method Jan 01-19 Jan 01-18 Jan 01-17
Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
(see Note 2.1)
Statement of cash flow
Cash flows provided by (used in) operating activities
Non-Banking Businesses (Presentation)
Proceeds from operating activities
Proceeds from sale of goods and services 9,662,676,818 9,334,783,508 9,261,241,089
Payments for operating activities
Payments to suppliers for goods and services (7,590,559,336)  (7,595,908,074)  (7,292,185,723)
Payments to and on behalf of employees (1,089,947,524)  (1,067,553,587)  (1,014,508,707)
Income tax paid (106,184, 750) (140,370,761) (113,749,401)
Other cash payments (93,396,237) (105,351,324) (12,945,269)
Subtotal net cash flow provided by operating activities from Non-Banking Businesses 782,588,971 425,599,762 827,851,989
Banking Businesses (Presentation)
Consolidated net income for the year 233,292,502 233,910,164 223,923,838
Charges (credits) to income that do not involve cash movements -
Depreciation and amortization 34,996,501 21,175,299 19,762,997
Credit risk allowances 410,002,119 387,190,485 347,091,683
Net income from investments in companies with significant influence (834,977) (551,214) (469,655)
Other charges that do not involve cash movements 82,649,230 83,330,806 31,814,667
Net change in interest, indexation and commissions accrued on assets and liabilities 2,315,390 (703,358) (10,802,756)
Changes in assets and liabilities that affect operating cash flows -
Increase in customer loans and receivables (979,583,572) (800,498,943) (453,771,824)
Net (increase) decrease in instruments held for trading 17,132,815 (63,143,345) (18,892,461)
Increase in deposits and other demand obligations 154,943,734 95,927,483 115,453,966
Increase in deposits and other time deposits, 466,514,110 540,771,952 (23,320,615)
Increase (decrease) in obligations to banks 75,986,826 (2,676,183) (35,332,205)
Other cash proceeds (payments) (39,500,188) 51,104,163 (51,371,077)
Subtotal net cash flow provided by operating activities from Banking Businesses 457,914,490 545,837,309 144,086,558
Net cash flow provided by operating activities 1,240,503,461 971,437,071 971,938,547
Cash flow provided by (used in) investing activities
Non-Banking Businesses (Presentation)
Cash flows from the loss of control of subsidiaries or other businesses 1,898,806 - -
Payments to obtain control of subsidiaries or other businesses - (87,420,365)
Contributions to associates (24,048,504) (3,997,815) (25,737,22)
Loans to related companies (8,247,990) (38,220,224) -
Proceeds from sale of property, plant and equipment 7,641,469 86,782,388 2,251,308
Acquisitions of property, plant, and equipment (367,167,794) (362,589,652) (375,895,985)
Acquisitions of intangible assets (65,317,189) (55,153,317) (43,739,158)
Acquisition of other long-term assets (183,581,724) (100,630,655) (157,183,611)
Dividends received 10,881,230 5,396,419 5,201,313
Interest received 11,556,512 19,291,700 15,541,228
Other cash receipts (payments) 2,185,044 (582,606) (13,431,348)
Subtotal net cash flow used in investing activities for Non-Banking Businesses (614,200,140) (537,124,127) (592,993,475)
Banking Businesses (Presentation)
Net decrease (increase) in investment instruments held for sale 148,697,225 (1,920,294) (92,016,465)
Acquisition of property, plant and equipment (30,574,836) (33,036,205) (33,890,115)
Dividends received 638,601 503,392 527,972
Other cash proceeds 1,581,946 443,055 447,989
Subtotal net cash flows provided by (used in) investing activities for Banking Businesses 120,342,936 (34,010,052) (124,930,619)
Net cash flow used in investing activities (493,857,204) (571,134,179) (717,924,094)

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.
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Consolidated Statement of Cash Flow

For the years ended December 31, 2019, 2018 and 2017

Statement of Cash Flows Jan 01-19 Jan 01-18 Jan 01-17
Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
(see Note 2.1)
Cash flow provided by (used in) financing activities
Non-Banking Businesses (Presentation)
Proceeds from issuing shares 14,951,189 397,209,317 6,924,284
Net proceeds (payments) from selling the entity’s own shares 1,301,278 (14,881,439) 10,929,316
Proceeds from long-term loans 199,154,400 115,417,743 362,571,213
Proceeds from short-term loans 1,070,683,908 1,933,703,642 2,063,505,656
Total proceeds from loans 1,269,838,308 2,049,121,385 2,426,076,869
Loan repayments (1,517,463,862)  (2,390,635,190)  (2,284,615,494)
Dividends paid (212,541,867) (154,142,646) (215,061,388)
Interest paid (148,775,186) (165,482,272) (166,699,508)
Other cash receipts (payments) 16,563,489 (71,402,887) (2,967,781)
Subtotal net cash flows used in financing activities for Non-Banking Businesses (576,126,651) (350,213,732) (225,413,702)
Banking Businesses (Presentation)
Letters of credit redeemed (20,071,569) (10,824,643) (7,023,624)
Bonds issued (repaid) (4,239,041) 25,860,469 (21,731,107)
Proceeds (repayment) of other loans (39,381,186) 127,350,000 -
Other cash proceeds (payments) 15,902,077 (7,771,804) (65,371,902)
Subtotal net cash flow provided by (used in) financing activities for Banking Businesses (37,789,719) 134,614,022 (94,126,633)
Net cash flow provided by (used in) financing activities (613,916,370) (215,599,710) (319,540,335)
Net increase in cash & cash equivalents before effect of changes in exchange rates 132,729,887 184,703,182 (65,525,882)
Effect of changes in exchange rates on cash and cash equivalents
Effect of changes in exchange rates on cash and cash equivalents 15,640,299 9,749,830 (15,508,194)
Net increase in cash and cash equivalents 148,370,186 194,453,012 (81,034,076)
Cash and cash equivalents at the beginning of the year 689,411,677 494,958,665 575,992,741
Cash and cash equivalents at the end of the year 837,781,863 689,411,677 494,958,665

The accompanying notes 1 to 42 form an integral part of these consolidated financial statements.
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Notes to the Consolidated Classified Financial Statements
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Note 1 - Company Information

Falabella S.A. (formerly S.A.C.I. Falabella )(hereinafter the “Parent Company”) is a publicly traded company
established in Santiago, Chile on March 19, 1937 in accordance with Law No. 18,046. Its formation was legally
authorized by Supreme Decree No. 1,424 of April 14, 1937. The Company is registered in the Securities Registry
under No. 582 and is subject to the supervision of the Chilean Financial Market Commission (“FMC"). Its main
offices and legal domicile are located at Manuel Rodriguez Norte 730, Santiago, Chile.

An Extraordinary Shareholders' Meeting held on April 23, 2019, agreed to change the name of the Company from
S.A.C.l. Falabella to Falabella S.A., and amended the first article of the Company’s statutes to reflect this change.

The subsidiaries registered in the FMC Securities Registry and the Registry of the Chilean Superintendency of
Banks and Financial Institutions (“SBIF") are detailed as follows:

Subsidiary Chilean ID Number | Registration Number
Sodimac S.A. 96,792,430-K 850

Plaza S.A. 76,017,019-4 1,028

Banco Falabella S.A 96,509,660-4 051

Falabella S.A. and its subsidiaries (hereinafter the “Company” or “Falabella”) operates in Chile, Argentina, Peru,
Colombia, Uruguay, Mexico and Brazil.

The Company'’s business is selling a wide range of products, including the retail sale of clothing, accessories, home
products, electronics, beauty products and others. A significant portion of sales in this segment occurs during the
second half of each year. In addition it sells retail and wholesale construction and home improvement products,
including building materials, hardware, tools, kitchen accessories, bathroom, gardening and decorative products,
as well as food products in Supermarkets. It also operates in the real estate segment through constructions,
administration, management, operations, and the leasing and subleasing of stores and malls, and is renowned for
providing a comprehensive supply of goods and services in world class malls, working with the main commercial
operators in the countries where it operates. It also works with other businesses that support its main business such
as financial services (CMR, insurance brokers and banking), and in textile manufacturing (Mavesa).

Falabella had the following number of employees as of December 31, 2019, 2018 and 2017:

Country Dec-31-19 Dec-31-18 Dec-31-17

Chile 52,852 52,963 54,666
Peru 33,296 30,169 32,694
Colombia 8,303 7,502 7,834
Argentina 4,847 5,369 5,478
Brazil 3,530 3,285 3,578
Uruguay 449 425 412
India 119 77 21
China 156 129 119
Mexico 374 236 -
TOTAL 103,926 100,155 104,802
Senior Executives 3,593 3,375 2,835
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Note 2 - Summary of Significant Accounting Policies
2.1. Basis of Preparation of the Consolidated Financial Statements

These consolidated financial statements of Falabella S.A. and subsidiaries include consolidated statements of
financial position as of December 31, 2019, 2018 and 2017, consolidated statements of comprehensive income by
function, statements of changes in equity and consolidated statements of cash flow for the years ended December
31, 2019, 2018 and 2017 and their corresponding notes which have been prepared and presented in accordance
with International Financial Reporting Standards ("IFRS"), including additional information required by the Chilean
Financial Market Commission ("FMC") which does not contradict IFRS.

These consolidated financial statements have been prepared on the basis of historical cost, except for certain
financial instruments, employee benefit obligations and share-based payment obligations, which are measured at
fair value.

The preparation of these consolidated financial statements in accordance with IFRS requires the use of estimates
and critical assumptions that could affect the reported amounts of certain assets and liabilities, as well as certain
income and expenses. It also requires that Management exercises judgment in applying the Company’s accounting
policies. Subsection 2.28 discloses the areas that entail a greater degree of judgment or complexity, and the areas
where the assumptions and estimates are significant for the consolidated financial statements.

The Company uses mixed presentation criteria, separating the balances of the banking companies (Banking
Business) from the remaining consolidated companies (Non-Banking Business). The Falabella banking companies
that were separated were: Banco Falabella Chile, Banco Falabella Peru and Banco Falabella Colombia.

Falabella reorganized its banking business in Chile during 2018. Therefore, Promotora CMR Falabella S.A.
(hereinafter CMR) was converted into a company that supports the banking business.

As a result, Banco Falabella (hereinafter the Bank) became the major shareholder of CMR on December 3, 2018,
by subscribing to CMR’s entire capital increase at a value of Ch$ 240,000 million.

As both companies form part of the same controlling group, the acquired assets and liabilities have been valued at
book value, and there were no valuation effects for Falabella.

The purpose of this reorganization was to provide banking customers with integrated banking services, covering
loan products, savings and investment. The number of service points for the Bank and CMR customers have also
increased, since CMR’s customers can be attended in the Bank’s offices and vice versa, which improves the
products available.

CMR has been presented in these financial statements within the banking companies (Banking Business in Chile),

which required the values presented as of December 31, 2018 and 2017 to be reclassified, in order to present
comparative information.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.1. Basis of Preparation of the Consolidated Financial Statements (continued)

The consolidated financial statements of Falabella S.A. for 2018 were approved by its Board at a meeting held on
February 26, 2019, and were subsequently submitted to the Annual General Shareholders’ Meeting held on April
23, 2019, where they were finally approved. The consolidated financial statements of Falabella S.A. for 2017 were
approved by its Board at a meeting held on February 27, 2018, and were subsequently submitted to the Annual
General Shareholders’ Meeting held on April 24, 2018, where they were finally approved

Certain items from the previous year's financial statements have been reclassified or amended for the purpose of
ensuring comparability with the current year’s presentation, and for presenting CMR with the Banking Business.

2.2. New standards, interpretations and amendments adopted by Falabella

The accounting policies used to prepare the consolidated financial statements are consistent with those used to
prepare Falabella's consolidated financial statements for the year ended December 31, 2018 and 2017, except for
IFRS 16, which was adopted by Falabella with effect from January 1, 2019 and except for IFRS 9 and IFRS 15,
which were adopted by the Group with effect from 1 January 2018 (see Note 2.29.c).

2.3. Presentation and Functional Currency

These consolidated financial statements are presented in Chilean pesos, which is the functional currency of the
Parent Company and Falabella’s presentation currency. Chilean pesos are rounded to the nearest thousand pesos.

Each Falabella entity has determined its own functional currency in accordance with the requirements of IAS 21
“The Effects of Changes in Foreign Exchange Rates”. The items included in the financial statements of each entity
are measured using that functional currency, and are then converted to Falabella’s presentation currency, in
accordance with IAS 21.

2.4. Period covered by the Consolidated Financial Statements

The consolidated financial statements comprise the statements of financial position as of December 31, 2019, 2018
and 2017, the statements of comprehensive income by function, the statements of cash flow, and the statements of
changes in equity for the years ended December 31, 2019, 2018 and 2017.

2.5. Basis for Consolidation of the Financial Statements

These consolidated financial statements comprise the financial statements of the Parent Company and its
subsidiaries, including all of its assets, liabilities, income, expenses and cash flows after performing the adjustments
and eliminations related to transactions between the companies that form part of the consolidation. These
consolidated financial statements also include structured entities created in asset securitization processes, for which
the Company has not transferred all the risks of the associated assets and liabilities.

Subsidiaries are all companies over which Falabella has control, in accordance with IFRS 10. In order to comply
with the definition of control in IFRS 10, three criteria must be met, which include: (a) an investor must be able to
exercise authority over the investee’s business, (b) an investor must be exposed, or have the rights to variable
returns resulting from its involvement in the investee, and (c) an investor must have the ability to use its authority
over the investee to influence the investor’s returns.
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FALABEL
Notes to the Consolidated Classified Financial Statements ’
Note 2 - Summary of Significant Accounting Policies (continued)
2.5. Basis for Consolidation of the Financial Statements (continued)
The non-controlling interest represents the portion of net assets and net income or losses that are not owned by
Falabella, which is presented separately in the statement of comprehensive income and in equity in the consolidated
statement of financial position.
The Company has not consolidated the financial statements of R-SC Internet Services C.A. (Linio Venezuela).
Although it controls this company, the conditions established by IFRS 10 to consolidate it have not been met,
because the economic situation and measures in Venezuela have caused significant distortions with respect to
receiving the cash flows generated there. Furthermore, given the business combination process referred to in Note
41, the net identifiable assets owned by this subsidiary have been valued at a fair value of zero as a result of this
situation.
The acquisition of subsidiaries is recorded in accordance with IFRS 3 “Business Combinations”, using the acquisition
method. This method requires the recognition of identifiable assets (including intangible assets not previously
recognized and goodwill) and business liabilities acquired at fair value on the date of acquisition. The non-controlling
interest is the minority shareholder’s share of the fair values of recognized assets and liabilities.
The excess of the acquisition cost over the fair value of the Company’s share in the net identifiable assets acquired
is recognized as goodwill. If the cost of acquisition is lower than the fair value of the net assets of the acquired
subsidiary, the difference is recognized directly in the statement of income.
The financial statements of subsidiaries have been prepared on the same date as the Parent Company and uniform
accounting policies have been applied, considering the specific nature of each business.
Subsidiaries included in the consolidation are detailed as follows:
FUNCTIONAL
OWNERSHIP INTEREST COUNTRY CURRENCY
Cr’:‘IILIJ_’\I/EngRID SUBSIDIARY Dec-31-19 | Dec-31-19 | Dec-31-19 | Dec-31-18 | Dec-31-17
DIRECT INDIRECT TOTAL TOTAL TOTAL
% % % % %
76,020,391-2  INVERSIONES FALABELLA LTDA 99.989 0.011 100 100 100 CHILE CLP
76,020,385-8  INVERSIONES PARMIN SpA 100 - 100 100 100 CHILE CLP
Foreign FALABELLA SUCURSAL URUGUAY S.A. 100 - 100 100 100 URUGUAY CLP
99,500,360-0 HOMETRADING S.A. - 100 100 100 100 CHILE CLP
99,593,960-6 DESARROLLOS INMOBILIARIOS SpA. 100 100 100 CHILE CLP
BRITISH VIRGIN
Foreign FALLBROOKS PROPERTIES LTD 99.999 99.999 99.999 99.999 ISLANDS CLP
99,556,170-0  FALABELLA INMOBILARIO S.A. 100 100 100 100 CHILE CLP
76,882,330-8 NUEVOS DESARROLLOS S.A. 45.94 45.94 45.94 45.94 CHILE CLP
99,555,550-6  PLAZA ANTOFAGASTA S.A. 59.278 59.278 59.278 59.278 CHILE CLP
76,882,090-2 PLAZA CORDILLERA S.A. 45.94 45.94 45.94 45.94 CHILE CLP
96,653,660-8 PLAZA DEL TREBOL SpA 59.278 59.278 59.278 59.278 CHILE CLP
96,795,700-3  PLAZA LA SERENA SpA 59.278 59.278 59.278 59.278 CHILE CLP
96,653,650-0  PLAZA OESTE SpA 59.278 59.278 59.278 59.278 CHILE CLP
76,017,019-4 PLAZAS.A. 59.278 59.278 59.278 59.278 CHILE CLP
76,034,238-6  PLAZA SpA 59.278 59.278 59.278 59.278 CHILE CLP
96,791,560-2 PLAZA TOBALABA SpA 59.278 59.278 59.278 59.278 CHILE CLP
76,677,940-9  PLAZA VALPARAISO S.A. 45.94 45,94 45,94 45.94 CHILE CLP
96,538,230-5 PLAZA VESPUCIO SpA 59.278 59.278 59.278 59.278 CHILE CLP
79,990,670-8  ADMINISTRADORA PLAZA VESPUCIO S.A. 59.272 59.272 59.272 59.278 CHILE CLP
76,883,720-1  DESARROLLOS E INVERSIONES INTERNACIONALES SpA 59.278 59.278 59.278 59.278 CHILE CLP
99,564,380-4 DESARROLLOS URBANOS SpA. 45.94 45,94 45,94 45.94 CHILE CLP
76,299,850-5  INVERSIONES PLAZA LTDA. - - 59.278 59.278 CHILE CLP
76,044,159-7  AUTOPLAZA SpA 59.278 59.278 59.278 59.278 CHILE CLP
96,792,430-K  SODIMAC S.A. 100 100 100 100 CHILE CLP
99,556,180-8  SODIMAC TRES S.A. 100 100 100 100 CHILE CLP
76,054,094-3  INVERSIONES SODMIN SpA 100 100 100 100 CHILE CLP
76,054,151-6  TRAINEEMAC S.A. 100 100 100 100 CHILE CLP
76,821,330-5 IMPERIAL S.A. 60 60 60 60 CHILE CLP
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Falabella S.A. and Subsidiaries

FALABEL

Notes to the Consolidated Classified Financial Statements

Note 2 - Summary of Significant Accounting Policies (continued)

2.5. Basis for Consolidation of the Financial Statements (continued)

Subsidiaries included in the consolidation are detailed as follows: (continued)

OWNERSHIP INTEREST
CHILEAN ID SRR Dec-31-19 | Dec-31-19 | Dec-31-19 | Dec-31-18 | Dec-31-17 T FUNCTIONAL
NUMBER DIRECT | INDIRECT | TOTAL TOTAL TOTAL CURRENCY
% % % % %

76,222,370-8  SERVICIOS GENERALES BASCUNAN LTDA - 100 100 100 100 CHILE CLP
76,644,120-3  APORTA SpA - 100 100 100 100 CHILE CLP
76,046,439-2 APYSER SpA - 100 100 100 100 CHILE CLP
76,662,120-1 CERRO COLORADO LTDA - 88 88 88 100 CHILE CLP
96,579,870-6  SERVICIOS GENERALES FALABELLA RETAIL SpA - 100 100 100 100 CHILE CLP
76,012,536-9  SERVICIOS GENERALES MULTIBRAND SpA - 100 100 100 100 CHILE CLP
76,557,960-0 SERVICIOS GENERALES TOTTUS LTDA - - - 88 88 CHILE CLP
76,383,840-4  SERVICIOS GENERALES PRESERTEL SpA - 100 100 100 100 CHILE CLP
76,035,886-K PRESTADORA DE SERVICIOS TELEFONICOS SpA - 100 100 100 100 CHILE CLP
78,334,680-K  SERVICIOS GENERALES ZONA | SpA - - - 100 100 CHILE CLP
78,636,190-7 SERVICIOS GENERALES ZONA Il SpA - - - 100 100 CHILE CLP
78,738,460-9 TRANSPORTES Y DISTRIBUCIONES SpA - - - 100 100 CHILE CLP
78,919,640-0 TRANSPORTES Y DISTRIBUCIONES DEL SUR SpA - - - 100 100 CHILE CLP
78,745,900-5 TRASCIENDE LTDA - 100 100 100 100 CHILE CLP
76,042,509-5 INVERSIONES Y PRESTACIONES VENSER SEIS LTDA - 100 100 100 100 CHILE CLP
76,046,445-7 CONFECCIONES INDUSTRIALES SpA - 100 100 100 100 CHILE CLP
96,573,100-8 MANUFACTURAS DE VESTUARIO MAVESA LTDA - 100 100 100 100 CHILE CLP
76,039,672-9  DINALSA SpA - 100 100 100 100 CHILE CLP
78,627,210-6 HIPERMERCADOS TOTTUS S.A. - 88 88 88 88 CHILE CLP
78,722,910-7 TOTTUS S.A. - - - 88 88 CHILE CLP
76,046,433-3 FALABELLA INVERSIONES FINANCIERAS S.A. - 100 100 100 100 CHILE CLP
90,743,000-6 PROMOTORA CMR FALABELLA S.A. - 99.996 99.996 99.996 99.996 CHILE CLP
77,612,410-9 FALABELLA TECNOLOGIA CORPORATIVA LTDA - 100 100 100 100 CHILE CLP
79,598,260-4  ADMINISTRADORA CMR FALABELLA LTDA - 100 100 100 100 CHILE CLP
77,235,510-6  SERVICIOS DE EVALUACIONES Y COBRANZAS SEVALCO LTDA - 100 100 100 100 CHILE CLP
76,027,825-4 PROMOCIONES Y PUBLICIDAD LIMITADA - 100 100 100 100 CHILE CLP
78,566,830-8 SOC. DE COBRANZAS LEGALES LEXICOM LTDA - 100 100 100 100 CHILE CLP
96,847,200-3  SERVICIOS E INVERSIONES FALABELLA LTDA - 100 100 100 100 CHILE CLP
77,099,010-6 SEGUROS FALABELLA CORREDORES LTDA - 100 100 100 100 CHILE CLP
76,512,060-8 SOLUCIONES CREDITICIAS CMR LTDA - 100 100 100 100 CHILE CLP
78,997,060-2  VIAJES FALABELLA LTDA® - - - 100 100 CHILE CLP
77,261,280-K FALABELLA RETAIL S.A. - 100 100 100 100 CHILE CLP
76,000,935-0 PROMOTORA CHILENA DE CAFE COLOMBIA S.A. - 65 65 65 65 CHILE CLP
96,951,230-0  INMOBILIARIA MALL CALAMA SpA - 59.278 59.278 59.278 59.278 CHILE CLP

) BRITISH VIRGIN
Foreign SHEARVAN CORPORATE S.A. - 100 100 100 100 ISLANDS usb
76,042,371-8  NUEVA FALABELLA INVERSIONES INTERNACIONALES SpA - 100 100 100 100 CHILE CLP
96,647,930-2  INVERSIONES INVERFAL PERU SpA - 100 100 100 100 CHILE CLP
76,023,147-9  NUEVA INVERFIN SpA - 100 100 100 100 CHILE CLP
76,007,317-2  INVERCOL SpA - 100 100 100 100 CHILE CLP
Foreign INVERSORA FALKEN S.A. - 100 100 100 100 URUGUAY CLP
Foreign TEVER CORP S.A. - 100 100 100 100 URUGUAY CLP
Foreign INVERSIONES FALABELLA ARGENTINA S.A. - 99.999 99.999 99.999 99.999 ARGENTINA ARS
Foreign FALABELLA S.A. - 99.999 99.999 99.999 99.999 ARGENTINA ARS
Foreign CMR FALABELLA S.A. - 99.999 99.999 99.999 99.999 ARGENTINA ARS
Foreign VIAJES FALABELLA S.A. @ - - - 99.999 99.999 ARGENTINA ARS
Foreign CENTRO LOGISTICO APLICADO S.A. - 99.999 99.999 99.999 99.999 ARGENTINA ARS
Foreign SERVICIOS DE PERSONAL LOGISTICO S.A. - 99.999 99.999 99.999 99.999 ARGENTINA ARS
Foreign INVERSIONES FALABELLA DE COLOMBIA S.A. - 99.999 99.999 99.999 99.999 COLOMBIA COP
Foreign FALABELLA COLOMBIA S.A. - 65 65 65 65 COLOMBIA COP
Foreign AGENCIA DE SEGUROS FALABELLA LTDA - 65 65 65 65 COLOMBIA COP
Foreign AGENCIA DE VIAJES Y TURISMO FALABELLA S.A.S. @ - - 65 65 65 COLOMBIA COP
Foreign ABC DE SERVICIOS S.A.S. - 65 65 65 65 COLOMBIA COP
Foreign FALABELLA PERU S.A.A. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign SAGA FALABELLA S.A. - 97.799 97.799 97.799 99.758 PERU PEN
Foreign HIPERMERCADOS TOTTUS S.A. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign SODIMAC PERU S.A. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign OPEN PLAZASAC. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign VIAJES FALABELLA S.A. @ - - - 97.799 99.758 PERU PEN
Foreign CORREDORA DE SEGUROS FALABELLA S.AC. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign FALABELLA SERVICIOS GENERALES S.A.C. - 99.759 99.759 99.759 99.758 PERU PEN
Foreign FALABELLA SERVICIOS CENTRALES S.A.C. - 99.759 99.759 99.759 99.758 PERU PEN
Foreign INMOBILIARIA KAINOS S.A.C. - 99.758 94.758 99.758 99.758 PERU PEN
Foreign LOGISTICA Y DISTRIBUCION S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign INVERSIONES CORPORATIVAS BETA S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign INVERSIONES CORPORATIVAS GAMMA S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
96,509,660-4 BANCO FALABELLA S.A. - 100 100 100 100 CHILE CLP
Foreign BANCO FALABELLA PERU S.A. - 99.759 99.759 99.759 99.759 PERU PEN
Foreign BANCO FALABELLA S.A. - 65 65 65 65 COLOMBIA COP
Foreign SALON MOTOR PLAZA S.A. - 59.278 59.278 59.278 59.278 PERU PEN

@

The shares in this subsidiary were sold on June 7, 2019.
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Notes to the Consolidated Classified Financial Statements

Note 2 - Summary of Significant Accounting Policies (continued)

2.5. Basis for Consolidation of the Financial Statements (continued)

Subsidiaries included in the consolidation are detailed as follows: (continued)

FUNCTIONAL
OWNERSHIP INTEREST COUNTRY CURRENCY
CHILIJ_I\I/:_légRlD SUBSIDIARY Dec-31-19 | Dec-31-19 | Dec-31-19 | Dec-31-18 | Dec-31-17
DIRECT INDIRECT TOTAL TOTAL TOTAL
% % % % %
76,011,659-9 BANCO FALABELLA CORREDORES DE SEGUROS LTDA - 100 100 100 100 CHILE CLP
Foreign FALABELLA TECNOLOGIA PERU S.A.C. - 99.759 99.759 99.759 99.759 PERU PEN
76,141,045-8  INVERSIONES INVERFAL COLOMBIA SpA - 100 100 100 100 CHILE CLP
76,141,046-6  INVERSIONES INVERFAL ARGENTINA SpA - 100 100 100 100 CHILE CLP
76,153,987-6  ADMYSER SpA - - - 100 100 CHILE CLP
76,153,976-0 CAPYSER SpA - 100 100 100 100 CHILE CLP
Foreign CENTRO COMERCIAL EL CASTILLO CARTEGENA S.A.S. - - - 59.278 59.278 COLOMBIA COP
Foreign MALL PLAZA COLOMBIA S.A.S. - 59.278 59.278 59.278 59.278 COLOMBIA COP
Foreign CENTRO COMERCIAL MANIZALES S.A.S. - - - 47.422 47.422 COLOMBIA COP
76,142,721-0  GIFT CORP SpA - 100 100 100 100 CHILE CLP
76,149,308-6  INVERSIONES BRASIL SpA - 100 100 100 100 CHILE CLP
76,159,664-0 INVERSIONES URUGUAY SpA - 100 100 100 100 CHILE CLP
76,159,684-5 INVERFAL URUGUAY SpA - 100 100 100 100 CHILE CLP
Foreign COMPANIA SAN JUAN S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
76,308,853-7 NUEVA INVERFAL ARGENTINA SpA - 100 100 100 100 CHILE CLP
SERVICIOS Y GARANTIAS FALABELLA SpA. (FORMERLY 100

76,179,527-9 FALABELLA MOVIL SpA) - 100 100 100 CHILE CLP
76,167,965-1 LOGISTICA INTERNACIONAL LTDA - 100 100 100 100 CHILE CLP
76,201,304-5 RENTAS HOTELERAS SpA - 100 100 100 100 CHILE CLP
Foreign CONTAC CENTER FALABELLAS.A.C. - 99.759 99.759 99.759 99.759 PERU PEN
Foreign OPEN PLAZA ORIENTE S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
96,824,450-7  INMOBILIARIA MALL LAS AMERICAS S.A. - 45.143 45.143 45.143 45.143 CHILE CLP
Foreign SHEARVAN COMMERCIAL (SHANGAI) - 100 100 100 100 CHINA CNY
Foreign HIPERMERCADOS TOTTUS ORIENTE S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign SODIMAC PERU ORIENTE S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
76,319,068-4  INVERSIONES INDIA SpA - 100 100 100 100 CHILE CLP
Foreign FALABELLA BRASIL LTDA - 100 100 100 100 BRAZIL BRL
Foreign SODIMAC BRASIL LTDA - 100 100 100 100 BRAZIL BRL
Foreign INVERSIONES FALABELLA URUGUAY S.A. - 100 100 100 100 URUGUAY uyu
Foreign HOMECENTER SODIMAC S.A. - 100 100 100 100 URUGUAY uyu
Foreign JOSMIR S.A. - 100 100 100 100 URUGUAY uyu
76,335,739-2  INVERSIONES MEXICO SpA - 100 100 100 100 CHILE CLP
76,282,188-5 INVERFAL BRASIL SpA - 100 100 100 100 CHILE CLP
Foreign SAGA FALABELLA IQUITOS S.AC. - 97.799 97.799 97.799 97.799 PERU PEN
Foreign SAGA FALABELLA ORIENTE S.A.C. - 97.799 97.799 97.799 97.799 PERU PEN
Foreign CONSTRUDECOR S.A. - 100 100 100 64.981 BRAZIL BRL
Foreign CONSTRUDECOR SERVICIOS LTDA. - 100 100 100 65.016 BRAZIL BRL
Foreign CONSTRUDECOR PROPERTIES LTDA. - 100 100 100 65.051 BRAZIL BRL
Foreign SEGUROS FALABELLA PRODUCTORES S.A. - 99.999 99.999 99.999 99.999 ARGENTINA ARS
76,327,698-8  SERVICIOS GENERALES FALABELLA ZONA NORTE SpA - - - 100 100 CHILE CLP
Foreign LILLE INVESTIMENTOS - 100 100 100 65.016 BRAZIL BRL
Foreign SHEARVAN PURCHASING INDIA - 100 100 100 100 INDIA INR
76,434,317-4 PROMOTORA INVERSIONES S.A. - 99.996 99.996 99.996 99.996 CHILE CLP
76,389,515-7 SERVICIOS GENERALES FALABELLA ZONA PONIENTE SpA - - - 100 100 CHILE CLP
Foreign TIENDAS DEL MEJORAMIENTO DEL HOGAR S.A. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign MAESTRO PERU AMAZONIA S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign INMOBILIARIA DOMEL S.A.C. - 99758 99.758 99.758 99.758 PERU PEN
Foreign INDUSTRIAS DELTA S.A.C. - 99.758 99.758 99.758 99.758 PERU PEN
Foreign CENTRO COMERCIAL BARRANQUILLAS.AS. - - - 38.531 38.531 COLOMBIA COP
76,427,811-9  SERVICIOS DE INFRAESTRUCTURA FALABELLA SpA - 100 100 100 100 CHILE CLP
76,477,116-8 CF SEGUROS DE VIDA S.A. - 90 90 90 90 CHILE CLP
Foreign GESTIONES INTEGRALES DE SERVICIOS S.A. - 99.15 99.15 99.15 99.15 PERU PEN
Foreign MALL PLAZA PERU S.A. - 86.265 86.265 86.265 86.265 PERU PEN
Foreign GEMMA NEGOCIOS S.A.C. - 60.386 60.386 60.386 60.386 PERU PEN
Foreign INVERFAL MEXICO S.A. DE C.V. - 100 100 100 100 MEXICO MXN
76,582,813-9  NUEVA INVERFAL MEXICO SpA - 100 100 100 100 CHILE CLP
76,587,847-0 FALABELLA SERVICIOS PROFESIONALES DE TI SpA - 100 100 100 100 CHILE CLP
76,683,615-1  ASESORIAS Y EVALUACION DE CREDITOS LTDA - 100 100 100 100 CHILE CLP
Foreign PATRIMONIO AUTONOMO MALL PLAZA CALI - 59.278 59.278 - - COLOMBIA COP
Foreign PATRIMONIO AUTONOMO CENTRO COMERCIAL CARTAGENA - 59.278 59.278 - - COLOMBIA COP
Foreign g/é)‘gRIMONIO AUTONOMO CENTRO COMERCIAL MANIZALES . 47.424 47.424 . - COLOMBIA cop
Foreign PATRIMONIO AUTONOMO CENTRO COMERCAL BARRANQUILLA - 38.532 38.532 - - COLOMBIA COP
76,788,282-3  DIGITAL PAYMENTS SpA - 100 100 100 100 CHILE CLP
76,803,189-4  INVERFAL INDIA SpA - 100 100 100 100 CHILE CLP
Foreign TENERIFE EMPRENDIMIENTOS E PARTICIPACOES LTDA - 100 100 100 100 BRAZIL BRL
Foreign FONDO DE CAPITAL PRIVADO MALL PLAZA DE COLOMBIA - 59.278 59.278 - - COLOMBIA COP
Foreign MALL PLAZA SERVICIOS S.A.S. - 100 100 100 100 COLOMBIA COP
Foreign MALL PLAZA INMOBILIARIA S.A. - 86.266 86.266 86.266 86.266 PERU PEN

=

)
)

=

The shares in this subsidiary were sold on June 1, 2019.
The shares in this subsidiary were sold on July 31, 2019.
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Notes to the Consolidated Classified Financial Statements

Note 2 - Summary of Significant Accounting Policies (continued)

2.5. Basis for Consolidation of the Financial Statements (continued)

Subsidiaries included in the consolidation are detailed as follows: (continued)

OWNERSHIP INTEREST FUNCTIONAL
COUNTRY | " cURRENCY
CHILIJ_I\II:_légRlD SUBSIDIARY Dec-31-19 | Dec-31-19 | Dec-31-19 | Dec-31-18 | Dec-31-17
DIRECT INDIRECT TOTAL TOTAL TOTAL
% % % % %

Foreign INVERSIONES FALABELLA S.A.C. 99.758 99.758 99.758 99.758 PERU PEN
Foreign FALABELLA CORPORATE SERVICES INDIA PRIVATE LIMITED 100 100 100 100 INDIA INR
76,899,941-4  INVERSIONES MKTP SPA 100 100 100 CHILE CLP
Foreign NEW TIN LINIO | GMBH 100 100 100 GERMANY EUR
Foreign TIN JADE GBMH 100 100 100 GERMANY EUR
Foreign JADE 1364. GMBH 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. ERSTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. ZWEITE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. DRITTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. VIERTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. FUNFTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. SECHSTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. SIEBTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. ACHTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. NEUNTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. ZEHNTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. ELFTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. ZWOLFTE VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. 13. VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign JADE 1364 GMBH & CO. 14. VERWALTUNGS KG 100 100 100 GERMANY EUR
Foreign BAZAYA MEXICO S.DER.L. DEC.V. 100 100 100 MEXICO MXM
Foreign LINIO MIAMI EXPORTS, INC. 100 100 100 USA usb
Foreign LINIO COLOMBIA S.A.S. 100 100 100 COLOMBIA COP
Foreign LINIO PERU S.A.C. 100 100 100 PERU PEN
Foreign LINIO LATAM CORP. 100 100 100 PANAMA PAN
76,212,492-0  INVERSIONES BAZAYA CHILE LTDA. 100 100 100 CHILE CLP
Foreign LINIO ARGENTINA S.R.L. 100 100 100 ARGENTINA ARS
Foreign ECUAELECOMMERCE S.A. 100 100 100 ECUADOR ECU
Foreign LINIO ASIA LIMITED 100 100 100 CHINA HKD
Foreign LINIO CONSULTING (SHENZHEN) CO.,LTD. 100 100 100 CHINA CNY
Foreign IKSO S.A.C. 100 100 - PERU PEN
76,993,859-1  IKSO SpA 100 100 CHILE CLP
77,070,342-5 SERVICIOS FALABELLA SpA 100 100 CHILE CLP
77,104,802-1 DESAROLLOS INMOBILIARIOS DOS SpA 100 100 CHILE CLP
77,110,043-0  OPEN PLAZA CHILE SpA 100 100 CHILE CLP
77,107,881-8  INMOBILIARIA RENTAS DOS SpA 100 100 CHILE CLP
Foreign INVERFAL PERU S.AA. 100 100 PERU PEN
Foreign INMOBILIARIA SIC S.A. 98.39 98.39 PERU PEN
Foreign IKOSO. SAS 51.00 51.00 COLOMBIA COP

The consolidation includes subsidiaries of subsidiaries controlled by Falabella, even when the total direct and
indirect participation represents less than a 50% of voting rights.

2.6. Conversion of Foreign Subsidiaries

Assets and liabilities of foreign subsidiaries with a functional currency other than the Chilean peso are converted
into Falabella S.A.'s presentation currency (the Chilean peso) at the exchange rate on the date of the statement of
financial position, and its statement of net income is converted at the average exchange rates for each month, in
accordance with IAS 21. Foreign exchange differences arising from the conversion are recorded in “Other Reserves”
as a separate component of equity. At the disposal of a foreign entity, the accumulated deferred amount recognized
in equity specifically relating to this foreign business shall be recognized in the income statement.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.6. Conversion of Foreign Subsidiaries (continued)

Any goodwill arising from the acquisition of a foreign business and any adjustment to fair value of the book values
of assets and liabilities that arise from the acquisition is treated as an asset and liability of the foreign business in
the functional currency of this entity and is converted to Chilean pesos at the exchange rate on the reporting date.

Argentina's economy has been regarded as hyperinflationary with effect from July 1, 2018, according to the criteria
established in IAS 29 "Financial Reporting in Hyperinflationary Economies”. This treatment was based on qualitative
and quantitative criteria, with the most significant being a cumulative inflation rate exceeding 100% over the past
three years.

Non-monetary items were restated from their original values and subsequently converted from the Argentine peso
to Chilean Pesos at the exchange rate as of the reporting date, in accordance with IAS 21 for hyperinflationary
economies. Previously, the statement of income for Argentine subsidiaries was converted at the average exchange
rate for each month, which also applies to the statement of income for the remaining operating subsidiaries in other
countries whose economies are not regarded as hyperinflationary.

The functional and presentation currency of Falabella S.A. is not the currency of a hyperinflationary economy,
according to the guidelines established by IAS 29. Therefore, comparative periods do not need to be restated in
Falabella's consolidated financial statements.

2.7. Foreign Currency Conversion

Foreign currency is any currency other than the functional currency of an entity. Transactions in foreign currencies
are initially recorded at the exchange rate of the entity’s functional currency as of the transaction date. Monetary
assets and liabilities denominated in foreign currency are converted at the exchange rate of the functional currency
as of their settlement date or closing date of the statement of financial position. All these conversion differences are
included in net income or losses, except for differences on liabilities in foreign currencies that provide hedges for
net investments in foreign entities, and/or assets and liabilities in foreign currencies that are an integral part of the
investment in foreign subsidiaries. These are recorded directly in equity, in the “Other Reserves” account, until
disposal of the net investment, at which time they are recognized as net income or losses.

The foreign currency exchange rates and the Unidad de Fomento (Chilean monetary unit indexed to the rate of
inflation) rate to the Chilean peso as of December 31, 2019, 2018 and 2017 are the following:

Dec-31-19 Dec-31-18 Dec-31-17

US dollar (USD) 748.74 694.77 614.75
Peruvian nuevo sol (PEN) 226.14 206.35 189.68
Argentine peso (ARS) 12,51 18.41 3311
Uruguayan peso (UYU) 20.11 21.46 21.39
Euro (EUR) 839.58 794.75 739.15
Colombian peso (COP) 0.23 0.21 0.21
Brazilian real (BRL) 186.51 179.59 185.64
Indian rupee (INR) 10.50 9.94 9.63
Chinese yuan (CNY) 107.31 100.97 94.40
Unidad de Fomento (UF) 28,309.94 27,565.79 26,798.14
Mexican peso (MXN) 39.64 35.30 31.28
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Note 2 - Summary of Significant Accounting Policies (continued)
2.8. Financial Information by Operating Segment

Segment information is presented in accordance with IFRS 8 “Operating Segments,” in a manner that is consistent
with the internal reports that are regularly reviewed by Falabella’s Management for use in decision-making regarding
the allocation of resources and evaluating the performance of each operating segment. Income attributed to
geographical regions is based on the location of the respective businesses. Note 36 presents the reporting
requirements for IFRS 8 and Information on Assets, Liabilities and Income by Segments.

2.9. Investments in Associates

Associates are all entities over which the Company exercises significant influence but not control, which is generally
accompanied by a share of between 20% and 50% of the voting rights, as stated in IAS 28 “Investment in
Associates.” Investments in associates are accounted for using the equity method and are initially recognized at
cost. Investments in associates are presented in the statement of financial position together with goodwill identified
in the acquisition of the associate, net of any accumulated impairment loss.

Under the equity method, the investment in an associate is recorded in the statement of financial position at cost
plus the Company’s share in the increase or decrease in the equity of the associate. The statement of income
reflects the Company’s interest in the income of the associate. When there has been a change recognized directly
in the associate’s equity, the Company recognizes its interest in that change and discloses it in the statement of
changes in equity. The accounting policies of associates conform to those used by the Company.

2.10. Property, Plant and Equipment

Property, plant and equipment items are recorded at cost and are presented net of accumulated depreciation and
impairment as applicable, except for land which does not depreciate.

Cost includes the acquisition price and all costs directly related to the location of the asset in the place and under
the conditions necessary for it to be able to operate in the manner foreseen by Management, in addition to the initial
estimate for the dismantling, withdrawal or partial or total removal of the asset, as well as reconditioning of the place
where itis located, when the Company is obligated to do so. For construction in progress, the cost includes expenses
of directly related employees and others of an operating nature attributable to the construction, as well as finance
expenses related to external financing accrued during the construction period. The interest rate used to capitalize
finance expenses corresponds to specific asset financing or, when not available, the Company’s average financing
rate.

Costs of expansion, modernization or improvements that represent an increase in productivity, capacity or efficiency,
and therefore an extension of the useful lives of assets, are capitalized as an increase in the cost of the
corresponding assets. Regular maintenance, conservation and repair expenses are expensed in the year in which
they are incurred. A property, plant and equipment item is derecognized at the time of its disposal or when no future
financial benefits are expected from its use or disposal. Any gain or loss that arising from derecognizing an asset,
calculated as the difference between the asset’s net disposal value and net book value, is taken to the statement of
netincome in the year it is derecognized.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.10. Property, Plant and Equipment (continued)

Depreciation begins when the assets are available for use, i.e. when they are at the location and under the conditions
necessary to operate in the manner foreseen by Management. Depreciation is calculated using the straight-line
method over the estimated useful financial lives of assets, up to their residual amount. Estimated financial useful
lives by category are detailed as follows:

Category Range
General constructions 50 to 80 years
Exterior works 20 years
Furniture and fittings 3to 10 years
Facilities and accessories 10 to 35 years
Machinery and equipment 210 20 years
Vehicles 5to 7 years

Assets located on leased properties, structural work and facilities depreciate over the term of the lease or their
estimated useful financial lives for the corresponding category, including contract renewals, whichever is less.

This item includes "Right of use assets" arising from the application of IFRS 16, which are depreciated over the term
of the respective lease agreements.

Probable residual values of assets, their useful lives and depreciation methods are reviewed as of each reporting
date and adjusted if applicable as a prospective change in estimate.

2.11. Investment Properties

Investment properties are real estate (land and buildings) that are held by Falabella to receive financial benefits
from renting them or to capital appreciation by merely holding them, which are measured at cost. Investment
properties and investment properties under construction are recorded at cost and presented net of their accumulated
depreciation and accumulated impairment as applicable, except for land which is not subject to depreciation.

Falabella owns shopping centers containing its own stores and stores leased to third parties. In these cases, only
the portion leased to third parties is considered investment properties. The company’s own stores are recognized
as property, plant and equipment in the statement of financial position.

The acquisition cost and all other costs associated with investment properties, as well as the effects of depreciation
and the treatment of derecognized assets are recorded in the same manner as property, plant and equipment, as
described in Note 2.10.

The estimated financial useful lives for the main elements of investment properties are detailed as follows:

Category Range
Buildings 80 years
Exterior works 20 to 30 Years
Facilities 20 years
Machinery and equipment 5to 8 years
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Note 2 - Summary of Significant Accounting Policies (continued)
2.11. Investment Properties (continued)

This item includes "Right of use assets" arising from the application of IFRS 16, which are depreciated over the term
of the respective lease agreements.

The residual values of assets, their useful lives and depreciation methods are reviewed as of each reporting date
and adjusted if applicable as a prospective change in estimate.

2.12. Goodwill

At the date of transition to IFRS, the Company chose not to revisit its business combinations prior to this date, in
accordance with IFRS 1.

Subsequently, goodwill represents the excess total compensation paid for the acquisition of an investment in a
subsidiary or associate, over the fair value of the net identifiable assets at the date of acquisition.

After the initial recognition of goodwill, it is measured at cost less any accumulated impairment loss, as appropriate.

Goodwill related to the acquisition of subsidiaries is subject to annual impairment testing. Goodwill is allocated to
cash generating units (or groups of cash generating units, or “CGUs") that are expected to benefit from the synergies
of a business combination, for impairment testing purposes.

Goodwill related to acquisition of interests in Associates is presented together with the respective investment under
“Investments Accounted for Using the Equity Method” in the statement of financial position, and is subject to
impairment testing together with the value of the investment in the Associate should there be any indicators of a
potential loss of value.

The Company tests goodwill impairment every year in accordance with IFRS, and has found no impairment.
2.13. Intangible assets

Intangible assets acquired separately are measured at acquisition cost. The cost of intangible assets acquired in a
business combination is their fair value as of the date of acquisition. After the initial recognition of intangible assets
with defined useful lives, they are recorded at cost less any accumulated amortization and any accumulated
impairment loss, as appropriate. Intangible assets generated internally are software programs developed for the
Company's use. Costs associated with software development are capitalized when the completion of their
development is considered possible, Management has the intention and the capacity to use or sell the intangible
asset, dishursements attributable to the asset can be valued and it has been determined that the intangible asset
will generate future financial benefits. Research costs are directly incorporated into income.

Useful lives of intangible assets are evaluated as finite or indefinite. Intangible assets with finite lives are amortized
linearly during their estimated useful financial lives, and they are evaluated whenever there is an indication of
impairment. The amortization term and method for intangible assets with finite lives are reviewed at each reporting
date. Changes resulting from these evaluations are treated prospectively as changes in the accounting estimates

Intangible assets with indefinite useful lives are not amortized and their impairment is evaluated annually. The useful
life of an intangible asset with indefinite useful life is reviewed annually. Currently, since the commercial trademarks
have no expiration date and there is intention to use them in an indefinite manner, the Company has determined to
allocate an indefinite useful life to specific trademarks acquired in business combinations. If applicable, the change
in evaluation of useful lives from indefinite to definite is made on a prospective basis.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.13. Intangible Assets (continued)

The Company tests impairment of intangibles with indefinite useful lives annually as required by IFRS, and has not
identified any impairment whatsoever.

The estimated useful lives for each category of intangible asset are detailed as follows:

Category Range
Commercial trademarks acquired in business combinations Indefinite
Internally developed software 4 t0 10 years
Patents, registered trademarks and other rights 5to 10 years
Software programs 4 to 10 years
Other intangible assets 5to 10 years

2.14. Impairment of Non-Current Assets

The Company evaluates whether there are any indications that an asset might be impaired as of each reporting
date. If such indications are detected, or impairment is identified as a result of annual impairment testing for goodwill
and intangible assets with indefinite useful lives, the Company estimates the recoverable amount of the asset. When
the book value of an asset exceeds its recoverable amount, the asset is considered impaired and is decreased to
its recoverable amount. The recoverable amount is the fair value of an asset less selling costs or value in use,
whichever is greater.

2.15. Inventories

Inventory is recorded at cost or net realizable value, whichever is less. Cost includes the purchase price plus
additional costs necessary to bring each product to its current location and condition, net of trade discounts and
other discounts. The net realizable value is the estimated selling price during the ordinary course of business, less
estimated costs required to complete the sale. The net realizable value is also measured in terms of obsolescence
based on the particular characteristics of each inventory item. Cost is calculated using the weighted average
method.

2.16. Assets held for sale and discontinued operations

Non-current assets with a book value that will be recovered through a sales transaction and not through ongoing
use are classified as held for sale and discontinued operations. This condition is considered to have been satisfied
only when the sale is highly probable and the asset is available for sale in its current condition.

These assets are valued at their book value or their realizable fair value, whichever is less.

As of December 31, 2019, 2018 and 2017, the assets presented under this category belong to two subsidiaries,

Sodimac S.A. and Plaza S.A. and include properties held for sale that comply with the criteria stated in the preceding
paragraph.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.17. Financial Instruments

IFRS 9 "Financial Instruments" supersedes IAS 39 "Financial Instruments: Recognition and Measurement" for
annual periods beginning on or after January 1, 2018. It addresses three aspects of accounting for financial
instruments: classification and measurement, impairment and hedge accounting.

Falabella recognizes financial assets and liabilities when it assumes the obligations or acquires the contractual
rights to them.

2.17.1. Financial Assets
2.17.1.1. Recognition, Measurement and Withdrawal of Financial Assets

Financial assets within the scope of IFRS 9 are classified at initial recognition as financial assets at fair value through
profit and loss, financial assets at amortized cost, or financial assets at fair value through comprehensive income.
Where allowed and appropriate, this designation is re-evaluated as of each reporting date.

When financial instruments are initially recognized, they are measured at fair value, and the costs or gains directly
attributable to the transaction are recognized in the income statement. Financial assets are subsequently measured
at their fair value, except for customer loans and receivables, and investments classified as held to maturity, which
are measured at amortized cost using the effective rate method.

The adjustment of assets recorded at fair value is recorded in the income statement, except for investments held
for sale whose adjustment to market value is recognized as a separate component of equity, net of applicable
deferred tax.

Financial assets are derecognized when the rights to receive cash flows from them have expired or have been
transferred, and Falabella has substantially transferred all risks and benefits arising from their ownership.

2.17.1.2. Cash and Cash Equivalents

Cash equivalents comprise cash, bank balances, short-term deposits with original maturity of three months or less,
and other money-market securities easily convertible to cash, which are subject to insignificant risk of changes in
value.

The cash flow statement classifies cash-generating activities as follows:

Operating activities: The main source of ordinary revenue and expenses of businesses in subsidiaries, as well
as activities that cannot be classified as investing or financing.

Investing activities: Those activities involving the acquisition, sale or disposal by other means of non-current
assets and other investments not included in cash and cash equivalents.

Financing activities: Those activities that produce changes in the size and composition of net equity and financial
liabilities.

2.17.1.3. Assets pledged as guarantee subject to sale or a new pledge

The consolidated statement of financial position includes balances of financial assets, loans, receivables and cash equivalents

that cover debt obligations held by the Company through a guaranteed portfolio. The Company cannot freely dispose of these
balances since they are restricted to the payment of related obligations.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.17. Financial Instruments (continued)

2.17.1. Financial Assets (continued)

2.17.1.4. Impairment of Financial Assets
The Company assesses whether a financial asset or group of financial assets is impaired as of each reporting date.

The main financial assets subject to impairment due to contractual non-compliance of the counterparty are assets
recorded at amortized cost (loans and receivables).

As of January 1, 2018, IFRS 9 requires that expected credit losses on loans and receivables are recognized either
on a twelve-month basis or over their entire remaining life.

Falabella has used a three-stage approach to measure expected credit losses for "financial receivables” within the
non-banking business, and "customers loans and receivables” within the banking business.

This approach monitors receivables and classifies their trends according to the following categories, which are
based on any changes to the credit risk since the financial asset was initially recognized.

Allowance category 1:
This category contains those financial assets whose credit risk has not significantly increased since initial
recognition, and do not exhibit any objective evidence of impairment. This category recognizes the portion of any
expected credit loss caused by potential default events within twelve months of the reporting date.

Allowance category 2:
This category contains those financial assets whose credit risk has significantly increased since initial recognition,
although they do not exhibit any objective evidence of impairment. This category recognizes the portion of any
expected credit loss caused by potential default events throughout the life of the financial instrument.

Allowance category 3:
This category defines an impaired financial asset as one that meets one or more objective impairment events that
have a detrimental impact on expected future cash flows from that asset. This category defines arrears of over
ninety days as objective impairment evidence, among others. This category recognizes the portion of any expected
credit loss caused by potential default events throughout the remaining life of the financial instrument.

The loss is measured as the difference between the book value of the asset and the present value of its estimated
future cash flows, discounted at the financial asset's original effective interest rate, which is the effective interest
rate used at initial recognition. The book value of the asset is reduced using an allowance account.

Falabella uses the simplified model established by IFRS 9 to recognize expected loss allowances on receivables
within a non-banking business, excluding “financial receivables". It has established an allowance matrix based on
historical experience of credit losses, adjusted for specific prospective factors that apply to debtors and to
Falabella’s economic environment.

If an impairment loss decreases in a subsequent period and the decrease can be objectively related to an event
that occurred after the impairment was recognized, the previously recognized impairment loss is reversed. Any
subsequent reversal of an impairment loss is recognized in the income statement, to the extent that the book value
of the asset does not exceed its amortized cost as of the reversal date.
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Note 2 - Summary of Significant Accounting Policies (continued)

2.17. Financial Instruments (continued)

2.17.2. Financial Liabilities

2.17.2.1. Recognition, Measurement and Withdrawal of Financial Liabilities

All obligations to the public and to financial institutions are initially recognized at fair value, net of costs incurred in
the transaction. After initial recognition, obligations and loans that accrue interest are subsequently measured at
amortized cost, recognizing in the income statement any higher or lower value on the term of the respective debt
using the effective interest rate method, unless they are designated items hedged in a fair value hedge.

Financial liabilities are derecognized when the obligations specified in such contracts are settled, expired or waived.
2.17.2.2. Financial Derivatives and Hedge Instruments

The Company uses derivative financial instruments such as currency forward contracts and swaps to hedge its risks
associated with fluctuations in interest rates and exchange rates. Those derivative financial instruments are initially
recognized at fair value on the date on which the derivative contract is signed and are subsequently measured at
fair value in an ongoing manner. Any gain or loss during the year arising from changes in the fair value of derivatives
that do not qualify for hedge accounting is recorded directly in the statement of income.

2.17.3. Offsetting Financial Instruments

Financial assets and liabilities are offset and the net amount is reported in the consolidated statement of financial
position if, and only if, there is a legal right to receive or pay the net value and the Company intends to settle them
on a net basis or to recover the assets and settle the liabilities in a simultaneous manner as of the reporting date.

2.18. Leases

As of January 1, 2019, IFRS 16 introduces a single lease accounting model and requires a lessee to recognize the
assets and liabilities of all leases with a duration of over 12 months. A lessee is required to recognize a 'right of use
asset' representing its right of use for the underlying leased asset and a 'lease liability' representing its lease
payment obligations.

Alease is a contract or part of a contract that conveys the right to use an asset for a period in exchange for payment,
where substantially all the risks inherent in ownership of the underlying asset may or may not be transferred.

Right of use assets are presented within the item "Property, plant and equipment" or in the item "Investment
property" and liabilities are presented in "Leasing liabilities" in the statement of financial position.

The previous accounting model for leases required leases to be classified as "financial leases" or "operating leases"
and accounted for differently.

Therefore, until December 31, 2019, financial leases that transfer to the Company substantially all the risks and
benefits inherent to ownership of the leased item were capitalized when the contract began, at the fair value of the
asset, or the present value of minimum lease payments, whichever is lower. Financial lease assets were
depreciated over the estimated financial lives of the asset or the term of the agreement, if lower, and were presented
under Property, plant and equipment in the statement of financial position.

When the lessor retained substantially all the risks and benefits inherent in ownership of the leased asset, these
were deemed operating leases. Operating lease payments were recognized as expenses in the statement of
income over the fixed portion of the lease term, using the straight-line method.

Lease payments that are contingent in nature are recognized as an expense for the period in which payment is
probable.

The Company has undertaken certain sales transactions with leaseback agreements, which are classified as
leases. Gains or losses derived from the initial sale of such assets are deferred over the term of the lease
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Note 2 - Summary of Significant Accounting Policies (continued)
2.19. Provisions

Provisions are recorded when the Company has a legal or constructive current obligation as a result of a past event
and it is more likely than not that an outflow of resources will be required to settle the obligation, and the amount
can be reliably estimated.

Provisions are discounted to their present value if it is estimated that the discount effect is significant.

Provisions also include the expected losses on the unused portion of credit lines, with effect from January 1, 2018,
in accordance with IFRS 9.

2.20. Liabilities for technical reserves and claims payable

The subsidiary C.F. Seguros de Vida S.A. has recorded unexpired risk reserves, mathematical life reserves
(technical reserves) and provisions for claims payable. The Company has also recorded assets equivalent to the
participation of reinsurers in each of these technical reserves, as a result of the risks assumed.

Assets and liabilities are disclosed in "Other non-financial assets" and "Other non-financial liabilities” in the
statement of financial position.

2.21. Minimum Dividend

According to Article 79 of Law 18,046, publicly traded corporations in Chile must annually distribute at least 30% of
their net income for each year to their shareholders. By virtue of the Company’s legal obligation, an equivalent
liability has been recorded which also includes the portion of the minimum dividend of subsidiaries that are publicly
traded corporations, in which there is a non-controlling interest. This liability is recorded in “Trade and Other
Payables, Current " as of December of each year, and the movement for the year is recorded in the Statement of
Changes in Equity in the “Increase (decrease) due to transfers and other changes” line.

2.22. Defined Employee Benefits Plans

The Company provides certain short-term benefits to its employees in addition to remuneration, such as bonuses,
vacations and holiday bonuses. In addition, the Company provides specific defined benefits plans to some of its
employees. The cost of providing benefits under defined benefits plans is determined separately for each plan, in
accordance with IAS 19 “Employee Benefits.” Employee benefit liabilities represent the present value of obligations
under the plans, which are discounted using the interest rates of government bonds denominated in the currency in
which the benefits will be paid with similar terms to the duration of the respective obligations.

Actuarial gains or losses that are related to adjustments for experience and changes in variables are recognized as
“Other Comprehensive Income” and form part of “Other Reserves” under equity.

2.23. Share-Based Compensation Plans

The Company has implemented specific compensation plans for its executives that involve granting purchase
options on shares in the Parent Company. The cost of these transactions is measured in reference to the fair value
of the options on the date on which they were granted. The fair value is determined using an appropriate option
valuation model, in accordance with IFRS 2 “Share-based Payments.”

The cost of benefits granted that will be settled by providing share options is recognized by crediting “Other
Reserves” in equity during the period in which the performance and/or conditions of service are vested, ending on
the date on which the relevant employees are fully entitled to exercise the option.

In addition, the Company has granted specific share based compensation plans for its executives. Unlike the
foregoing plans, these are paid in cash. These plans are disclosed in "Provisions for Employee Benefits" in the
consolidated statement of financial position and are measured at fair value, in accordance with IFRS 2.

In both cases, the charge or credit to the consolidated statements of comprehensive income is recorded in
“Administrative Expenses” in the entity where the executive provides the related services.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.24. Revenue recognition

Operating revenue is the consideration received or receivable to which the Company has the right in exchange for
transferring goods or services to a customer. The Company has analyzed all relevant facts and circumstances in
applying each step of the model established by IFRS 15 to contracts with its customers: identify the contract, identify
its performance obligations, identify the transaction price, assign the price, and recognize the revenue.

Revenue is measured at the fair value of the consideration received, excluding discounts, deductions and other
sales taxes. The following specific recognition criteria must also be fulfilled before recognizing revenue:

Sale of goods
Revenue from the sale of goods is recognized when the significant risks and benefits of ownership of the goods
have been transferred to the purchaser, which generally occurs when the goods are physically delivered.

Services provided (includes fees from bank services)
Revenue is recognized according to the degree of completion. When the results of contracts cannot be reliably
measured, revenue is recognized only to the extent that expenses incurred are recoverable.

Interest income
Interest income related to the Financial Retail business is recognized to the extent that interest is accrued using the
effective interest rate method. The Company stops recognizing interest income when it considers that its
recoverability is improbable, which generally occurs when it is 90 days overdue.

Lease revenue
Lease income is recognized on an accrual basis, except for minimum income arising from the leasing of investment
properties, which is recognized using the straight-line method over the term of the lease.

Sales on behalf of third parties
When the Company acts as a representative, agent or broker in the sale of goods or services produced by other
agents, revenue is recorded on a net basis. Therefore, only the commission or share received is recorded as
revenue. The status of agent is established by considering whether the product is explicitly sold in the name of the
supplier, and whether it assumes any product risks and responsibility for the product and its sales price.

2.25. Cost of sales

Cost of sales includes the acquisition cost of the products sold and other costs incurred to bring inventory to the
locations and the conditions necessary for its sale. These costs mainly include acquisition costs net of discounts,
non-recoverable import expenses and duties, insurance and transporting products to distribution centers.

Cost of sales also includes interest expenses and impairment losses on the receivable loans portfolio related to our
Financial Retail business and the depreciation cost of Falabella’s investment properties.

Costs at banking subsidiaries include interest and indexation expenses, commission expenses and credit risk
allowances, which are presented on separate lines in the banking business section of the statement of
comprehensive income.

2.26. Income Tax

2.26.1. Income Tax

Tax assets and liabilities are the amounts expected to be recovered from or paid to the tax authorities of each
country. Tax rates and tax laws used to compute the amount are those enacted as of the date of the statement of

financial position. Income tax related to items recognized directly in equity is recognized in equity and not in the
statement of income.
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Note 2 - Summary of Significant Accounting Policies (continued)

2.26. Income Tax (continued)
2.26.2. Deferred Tax

Deferred tax is calculated on the temporary differences as of each reporting date between the tax value of assets
and liabilities and their book values for financial reporting purposes. Deferred tax assets are recognized for all
deductible temporary differences including tax losses, provided that sufficient taxable profits are expected in the
future to absorb these deductible temporary differences, unused tax credits and tax losses.

The book value of deferred tax assets is reviewed as of the reporting date and reduced to the extent that it is no
longer probable that there will be sufficient taxable profits to absorb all or part of the deferred tax asset. Deferred
taxes related to items recorded directly in equity, are recognized in equity and not in the statement of income.

Deferred tax assets and deferred tax liabilities are presented net in the statement of financial position if there is a
legally enforceable right to offset tax assets against tax liabilities and the deferred tax is related to the same entity
and the same tax authority.

2.27. Deferred Income

The Company records deferred income on various transactions for which it receives cash, but for which the
conditions for revenue recognition described in subsection 2.24 above have not been fulfilled, such as prepayments
for services being provided, sales of products for which dispatch has not occurred, gift cards, and cash initially
received for lease agreements on Falabella’s investment properties. In addition, the portion of the sale associated
with the subsequent delivery of products in customer loyalty programs is recognized as deferred revenue.

Deferred revenue from customer loyalty programs is recognized at the market value of the benefits provided to
customers, adjusted by their historical maturity experience. Deferred revenue is presented under “Other Non-
Financial Liabilities” in the statement of financial position.

2.28. Estimates, Judgment and Key Assumptions

Key assumptions with respect to the future and other key sources of uncertainty in estimates as of the reporting
date, which have a significant risk of causing a material adjustment to the book values of assets and liabilities are
presented below:

- Useful lives and residual values of Intangible Assets, Property, Plant and Equipment, and Investment
Properties

The useful lives and residual values of the components of Intangible Assets with defined useful lives, Property, Plant
and Equipment, and Investment Properties involve judgment and assumptions that might be affected should
circumstances change. Management regularly reviews these assumptions and adjusts them on a prospective basis
if a change is identified.

- Impairment of Goodwill and Intangible Assets with Indefinite Useful Lives

The Company conducts impairment testing on goodwill and intangible assets with indefinite useful lives on an annual
basis. These tests require an estimate of the “value in use” of the cash generating units to which goodwill and
intangible assets with indefinite useful lives are associated. “Value in use" requires Management to estimate the
future expected cash flows of the cash generating unit (or group of CGUS), and choose an appropriate discount rate
to calculate the present value of these cash flows.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.28. Estimates, Judgment and Key Assumptions (continued)
- Deferred Tax Assets

Deferred tax assets are recognized for all temporary deductible differences between the financial and tax base of
assets and liabilities, and for unused tax losses, to the extent that there will be probable taxable profits against which
the losses can be used, and whether there are sufficient taxable temporary differences to absorb them. Management
use significant judgment to value deferred tax assets based on the probable timing of projected taxable profits.

- Employee Benefits

The cost of employee benefits that qualify as defined benefit plans in accordance with IAS 19 “Employee Benefits”
is calculated using actuarial valuations. The actuarial valuation involves assumptions regarding discount rates,
future salary increases, employee turnover rates and mortality rates, among other things. Due to the long-term
nature of these plans, those estimates are subject to a significant amount of uncertainty.

- Fair Value of Assets and Liabilities

In certain cases IFRS require that assets and liabilities be recorded at fair value. Fair value is defined as the price
at which an asset would be sold, or the price paid to transfer a liability, in an orderly transaction between market
participants at the date of measurement (disposal price). When measuring the fair value, the company considers
the characteristics of the asset or liability in the same way that market participants would take those characteristics
into account when determining the price of said asset or liability on the measurement date. The basis for
measurement of assets and liabilities at their fair value is their current prices in active markets. In their absence, the
Company estimates those values on the basis of the best information available, including the use of models or other
valuation techniques.

Derivative instruments are assets and liabilities that are measured at fair value in the statement of financial position.
The notes to the financial statements disclose the fair value of investment properties (Note 15) and the market value
of financial liabilities (Note 34). Fair value is established by applying the following hierarchies:

Level 1: List price (not adjusted) in an active market for identical assets and liabilities.
Level 2: Inputs other than list prices that are included in Level 1 and which may be observed for assets
and liabilities, whether directly (i.e. as price) or indirectly (i.e. price derivative).
Level 3: Inputs for assets or liabilities which are not based on observable market information (unobservable
inputs).
- Share-based Payments
The Company estimates the fair value of share based compensation plans provided to its executives. That value is
estimated as of the grant date using an appropriate valuation model, taking into consideration the terms and
conditions under which the instruments were granted.
- Loan Allowances

With effect from January 1, 2018, the Company recognizes loan allowances based on the requirements of IFRS 9
as indicated in paragraph 2.17.1.4.

- Obsolete Inventory

The Company records provisions for obsolete inventory based on the specific characteristics of each inventory item,
and its use. This provision is reviewed at each reporting date.
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Note 2 - Summary of Significant Accounting Policies (continued)
2.28. Estimates, Judgment and Key Assumptions (continued)
- Customer Loyalty Programs

The Company has loyalty programs for the use of its credit card, through which “points” are given which can be
exchanged for products within a fixed period. Points granted in sales transactions are recorded as a separate
component of the sale, equivalent to the recording of the sale of products pending dispatch, in accordance with
IFRS 15 “Customer Loyalty Programs.” The market value of the points granted is recorded as deferred revenue,
adjusted by the estimated rate of benefits lapsing as they expire. The estimated rate of benefits lapsing is determined
using historical data of expired unused points.

Although these estimates have been performed using the best information available on the date these consolidated
financial statements were issued, it is possible that events that might take place in the future could force them to be
modified (upward or downward) in future periods, which would be carried out prospectively, recognizing the effects
of changes in estimate in the corresponding future consolidated financial statements.

2.29. New accounting pronouncements (IFRS and interpretations of the IFRS Interpretations Committee)
IFRS improvements, modifications and interpretations published during the period are detailed as follows. At the
date of these financial statements, these standards have not yet taken effect and the Company has not applied
them early:

a) New accounting pronouncements:

New Accounting Pronouncements Mandatc()jrayteeffecnve
Conceptual .
Framework Revised Conceptual Framework January 1, 2020
IFRS 17 Insurance contracts January 1, 2021

Conceptual Framework
The IASB issued the Conceptual Framework (revised) in March 2018. This introduces some new concepts, provides
updated definitions and criteria for asset and liability recognition.

These changes to the Conceptual Framework can affect the implementation of IFRS when no standard applies to
a particular transaction or event. The revised Conceptual Framework is effective for periods beginning on or after
January 1, 2020.

The Company is evaluating the potential impact of this standard

IFRS 17 "Insurance Contracts"

In May 2017, the IASB issued IFRS 17 "Insurance Contracts", a new comprehensive accounting standard for
insurance contracts covering recognition, measurement, presentation and disclosure. It will replace IFRS 4
"Insurance Contracts" issued in 2005, when it becomes applicable. The new standard applies to all insurance
contracts, regardless of the entity that issues them.

IFRS 17 is effective for reporting periods beginning on or after January 1, 2021, with comparative figures required.
Early application is permitted, provided the entity also applies IFRS 15 and IFRS 9.

The Company is evaluating the potential impact of this standard
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Note 2 - Summary of Significant Accounting Policies (continued)

2.29. New accounting pronouncements (IFRS and Interpretations from the IFRS Interpretations Committee)
(continued)

b) Improvements and amendments

Improvements and amendments Mandatory effective
IFRS 3 Definition of a business January 1, 2020
IAS 1 and IAS 8 Definition of material January 1, 2020
IFRS 9, IAS 39 and IFRS 7:  Reference interest rate reform January 1, 2020
IFRS 10 and IAS 28: Consolidated Financial Statements - Sale or transfer of To be determined
assets between an investor and its associate or joint

venture

IFRS 3 “Definition of a business”

The IASB issued amendments regarding the definition of a business in IFRS 3 Business Combinations, to help the
entities to determine whether an acquired set of activities and assets is a business. The IASB clarified the minimum
requirements for a business, eliminated the assessment of whether market participants can replace any missing
element, included guidance to help entities to assess whether an acquired process is substantive, reduced the
definitions of a business and products, and introduced an optional fair value concentration test.

The amendments apply to business combinations or acquisitions that occur on or after the beginning of the first
annual reporting period that begins on or after January 1, 2020. Therefore, entities do not have to review those
transactions that occurred in previous periods. Early application is permitted and must be disclosed.

Given that the amendments apply prospectively to transactions or other events that occur on or after the first
application date, most entities will probably not be affected by these amendments in the transition. However, those
entities that are contemplating the acquisition of a set of activities and assets after applying the amendments, should
first update their accounting policies.

IAS 1 “Presentation of Financial Statements” and IAS 8 “Accounting Policies, Changes in Accounting
Estimates and Errors” - Definition of material

The IASB issued amendments to IAS 1 “Presentation of Financial Statements" and IAS 8 "Accounting Policies,
Changes in Accounting Estimates and Errors" in October 2018, to align the definition of "material" in all standards
and to clarify certain aspects of that definition. The new definition states that information is material if omitting,
misstating or obscuring it could reasonably be expected to influence decisions that the primary users of general
purpose financial statements make on the basis of those financial statements, which provide financial information
about a specific reporting entity

These amendments should be applied prospectively. Early application is permitted and must be disclosed.

Although amendments to the definition of material are not expected to have a significant impact on an entity's
financial statements, the introduction of the term "obscure" in the definition could impact the way materiality decision-
making in practice, raising the importance of how information is communicated and organized in the financial
statements.

IFRS 9, IAS 39 and IFRS 7 "Reference Interest Rate Reform”

The IASB issued amendments to IFRS 9, IAS 39 and IFRS 7 in September 2019, which completed the first phase
of its response to the effects of interbank offering rate (IBOR) reforms on financial reporting. The amendments
provide temporary exceptions that allow hedge accounting to continue during the period of uncertainty, prior to
replacing current benchmark interest rates with nearly risk-free alternative interest rates.

The amendments should be applied retrospectively. However, any hedging relationship that has previously been
discontinued cannot be reinstated when any of these amendments are applied, nor can a hedging relationship be
assigned using the benefit of retrospective reasoning. Early application is permitted and must be disclosed.

The Company is evaluating the potential impact of this amendment.
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Note 2 - Summary of Significant Accounting Policies (continued)

2.29. New accounting pronouncements (IFRS and Interpretations from the IFRS Interpretations
Committee) (continued)

b) Improvements and Amendments (continued)

IFRS 10 Consolidated Financial Statements and IAS 28 Investments in Associates and Joint Ventures

Amendments to IFRS 10 “Consolidated Financial Statements” and IAS 28 “Investments in Associates and Joint
Ventures” (2011) address an inconsistency between the requirements of IFRS 10 and IAS 28 (2011) that prescribe
the treatment applicable to the sale or contribution of assets between an investor and its associate or joint venture.

The amendments were issued in September 2014 and establish that when transactions involve a business (whether
or not in a subsidiary) a gain or loss should be fully recognized. They recognize a partial gain or loss when the
transaction involves assets that do not constitute a business, even if these assets are in a subsidiary. The mandatory
date for applying these amendments is undetermined, as the IASB is awaiting the results of their research project
into accounting using the equity method. These amendments should be applied retrospectively and early adoption
is permitted, which must be disclosed.

The Company is evaluating the potential impact of this standard
c) New accounting standards adopted by Falabella:

IFRS standards that became mandatory at the reporting date, together with their nature and impact, are detailed as
follows:

Standards and Interpretations Mandatory effective date
IFRS 16 Leases January 1, 2019
IFRIC 23 Uncertainty over income tax treatments January 1, 2019
IFRS 9 Financial instruments January 1, 2018
IFRS 15 Revenue from Contracts with Customers January 1, 2018

IFRS 16 "Leases"

The IASB issued IFRS 16 "Leases” in January 2016. IFRS 16 defines a lease contract and specifies the accounting
treatment of assets and liabilities arising from these contracts for both lessors and lessees. The standard does not
significantly differ from the previous standard, IAS 17 Leases, with regard to the accounting treatment for lessors.
There are recognition exemptions for short-term leases and low-value leases. However, the standard for lessees
requires the recognition of assets and liabilities for the majority of lease contracts.

Falabella adopted the new standard on the required date and has chosen not to restate comparative information, in
accordance with IFRS 16. It has recognized the effects of this standard in the initial balance for "Retained earnings”
within equity.

The impact of this approach is summarized as follows:

Initial adoption of IFRS 16 Jan 01-19
ThCh$

Right of use assets 855,572,300
Leasing liabilities (1,001,756,901)
Effect on investments in associates (Note 11) (10,919,394)
Others 6,252,785
Total shareholder’s equity (150,851,210)
Non-controlling interests 8,783,481
Equity attributable to owners of the parent company (142,067,729)
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Note 2 - Summary of Significant Accounting Policies (continued)

2.29. New accounting pronouncements (IFRS and Interpretations from the IFRS Interpretations Committee)
(continued)

c) New accounting standards adopted by Falabella: (continued)

IFRIC 23 "Uncertainty over income tax treatments”

The IASB issued IFRIC 23 in June 2017, which clarifies how to apply the recognition and valuation criteria required
by IAS 12 "Income Taxes" when there is uncertainty about the tax treatment.

This Interpretation was applied as of January 1, 2019.

This amendment will not significantly affect the financial statements.

IFRS 9 “Financial Instruments”

This standard in its final version was issued in July 2014. It amends the classification and measurement of financial
assets, it introduces a “more prospective” model of expected credit losses for impairment accounting and a
substantially reformed approach to hedge accounting.

The impact of these three aspects of IFRS 9 are detailed as follows:

1. Classification and measurement of financial instruments: Falabella determined that applying the classification
and measurement requirements established by IFRS 9 has no significant impact on its financial statements.

2. Hedge accounting: Falabella will keep the requirements of IAS 39 as its hedge accounting policy. Therefore,
there is no related impact.

3. Impairment: IFRS 9 requires Falabella to recognize its expected credit losses on its loans and receivables.
Note 2.17.1.4. describes the criteria adopted.

Falabella adopted the new standard on the required date and has chosen not to restate comparative information, in
accordance with IFRS 9. It has recognized the effects of this standard in the initial balance for "Retained earnings"
within equity.

The impact of the approach described above is summarized as follows:

Jan 01-18

Initial adoption of IFRS 9 ThCh$

Initial impact on trade receivables (Note 6) (40,941,490)
Associated deferred tax 11,312,765
Initial impact of allowances on unused lines of credit (Note 21) (36,451,230)
Associated deferred tax 10,368,597
Investments in associates (Note 11) (266,792)
Total shareholder’s equity (55,978,150)
Non-controlling interest 581,684
Equity attributable to owners of the parent company (55,396,466)

IFRS 15 “Revenue from Contracts with Customers”

This standard was issued in May 2014, and is a new standard that applies to all contracts with customers, except
for leases, financial instruments and insurance contracts. This new standard reduces the inconsistencies and
weaknesses of IAS 18 and provides a model which will facilitate the comparability of companies from various
industries and regions. It provides a new model to recognize revenue and more detailed requirements for contracts
with multiple components.

The Group adopted the new standard at the required date, and it made insignificant changes to the disclosure of
specific items of income, costs, and expenses.
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Note 3 - Cash and Cash Equivalents

Consolidated cash and cash equivalents are detailed as follows:

Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Total Consolidated Cash and Cash Equivalents 837,781,863 689,411,677 494,958,665
a) Cash and cash equivalents - Non-Banking Business 299,965,353 317,491,382 205,328,355
b) Cash and cash equivalents - Banking Business 537,816,510 371,920,295 289,630,310
a) Information on Cash and Cash Equivalents - Non-Banking Business:
Cash and cash equivalents BigE k) BigEe Rl
ThCh$ ThCh$ ThCh$
Cash floats 76,486,930 63,179,779 56,509,328
Bank balances 171,466,223 138,887,643 105,110,280
Time deposits 36,917,542 61,272,432 37,469,040
Repurchase agreements 2,911,845 1,876,761 1,326,267
Mutual funds 12,182,813 52,274,767 4,913,440
Closing balance 299,965,353 317,491,382 205,328,355
Information on Cash and Cash Equivalents by Currency - Non-Banking Business:
Dec-31-19 Dec-31-18 Dec-31-17
Currency ThChs ThChs ThChs
Chilean peso 97,753,802 199,296,313 108,052,960
US dollar 23,439,600 30,574,401 15,805,121
Euros 1,638,100 2,114,368 538,332
Argentine peso 8,094,013 3,138,442 4,098,039
Peruvian nuevo sol 82,607,847 57,695,889 53,683,039
Colombian peso 77,912,584 18,487,731 16,626,134
Chinese yuan 878,529 314,515 489,864
Indian rupee 910,721 471,305 5,555
Uruguayan peso 2,040,987 1,731,618 3,648,645
Mexican peso 796,954 920,676 41,744
Brazilian real 3,892,216 2,746,124 2,338,922
Closing balance 299,965,353 317,491,382 205,328,355
b) Information on Cash and Cash Equivalents by Currency - Banking Business
Cash and cash equivalents BigE k) BigEe Rl
ThCh$ ThCh$ ThCh$
Cash floats 145,990,047 134,122,300 137,743,415
Bank balances 130,452,520 132,308,073 60,948,451
Time deposits 27,912,653 36,786,991 53,803,387
Cash and bank deposits 304,355,220 303,217,364 252,495,253
Highly liquid financial instruments ) 226,527,714 57,826,132 30,903,953
Transactions with settlement in process, net @ 6,933,576 10,876,799 6,231,104
Closing balance 537,816,510 371,920,295 289,630,310

(1) Mainly deposits and funds managed by third parties maturing in less than 90 days. The difference under “Instruments held for trading” relates to Financial
Instruments maturing in more than 90 days of ThCh$ 122,336,474 as of December 31, 2019, ThCh$ 97,808,611 as of December 31, 2018 and ThCh$
40,282,626 as of December 31, 2017. Additionally, ThCh$ 169,527,714 is included in 2019, which are investment instruments held for sale that mature

no more than three months after their acquisition date.

(2) Net difference between Asset and Liability transactions.

Information on Cash and Cash Equivalents by Currency - Banking Business

Currency Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Chilean peso 426,810,499 249,072,818 173,391,021
US dollar 39,799,628 56,816,778 56,822,329
Peruvian nuevo sol 32,599,870 34,252,936 36,514,582
Colombian peso 38,606,513 31,777,763 22,902,378
Closing balance 537,816,510 371,920,295 289,630,310
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Note 4 - Other Current and Non-Current Financial Assets

This category includes the following current financial assets for the Non-Banking Business.

Other Financial Assets Current Non-current

Dec-31-19 Dec-31-18 Dec-31-17 Dec-31-19 Dec-31-18 Dec-31-17

ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$

Fair value through profit and loss
Derivative instruments (non-hedging) 550,601 3,922,180 1,891,441
Mutual funds 69,559 1,603,197 1,479,488
Funds with restriction 2,849,612 3,123,121 3,552,768 - - -
Investments in bank bonds 2,290,745 1,329,248 1,717,415 10,552,775 7,511,023 8,405,408
Others - - - 963,681 706,484 176,319
Subtotal of fair value through profit and loss 5,760,517 9,977,746 8,641,112 11,516,456 8,217,507 8,581,727
Fair value through equity
Hedging assets 8,816,806 15,854,193 7,520,335 | 193,061,706 97,307,652 56,615,338
Sub-total of fair value through equity 8,816,806 15,854,193 7,520,335 | 193,061,706 97,307,652 56,615,338
Total other financial assets 14,577,323 25,831,939 16,161,447 | 204,578,162 | 105,525,159 65,197,065

The Company takes positions in derivative financial instruments with counterparts that have a minimal risk rating
and are subject to a prior credit analysis. Those analyses are required by the Company’s internal procedures.

These instruments are swap contracts and currency, tax or inflation forward contracts. The Company uses valuation
models to determine the market value of these derivatives. The valuation methods are price models that use present
value calculations. These models require financial market data, which is obtained from information platforms with
public and private access. The information required mainly includes spot and forward exchange rates and interest

rate curves.

Note 5 - Other Current and Non-Current Non-Financial Assets

This category includes the following non-financial assets for the Non-Banking Business.

Other Current Non-Financial Assets Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Advertising contracts 1,360,308 9,346,553 6,491,508
Prepaid rent 4,960,748 10,220,110 9,011,043
VAT 47,839,198 77,345,540 70,288,899
Software maintenance contracts 9,747,982 7,556,667 4,731,065
Insurance policies 13,196,976 7,732,913 6,190,665
Guarantee deposits 1,367,799 1,200,572 1,348,925
Reinsurance share of technical reserves 6,089,328 5,029,972 4,202,182
Early settlement bonus 3,959,465 2,090,069 -
Others 8,875,650 6,505,510 6,741,816
Total other current non-financial assets 97,397,454 127,027,906 109,006,103
Other Non-Current Non-Financial Assets Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$

Guarantees 2,924,670 3,230,465 2,594,420
Early settlement bonus 2,190,273 1,350,927

Prepaid rent 22,893,723 33,402,377 31,311,518
Recoverable taxes 13,353,641 5,123,430 2,522,520
Other rights receivable 3,065,315 2,423,413 2,091,604
Prepaid expenses 5,347,016 2,399,156 1,000,151
Advances 35,326,397 31,239,574 22,492,714
Reinsurance share of technical reserves 18,741,902 15,992,324 12,663,759
Total 103,842,937 95,161,666 74,676,686
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Nota 6 - Trade and Other Receivables

The Company'’s net trade receivables are detailed as follows:

Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$

a) Non-Banking Business

Trade and other receivables, current 503,747,308 505,261,560 544,746,955
Trade and other receivables, non-current 11,126,047 9,004,961 18,397,014
b) Banking Business

Customer loans and receivables 5,219,216,732 4,631,682,308 4,240,651,138
Total 5,734,090,087 5,145,948,829 4,803,795,105

a) Current and Non-Current Trade and Other Receivables for the Non-Banking Business are detailed as follows:

Current Non-current
Dec-31-19 Dec-31-18 Dec-31-17 Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Trade receivables 254,537,198 | 251,265,149 | 218,350,713 321,094 326,703 279,853
Allowance for doubtful accounts (12,615,451) | (10,272,954) | (10,074,992) - - -
Sub-total trade receivables, net 241,921,747 | 240,992,195 | 208,275,721 321,094 326,703 279,853
Notes receivable 114,920,198 95,734,309 81,471,888 3,183,291 2,586,621 3,292,612
Allowance for doubtful receivables (5,995,572) (4,524,012) (5,840,523) (79,406) (94,250) (39,251)
Sub-total notes receivable, net 108,924,626 91,210,297 75,631,365 3,103,885 2,492,371 3,253,361
Miscellaneous receivables 98,863,609 72,404,950 92,366,169 6,029,185 1,301,297 2,037,741
Allowance for doubtful receivables (2,204,874) (1,906,083) (2,695,438) - - -
Sub-total miscellaneous receivables, net 96,658,735 70,498,867 89,670,731 6,029,185 1,301,297 2,037,741
Financial receivables 58,840,391 | 106,653,961 | 175,231,047 1,752,463 5,101,064 12,964,058
Allowance for doubtful receivables (2,598,191) (4,093,760) (4,061,909) (80,580) (216,474) (137,999)
Sub-total financial receivables, net 56,242,200 | 102,560,201 | 171,169,138 1,671,883 4,884,590 12,826,059
Total Trade and Other Receivables 503,747,308 | 505,261,560 | 544,746,955 11,126,047 9,004,961 18,397,014

There are no guarantees associated with receivables in Retail Finance given the nature of this business.

Renegotiations are part of the credit strategy and allow for debts to be rearranged, mainly for customers that are
overdue due to a circumstantial event and who express a desire to pay, which is guaranteed through the requirement
to pay on account prior to implementing the arrangement. As of December 31, 2019, the percentage of renegotiated

loans was 7.89% of total financial receivables.

b) Loans and receivables for Banking Business customers are detailed as follows:

Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Customer loans and receivables 5,555,977,628 4,919,835,979 4,498,762,759
Allowance for doubtful receivables (336,760,896) (288,153,671) (258,111,621)
Total customer loans and receivables 5,219,216,732 4,631,682,308 4,240,651,138

The main guarantees in the Banking Business are mortgages, CORFO for university student loans, state-
guaranteed university student loans (CRUGE), and automotive collateral.
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Note 6 - Trade and Other Receivables (continued)

c) Current financial receivables and the corresponding allowances by category, within trade and other receivables for the Non-Banking Business are detailed as

follows:
Assets before allowances Allowances Net Total
Current financial receivables Dec-31-19 Dec-31-18 Dec-31-17 Dec-31-19 Dec-31-18 Dec-31-17 Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Credit card receivables 58,840,391 | 106,653,961 | 175,231,047 (2,598,191) (4,093,760) (4,061,909) 56,242,200 | 102,560,201 | 171,169,138
Total current financial receivables 58,840,391 | 106,653,961 | 175,231,047 (2,598,191) |  (4,093,760) (4,061,909) 56,242,200 | 102,560,201 | 171,169,138

d) Non-current financial receivables and the corresponding allowances by category, within non-current trade and other receivables for the Non-Banking Business are

detailed as follows:

Assets before allowances Allowances Net Total
Non-current financial receivables Dec-31-19 Dec-31-18 | Dec-31-17 Dec-31-19 | Dec-31-18 | Dec-31-17 Dec-31-19 | Dec-31-18 | Dec-31-17
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Credit card receivables 1,752,463 5,101,064 | 12,964,058 (80,580) (216,474) (137,999) 1,671,883 4,884590 | 12,826,059
Total non-current financial receivables 1,752,463 5,101,064 | 12,964,058 (80,580) (216,474) (137,999) 1,671,883 4,884,590 | 12,826,059
e) Current and non-current financial receivables by credit card are detailed as follows:
Assets before allowances Allowances Net Total
Financial receivables by credit card Dec-31-19 Dec-31-18 | Dec-31-17 Dec-31-19 | Dec-31-18 | Dec-31-17 Dec-31-19 | Dec-31-18 | Dec-31-17
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Closed CMR Card 946,334 2,224,000 3,763,902 (39,686) (90,854) (83,998) 906,648 2,133,146 3,679,904
Open CMR Card (1) 59,646,520 | 109,531,025 | 184,431,203 | (2,639,085) | (4,219,380) | (4,115,910) | 57,007,435 | 105,311,645 | 180,315,293
Total financial receivables 60,592,854 | 111,755,025 | 188,195,105 | (2,678,771) | (4,310,234) | (4,199,908) | 57,914,083 | 107,444,791 | 183,995,197

®  CMR Mastercard.
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Note 6 - Trade and Other Receivables (continued)

f)  Loans and receivables and the corresponding allowances by category, within customer loans and receivables for the Banking Business are detailed as follows:

Assets before allowances Allowances Net Total
Customer loans and receivables Dec-31-19 | Dec-31-18 | Dec-31-17 Dec-31-19 | Dec-31-18 | Dec-31-17 Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Commercial loans 86,246,799 | 94974687 | 108,219,237 | (2,388,255)| (3,522,777) (4721372)| 83858544 91451910| 103,497,865
Mortgage loans 491,610,729 | 460,545,991 | 443,934,240 | (16,653,862) | (14,299,416) (4,287,215) | 474,956,867 | 446,246,575 | 439,647,025
Consumer loans 1,756,240,465 | 1,450,732,633 | 1,238,323,675 | (134,554,563) | (112,132,850) |  (84,299,800) | 1,621,685,902 | 1,338,599,783 | 1,154,023,875
Credit card receivables 3,221,879,635 | 2,913,562,668 | 2,708,285,607 | (183,164,216) | (158,198,628) | (164,803,234) | 3,038,715,419 | 2,755,384,040 | 2,543,482,373
Total customer loans and receivables | 5,555,977,628 | 4,919,835,979 | 4,498,762,759 | (336,760,896) | (288,153,671) | (258,111,621) | 5,219,216,732 | 4,631,682,308 | 4,240,651,138

9)

Maturity analysis

The maturity analysis as of each reporting date for Current and Non-Current Trade and Other Receivables for the Non-Banking Business, prior to allowances, is

detailed as follows.

Overdue
Total Not yet due
<30 days 30 to 60 days 60-90 days 90-120 days >120 days
Dec-31-19 538,447,429 419,860,220 72,235,164 17,141,644 5,891,362 4,936,784 18,382,255
Dec-31-18 535,374,054 438,766,970 53,654,059 13,793,280 5,409,911 9,411,244 14,338,590
Dec-31-17 585,994,081 485,516,809 67,575,170 12,803,378 3,718,694 3,941,143 12,438,887

The maturity analysis as of each reporting date for Current and Non-Current Trade and Other Receivables for the Banking Business, prior to allowances, is detailed

as follows.
Overdue
Total Not yet due
<30 days 30 to 60 days 60-90 days 90-120 days >120 days
Dec-31-19 5,555,977,628 5,033,674,850 154,879,322 103,368,536 82,509,025 91,586,288 89,959,607
Dec-31-18 4,919,835,979 4,552,913,140 113,866,966 73,476,050 56,358,337 62,341,176 60,880,310
Dec-31-17 4,498,762,759 3,975,876,212 166,378,689 108,361,426 84,228,657 78,036,041 85,881,734

Falabella uses models (for example Behavior Score) to classify the risk of each customer. Several scoring groups are used depending on the action plan for the

portfolio. Furthermore, there are ongoing reviews of the entire customer portfolio with respect to external behavior (returned checks and delinquency).
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Note 6 - Trade and Other Receivables (continued)
h) Portfolio policies, allowances and write-offs

h.1) Financial receivable’s credit policies
The policies presented below are those that the Company considers most appropriate and were designed to
ensure that the development of the business is sustainable. Therefore, they are flexible, so they can be amended
as changes in the dynamics of the financial market occur.

The information presented below relates to credit cards issued by CMR Falabella S.A. in Argentina.

h.1.1) CMR Falabella Card and CMR Mastercard.
The Company grants customers a line of credit using this product that can be used in the following ways:

a. To pay for goods and services at stores and affiliated businesses and automatic bill payment:
To finance the purchase of goods and services in Falabella stores and affiliated businesses. Customers
with a CMR Falabella Mastercard have the same options as a CMR Falabella card, with access to a wider
network of businesses, such as stores affiliated with Mastercard International.

b.  Todraw cash advances:
The customer can use the CMR Falabella card to withdraw cash advances at the payment desks of shops
providing this service. Certain limitations apply to these amounts depending on the places the cash is
dispensed and on the risk models applied to customers.

The financing methods are detailed as follows:

i) CMR Falabella Card Agreed Installments: The customer chooses the number of repayment installments for
each transaction. Payment by credit installments for bills for basic services, insurance charges and automatic
contributions to charitable institutions is not available, and the full amount must be paid within the month.

i) CMR Falabella and CMR Falabella MasterCard revolving balance: The customer can purchase with or
without installments, and at the due date can choose to pay the total for the month or a minimum. This is the
usual mode of operation for international brand cards operating in Chile and across the world.

In Argentina, the general conditions to be a customer are: a citizen of that country or foreigner with permanent
residency, between 21 and 75 years old, with at least minimum income (15,000 Argentinean pesos net, and 8,500
Argentinean pesos net for retirees), comply with the minimum credit score in an analysis of credit risk, and have no
record of bounced checks or payment defaults. The customer must have been employed for at least one year.

People interested in obtaining a CMR Falabella credit card must fill out a credit request and take it to the Company’s
offices for processing. This request is processed at the CMR offices and passes through various stages such as
identity verification, credit check, review for bounced checks or payment defaults, and apply the “application score”
model (mathematical model based card requester data, which provides a risk score and credit limit based on
income). Finally, once all the background information described above has been collected, the application is either
approved, denied, or further information is requested from the applicant.
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Note 6 - Trade and Other Receivables (continued)

h) Portfolio policies, allowances and write-offs (continued)
h.1) Financial receivable’s credit policies (continued)

h.1.1) CMR Falabella Card and CMR Mastercard. (continued)

The customer is then given a CMR Falabella credit card and is assigned an initial limit, based on their individual
income and risk. The credit limit is reported on the monthly statement, together with any limitations that apply to
using the card, including payment methods and cash withdrawals.

Limits can be increased provided the customer complies with his/her payment commitments and demonstrates good
behavior. The initial authorized limit may be increased if: the customer has six months experience, has no issues
with his/her account, has not renegotiated within the last six months, and has no negative credit experiences in the
financial system.

An individual financial evaluation to determine an increase in each customer’s limit uses a “behavior score,” which
is a mathematical model based on customer variables and an analysis of the customer’'s behavior within the
Company and it assigns a score, which is considered by the evaluator that grants the credit increase.

In addition to the terms indicated, customers holding a CMR Falabella credit card may access the “super-advance”
product, which is offered monthly to a portfolio of customers that have shown good internal and external credit
behavior.

The cards remain operational provided payments do not fall overdue. Transaction authorizations are handled by a
centralized computer system, which verifies that the account is up-to-date on its payment, as well as that the amount
of the transaction is within the authorized limit.

h.1.2) Renegotiations

These are changes in the debt structure for receivables that are between one day overdue and write-off (six months
overdue). Receivables six months overdue that are written-off cannot be renegotiated.

Renegotiations require compliance with the following conditions:

i) Receivables up to 14 days overdue: do not require obligatory payment.
i)  Receivables from 15 days to 89 days overdue: require obligatory payment of a percentage of the total debt.

In order to perform a second renegotiation, an additional amount must be paid in addition to the amount paid in the
previous renegotiation.

There is no minimum period between renegotiations, nor a maximum number of renegotiations, because payment
requirements limit the risk. However, a percentage of the previous renegotiation must be paid before a new
renegotiation can begin.

Renegotiations are part of business policy and allow partial credit recovery by requiring payment of a percentage of
the total debt. However, customers with riskier credit behavior do have their accounts blocked for new transactions
for at least six months, until subsequent payment of obligations is proven. Currently only a percentage of the total
portfolio can be renegotiated, which can be modified according to trends in the macroeconomic situation.
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Note 6 - Trade and Other Receivables (continued)

h) Portfolio policies, allowances and write-offs (continued)

h.1) Financial receivable’s credit policies (continued)

h.1.3) Allowances

The Company recognizes loan allowances based on the requirements of IFRS 9 as indicated in paragraph 2.17.1.4.

The Company has prepared a table which shows separately the average percent losses on the renegotiated and
non-renegotiated portfolios, in accordance with instructions issued by the FMC.

CMR Argentina
Portfolio Dec-19 Portfolio Dec-18 Portfolio Dec-17
Overdue ranges % average loss % average loss % average loss
Non-sgptzfaglci)gated Renegotiated Non-sgptzfagﬁgated Renegotiated Ren zIa\‘gOont}ate 4 | Renegotiated
Not yet due 0.26% 12.69% 0.36% 15.47% 0.43% 5.85%
1 to 30 days 3.13% 12.31% 0.40% 15.99% 2.74% 12.95%
31to 60 days 8.80% 11.90% 0.49% 16.99% 18.65% 27.94%
61 to 90 days 9.09% 11.16% 0.60% 16.10% 41.78% 40.48%
91 to 120 days 70.81% 68.30% 63.87% 62.00% 69.92% 57.21%
121 to 150 days 70.83% 68.30% 63.84% 62.00% 93.77% 78.28%
151 to 180 days 77.12% 68.30% 63.80% 62.00% 99.90% 92.68%

The consolidated portfolio allowance model calculates the allowance factors separately, both for the renegotiated
portfolio and for the non-renegotiated portfolio. The renegotiated portfolio represents 7.89% of the total portfolio as
of December 31, 2019, and amounts to ThCh$ 4,783,754,

h.1.4) Write-offs
Financial receivables are written-off 180 days after falling overdue.

Various collection techniques are used to recover receivables written-offs, which are entrusted to specialized
collection companies, who use means such as telephone calls, reminder letters, collectors in the field, and judicial
processes.

h.1.5) Allowances, write-offs and recoveries ratio

CMR Argentina
Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Allowance for non-renegotiated portfolio 1,852,042 3,378,091 3,774,350
Allowance for renegotiated portfolio 826,729 932,143 425,558
Total write-offs in the year 11,194,738 9,329,475 6,551,873
Total recoveries in the year 2,899,393 1,747,674 2,514.108

h.1.6) Average ranges and terms as of December 31, 2019

Average ranges and terms are detailed as follows:

Range of terms Average term
Argentina
Months A
Purchases 1to24 2.8
Cash drawn 1to24 249
Renegotiations 1to24 19.7
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Note 6 - Trade and Other Receivables (continued)

h) Portfolio policies, allowances and write-offs (continued)

h.2)

Portfolio stratification

h.2.1) Total portfolio stratification

As of December 31, 2019

CMR Argentina
Number of customers Number of customers .
Overdue ranges in nor;;st?gﬁgtlated rene g%;?;tz (;182 rtiolio in r;r;?ggltilgted Grosspger?fi?igtlated Total gross portfolio
ThCh$ ThCh$ ThCh$

Not yet due 313,000 45,040,144 6,740 2,946,662 47,986,806

1to 30 days 40,849 7,245,692 2,187 990,254 8,235,946

31 to 60 days 5,586 1,102,966 558 305,443 1,408,409

61 to 90 days 2,325 542,217 251 131,818 674,035

91 to 120 days 2,474 752,738 322 185,059 937,797

121 to 150 days 1,938 597,348 194 119,619 716,967

151 to 180 days 1,703 527,995 155 104,899 632,894

Total 367,875 55,809,100 10,407 4,783,754 60,592,854
h.2.2) Guaranteed portfolio stratification

CMR Argentina

Number of customers Number of customers ;
Overdue ranges in norrl);?t?gﬁjgtlated . gC(;)rt?aStZ(;]gg sl in rggﬁggltilgted Grosspg?’;}%gl]igtlated Total portfolio
ThCh$ ThCh$ ThCh$

Not yet due 86,941 1,322,374 1,322,374

1to 30 days 10,851 188,682 188,682

31 to 60 days 1,765 42,866 42,866

61 to 90 days 694 20,200 20,200

91 to 120 days 588 18,134 18,134

121 to 150 days 406 11,754 11,754

151 to 180 days 224 8,028 8,028

Total 101,469 1,612,038 1,612,038
h.3) Number of cards

CMR Argentina

Dec-31-19 Dec-31-18 Dec-31-17

Total number of cards issued to holders 1,309,061 1,301,513 1,482,196

Total number of cards with balance 378,282 460,988 506,848

Monthly average number of renegotiations 362 712 320
The number of cards is detailed as follows:

Total number of cards issued Total number of cards with balance

Card description Dec-31-19 Dec-31-18 Dec-31-17 Dec-31-19 Dec-31-18 Dec-31-17

Closed CMR Card 556,861 562,699 1,125,174 17,694 26,086 727,354

Open CMR Card @ 752,200 738,814 3,517,474 360,588 434,902 2,383,327

Total 1,309,061 1,301,513 4,642,648 378,282 460,988 3,110,681

() CMR Mastercard.
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Note 6 - Trade and Other Receivables (continued)

h) Portfolio policies, allowances and write-offs (continued)

h.4) Risk indices

CMR Argentina

Non-Renegotiated Portfolio

% Allowance/
Renegotiated Portfolio

% Allowance/

% Allowance/
Total Portfolio

| Risk index - Dec-19 3.32% 17.28% 4.42%
CMR Argentina
% Write-offs/Total Portfolio
[ Risk index - Dec-19 18.48%
Risk index by card
Rl % Allowance/ % Write-offs/Total
Rl Gl - LI Total Portfolio Portfolio
Closed CMR Card 4.19% 19%
Open CMR Card ® 4.42% 18.47%

() CMR Mastercard.

h.5) Financial receivables that are not overdue are due from customers from various socioeconomic segments that
are up-to-date on their credit obligations. This portfolio has a high expected recovery rate. Therefore, the
associated risk is significantly low. The Company establishes an allowance for doubtful receivables for
customers that are not overdue, which represents the probability of expected loss on this portfolio.

i) Changes in impairment allowances

The following table shows the evolution of the impairment allowances for the Non-Banking Business portfolio:

o Separate Impairment Group Impairment —
g@ae?\?ae; g; U mEl BN REES = LR Gl Gl Current Non-current Current Non-current o
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$

Balance as of January 1, 2019 16,703,049 94,250 4,093,760 216,474 21,107,533
Expense for the year 11,007,774 - 537,090 14,828 11,559,692
Amount used (less) (4,524,524) (14,844) (720,699) (81,346) (5,341,413)
Reversal of unused amounts (2,553,730) - - - (2,553,730)
Conversion adjustment 183,328 - (1,311,960) (69,376) (1,198,008)
Balance as of December 31, 2019 20,815,897 79,406 2,598,191 80,580 23,574,074
Balance as of January 1, 2018 18,639,429 39,251 4,230,667 138,000 23,047,347
Increase (decrease) for new accounting standards () (1,564,356) - 1,552,326 81,509 69,479
Restated opening balance 17,075,073 39,251 5,782,993 219,509 23,116,826
Expense for the year 9,243,746 55,814 2,126,155 82,067 11,507,782
Amount used (less) (3,281,620) (815) (1,310,456) - (4,592,891)
Reversal of unused amounts (6,394,259) - - - (6,394,259)
Business combination (Note 41) 124,329 - - - 124,329
Conversion adjustment (64,220) - (2,504,932) (85,102) (2,654,254)
Balance as of December 31, 2018 16,703,049 94,250 4,093,760 216,474 21,107,533
Balances as of January 1, 2017 19,361,480 81,313 3,232,749 1,080 22,676,622
Expense for the year 16,273,550 5,437 2,243,553 76,221 18,598,761
Amount used (less) (3,864,311) (47,499) (341,208) (11,592) (4,264,610)
Reversal of unused amounts (12,782,086) - - (12,782,086)
Conversion adjustment (377,680) - (1,073,185) 72,290 (1,378,575)
Balances as of December 31, 2017 18,610,953 39,251 4,061,909 137,999 22,850,112

@) The effect of IFRS 9 (see Note 2.29.c).
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Note 6 - Trade and Other Receivables (continued)

i) Changes in impairment allowances (continued)

The following table shows the evolution of the impairment allowances for the Banking Business portfolio:

Changes in impairment allowances - Customer loans and receivables ThCh$

Balance as of January 1, 2019 288,153,671
Expense for the year 531,017,290
Amount used (less) (329,311,995)
Reversal of unused amounts (161,780,194)
Conversion adjustment 8,682,124
Balance as of December 31, 2019 336,760,896
Balance as of January 1, 2018 257,942,862
Increase due to new accounting standards () 40,872,011
Restated opening balance 298,814,873
Expense for the year 347,015,795
Amount used (less) (358,742,398)
Reversal of unused amounts (3,714,959)
Conversion adjustment 4,780,360
Balance as of December 31, 2018 288,153,671
Balances as of January 1, 2017 238,395,634
Expense for the year 539,566,669
Amount used (less) (505,845,212)
Reversal of unused amounts (8,026,426)
Conversion adjustment (5,979,044)
Balances as of December 31, 2017 258,111,621

@) The effect of IFRS 9 (see Note 2.29.c).

The Company is not exposed to risks associated with credit concentrations. This is due to fragmentation of

Falabella’s customer portfolio as of December 31, 2019 and 2018.

The Company has pledged specific financial assets as guarantees for its compliance with banking and non-banking
bond obligations, in such a manner that Falabella’s associated cash flows must only be used to liquidate these
respective obligations. As of December 31, 2019, these are ThCh$ 1,612,038, as of December 31, 2018, these are

ThCh$ 6,867,146 and as of December 31, 2017 these were ThCh$ 22,695,207.
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Note 7 - Related Company Receivables and Payables
a) Receivables

Chilean ID . . Current
number (Ce[FEny county Relationship Dec-31-19 Dec-31-18 Dec3l-17 | Currency
ThChs ThChs ThChs

Foreign SOCIEDAD DISTRIBUIDORA DE MEJORAMIENTO DEL HOGAR Y CONSTRUCCION S.AP.I.DE C.V. | MEXICO ASSOCIATE 28,885,594 34,663,882 1,066,156 MXN
Foreign SODIMAC COLOMBIA S.A. COLOMBIA ASSOCIATE 5,003,344 13,020,134 1,673,956 COoP
Foreign COMERCIALIZADORA SDMHC S.A. DE C.V. MEXICO ASSOCIATE 3,872,260 4,622,498 MXN
96837630-6 BNP PARIBAS CARDIF SEGUROS DE VIDA S.A. CHILE MINORITY SHAREHOLDER 3,594,656 2,770,669 2,902,439 CLP
Foreign SERVICIOS FINANCIEROS SORIANA, SAP.I DEC.V MEXICO ASSOCIATE 1,414,534 3,129,803 782,530 MXN
76074938-9 DEPORTES SPARTA LIMITADA CHILE RELATED DIRECTOR 626,314 431,752 361,123 CLP
Foreign OTHER COMPANIES CHILE RELATED DIRECTOR 333,033 517,482 676,651 CLP
82995700-0 DERCOCENTER S.A. CHILE RELATED DIRECTOR 169,061 259,336 239,760 CLP
94141000-6 DERCO S.A. CHILE RELATED DIRECTOR 138,536 145,213 170,739 CLP
76762740-8 SOCIEDAD COMERCIALIZADORA DE REPUESTOS S.A. CHILE RELATED DIRECTOR 42,267 21,244 25,593 CLP
77693700-2 INVERSIONES E INMOBILIARIA MONTE DE ASIS LTDA. CHILE RELATED DIRECTOR 38,397 222,765 400,506 CLP
96545450-0 DERCOMAQ S.A. CHILE RELATED DIRECTOR 37,791 22,645 26,711 CLP
76320186-4 TECNO FAST S.A. CHILE RELATED DIRECTOR 7,757 120,219 214,757 CLP
78057000-8 SOTRASER S.A. CHILE RELATED DIRECTOR 7,151 33,173 476 CLP
79757460-0 AGRICOLA ANCALI LIMITADA CHILE RELATED DIRECTOR 5,802 16,326 21,432 CLP
76177760-2 MEGEVE CONSULTING S.A. CHILE RELATED DIRECTOR 160 635 1,368 CLP
93061000-3 INDUSTRIA AUTOMOTRIZ FRANCOMECANICA S.A. CHILE RELATED DIRECTOR 1,565 CLP
96955560-3 HALDEMAN MINING COMPANY S.A. CHILE RELATED DIRECTOR 74 3,105 CLP
79952350-7 RED TELEVISIVA MEGAVISION S.A. CHILE RELATED DIRECTOR - 15,994 - CLP
TOTAL 44,176,657 60,013,844 8,568,867

As of December 31, 2019 and 2018, the Company has evaluated the recoverability of receivables from related companies. As a result it believes that these receivables
will be fully recovered, and therefore no allowance for doubtful receivables has been recorded.

b) Payables
Chilean ID . . Current
number Sonbany oty AT Dec-31-19 Dec-31-18 Dec3L17 | Currency
ThCh$ ThCh$ ThCh$

96837630-6 BNP PARIBAS CARDIF SEGUROS DE VIDA S.A. CHILE MINORITY SHAREHOLDER 3,455,249 3,300,978 3,321,934 CLP
Foreign BORCHESTER HOLDINGS LIMITED COLOMBIA MINORITY SHAREHOLDER 2,558,462 2,234,988 - COP
92176000-0 AZAS.A CHILE RELATED DIRECTOR 2,169,133 5,075,302 CLP
Foreign SODIMAC COLOMBIA S.A. COLOMBIA ASSOCIATE 2,081,315 504,459 1,703,583 COP
96545450-0 DERCOMAQ S.A. CHILE RELATED DIRECTOR 1,886,158 454,926 26,711 CLP
94340000-8 IMPORTADORA'Y DISTRIBUIDORA ALAMEDA S.A. CHILE RELATED DIRECTOR 1,422,988 - - CLP
76074938-9 DEPORTES SPARTA LIMITADA CHILE RELATED DIRECTOR 975,891 596,269 1,229,410 CLP
Foreign COMERCIALIZADORA SDMHC S.A. DE C.V. MEXICO ASSOCIATE 595,792 46,790 - MXN
79952350-7 RED TELEVISIVA MEGAVISION S.A. CHILE RELATED DIRECTOR 480,632 4 1,325 CLP
Foreign OTHER COMPANIES CHILE RELATED DIRECTOR 426,271 463,966 199,474 CLP
Foreign SERVICIOS FINANCIEROS SORIANA, S.AAP.I DEC.V. MEXICO ASSOCIATE 320,244 111,817 MXN
94141000-6 DERCO S.A. CHILE RELATED DIRECTOR 237,080 1,266,256 785,215 CLP
77693700-2 INVERSIONES E INMOBILIARIA MONTE DE ASIS LTDA. CHILE RELATED DIRECTOR 149,892 179,823 171,823 CLP
95946000-0 SOCIEDAD INMOBILIARIA SAN BERNARDO S.A. CHILE RELATED DIRECTOR 138,213 134,407 145,003 CLP
77693970-6 INVERSIONES E INMOBILIARIA SAN FRANCISCO DE EL MONTE LTDA. CHILE RELATED DIRECTOR 85,705 78,740 CLP
76070957-3 INMOBILIARIA AZUL AZUL S.P.A CHILE RELATED DIRECTOR 76,572 12,912 CLP
Foreign ORGANIZACION CORONA S.A. COLOMBIA RELATED DIRECTOR 32,785 455,148 COoP
77072500-3 SOCIEDAD DE RENTAS COMERCIALES S.A. CHILE RELATED DIRECTOR 379,860 - CLP
78057000-8 SOTRASER S.A. CHILE RELATED DIRECTOR - 11,886 51,851 CLP
TOTAL 17,092,382 15,308,531 7,636,329
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Note 7 - Related Company Receivables and Payables (continued)
) The effects on the statement of net income of the main transactions with non-consolidated related entities for the years ended December 31, 2019, 2018 and 2017
are detailed as follows:
Dec-31-19 Dec-31-18 Dec-31-17
Chilean ID _ _ ; ~ Effecton ~ Effecton ~ Effecton
MUl Company Relationship Country Transaction Amount ThChs income ThCh$ Amount ThCh$ income ThCh$ Amount ThCh$ income ThCh$
(Charge)/Credit (Charge)/Credit (Chargﬁ)/Crem
99594430-8 | ALTO SA. RELATED DIRECTOR CHILE LEGAL SERVICES 442,072 (442,072) 563,191 (563,191) 556,458 (556,458)
92176000-0 | AZAS.A RELATED DIRECTOR CHILE PRODUCT PURCHASES 66,307,751 17,300,435
969388405 | BLUE EXPRESS S.A. RELATED DIRECTOR CHILE FREIGHT, DISPATCH AND DELIVERY 90,550 (77,123) 132,893 (111,675)
96938840-5 | BLUE EXPRESS S.A. RELATED DIRECTOR CHILE SERVICE INCOME 1,301 1,093
96837630-6 | BNP PARIBAS CARDIF SEGUROS DE VIDA S.A. MINORITY SHAREHOLDER | CHILE COMMISSION 29,251,436 29,229,477 22,544,079 22,508,453 25,141,549 25,141,549
Foreign COMERCIALIZADORA SDMHC S.A. DE C.V. ASSOCIATE MEXICO | THIRD PARTY FEES AND SERVICES 1,300,298 1,300,298 2,673,412 2,673,412 1,049,602 1,049,602
Foreign COMERCIALIZADORA SDMHC S.A. DE C.V. ASSOCIATE MEXICO | PRODUCT SALES 1,504,805 1,504,805 2,504,676 2,504,676 334,759 334,759
Foreign COMERCIALIZADORA SDMHC S.A. DE C.V. ASSOCIATE MEXICO | COMPUTING SERVICES 1,758,404 1,758,404
Foreign COMERCIALIZADORA SDMHC S.A. DE C.V. ASSOCIATE MEXICO | OTHER COSTS 392,663 (392,663)
96685980-6 | CONSTRUCTORA SAN PEDRO RELATED DIRECTOR CHILE PRODUCT SALES 107,270 90,143
96550660-8 | CONSTRUCTORA SANTA MARIA S.A. RELATED DIRECTOR CHILE PRODUCT SALES 253,958 213,411 852,534 716,415 479,155 402,651
76072469-6 | CRUZADOS S.AD.AP. RELATED DIRECTOR CHILE PUBLICATIONS AND ADVERTISING 281,680 (236,706) 174,302 (146,472) 138,836 (121,387)
76072469-6 CRUZADOS SAD.AP. RELATED DIRECTOR CHILE PRODUCT SALES 316 265 4,463 3,750 4,580 3,849
76074938-9 | DEPORTES SPARTA LTDA. RELATED DIRECTOR CHILE PRODUCT PURCHASES 1,365,628 - 5,274,333 - 4,928,517 -
76074938-9 | DEPORTES SPARTA LTDA. RELATED DIRECTOR CHILE RENTAL INCOME 3,012,776 2,533,359 3,020,473 2,539,221 2,625,307 2,207,669
76074938-9 DEPORTES SPARTA LTDA. RELATED DIRECTOR CHILE FREIGHT, DISPATCH AND DELIVERY 128,667 108,123 101,155 85,004
94141000-6 | DERCO S.A. RELATED DIRECTOR CHILE PRODUCT PURCHASES 5,739,092 11,110,268 11,236,007
94141000-6 | DERCO S.A. RELATED DIRECTOR CHILE TRANSPORT AND OTHER SERVICES 70,771 59,472 365,271 307,197 191,054 160,550
94141000-6 DERCO SA. RELATED DIRECTOR CHILE RENTAL INCOME 336,752 283,051 290,768 244,370 297,382 249,952
94141000-6 | DERCO S.A. RELATED DIRECTOR CHILE PRODUCT SALES 1,708,405 1,659,103 217,050 200,870 281,626 261,220
94141000-6 | DERCO S.A. RELATED DIRECTOR CHILE PUBLICATIONS AND ADVERTISING 7,942 6,674 27,994 23,525 23372 19,640
94141000-6 | DERCO S.A. RELATED DIRECTOR CHILE OTHER SELLING COSTS 120,234 101,037 85,244 71,634
94141000-6 | DERCO S.A. RELATED DIRECTOR CHILE OTHER EXPENSES - - 262,186 (262,186) - -
82995700-0 | DERCOCENTER S.A. RELATED DIRECTOR CHILE RENTAL INCOME 2,415,691 2,028,984 2,393,797 2,013,222 2,219,810 1,865,672
96545450-0 DERCOMAQ S.A. RELATED DIRECTOR CHILE PRODUCT SALES 92,298 88,124 42,903 40,282 44,946 42,399
96545450-0 | DERCOMAQ S.A. RELATED DIRECTOR CHILE FREIGHT, DISPATCH AND DELIVERY 79,562 66,859 4,926,229 (4,138,866)
965454500 | DERCOMAQ SA RELATED DIRECTOR CHIE | Wantenance o 4,068,682 (3553373) 5,485,030 (4533,248) - -
76750470-5 | FERRETERIA SAN FRANCISCO DE ASIS LTDA RELATED DIRECTOR CHILE PRODUCT SALES 132,327 111,199 255,026 214,306 540 454
96955560-3 | HALDEMAN MINING COMPANY S.A. RELATED DIRECTOR CHILE PRODUCT SALES 99 87 102 86 ival 102
76070957-3 | INMOBILIARIA AZUL AZUL S.P.A. RELATED DIRECTOR CHILE PUBLICATIONS AND ADVERTISING 224,969 (189,050) 173,018 (145,392) 152,962 (132,543)
76070957-3 | INMOBILIARIA AZUL AZUL S.P.A. RELATED DIRECTOR CHILE PRODUCT SALES 12,681 10,656 25,549 21,469 21,628 18,262
94340000-8 | IMPORTADORA Y DISTRIBUIDORA ALAMEDA S.A. | RELATED DIRECTOR CHILE PRODUCT PURCHASES 2,703,672 -
94340000-8 | IMPORTADORA Y DISTRIBUIDORA ALAMEDA S.A. | RELATED DIRECTOR CHILE FREIGHT, DISPATCH AND DELIVERY 243,405 204,542
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Note 7 - Related Company Receivables and Payables (continued)

¢) The effects on the statement of net income of the main transactions with non-consolidated related entities for the years ended December 31, 2019, 2018 and 2017
are detailed as follows:(continued)

Dec-31-19 Dec-31-18 Dec-31-17
Ctl\]ﬂ?nagelr[) Ganizey Relaticnslip Gawriiis; liransaction Amount ThCh$ inc%frzweg tT%?:hSB Amount ThCh$ inc%frzwe: tT?w?:th Amount ThCh$ inc%frzwe: tT?w?:th
(Charge)/Credit (Charge)/Credit (Charge)/Credit

94340000-8 | IMPORTADORA Y DISTRIBUIDORA ALAMEDA S.A. | RELATED DIRECTOR CHILE PUBLICATIONS AND ADVERTISING 74,232 62,380 -
94340000-8 | IMPORTADORA Y DISTRIBUIDORA ALAMEDA S.A. | RELATED DIRECTOR CHILE PRODUCT SALES 1,067,907 897,401
776037002 | [Y/ERSIONES E INVIOBILIARIA MONTE DE ASIS | pey arep piRECTOR CHILE RENT AND COMMON EXPENSES 1,763,792 (1,481,766) 1814473 (1,736,667) 1,915,143 (1,790370)
77603070.6 | DVERSIONES & INOBILIARIA SAN FRANCISCO | pey aTep piRECTOR CHILE RENT AND COMMON EXPENSES 894,512 (758,244) 949,118 (921,606) 893,761 (814,090)
763017009 | [Y/ERSIONES E INVIOBILIARIA SANTA CLARA | pey aTep pIRECTOR CHILE RENT AND COMMON EXPENSES 360,839 (3,270,369) 3616,526 (2,919,616) 3,545,993 (3.116417)
76255416-K | MEGASPORTS SPA RELATED DIRECTOR CHILE PUBLICATIONS AND ADVERTISING 1,534,434 (1,308,600) 1,669,654 (1,403,071)
79952350-7 | RED TELEVISIVA MEGAVISION S.A. RELATED DIRECTOR CHILE PUBLICATIONS AND ADVERTISING 2,128,610 (1,788,748) 5,966,092 (4,374,628) 850,161 (714,421)
79952350-7 | RED TELEVISIVA MEGAVISION SA. RELATED DIRECTOR CHILE PRODUCT SALES 1,590 1,336 - -
Foreign SERVICIOS FINANCIEROS SORIANA, SAPDE | associaTe MEXICO | COMPUTER AND OTHER SERVICES 4,505,504 4,505,504 3020773 3020773 814,641 814,641
767627408 | SOC'EPAD COMERCIALIZADORADE REPUESTOS | ey arep piRECTOR CHILE RENTAL INCOME 222,703 187,146 226,146 190,039 221,69 186,294
76547410-8 | SOCIEDAD DE CREDITOS AUTOMOTRICES S.A. | RELATED DIRECTOR CHILE COMMISSION 3,419,606 (2,873,619) 4,135,753 (3,740,725) 5,261,928 (4481,872)
77072500-3 | SOCIEDAD DE RENTAS COMERCIALES S.A. RELATED DIRECTOR CHILE RENT AND COMMON EXPENSES 786,241 (694,823) 2,948,134 (2,569,168) 2,462,212 (2,234,235)
Foreign ngfgégRDvlschrlu%#gSgégNE SMAE;?.R zfeMcl.E\yTo ASSOCIATE MEXICO | INTEREST ACCRUED 2,822,240 2,822,240 1,240,114 1,240,114
95946000-0 | SOCIEDAD INMOBILIARIA SAN BERNARDO LTDA. | RELATED DIRECTOR CHILE RENT AND COMMON EXPENSES 1,179,294 (949,505) 1,629,395 (1,432,639) 1,453,704 (1,294,598)
Foreign SODIMAC COLOMBIA S.A. ASSOCIATE COLOMBIA | PRODUCT SALES 4,779,983 4,779,983 4,150,150 4,150,150 2,742,884 2,742,884
Foreign SODIMAC COLOMBIA S.A. ASSOCIATE COLOMBIA | OTHERS 1,406,777 1,350,799 1,324,871 1,319,741 1,331,000 1,319,002
Foreign SODIMAC COLOMBIA S.A. ASSOCIATE COLOMBIA | RENTAL INCOME 833,536 700,450 718,097 603,443 673,087 565,619
Foreign SODIMAC COLOMBIA S.A. ASSOCIATE COLOMBIA | COMPUTING SERVICES 1,135,862 1,135,862 963,746 739,807 888,879 888,879
Foreign SODIMAC COLOMBIA S.A. ASSOCIATE COLOMBIA | RENT AND COMMON EXPENSES 333,497 (333,497) 321,321 (321,321) 327,329 (327,329)
Foreign SODIMAC COLOMBIA S.A. ASSOCIATE COLOMBIA | PUBLICATIONS AND ADVERTISING 661,627 641,541
78057000-8 | SOTRASER S.A. RELATED DIRECTOR CHILE PRODUCT SALES 20,916 17,650 18,854 15,845 19,166 16,106
780570008 | SOTRASER SA. RELATED DIRECTOR CHILE PREET,  DISPATCH - AND 273,846 (230,123) 183,211 (153,959) 2,017,004 (1,694,961)
Foreign TECNO FAST SA. RELATED DIRECTOR CHILE PRODUCT SALES 245,421 206,236 782,010 657,151 185,731 156,076
96831560-9 | THE ENGLISH FASHION SPA RELATED DIRECTOR CHILE PRODUCT PURCHASES 1,048 1,103 317,564 (30,388)
76224248-6 | TRIPODE RELATED DIRECTOR CHILE PRODUCT PURCHASES 1,636,798
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Note 7 - Related Company Receivables and Payables (continued)

d) Key management employees

Key employees are defined as those persons who have authority and responsibility to directly or indirectly plan,
direct and control the entity’s business, including any Board member (whether or not an executive) or the equivalent
governing body of the entity. The Company has determined that key management employees are the Directors and
senior executives on Falabella S.A.’s private payroll. Key management remuneration by category is detailed as

follows.

Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Management remuneration 8,260,090 7,811,378 5,051,404
Directors remuneration 416,533 411,389 398,562
Stock options 29,061 113,786
Note 8 - Inventories
Inventories are detailed as follows:
Description Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Raw materials 1,733,981 1,536,162 2,773,386
Products for sale 1,141,119,893 1,222,881,143 1,079,847,332
Products in process 2,052,242 1,117,021 1,257,785
Materials and packaging 4,927,734 5,959,297 5,816,791
Goods in transit 183,019,805 179,000,993 148,443,489
Total inventories 1,332,853,655 1,410,494,616 1,238,138,783

During the year ended December 31 2019, the Company moved ThCh$ 5,217,359,162 from inventory to cost of
sales (ThCh$ 5,039,472,136 for the year ended December 31, 2018 and ThCh$ 4,915,819,697 for the year ended
December 31, 2017).

Furthermore, provisions for shortages and obsolescence of ThCh$ 15,885,948 were recognized in cost of sales as
of December 31, 2019 (ThCh$ 19,512,902 as of December 31, 2018 and ThCh$ 24,361,303 as of December 31,
2017).

The Company has no inventory provided in guarantee to be disclosed as of December 31, 2019, 2018 and 2017.

Note 9 - Current and Non-Current Tax Assets and Liabilities

Current tax assets, Non-Banking Business

Current tax assets Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$

Prepaid monthly tax installments Prepaid monthly tax installments (income tax net balance) 50,038,315 37,213,641 23,900,402
Employee training tax credit 4,223,295 4,340,464 3,617,016
Credit for absorbed profits 9,649,043 8,409,271 9,607,531
Recoverable income taxes 51,462,728 34,306,135 38,097,162
Other recoverable taxes 1,787,691 2,508,604 1,364,938
Total 117,161,072 86,778,115 76.587.049
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Note 9 - Current and Non-Current Tax Assets and Liabilities (continued)
Non-current tax assets - Non-Banking Business
Non-current tax assets Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Recoverable income taxes @) 17,420,067 16,341,601
Total 17,420,067 16,341,601
(@) 1t mainly includes benefits in accordance with Law 19,420 on incentives to develop the Arica and Parinacota provinces.
Current tax assets - Banking Business
Current tax assets Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Prepaid monthly tax installments Prepaid monthly tax installments (income tax net balance) 12,694,107 6,934,952 7,766,383
Total 12,694,107 6,934,952 7,766,383
Current tax liabilities - Non-Banking Business
Current tax liabilities Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Current income tax provision net of prepaid monthly tax installments 23,894,387 19,662,950 19,262,485
Provision for 40% tax on disallowable expenditure 95,360 255,476 150,118
Prepaid monthly tax installments payable 6,125,589 7,068,108 6,601,607
Other taxes payable 690,753 499,031 1,898,402
Total 30,806,089 27,485,565 27,912,612
Current tax liabilities - Banking Business
Current tax liabilities Dec-31-19 Dec-31-18 Dec-31-19
ThCh$ ThCh$ ThCh$
Current income tax provision net of prepaid monthly tax installments 2,973,670 91,904 3,854,696
Provision for 40% tax on disallowable expenditure - - 18,029
Prepaid monthly tax installments payable 3,736,998
Other taxes payable - - 1,499,577
Total 2,973,670 91,904 9,109,300

Note 10 - Current and Deferred Income Tax

a) Income tax expense/income for the years ended December 31, 2019, 2018 and 2017 for the Non-Banking

Business and Banking Business are detailed as follows:

Non-Banking Business

Jan 01-19 Jan 01-18 Jan 01-17

Dec-31-19 Dec-31-18 Dec-31-17
Income tax ThCh$ ThCh$ ThCh$
Current tax expense (tax provision) 107,699,597 139,652,055 182,711,502
Tax expense adjustment (prior period) (3,239,847) (1,283,254) (2,439,117)
Tax credit on tax losses (9,649,043) (2,314,848) (9,607,531)
Other tax benefits @) - (20,324,627) -
Total net current tax expense 94,810,707 115,729,326 170,664,854
Deferred tax expense (credit) arising from temporary differences (6,610,898) 760,631 (2,217,696)
Tax expense (credit) on tax losses (26,101,820) (16,148,900) (9,241,185)
Deferred tax expense (income) arising from changes in the tax rate. - 826,038 714,640
Total net deferred tax expense (32,712,718) (14,562,231) (10,744,241)
Total 62,097,989 101,167,095 159,920,613

(1) The Chilean National Tourism Service declared in December 2018 that the investment in the Mall Plaza Arica Shopping Center had high
interest for tourism, in accordance with the provisions of Law 19,420 on Development Incentives for Arica and Parinacota Provinces.
This grants an additional benefit of 10% over the investment in physical assets, as it preferentially focuses on commercial services for
tourism. This is in addition to the general benefit of 30% granted under Law 19,420 for providing services in Arica Province. The total

tax benefitis Ch$ 20,324 million.
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Note 10 - Current and Deferred Income Tax (continued)

a) Income tax expense/income for the years ended December 31, 2019, 2018 and 2017 for the Non-Banking

Business and Banking Business are detailed as follows: (continued)

Banking Business

Jan 01-19 Jan 01-18 Jan 01-17

Dec-31-19 Dec-31-18 Dec-31-17
Income tax ThCh$ ThCh$ ThCh$
Current tax expense (tax provision) 81,542,325 84,690,411 28,937,957
Tax expense adjustment (prior period) 278,775 335,834 (409,141)
Total net current tax expense 81,821,100 85,026,245 28,528,816
Deferred tax expense (credit) arising from temporary differences 828,129 (1,588,437) 3,285,851
Deferred tax expense (income) arising from changes in the tax rate. - (107,002) -
Total net deferred tax expense 828,129 (1,695,439) 3,285,851
Total 82,649,229 83,330,806 31,814,667
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According to 1AS 12 (Income Tax) deferred tax assets and liabilities must be measured using the fiscal rates the
entity expects will apply during the year in which the asset is collected or the liability paid, based on the rates (and
laws) that have been approved or are about to be approved at the end of the year.

b) A reconciliation of the income tax expense at the statutory rate compared to the effective rate as of December

31, 2019, 2018 and 2017 was as follows:

Non-Banking Business

Income before tax using the Chilean legal tax rate Jan 01-19 Jan 01-18 Jan 01-17
Legal taxation in Chile Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ % ThCh$ % ThCh$ %
Income before tax using the Chilean legal tax rate 49,945,129 27.00| 110,965,763 | 27.00 | 114.585.029 | 2550
Effect of tax rates in other jurisdictions (effect of local rate vs Chilean rate) 2,402,913 1.30 10,201,748 |  2.48 7.687.081| 171
Effect on rates of non-taxable income (90,932) (0.05) (1,914,890) | (0.47) (4.100.209) | (0,91)
Effect on rates of disallowable expenditure 1,259,316 0.60 2,121,874 0.52 2.939.769 | 0,65
Effect of using tax losses (9,649,043) (5.22) (2,314,848) | (0.56) (9.607.531) | (2,14)
Effect of tax rate changes in other jurisdictions - - 826,038 0.20 714.640 0,16
Effect of tax (over)/under-provided in prior years (3,239,847) (1.75) (1,283,254) | (0.31) (1.964.451) | (0,44)
Net tax inflation adjustments (6,218,911) (3.36) (3,910,408) | (0.95) (3.896.249) | (0,87)
Other increases (decreases) 27,689,364 14.97 | (13,524,928) | (3.29) 8.014.622 1,78
Total adjustments to legal tax rate 12,152,860 6.49 (9,798,668) | (2.38) (212.328) | (0,05)
Income tax expense (credit) for the year 62,097,989 3357 | 101,167,095 | 24.62 | 114.372.701 | 25,45
Effective tax rate 33.57 24.62 25,50
Banking Business
Income before tax using the Chilean legal tax rate Jan 01-19 Jan 01-18 Jan 01-17
Legal taxation in Chile Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ % ThCh$ % ThCh$ %
Income before tax using the Chilean legal tax rate 85,304,267 27.00 85,655,062  27.00 76.828.037 25,50
Effect of tax rates in other jurisdictions (effect of local rate vs Chilean rate) 3,330,194 1.05 2,543,589 0.80 3.398.675 113
Effect on rates of non-taxable income (225,444) (0.07) (148,828)  (0.05) 84.224 0,03
Effect on rates of disallowable expenditure 718,220 0.23 1,584,451  0.50 1.580.514 0,52
Effect of tax rate changes in other jurisdictions - - (107,002)  (0.03) 0 0,00
Effect of tax under-provided in prior years 278,775 0.09 335834 011 (883.807)  (0,29)
Net tax inflation adjustments (5,732,546) (1.81) (6,626,745)  (2.09) (3.979.632) (1,32
Other increases (decreases) (1,024,237) (0.32) 94,445 0.03 334.568 0,11
Total adjustments to legal tax rate (2,655,038) (0.84) (2,324,256)  (0.73) 77.362.579 0,18
Income tax expense (credit) for the year 82,649,229 26.16 83,330,806  26.27 | 154.190.616 25,68
Effective tax rate 26.16 26.27 25,50
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Note 10 - Current and Deferred Income Tax (continued)
c) Deferred tax balances by category are detailed as follows:
Non-Banking Business
Dec-31-19 Dec-31-18 Dec-31-17
Statement of Financial Position Deferred Asset | Deferred Liability | Deferred Asset | Deferred Liability | Deferred Asset | Deferred Liability
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Intangible asset valuation difference 1,422,038 32,005,748 1,354,375 34,515,290 1,547,014 36,090,475
Property, plant and equipment valuation difference - 556,581,505 - 549,590,770 - 527,099,576
Inventory valuation difference 8,927,682 - 10,685,378 - 5,144,757 R
Capitalized prepaid expenses - 873,697 - 1,550,519 - 2,236,824
Staff severance indemnity 11,321,738 - 8,881,315 - 5,596,542 R
Deferred income 14,991,203 - 12,555,921 - 8,056,494 -
Tax losses brought forward 104,099,229 - 76,382,943 - 59,160,508 R
8,969,121
Allowances for doubtful receivables 8,419,103 ) 8,677,634 )
Obsolescence provision 5,128,016 - 4,142,095 - 5,069,902 -
Disposal provision 7,823,743 - 7,299,409 - 6,775,217 R
Vacation provision 12,107,929 - 10,974,332 - 10,453,309 -
Other provisions 28,919,253 - 27,501,346 - 33,310,150 -
Derivative instruments 266,376 - - 270,034 154,160 -
Recoverable insurance claims 322,237 - 9,391 - - 24,431
Others - 15,984,895 - 11,479,734 - 9,654,660
Total 203,748,547 605,445,845 168,464,139 597,406,347 144,237,174 575,105,966
Net balance 401,697,298 428,942,208 430,868,792
Banking Business
Dec-31-19 Dec-31-18 Dec-31-17
Statement of Financial Position Deferred Asset | Deferred Liability | Deferred Asset | Deferred Liability | Deferred Asset | Deferred Liability
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Intangible asset valuation difference - 3,708,334 - 2,649,569 - 1,272,733
Property, plant and equipment valuation difference - 9,254,543 - 10,243,841 - 9,503,540
Capitalized prepaid expenses - 3,586,133 - 2,982,202 - 2,403,332
Prepaid revenue 5,144,315 - 4,950,429 - - -
Deferred income - - - - 763,534 -
Allowances for doubtful receivables 71,866,642 - 65,699,058 - 39,408,747 -
Vacation provision 1,519,334 - 1,497,210 - 1,302,221 12,846,157
Other provisions - 13,478,161 - 6,832,515 10,926,206 -
Estimated expenses provision 301,709 - 153,647 - 26,106 26,025,762
Total 78,832,000 30,027,171 72,300,344 22,708,127 52,426,814 1,272,733
Net balance 48,804,829 - 49,592,217 - 26,401,052 -
d) Reconciliation between the statement of financial position and the deferred tax tables
Non-Banking Business
Net balance according to the above tables Dec-31-19 Dec-31-18 Dec-31-17
Deferred tax assets 212,284,708 165,387,150 137,753,522
Deferred tax liabilities 613,982,006 594,329,358 568,622,314
Total 401,697,298 428,942,208 430,868.792
Banking Business
Net balance according to the above tables Dec-31-19 Dec-31-18 Dec-31-17
Deferred tax assets 48,804,829 49,592,217 26,401,052
Total 48,804,829 49,592,217 26,401,052
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Note 11 - Investments in Associates
a) Investments in associates - Non-Banking Business
Information regarding the Company’s direct and indirect investments in Associates in the Non-Banking Business
as of December 31, 2019, 2018 and 2017, and net income for the years ended December 31, 2019, 2018 and 2017
are detailed as follows:
Dec-31-19, Dec-31-19 | Dec-31-18 | Dec-31-17
Compan Country | Functional | 18 and 17 B%‘E(;:I;’b;/léllt?e B%‘E(;:I;’b;/léllt?e Bl:zJe(;:l;’b;/le;\IlJe Net income | Netincome | Net income
[P Y Currency | Percentage ThChs ThChs ThChs for the year | for the year | for the year
interest % ThCh$ ThCh$ ThCh$
Sodimac Colombia S.A. Colombia CcoL 49.00% | 133,218,614 | 113,586,583 | 110,819,869 | 19,338,265 | 19,132,438 | 19,272,236
Sociedad Distribuidora de Mejoramiento del
Hogar y Construccion S.A.P.l. de C.V. Mexico MXN 50.00% | 32,614,932 1,774,098 4,123,497 | (9,712,073) | (6,642,585) | (2,191,896)
Inmobiliaria Cervantes S.A. Chile CLP 33.70% 285,687 288,282 290,754 15,719 15,389 15,007
Servicios Financieros Soriana S.A.P.I. de C.V. | Mexico MXN 50.00% | 25,359,445 | 20,086,333 | 23,062,398 | (9,305,127) | (5413,056) | (1,816,043)
Total 191,478,678 | 135,735,296 | 138,296,518 336,784 7,092,186 | 15,279,304
b) Investments in Associates - Banking Business
Information regarding the Company’s direct and indirect investments in Associates in the Banking Business as of
December 31, 2019 and 2018, and net income for the years ended December 31, 2019 and 2018 are detailed as
follows:
Dec-31-19, | Dec-31-19 | Dec-31-18 | Dec-31-17 | Dec-31-19 | Dec-31-18 | Dec-31-17
Functional | 18 snd 17 Net income | Netincome | Net income
Company Couniry Currency | Percentage Bogﬁc\ﬁue Bogﬁc\ﬁue Bogﬁc\ﬁue for the year | for the year | for the year
Interest % ThCh$ ThCh$ ThCh$
Unibanca S.A. Peru PEN 23.13% 3,721,554 3,179,466 2,861,251 834,977 551,214 469,655
Total 3,721,554 3,179,466 2,861,251 834,977 551,214 469,655
c) Summarized information on associates:
Summarized financial information on Associates as of December 31, 2019, 2018 and 2017, and net income for the
years ended December 31, 2019, 2018 and 2017 are detailed as follows:
Information as of December 31, 2019
Total Total Non- Total Total Non- Goodwill Revenue  NetIncome
AesrEiE Current Current Current Current from for the
Assets Assets Liabilities  Liabilities  investments year
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Sodimac Colombia S.A. 214,901,524 521,208,789 158,022,537 315,295,590 4,450,443 847,929,712 39,465,847
Sociedad Distribuidora de Mejoramiento del Hogar y Construccion
SAP.I.deC.V. 103,408,268 78,929,725 67,602,092 49,506,037 - 46,332,368 (19,424,146)
Unibanca S.A. 5,102,940 12,514,373 4,489,619 306,967 624,284 9,885,849 3,609,463
Inmobiliaria Cervantes S.A. 23,534 473,998 88,422 - 147,817 65,123 46,645
Servicios Financieros Soriana S.A.P.l. de C.V. 58,333,218 28,515,174 50,185,506 882 7,028,443 21,294,259 (18,610,252)
Total 381,769,484 641,642,059 280,388,176 365,109,476 12,250,987 925,507,311 5,087,557
Information as of December 31, 2018
Total Total Non- Total Total Non- Goodwill Revenue  NetIncome
AesrEiE Current Current Current Current from for the
Assets Assets Liabilities  Liabilities  investments year
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Sodimac Colombia S.A. 186,316,721 301,188,034 157,993,768 105,994,415 4,063,448 783,372,375 39,045,790
Sociedad Distribuidora de Mejoramiento del Hogar y Construccion
SAP.I.deC.V. 49,825,927 26,188,541 72,362,347 103,498 - 11,345,696 (13,285,169)
Unibanca S.A. 2,031,863 10,639,534 1,272,206 306,984 569,651 7,908,404 2,382,804
Inmobiliaria Cervantes S.A. 21,437 469,684 74,312 147,817 63,511 45,664
Servicios Financieros Soriana S.A.P.l. de C.V. 40,112,949 17,300,886 29,736,582 22,420 6,258,932 15,944,049 (10,826,112)
Total 278,308,897 355,786,679 261,439,215 106,427,317 11,039,848 818,634,035 17,362,977

50




Falabella S.A. and Subsidiaries
Notes to the Consolidated Classified Financial Statements

“n
>
-
>
W
rm
o=
-

3>

Note 11 - Investments in Associates (continued)

c) Summarized information on associates: (continued)

Information as of December 31, 2017

Total Total Non- Total Total Non- Goodwill Revenue  NetIncome

AesrEiE Current Current _Cur_rfent _Cur_rfent _ from for the

Assets Assets Liabilities  Liabilities  investments year

ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Sodimac Colombia S.A. 160,449,076 284,850,629 101,828,630 125,600,829 4,063,448 751,541,904 39,331,092
Sociedad Distiouidora de Mejoramiento del Hogary Consttuecion 7 o585 3672,365 3057451 164,079 . 241750  (4,383,778)
Unibanca S.A. 2,053,517 9,302,041 1,093,664 308,652 523,632 7,465,576 2,030,238
Inmobiliaria Cervantes S.A. 10,462 465,414 51,730 - 147,817 62,114 44,530
Servicios Financieros Soriana S.A.P.l. de C.V. 33,830,896 7,746,489 6,544,905 - 5,546,158 13,452,153 (3,632,086)
Total 204,139,810 306,036,938 112,576,080 126,073,560 10,281,055 772,763,497 33,389,996

d) Movements of investments in associates for the year ended December 31, 2019 are detailed as follows:

g T Non-Banking Business  Banking Business Total Consolidated
ThCh$ ThCh$ ThCh$

Opening balance as of January 1, 2019 135,735,296 3,179,466 138,914,762
Increase due to new accounting standards @ (10,919,394) - (10,919,394)
Restated opening balance 124,815,902 3,179,466 127,995,368
Share of net income 336,784 834,977 1,171,762
Dividends received (106,260) (669,292) (775,552)
Contributions and acquisitions 49,917,532 - 49,917,532
Conversion adjustment and other reserves 16,514,720 376,403 16,891,122
Total movements 66,662,776 542,088 67,204,864
Closing balance as of December 31, 2019

Investments in associates using the equity method ILatan 8721554 195,200,232

@) The effect of IFRS 16 (see Note 2.29.c).

e) Movements in investments in associates for the year ended December 31, 2018 are detailed as follows:

Movements in investments in associates Non-Banking Business ~ Banking Business Total Consolidated

ThCh$ ThCh$ ThCh$
Opening balance as of January 1, 2018 138,296,518 2,861,251 141,157,769
Increase due to new accounting standards @ (266,792) - (266,792)
Restated opening balance 138,029,726 2,861,251 140,890,977
Share of net income 7,092,186 551,214 7,643,400
Dividends received (5,396,419) (503,392) (5,899,811)
Contributions and acquisitions 3,997,815 - 3,997,815
Conversion adjustment and other reserves (7,988,012) 270,393 (7,717,619)
Total movements (2,294,430) 318,215 (1,976,215)
Closing balance as of December 31, 2018 135,735,296 3,179,466 138,914,762
Investments in associates using the equity method

@) The effect of IFRS 9 (see Note 2.29.c).

f)  Movements in investments in associates for the year ended December 31, 2017 are detailed as follows:

g T Non-Banking Business  Banking Business  Total Consolidated
ThCh$ ThCh$ ThCh$

Opening balance as of January 1, 2017 109,179,061 3,063,456 112,242,517
Share of net income 15,279,304 469,655 15,748,959
Dividends received (5,201,313) (527,972) (5,729,285)
Contributions and acquisitions 25,737,222 - 25,737,222
Conversion adjustment and other reserves (6,697,756) (143,888) (6,841,644)
Total movements 29,117,457 (202,205) 28,915,252
Closing balance as of December 31, 2017

Investments in associates using the equity method 138,296,518 2,861,251 141, 157:769

There are no significant restrictions on dividend distributions and debt repayments by associates, due to regulatory
issues or related to their debt commitments.
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Note 12 - Intangible Assets other than Goodwill

Intangible Assets other than Goodwill - Non-Banking Business

a) Intangible assets in the Non-Banking Business are detailed as follows:

Net Intangible Assets Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Intangible assets with defined useful lives, net 216,226,215 187,118,801 152,928,520
Intangible assets with indefinite useful lives 126,456,219 125,757,373 126,401,774
Total 342,682,434 312,876,174 279,330,294
a.1) Intangible assets in the Non-Banking Business are detailed as follows:
Intangible Assets Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Internally developed software 211,543,661 168,573,503 132,612,129
Licenses and software programs 167,144,609 140,002,011 131,847,378
Patents, registered trademarks and other rights 31,070,207 31,045,346 20,518,839
Other identifiable intangible assets 24,781,733 22,735,434 23,318,633
Trademarks with indefinite useful lives 126,456,219 125,757,373 126,401,774
Subtotal 560,996,429 488,113,667 434,698,753
Accumulated amortization (less) (218,313,995) (175,237,493) (155,368,459)
Net Total 342,682,434 312,876,174 279,330,294
a.2) Intangible assets with indefinite useful lives in the Non-Banking Business are detailed as follows:
Remaining life Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Trademark Sodimac Indefinite 110,641,102 110,641,102 110,641,102
Trademark Imperial Indefinite 2,239,800 2,239,800 2,239,800
Trademark Dicico Indefinite 13,575,317 12,876,471 13,520,872
Total 126,456,219 125,757,373 126,401,774

a.3) Movements of Intangible Assets other than Goodwill in the Non-Banking Business for the year ended
December 31, 2019 are detailed as follows:

: Patents .
Internally Licenses and - y o Trademarks with
Gross Balance developed software - a&i?‘r']?ﬁ:sg - %tti:;r Ii%?gggggtls indefinite useful Total
software programs g s 9I'hCh$ lives ThCh$
ThCh$ ThCh$ L ThCh$
Balance as of January 1, 2019 168,573,503 140,002,011 31,045,346 22,735,434 125,757,373 | 488,113,667
Internally developed additions 43,972,521 - - - - 43,972,521
Purchased additions - 23,722,753 160,399 1,493,495 25,376,647
Withdrawals for business sales - (874,648) - - (874,648)
Withdrawals (586,811) (1,581,519) (47,737) (2,216,067)
Reclassification of concept and capitalization (465,928) 86,696 - - - (379,232)
Restatement and conversion adjustment (Note 2.6) 50,376 5,789,316 (135,538) 600,541 698,846 7,003,541
Balance as of December 31, 2019 211,543,661 167,144,609 31,070,207 24,781,733 126,456,219 | 560,996,429
Internally Licenses and P, ST Trademarks with
L registered Other identifiable | . -
Amortization developed software e gy v —— indefinite useful Total
software programs g s 9I'hCh$ lives ThCh$
ThCh$ ThCh$ i ThCh$
Balance as of January 1, 2019 65,885,113 88,368,866 9,553,585 11,429,929 175,237,493
Amortization for the period 18,860,751 18,341,250 3,590,263 1,083,526 41,875,790
Withdrawals for business sales - (558,190) - - (558,190)
Withdrawals (20,059) (867,794) (10,923) (38,438) (937,214)
Restatement and conversion adjustment (Note 2.6) 160,295 1,240,122 870,241 425,458 2,696,116
Balance as of December 31, 2019 84,886,100 106,524,254 14,003,166 12,900,475 218,313,995
Net Book Value as of January 1, 2019 102,688,390 51,633,145 21,491,761 11,305,505 125,757,373 | 312,876,174
Net Book Value as of December 31, 2019 126,657,561 60,620,355 17,067,041 11,881,258 126,456,219 | 342,682,434

) Derecognition following the sale of the Viajes Falabella business unit.
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Note 12 - Intangible Assets other than Goodwill (continued)

Intangible Assets other than Goodwill - Non-Banking Business (continued)

a) Intangible assets in the Non-Banking Business are detailed as follows: (continued)

a.4) Movements in Intangible Assets other than Goodwill in the Non-Banking Business for the year ended
December 31, 2018 are detailed as follows:

Internally Licenses and r:aitset';trsé’ i i deg:ihfgble Trademarks
Gross Balance developed software d g e T with indefinite Total
software programs UL eI InEl 1ol useful lives ThCh$
ThChs ThChs other rights assets ThChs
ThCh$ ThCh$
Balance as of January 1, 2018 132,612,129 131,847,378 20,518,839 23,318,633 126,401,774 | 434,698,753
Internally developed additions 34,055,013 - - - - | 34,055,013
Purchased additions - 26,538,626 182,937 1,016,759 27,738,322
Acquisitions through business combinations @ 1,776,624 191,108 9,524,108 - 11,491,840
Withdrawals - (18,941,922) (693,935) (1,149,935) (20,785,792)
Reclassification of concept and capitalization - 1,717,279 - (1,678,310) - 38,969
Restatement and conversion adjustment (Note 2.6) 129,737 (1,350,458) 1,513,397 1,228,287 (644,401) 876,562
Balance as of December 31, 2018 168,573,503 140,002,011 31,045,346 22,735,434 125,757,373 | 488,113,667
Internally Licenses and rs;t;gtrsé’d 0 eg:ihfgbl s Trademarks
Amortization developed software d e . with indefinite Total
software programs UERIGIE I intang useful lives ThCh$
ThChs ThChs other rights assets ThChs
ThCh$ ThCh$
Balance as of January 1, 2018 50,737,145 85,869,226 7,885,644 10,876,444 155,368,459
Amortization for the period 15,146,512 19,752,423 1,824,863 1,239,313 37,963,111
Withdrawals - (17,953,415) (699,805) (1,144,064) (19,797,284)
Restatement and conversion adjustment (Note 2.6) 1,456 700,632 542,883 458,236 1,703,207
Balance as of December 31, 2018 65,885,113 88,368,866 9,553,585 11,429,929 175,237,493
Net Book Value as of January 1, 2018 81,874,984 45,978,152 12,633,195 12,442,189 126,401,774 | 279,330,294
Net Book Value as of December 31, 2018 102,688,390 51,633,145 21,491,761 11,305,505 125,757,373 | 312,876,174
@) Intangible assets incorporated when New TIN Linio | GmbH was acquired (Note 41).
a.5) Movements in Intangible Assets other than Goodwill in the Non-Banking Business for the year ended
December 31, 2017 were detailed as follows:
Internally Licenses and rs;tsetgtrséd 0 eg:ihfgbl s 'I_'ra(_jema_rlgs
Gross Balance developed soffare trademarks and intangible Gl |nde_f|n|te Total
software programs ; useful lives ThCh$
ThChs ThCh$ other rights assets ThChs
ThCh$ ThCh$
Balance as of January 1, 2017 108,708,220 112,032,485 21,069,383 23,023,768 127,837,278 392,671,134
Internally developed additions 23,907,711 - - - - 23,907,711
Purchased additions - 22,922,259 328,234 1,399,361 24,649,854
Withdrawals - (559,344) - (2,235) - (561,579)
Conversion adjustment (3,802) (2,548,022) (878,778) (1,102,261) (1,435,504) (5,968,367)
Balance as of December 31, 2017 132,612,129 131,847,378 20,518,839 23,318,633 126,401,774 434,698,753
Internally Licenses and Pa_tents, . Ot_hgr Trademarks
L registered identifiable e
Amortization developed software . - with indefinite Total
trademarks and intangible ;
software programs other rights o useful lives ThCh$
ThCh$ ThCh$ ThChs ThChs ThCh$
Balance as of January 1, 2017 38,004,409 72,332,595 6,324,435 9,769,886 126,431,325
Amortization for the period 12,733,497 15,502,022 1,860,156 1,295,831 31,391,506
Withdrawals - (410,756) - (2,124) (412,880)
Conversion adjustment (761) (1,554,635) (298,947) (187,149) (2,041,492)
Balance as of December 31, 2017 50,737,145 85,869,226 7,885,644 10,876,444 155,368,459
Net Book Value as of January 1, 2017 70,703,811 39,699,890 14,744,948 13,253,882 127,837,278 266,239,809
Net Book Value as of December 31, 2017 81,874,984 45,978,152 12,633,195 12,442,189 126,401,774 279,330,294
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Note 12 - Intangible Assets other than Goodwill (continued)

Intangible Assets other than Goodwill - Non-Banking Business (continued)

b) Intangible assets - Banking Business:

b.1) Intangible Assets in the Banking Business are detailed as follows:

. Dec-31-19 Dec-31-18 Dec-31-17
Intangible assets
ThCh$ ThCh$ ThCh$

Internally developed software 107,844,291 89,890,346 76,414,741
Licenses, software and other rights 47,285,964 38,451,657 32,555,365
Subtotal 155,130,255 128,342,003 108,970,106
Accumulated amortization (less) (77,011,773) (60,081,862) (48,311,567)
Net Total 78,118,482 68,260,141 60,658,539

b.2) Movements in Intangible Assets in the Banking Business as of December 31, 2019 are detailed as follows:

Gross Balance

Internally developed

Licenses, software

Total

software and other rights

Thehs ThChs ThChs
Balance as of Jan 1, 2019 89,890,346 38,451,657 128,342,003
Internally developed additions 14,295,128 - 14,295,128
Purchased additions - 5,992,581 5,992,581
Withdrawals (488,502) - (488,502)
Conversion adjustment 4,147,319 2,841,726 6,989,045
Balance as of December 31, 2019 107,844,291 47,285,964 155,130,255

L Internally developed Licenses, software

ORI software and other rights TL%%

ThCh$ ThCh$
Balance as of Jan 1, 2019 44,255,055 15,826,807 60,081,862
Amortization for the period 9,558,164 4,411,790 13,969,954
Withdrawals (56,868) - (56,868)
Conversion adjustment 1,636,914 1,379,911 3,016,825
Balance as of December 31, 2019 55,393,265 21,618,508 77,011,773
Net Book Value as of January 1, 2019 45,635,291 22,624,850 68,260,141
Net Book Value as of December 31, 2019 52,451,026 25,667,456 78,118,482

b.3) Movements in Intangible Assets in the Banking Business for the year ended December 31, 2018 are detailed

as follows:

Gross Balance

Internally developed

Licenses and

Total

software software programs

ThChs ThChs i)
Balance as of January 1, 2018 76,414,741 32,555,365 108,970,106
Internally developed additions 10,376,986 - 10,376,986
Purchased additions - 5,990,970 5,990,970
Withdrawals - (212,852) (212,852)
Conversion adjustment 3,098,619 118,174 3,216,793
Balance as of December 31, 2018 89,890,346 38,451,657 128,342,003

. Internally developed Licenses and

ORI software software programs TL%%

ThCh$ ThCh$
Balance as of January 1, 2018 37,200,296 11,111,271 48,311,567
Amortization for the period 6,026,112 4,475,092 10,501,204
Withdrawals - (43,682) (43,682)
Conversion adjustment 1,028,647 284,126 1,312,773
Balance as of December 31, 2018 44,255,055 15,826,807 60,081,862
Net Book Value as of January 1, 2018 39,214,445 21,444,094 60,658,539
Net Book Value as of December 31, 2018 45,635,291 22,624,850 68,260,141
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Note 12 - Intangible Assets other than Goodwill (continued)

Intangible Assets other than Goodwill - Non-Banking Business (continued)

b) Intangible assets - Banking Business: (continued)

b.4) Movements in Intangible Assets in the Banking Business for the year ended December 31, 2017 are detailed

as follows:

Internally developed

Licenses and

Gross Balance software software programs TL%%

ThCh$ ThCh$
Balance as of January 1, 2017 63,390,029 26,152,927 89,542,956
Internally developed additions 14,497,291 - 14,497,291
Purchased additions - T477,744 T477,744
Conversion adjustment (1,472,579) (1,075,306) (2,547,885)
Balance as of December 31, 2017 76,414,741 32,555,365 108,970,106

N Internally developed Licenses and

AL so)f/tware ’ software programs TThOCtﬁI$

ThCh$ ThCh$
Balance as of January 1, 2017 31,852,882 8,059,037 39,911,919
Amortization for the period 5,883,821 3,489,034 9,372,855
Conversion adjustment (536,407) (436,800) (973,207)
Balance as of December 31, 2017 37,200,296 11,111,271 48,311,567
Net Book Value as of January 1, 2017 31,537,147 18,093,890 49,631,037
Net Book Value as of December 31, 2017 39,214,445 21,444,094 60,658,539

c) Other information regarding intangible assets:

c.1) As of December 31, 2019 there are no identifiable intangible assets in use that are fully amortized.

c.2) Amortization of intangible assets is presented in the statement of net income by function under Administrative
Expenses, and amounts to ThCh$ 55,845,744, ThCh$ 48,464,315 and ThCh$ 40,764,361 as of December
31,2019, 2018 and 2017, respectively, as presented in Note 30.

c.3) ThCh$ 10,501 was included in the category “Cost of sales” as of December 31, 2019.

c.4) The Company performed annual impairment tests on intangible assets with indefinite useful lives, which did
not result in adjustments to values recognized by the Company.

Note 13 - Goodwill

Goodwill in the Non-Banking Business is detailed as follows:

Goodwill Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$

Sodimac S.A. 205,688,300 205,688,300 205,688,300
Imperial S.A. 13,836,495 13,836,495 13,836,495
Hipermercados Tottus S.A. 14,575,143 14,575,143 14,575,143
Inverfal S.A. 5,354,756 5,354,756 5,354,756
Plaza Oeste S.A. 10,770,845 10,770,845 10,770,845
Plaza Del Trébol S.A. 3,946,308 3,946,308 3,946,308
Plaza Tobalaba S.A. 1,558,544 1,558,544 1,558,544
Plaza La Serena S.A. 418,818 418,818 418,818
Mall Calama S.A. 357,778 357,778 357,778
Inmobiliaria Las Condes S.A. 3,457,846 3,457,846 3,457,846
Construdecor S.A. 34,112,602 32,838,349 33,944,602
Maestro Perti S.A. 186,022,905 169,743,638 156,030,886
Aventura Plaza S.A. 64,921,298 59,239,896 54,454,196
New TIN Linio | GmbH (Note 41) 104,128,164 104,128,164 -
Total 649,149,802 625,914,880 504,394,517
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Note 13 - Goodwill (continued)

Goodwill impairment is determined through evaluating the recoverable amount of the cash generating units (or
group of cash generating units) related to the goodwill.

When the recoverable amount of the cash generating units (or groups of cash generating units) is less than the
total book value of the cash generating units (or group of cash generating units) related to the goodwill, an
impairment loss is recognized. Impairment losses related to goodwill cannot be reversed in future periods.

Impairment of intangible assets with indefinite useful lives is tested annually at an individual or cash generating unit
level, as applicable.

The Company performs annual goodwill impairment tests and these tests have not resulted in adjustments to the
recognized values.

Goodwill by segments as of December 31, 2019, 2018 and 2017 is detailed as follows:

S, Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$

Home Improvement Stores 439,660,302 422,106,782 409,500,283

Real estate 85,431,437 79,750,035 74,964,335

Supermarkets 14,575,143 14,575,143 14,575,143

Other businesses 109,482,920 109,482,920 5,354,756

Total Goodwill by Segment 649,149,802 625,914,880 504,394,517

The Company performed goodwill impairment testing as of December 31, 2019, in accordance with accounting
policies (Note 2.12). The value-in-use method was used, based on the future cash flows that are generated by the
assets associated with goodwill.

The primary parameters and indicators used to evaluate impairment are:
- Growth of sales and operating margins.
- Administrative and sales expenses, as a function of sales growth.
- Investments in investment properties, and in property, plant and equipment.
- Discount rates used in the December 2019 evaluation fluctuate between 4.93% and 12%.

The test results indicated that there were no losses in the value of goodwill for Falabella S.A.
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Note 14 - Property, Plant and Equipment

a) Property, plant and equipment for the Non-Banking Business was as follows:

Dec-31-19 Dec-31-18 Dec-31-17

Description ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Land 805,835,408 -| 805,835,408 | 796,790,305 -| 796,790,305 | 771,198,840 -| 771,198,840
Buildings 973,802,005 | (173,091,558) | 800,710,447 | 913,044,404 | (145,062,936) | 767,981,468 | 867,789,046 | (125,466,555) | 742,322,491
Plant and equipment 538,935,728 | (235,893,327) | 303,042,401 | 461,497,786 | (206,296,686) | 255,201,100 | 378,343,496 | (164,911,580) | 213,431,916
IT equipment 146,292,880 (97,766,374) 48,526,506 | 145,232,674 (99,783,996) 45,448,678 | 115,185,735 | (77,608,262) 37,577,473
Facilities and accessories 1,107,541,111 | (534,104,599) | 573,436,512 | 1,005,285,897 | (461,969,870) | 543,316,027 | 887,519,114 | (413,556,352) | 473,962,762
Motor vehicles 37,453,796 (25,512,433) 11,941,363 38,568,000 (25,849,102) 12,718,898 5,738,670 (3,760,366) 1,978,304
Leasehold improvements 203,549,380 | (109,434,747) 94,114,633 | 180,395,714 (91,002,680) 89,393,034 | 153,851,522 | (74,614,597) 79,236,925
Construction in progress 131,062,013 -| 131,062,013 | 113,074,031 -| 113,074,031 | 140,624,503 -| 140,624,503
Right of use assets © 915,751,848 (90,819,098) | 824,932,750 - - - - - -
Other property, plant and equipment ) 260,666,887 | (155,883,139) | 104,783,748 | 240,564,345 | (139,149,819) | 101,414,526 | 202,190,286 | (117,933,217) 84,257,069
Total 5,120,891,056 | (1,422,505,275) | 3,698,385,781 | 3,894,453,156 | (1,169,115,089) | 2,725,338,067 | 3,522 441,212 | (977,850,929) | 2,544,590,283

(@ The effect of IFRS 16 (see Note 2.29.c).

@ Primarily furniture and equipment

b) Property, plant and equipment in the Banking Business was as follows:

Dec-31-19 Dec-31-18 Dec-31-17
Description Gross value gggﬂgﬁ’;ﬁfﬁ Net value Gross value gggﬂgﬁ’;ﬁfﬁ Net value Gross value gggﬂgﬁ’;ﬁfﬁ Net value
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$

Land 333,416 - 333,416 333,416 - 333,416 - - -
Buildings 376 (376) - 376 (376) - - - -
Plant and equipment 15,361,724 (10,185,243) 5,176,481 13,684,051 (8,798,992) 4,885,059 14,259,530 (7,400,779) 6,858,751
IT equipment 24,871,722 (17,579,985) 7,291,737 26,489,946 (18,979,228) 7,510,718 24,408,808 (16,036,987) 8,371,821
Facilities and accessories 7,992,928 (5,684,464) 2,308,464 6,319,022 (4,661,648) 1,657,374 8,442,271 (4,905,290) 3,536,981
Motor vehicles 63,287 (59,472) 3,815 109,026 (96,376) 12,650 106,533 (83,170) 23,363
Leasehold improvements 31,986,457 (19,110,480) 12,875,977 30,106,952 (16,380,717) 13,726,235 25,395,530 (14,415,670) 10,979,860
Construction in progress 8,543,056 - 8,543,056 8,288,512 - 8,288,512 2,558,075 - 2,558,075
Right of use assets @ 44,499,130 (13,827,863) 30,671,267 - - - - - -
Other property, plant and equipment ) 17,224,779 (11,521,032) 5,703,747 14,226,404 (9,256,094) 4,970,310 11,457,729 (9,519,496) 1,938,233
Total 150,876,875 (77,968,915) 72,907,960 99,557,705 (58,173,431) 41,384,274 86,628,476 (52,361,392 34,267,084

@ The effect of IFRS 16 (see Note 2.29.c).
@ Primarily furniture and equipment
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Note 14 - Property, Plant and Equipment (continued)

c) Movements for the Non-Banking Business for the year ended December 31, 2019 are detailed as follows:

o . . Other property,
g | outangs | PO | raqupnen | Pl | ot | Lesssac | Constucton| RPUSTse | T | Tom
ThCh$ ThCh$ Thchs T Thchs Thchs Thchs Thchs Thchs ELBIEL UG
Balance as of Jan 1, 2019 796,790,305 913,044,404 461,497,786 145,232,674 1,005,285,897 | 38,568,000 180,395,714 | 113,074,031 - 240,564,345 |  3,894,453,156
Increase due to new accounting standards ) - - - - - - - - 807,791,210 - 807,791,210
Additions 3,616,987 9,998,671 77,002,817 12,153,410 28,220,412 339,664 4,619,680 | 202,796,404 80,334,453 6,520,097 425,602,595
Withdrawals for business sales @ - - (215,432) (440,591) (1,947,906) - (5,349) (1,399,136) (1,850,801) (5,859,215)
Transfers to Investment Property (26,101,910) 3,103,737 163,259 - 3,544,583 - - | (44,385,937) - 12,812 (63,663,456)
Sales - (122,288) (5,097,191) (805,304) (4,496,421) | (336,869) (9,645) (63,798) - (4,058,449) | (14,989,965)
Withdrawals - (5,498,555) (28,999,326) | (23,651,584) (25,358,712) | (735,699) (228,734) | (1,258,289) (9,904,500) (8,582,689) |  (104,218,088)
Reclassification of concept and capitalization - 13,667,937 30,020,690 6,722,575 62,400,242 (417,723) 8,228,890 | (135,056,761) 107,261 14,326,889 -
Restatement and conversion adjustment (Note 2.6) 31,530,026 39,608,099 4,563,125 7,081,700 39,893,016 36,423 10,543,475 (4,038,288) 38,822,560 13,734,683 181,774,819
Balance as of December 31, 2019 805,835,408 973,802,005 538,935,728 146,292,880 1,107,541,111 | 37,453,796 203,549,380 | 131,062,013 915,751,848 260,666,887 | 5,120,891,056
- - Plant and . Facilities and Motor Leasehold | Construction | Right of use e e
DiEEEE L Elefirze equipment I GRS accessories vehicles | improvements | in progress assets @ DI AT ol
ThCh$ ThCh$ Thchs T Thchs Thchs Thchs Thchs Thchs ELLBIEL UG

Balance as of Jan 1, 2019 - 145,062,936 206,296,686 99,783,996 461,969,870 | 25,849,102 91,002,680 - - 139,149,819 | 1,169,115,089
Depreciation for the year - 20,551,343 55,698,387 16,461,646 83,732,861 632,710 15,601,352 - 90,132,595 23,811,211 306,622,105
Withdrawals for business sales @ - - (115,530) (282,863) (1,138,190) - - - (100,503) (1,768,796) (3,405,882)
Sales - (5,386) (4,124,567) (795,537) (3,911,421) | (220,071) (9,645) - - (3,475,000) |  (12,541,717)
Withdrawals - (3,089,500) (23,447,912) | (23,062,011) (19,977,766) |  (740,915) (186,942) - (1,410,338) (8,668,641) |  (80,584,025)
Reclassification of concept and capitalization - 3,139,354 2,730 594,136 (2,741,609) - (404,476) - 16,560 (606,695) -
Restatement and conversion adjustment (Note 2.6) - 7,432,811 1,583,533 5,067,007 16,170,854 (8,393) 3,431,778 - 2,180,784 7,441,331 43,299,705
Balance as of December 31, 2019 - 173,091,558 235,893,327 97,766,374 534,104,599 | 25,512,433 109,434,747 - 90,819,098 155,883,139 | 1,422,505,275
Net balance as of Jan 1, 2019 796,790,305 767,981,468 255,201,100 45,448,678 543,316,027 | 12,718,898 89,393,034 | 113,074,031 - 101,414,526 | 2,725,338,067
Net balance as of Dec 31, 2019 805,835,408 800,710,447 303,042,401 48,526,506 573,436,512 | 11,941,363 94,114,633 | 131,062,013 824,932,750 104,783,748 | 3,698,385,781

@ The effect of IFRS 16 (see Note 2.29.c). Falabella mainly classifies under this item its right of use assets related to real estate leases used to develop its businesses and install its stores.
@ Derecognition following the sale of the Viajes Falabella business unit.
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Note 14 - Property, Plant and Equipment (continued)

d) Movements for the Non-Banking Business for the year ended December 31, 2018 are detailed as follows:

o . Other property,
ThCh$ ThCh$ ThChs ThCh$ ThChs ThChs ThChs ThChs equipment ThCh$
ThCh$
Balance as of Jan 1, 2018 771,198,840 863,593,137 372,106,281 121,552,480 861,697,479 5,738,670 153,851,522 140,485,186 202,190,286 | 3,492,413,881
Additions 8,814,154 11,669,969 82,763,837 15,363,551 73,069,449 1,130,302 5,494,719 119,772,285 15,633,730 333,711,996
Acquisitions through business combinations () - - 128,757 127,445 - - 176,803 - - 433,005
Transfers from Investment Property 266,254 2,591,753 (143,188) (614,766) (1,270,173) - - 1,225,601 259,204 2,314,685
Sales (5,944,973) | (11,539,074) (6,612,457) (974,956) (3,583,475) (520,012) (274,297) | (2,001,727) (4,007,593) | (35,458,564)
Withdrawals (1458,622) | (1,111,717 (18,734,751) (3,587,014) (27,403,214) (377,594) (4,615,095) - (12,061,767) | (69,349,774)
Reclassification of concept and capitalization 45,632 28,615,527 (1,843,174) 4,156,632 82,001,697 362,593 15,498,997 | (146,627,464) 17,789,560 -
Restatement and conversion adjustment (Note 2.6) 23,869,020 19,224,809 33,832,481 9,209,302 20,774,134 32,234,041 10,263,065 220,150 20,760,925 170,387,927
Balance as of December 31, 2018 796,790,305 913,044,404 461,497,786 145,232,674 1,005,285,897 38,568,000 180,395,714 113,074,031 240,564,345 |  3,894,453,156
o . Other property,
T T Thchs WG Thchs Thchs Thchs Thchs L WG

Balance as of January 1, 2018 - 121,270,646 160,903,855 81,615,967 387,724,950 3,760,366 74,614,597 - 117,933,217 947,823,598
Depreciation for the year - 22,403,739 50,726,730 14,363,288 91,985,796 663,087 15,207,624 - 22,397,594 217,747,858
Transfers to Investment Property - (241,544) (3,961) (594,218) (466,180) - - - 546,139 (759,764)
Sales -l (2.180,656) (6,578,295) (961,676) (2,608,076) (382,165) (261,800) - (3,583,940) | (16,556,608)
Withdrawals - (545,827) (14,173,870) (2,694,435) (23,054,590) (377,594) (3,617,884) - (11,252,075) | (55,716,275)
Restatement and conversion adjustment (Note 2.6) - 4,356,578 15,422,227 8,055,070 8,387,970 22,185,408 5,060,143 - 13,108,884 76,576,280
Balance as of December 31, 2018 - 145,062,936 206,296,686 99,783,996 461,969,870 25,849,102 91,002,680 - 139,149,819 | 1,169,115,089
Net balance as of January 1, 2018 771,198,840 742,322,491 211,202,426 39,936,513 473,972,529 1,978,304 79,236,925 140,485,186 84,257,069 | 2,544,590,283
Net balance as of December 31, 2018 796,790,305 767,981,468 255,201,100 45,448,678 543,316,027 12,718,898 89,393,034 113,074,031 101,414,526 | 2,725,338,067

@ Intangible assets incorporated when New TIN Linio | GmbH was acquired (Note 41).
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Note 14 - Property, Plant and Equipment (continued)

e) Movements for the Non-Banking Business for the year ended December 31, 2017 are detailed as follows:

o . . Other property,
Cost Land Buildings eﬂzinptr:ggt IT equipment F;ﬁ%dégsézgz?gs Motor vehicles imlizf/ee?\?elg - ﬁﬁ':)srg;gfsn plant and Total
ThCh$ ThCh$ ThCh$ ThCh$ equipment ThCh$
ThCh$ ThCh$ ThCh$ ThCh$ ThChs
Balance as of January 1, 2017 761,718,679 824,763,280 325,806,604 110,386,146 808,845,955 4,953,438 155,375,072 130,227,911 199,083,764 3,321,160,849
Additions 35,843,675 20,080,762 52,624,470 13,630,343 54,469,049 1,170,107 7,266,075 157,999,611 12,609,347 355,693,439
Transfers to Investment Property (6,213,566) (10,582,959) 86,913 (43,738) (14,417) (16,767,767)
Disposals (1,311,795) (64,360) (4,214,989) (567,221) (3,644,622) (232,506) (32,507) | (19,791,010) (2,724,581) (32,583,590)
Withdrawals - (534,262) (12,249,078) (600,732) (15,363,124) (23,621) (7,806,952) - (5,328,255) (41,906,024)
Reclassification of concept and capitalization - 52,218,072 15,867,236 1,198,069 40,145,116 - 9,068,430 | (125,678,897) 7,181,974 -
Conversion adjustment (18,838,153) (22,287,396) (5,814,876) (2,494,125) (22,754,895) (128,748) (10,018,596) (2,228,691) (8,617,546) (93,183,026)
Balance as of December 31, 2017 771,198,840 863,593,137 372,106,281 121,552,480 861,697,479 5,738,670 153,851,522 140,485,186 202,190,286 3,492,413,881
Fixed . Other
Depreciation Land Buildings epluaintr:::t IT equipment | installations and ve’\ﬁ?;?ers imLfg\ig:woelr?ts (i:r?nfgurzt;zn property, plant Total
ThCh$ ThCh$ thpCh$ ThCh$ accessories ThChs P ThChs Pl'hghﬁs and equipment ThCh$
ThCh$ ThCh$
Balance as of January 1, 2017 - 105,171,008 136,633,656 71,339,892 326,463,927 3,529,761 71,110,106 - 106,941,216 821,189,566
Depreciation for the year - 19,365,146 40,350,173 12,972,813 83,650,044 490,164 15,072,517 - 22,926,456 194,827,313
Disposals - (3,065) (4,087,489) (519,915) (1,032,765) (192,080) (32,507) - (2,423,743) (8,291,564)
Withdrawals - (69,505) (9,083,177) (520,887) (11,508,346) (23,621) (7,104,197) - (4,496,469) (32,806,202)
Conversion adjustment - (3,192,938) (2,909,308) (1,655,936) (9,847,910) (43,858) (4,431,322) - (5,014,243) (27,095,515)
Balance as of December 31, 2017 - 121,270,646 160,903,855 81,615,967 387,724,950 3,760,366 74,614,597 - 117,933,217 947,823,598
et balance as of January 1, (15, 1992, LlZ ,U40, 1902, 423, 1204, 2l 142, 499,971,
Net bal fJ 1, 2017 761,718,679 719,592,272 189,172,948 39,046,254 482,382,028 1,423,677 84,264,966 130,227,911 92,142,548 2,499,971,283
et balance as of December 31, 14199, 1942, 1202, 1999, il 919, 1499, 14069, 12910, 1944,090,
Net bal fD ber 31, 2017 771,198,840 742,322,491 211,202,426 39,936,513 473,972,529 1,978,304 79,236,925 140,485,186 84,257,069 2,544,590,283
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Note 14 - Property, Plant and Equipment (continued)

f) Movements for the Banking Business for the year ended December 31, 2019 are detailed as follows:

L . . Other property,
- Plant and . Facilities and . Leasehold Construction | Right of use
Cost Land Buildings - IT equipment . Motor vehicles | . - plant and Total
equipment accessories improvements | in progress assets -
ThCh$ ThCh$ Thehs ThCh$ Thchs ThCh$ ThChs ThChs ThChs eq_LlflhpCrF&nt ThCh$
Balance as of Jan 1, 2019 333,416 376 13,684,051 26,489,946 6,319,022 109,026 30,106,952 8,288,512 - 14,226,404 99,557,705
Increase due to new accounting standards ) - - - - - - - - 37,474,775 - 37,474,775
Additions - - 1,017,162 2,577,791 816,222 - 2,105,872 1,228,955 5,344,792 3,092,590 16,183,384
Reclassification and capitalization ; ; 641,249 293,468 557,818 ; (852,833) (1,037,887) 224778 173,407 ;
Withdrawals - - (679,685) (6,900,755) (656,413) (52,543) (60,500) (1,491) | (2,027,152) (595,282) (10,973,821)
Other increases (decreases) - - - - - - - - 478,433 - 478,433
Conversion adjustment - - 698,947 2,411,272 956,279 6,804 686,966 64,967 3,003,504 327,660 8,156,399
Balance as of December 31, 2019 333,416 376 15,361,724 24,871,722 7,992,928 63,287 31,986,457 8,543,056 44,499,130 17,224,779 150,876,875
L . . Other property,
Depreciation Land Buildings Pla_nt and IT equipment FaC|I|t|es_and Motor vehicles | . Leasehold el il R L(Jlf‘e plant and Total
Thehs Thehs equipment ThChs accessories ThChs improvements | in progress assets equipment ThChs
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThChs
Balance as of Jan 1, 2019 - 376 8,798,992 18,979,228 4,661,648 96,376 16,380,717 - - 9,256,094 58,173,431
Depreciation for the year - - 1,501,832 3,440,817 1,248,863 9,318 2,375,268 9,874,257 2,576,192 21,026,547
Reclassification and capitalization - - 76,848 (28,028) - - (143,972) - 95,152 - -
Withdrawals - - (589,508) (6,862,963) (368,210) (52,543) (47,961) - - (551,531) (8,472,716)
Conversion adjustment - - 397,079 2,050,931 142,163 6,321 546,428 - 3,858,454 240,277 7,241,653
Balance as of December 31, 2019 - 376 10,185,243 17,579,985 5,684,464 59,472 19,110,480 - 13,827,863 11,521,032 77,968,915
Net balance as of Jan 1, 2019 333,416 - 4,885,059 7,510,718 1,657,374 12,650 13,726,235 8,288,512 - 4,970,310 41,384,274
Net balance as of Dec 31, 2019 333,416 - 5,176,481 7,291,737 2,308,464 3,815 12,875,977 8,543,056 30,671,267 5,703,747 72,907,960

) The effect of IFRS 16 (see Note 2.29.c). Falabella mainly classifies under this item its right of use assets related to real estate leases that are used to develop its businesses.
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Note 14 - Property, Plant and Equipment (continued)

g) Movements for the Banking Business for the year ended December 31, 2018 are detailed as follows:

Cost Land Buildings eZEgtr::r?t IT equipment ';?:((::Ie“stlse;r;gd Motor vehicles imt?g\slggwoelgts ?ﬁgﬁggg&g” Otl;elg!?trgﬁgrty, Total
ThCh$ ThCh$ Thehs ThCh$ Thehs ThCh$ Thchs ThChs eq#]pcn'l;nt ThCh$
Balance as of January 1, 2018 333,416 376 13,926,114 24,408,808 8,441,895 106,533 25,395,530 2,558,075 11,457,729 86,628,476
Additions - - 800,685 1,895,985 159,266 - 5,231,149 5,661,958 3,603,085 17,352,129
Sales - - (300,277) (354,811) (230,390) - - - (139,106) (1,024,585)
Withdrawals - - (971,436) (904,149) (2,621,904) - (488,428) - (898,782) (5,884,699)
Conversion adjustment - - 228,965 1,444,113 570,155 2,493 (31,299) 68,479 203,478 2,486,384
Balance as of Dec 31, 2018 333,416 376 13,684,051 26,489,946 6,319,022 109,026 30,106,952 8,288,512 14,226,404 99,557,705
Depreciation Land Buildings eZEgtrr?gr?t IT equipment ';ig'ehst'se;‘riaegd Motor vehicles i mt?gigg%gt s (i:r?gfggglszn Otl;elg!?trgﬁgrty, Total
ThCh$ ThCh$ Thehs ThCh$ Thehs ThCh$ Thchs ThChs eq_LlflhpCrF&nt ThCh$
Balance as of January 1, 2018 - 376 7,400,779 16,036,986 4,904,915 83,170 14,415,670 - 9,519,496 52,361,392
Depreciation for the year - - 2,455,509 3,496,790 1,866,158 11,782 2,339,052 - 504,804 10,674,095
Sales - - (175,025) (351,227) (53,365) - - - (61,450) (641,067)
Withdrawals - - (1,007,075) (856,867) (2,281,399) - (352,280) - (902,952) (5,400,573)
Conversion adjustment - - 124,804 653,546 225,339 1,424 (21,725) - 196,196 1,179,584
Balance as of Dec 31, 2018 - 376 8,798,992 18,979,228 4,661,648 96,376 16,380,717 - 9,256,094 58,173,431
Net balance as of January 1, 2018 333,416 - 6,525,335 8,371,822 3,536,980 23,363 10,979,860 2,558,075 1,938,233 34,267,084
Net balance as of December 31, 2018 333,416 - 4,885,059 7,510,718 1,657,374 12,650 13,726,235 8,288,512 4,970,310 41,384,274
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Note 14 - Property, Plant and Equipment (continued)
h) Movements for the Banking Business for the year ended December 31, 2017 are detailed as follows:
Land Buildings Plant and . . F|>_<ed Motor Leasehold Construction OUIEY DR
Cost - IT equipment | installations and . . : plant and Total
equipment ) vehicles improvements in progress .
accessories equlpment
Land Buildings
Thehs Thehs ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Balance as of January 1, 2017 333.416 376 12.896.899 24.954.954 9.309.435 111.751 24.211.596 692.027 10.069.521 82.579.975
Additions 1.907.581 3.871.592 107.949 2.328.855 1.937.762 2.200.099 12.353.838
Withdrawals (619.726) (3.107.127) (480.248) - (818.104) (635.334) (5.660.539)
Conversion adjustment - (258.640) (1.310.611) (495.241) (5.218) (326.817) (71.714) (176.557) (2.644.798)
Balance as of December 31, 2017 333.416 376 13.926.114 24.408.808 8.441.895 106.533 25.395.530 2.558.075 11.457.729 86.628.476
- Fixed . Other property,
Depreciation L B Pla_nt T IT equipment | installations and M(_)tor . Lesaehiel (_?onstructlon plant and Total
equipment - vehicles improvements in progress .
accessories eqU|pment
Land Buildings
Thehs Thehs ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Balance as of January 1, 2017 376 6,211,915 17,009,342 4,615,854 75,401 12,267,906 8,399,389 48,579,432
Depreciation for the year 1,908,642 3,002,315 824,780 11,828 2,830,093 1,812,484 10,390,142
Withdrawals (585,428) (3,102,161) (281,355) - (448,076) (569,973) (4,986,993)
Conversion adjustment (134,350) (872,509) (253,989) (4,059) (234,253) (122,404) (1,621,564)
Balance as of December 31, 2017 7,400,779 16,036,987 4,905,290 83,170 14,415,670 9,519,496 52,361,017
Net balance as of January 1, 2017 333,416 6,684,984 7,945,613 4,693,956 36,350 11,943,690 692,027 1,670,132 34,000,168
Net balance as of December 31, 2017 333,416 6,525,335 8,371,822 3,536,980 23,363 10,979,860 2,558,075 1,938,233 34,267,084

Property, plant and equipment that have been fully depreciated and are still used by the Company are not significant.

The total charge to the statement of net income resulting from depreciation for the years ended December 31, 2019, 2018 and 2017 was ThCh$ 327,648,652,
ThCh$ 228,421,953 and ThCh$ 205,217,455 respectively. These values are presented in the Statement of Net Income, by function, as follows:

- ThCh$ 323,946,438, ThCh$ 224,642,278 and ThCh$ 201,464,741 under the category “Administrative expenses” for the year, respectively, as presented in Note

30.

- ThCh$ 3,702,214, ThCh$ 3,779,675 and ThCh$ 3,752,714 were charged to Cost of Sales as of December 31, 2019 and 2018, respectively, for depreciation on

leased machinery.
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Note 14 - Property, Plant and Equipment (continued)

)

During 2019, the Company capitalized interest of ThCh$ 3,660,447. The average interest rate capitalized was 4.36%. During
2018, the Company capitalized interest of ThCh$ 3,607,595. The average interest rate capitalized was 4.19% and and the
Company capitalized interest of ThCh$ 2,061,781 during the year ended December 31, 2017. The average
capitalized interest rate was 4.2%.

As of December 31, 2019, the Company had contractual commitments to suppliers to acquire Property, plant
and equipment totaling ThCh$ 37,012,874.

Falabella has pledged assets in guarantee of ThCh$ 56,801,689 as of December 31, 2019, which form part of
Property, plant and equipment.

The Company has also carried out sale-and-leaseback transactions. These transactions are detailed as follows:

Purchaser Seller Assets involved Nominal value Contract term Pupr(r:itzse
SCOTIABANK (PERU) OPEN PLAZA S.A.C. | BUILDINGS AND FACILITIES 6,142,207 05/09/2028 6,142,207
Total 6,142,207 6,142,207

There are no significant clauses in these lease contracts, since they have normal terms for such contracts.

Sale-and-leaseback transactions have no effect on netincome, because their sale prices are the same as their
book values on the transaction date.

Group as lessor - Operating lease

The Company leases its Investment Properties as part of its business. As of December 31, 2019, 2018 and
2017, the Company had the following rights receivable under non-cancellable leases:

Dec-31-19 Dec-31-18 Dec-31-17
Detail Minimum payments | Minimum payments | Minimum payments
receivable receivable receivable
ThCh$ ThCh$ ThCh$
Up to one year 200,527,177 186,971,306 125,449,072
From one to five years 487,563,125 463,236,261 436,635,212
Over five years 443,672,752 441,744,676 1,138,602,945
Total 1,131,763,054 1,091,952,243 1,700,687,229

The Company leases stores to third parties under operating leases that form part of its “Investment Properties.”
The lease agreements establish their term, lease installments and their calculation, the characteristics of the
leased assets and other obligations related to the promotion, services and correct operation of these stores.
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Note 14 - Property, Plant and Equipment (continued)

k) Group as lessor - Operating lease (continued)

Fixed and variable lease income from Investment Properties is detailed as follows:

Jan 01-19 Jan 01-18 Jan 01-17
Leases charged to third parties Dec-31-19 Dec-31-18 Dec-31-17
ThCh$ ThCh$ ThCh$
Fixed income 279,465,482 277,274,898 238,939,751
Variable income 16,806,748 16,620,112 16,396,437
Total 296,272,230 293,895,010 255,336,188

Leasing income of ThCh$ 296,272,230 as of December 31, 2019, and ThCh$ 293,895,010 as of December 31,
2018, is receivable from third parties for all Falabella real estate companies. Conversely, in Note 36 Financial
Information by Segments, operating revenue from the Chile Real Estate segment is total revenue receivable from
third parties, and related to real estate companies in Chile.

Note 15 - Investment Property

a) Movements during the year ended December 31, 2019, are detailed as follows:

Cost ThCh$

Balance as of January 1, 2019 3,152,293,716
Increase due to new accounting standards () 10,306,315
Additions 208,224,099
Transfers from property, plant and equipment 63,663,456
Withdrawals (5,316,779)
Sales (13,649,685)
Conversion adjustment 53,006,129
Balance as of December 31, 2019 3,468,527,251
Depreciation ThCh$

Balance as of January 1, 2019 180,247,267
Depreciation for the year 52,366,827
Withdrawals (1,312,873)
Conversion adjustment 2,156,327
Balance as of Dec 31, 2019 233,457,548
Net balance as of Jan 1, 2019 2,972,046,449
Net balance as of Dec 31, 2019 3,235,069,703

@) The effect of IFRS 16 (see Note 2.29.c). Falabella mainly classifies under this item its right of use assets related to real estate leases that are used to

develop its businesses.
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Note 15 - Investment Property (continued)

b) Movements during the year ended December 31, 2018, are detailed as follows:

Cost ThCh$

Balance as of January 1, 2018 3,040,183,317
Additions 113,994,011
Transfers to property, plant and equipment (2,314,685)
Transfer to assets held for sale (12,043,560)
Withdrawals (6,113,801)
Sales (4,895,061)
Conversion adjustment 23,483,495
Balance as of December 31, 2018 3,152,293,716
Depreciation ThCh$

Balance as of January 1, 2018 131,406,109
Depreciation for the year 48,444,860
Withdrawals (254,173)
Sales (866,181)
Transfers to property, plant and equipment 759,764
Conversion adjustment 756,888
Balance as of December 31, 2018 180,247,267
Net balance as of January 1, 2018 2,908,777,208
Net balance as of December 31, 2018 2,972,046,449

() On May 3, 2018, Empresa Portuaria de Valparaiso (EPV) sent an amount in Chilean pesos equivalent to UF 215,787 on that date to Plaza Valparaiso S.A
to comply with the early termination clause of the Concession Contract for the Puerto Baron project. This amount was the value of the works, constructions,
expenses, permits, advanced fees and rent, research and projects related to the amended project, which were acquired by EPV.

¢) Movements during the year ended December 31, 2017, are detailed as follows:

Cost

ThCh$

Balance as of January 1, 2017

Additions

Transfers from property, plant and equipment

Transfer to assets held for sale

Withdrawals

Effect of terminating the Puerto Baron concession contract (see Note 32)
Conversion adjustment

2,913,950,549
143,358,662
16,767,767
(7,744,357)
(1,251,366)
(5,899,081)
(18,998,857)

Balance as of December 31, 2017

3,040,183,317

Depreciation

ThCh$

Balance as of January 1, 2017
Depreciation for the year
Withdrawals

Conversion adjustment

91,157,189
40,789,347
(245,789)
(294,638)

Balance as of December 31, 2017

131,406,109

Net balance as of January 1, 2017

2,822,793,360

Net balance as of December-31-2017

2,908,777,208
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Note 15 - Investment Property (continued)

Note 29.1.c) includes a breakdown of the Costs of Investment Properties, including the depreciation of these assets.
Investment properties include shopping centers, works in progress and land available for future malls.

Investment properties are depreciated using the straight-line method based on their estimated useful lives.

Depreciation of investment properties for the years ended December 31, 2019, 2018 and 2017 are recorded in Cost
of sales in the consolidated statement of net income by function.

During 2019, the Company capitalized interest of ThCh$ 5,681,215. The average interest rate capitalized was
3.85%. During 2018, the Company capitalized interest of ThCh$ 5,913,532. The average interest rate capitalized
was 5.57%. During 2017, the Company capitalized interest of ThCh$ 11,225,414. The average capitalized interest
rate was 3.58

The estimated market value of investment properties as of December 31, 2019, 2018 and 2017 is ThCh$
4,617,579,858, ThCh$ 4,016,150,813, and During 2017, the Company capitalized interest of ThCh$ 11,225,414,
The average capitalized interest rate was 3.58 respectively.

As of December 31, 2019, the contractual obligations for purchasing, constructing, repairing, maintaining and
developing Investment Properties were ThCh$ 42,683,473.

Unused land and land not being used to construct shopping malls as of December 31, 2019, 2018 and 2017 was
ThCh$ 79,384,967, ThCh$ 64,610,179, and ThCh$ 70,396,683 respectively. There are no maintenance expenses
associated with these properties, nor are there any restrictions on real estate investment sales, collecting income
from them or collecting the proceeds from their sale or disposal by other means.

The market value hierarchy according to IFRS 13 is detailed as follows:

Fair value as of the reporting date

| Dec3i19 Level 1 Level 2 Level 3
Assets and liabilities at market value, disclosed in note
Investment Properties 4,617,579,858 - 4,617,579,858
Total 4,617,579,858 - 4,617,579,858

Fair value as of the reporting date

Dec-31-18 Level 1 Level 2 Level 3
Assets and liabilities at market value, disclosed in note
Investment Properties 4,016,150,813 - 4,016,150,813
Total 4,016,150,813 - 4,016,150,813

Fair value as of the reporting date

Dec-31-17 Level 1 Level 2 Level 3
Assets and liabilities at market value, disclosed in note
Investment properties 3,709,221,576 - 3,709,221,576
Total 3,709,221,576 - 3,709,221,576
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Note 16 - Investment Instruments held for Sale

Investment instruments classified as held for sale are detailed as follows:

Details of Instruments held for Sale D?r(;gﬁs}g D?I'(i:{gllﬁ}g D?I'(l:{gﬁ;7
Instruments issued by the State and the Chilean Central Bank
Bonds issued by the Chilean Central Bank 312,129,528 207,908,971 127,306,317
Other Instruments issued by the State and the Chilean Central Bank 5,752,626 37,667,701 48,895,780
Instruments issued by other Chilean Institutions
Letters of Credit for Mortgages issued by Chilean Banks 10,092,524 11,852,833 6,965,402
Negotiable Time Deposits issued by Chilean Banks 255,308,999 335,113,329 368,291,023
Instruments issued by Foreign Institutions
Instruments issued by Foreign Governments or Central Banks 97,746,345 66,344,208 106,048,867
Total 681,030,022 658,887,042 657,507,389
Note 17 - Other Banking Business Assets
The following Banking Business Assets are classified in this category:
Dec-31-19 Dec-31-18 Dec-31-17
Other Assets Thehs Thehs Thehs
Guarantee deposits 65,817,696 39,130,892 6,687,776
Accrued commissions receivable 2,001,826 2,494,555 2,792,349
Deferred expenses 2,075,398 805,656 1,038,250
Bills receivable ® 73,700,190 55,987,578 39,067,655
Investment in auxiliary company 312,903 306,725 239,935
Assets acquired at auction 585,120 558,952 459,856
Software maintenance contracts 85,013 111,061 218,222
Others @ 3,533,481 4,343,285 7623179
Total 148,111,627 103,738,704 58,127,222

Primarily “pending daily transactions”, receivables for using ATMs, invoices for leasing areas in branches, and others.
Primarily licenses for using Redbanc, subscriptions, advertising contracts, balances due to card theft and cloning under investigation, stationary and others.
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Note 18 - Other Current and Non-Current Financial Liabilities
a) Other current and non-current financial liabilities for the Non-banking Business are detailed as follows:
Dec-31-19 Dec-31-18 Dec-31-17
Other financial liabilities Current Non-Current Current Non-Current Current Non-Current
ThCh$ ThCh$ ThCh$ ThCh$ ThCh$ ThCh$
Bank loans 318,396,199 547,901,282 474,099,270 499,764,351 604,261,696 809,620,748
Bond obligations 90,363,979 2,168,723,091 65,111,865 2,126,563,180 77,442,405 1,986,126,128
Finance lease obligations () - - 7,004,938 53,246,434 13,002,342 75,624,827
Other financial liabilities 35,172,270 96,674,912 11,997,585 127,011,621 16,443,862 134,803,387
443,932,448 2,813,299,285 558,213,658 2,806,585,586 711,150,305 3,006,175,090
@) Finance lease obligations are presented as lease liabilities with effect from January 1, 2019 as a result of applying IFRS 16 (see Note 19).
Dec-31-19
b) Bank Loans as of December 31, 2019 are detailed as follows:
Nominal Rate
Liability Exposed to Liquidity Risk by Maturity ) Nominal Value of of the
Debtor ID Debtor Creditor ID " Creditor Currel_wcy oI Repayment FiEElE the Obllgaﬂon Ob“g?m"
Debtor Country Creditor Name Indexation unit Rate according to according to
number Country number Country 5 Terms o
according to Contract | ypto1 1t03 3t012 Total 1t05 Over5 | Total Non- % Contract Contract
Conditions month months months Current years years Current Conditions Conditions
(150 4217) %
907490009 FALABELLA S.A CHILE 970300007 | BANCO ESTADO CHILE cLp 19,730 863316 | 883046 | 863,201 863,201 | Six monthly 462 1726517 457
907490009 | FALABELLASA CHLE or0060006 | O D CREDITO B gy cLp | 25010318 25010318 Monthly 302 25,000,000 202
907490009 | FALABELLASA CHILE 970060006 m‘é%‘ o CREDTO  E | oy cLp 11363 | 25000000 25,011,363 Monthly 339 25,000,000 230
907490009 FALABELLA S.A CHILE 97036000-K | BANCO SANTANDER CHILE cLp 20491 | 25,000,000 25,020,491 Monthly 3.54 25,000,000 354
90749000-9 FALABELLAS.A. CHILE 97030000-7 BANCO ESTADO CHILE CLP 67 67 Monthly 1.94 67 175
90749000-9 FALABELLAS.A. CHILE 97032000-8 BANCO BBVA CHILE CHILE CLP 1,775 1,775 Monthly 2.24 1775 220
77261280-K FALABELLA RETALL S.A. CHILE 97036000-K BANCO SANTANDER CHILE usD 1,443,898 2,072,176 3,516,074 At Maturity 2.28 3516074 228
77261280-K FALABELLA RETALL S.A. CHILE 97004000-5 BANCO DE CHILE CHILE usD 63,988 63,988 At Maturity 2.29 63,988 229
78627210-6 HIPERMERCADO TOTTUS S.A CHILE 97032000-8 BANCO BBVA CHILE CHILE usD 89,790 178,236 268,026 At Maturity 1.96 267,398 196
78627210-6 HIPERMERCADO TOTTUS S.A CHILE 97032000-8 BANCO BBVA CHILE CHILE EUR 26,164 52,333 78497 At Maturity 1.96 78484 196
78627210-6 HIPERMERCADO TOTTUS S.A CHILE 97036000-K BANCO SANTANDER CHILE CLP 434 434 At Maturity 3.60 434 3.60
99593960-6 DESARROLLOS INMOBILIARIOS S.A CHILE 97008000-1 | CITIBANK NA CHILE UF 3,282,220 | 3282220 | 4,899,517 4899517 | Six monthly 3.94 8,166,329 364
76882330-8 NUEVOS DESARROLLOS S.A. CHILE 97030000-7 BANCO ESTADO CHILE UF | 11,508,661 11,508,661 At Maturity 1.38 11,511,190 0.59
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 | BANCO DE CHILE CHILE CLP | 2,829,806 2,829,806 At Maturity 3.34 2,831,237 1903
BANCO DE CREDITO E
768823308 NUEVOS DESARROLLOS S.A CHILE 970060006 NVERSIONES CHILE UF 16,351 16351 | 32,556,428 32556428 | AtMaturity 2.26 32,572,782 226
768823308 NUEVOS DESARROLLOS S.A CHILE 97018000-1 | BANCO SCOTIABANK CHILE UF 27138889 | 27,138,889 At Maturity 2.60 27,138,889 260
76882330-8 NUEVOS DESARROLLOS S.A. CHILE 97004000-5 BANCO DE CHILE CHILE UF 3,171 3,171 | 11,890,038 11,890,038 | At Maturity 2.40 11,893,346 240
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Note 18 - Other Current and Non-Current Financial Liabilities (continued)
b) Bank loans as of December 31, 2019 are detailed as follows: (continued)
Currency or Nominal Rate
\ndexatuon Liability Exposed to Liquidity Risk by Maturity T Ob?f Yhte
uni jomin alue o igation
DebooriD Debtor Name Debror Creditor|D Creditor Name Creditor according to IR Effective|Rate the Obligation according to
number Country number Country [ Terms % d C
ontract Uptol 1t03 3to 12 Total Current 1to5 Over5 Total Non- according to ontract
Conditions month months months years years Current Contract Conditions
(IS0 4217) Conditions %
768823308 NUEVOS DESARROLLOS S.A CHILE 97030000-7 BANCO ESTADO CHILE UF 570,904 570904 | 56,551,754 56,551,754 | At Maturity 246 57183185 )
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE UF 51,286 51286 | 5543878 5543878 | At Maturity 2.25 5,595,189 225
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE UF 52,201 52201 | 5,579,692 5,579,692 | At Maturity 228 5,635,392 225
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE UF 26,303 26303 | 2,806,666 2,806,666 | At Maturity 228 2,834,684 225
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE UF 27,092 27092 | 2,822,076 2,822,076 | At Maturity 2.33 2,854,131 225
768823308 NUEVOS DESARROLLOS S.A CHILE 97030000-7 BANCO ESTADO CHILE UF 27409 27409 | 2,821,520 2,821,520 | At Maturity 2.36 2,855,513 225
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE UF 41922 41922 | 4,290,187 4290187 | At Maturity 237 4343357 225
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE UF 27,757 27757 | 2,823,974 2,823,974 | At Maturity 2.39 2,859,950 225
768823308 | NUEVOS DESARROLLOS S.A CHILE 970060006 | BANCO  DE CREDTO  E | oy UF 5,640 5640 | 10710530 10720530 | At Maturity 237 10716171
INVERSIONES 237
768823308 NUEVOS DESARROLLOS S.A CHILE 970230009 BANCO ITAU CHILE UF 45,087 45,087 | 28277829 28277829 | At Maturity 261 28,354,575 258
768823308 NUEVOS DESARROLLOS S.A CHILE 97030000-7 BANCO ESTADO CHILE cLp 2,087,483 2087483 | 1,033,200 1,033,200 | Sixmonthly 5.23 3123197 513
768823308 NUEVOS DESARROLLOS S.A CHILE 97030000-7 BANCO ESTADO CHILE cLp 7,798,473 7,798,473 Sixmonthly 7.19 7,800,117 2705
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE CLP | 4450312 4450312 Sixmonthly 404 4450357 103
768823308 NUEVOS DESARROLLOS S.A CHILE 970040005 BANCO DE CHILE CHILE cLp 28,592,130 28,592,130 At Maturity 430 28,592,134 130
96792430K | SODIMAC S.A CHILE 970040005 BANCO DE CHILE CHILE EUR 211,127 110916 322,043 At Maturity 191 322038 035
96792430K | SODIMAC SA CHILE 970040005 BANCO DE CHILE CHILE Usb 109,073 57,302 166,375 At Maturity 3.69 166,370 ”
96792430K | SODIMAC SA CHILE 970230009 BANCO ITAU CHILE Usb 287,740 151,165 438,905 At Maturity 295 436,383 23
96792430K | SODIMAC S.A CHILE 970230009 BANCO ITAU CHILE EUR 25,032 13451 38183 At Maturity 0.83 38177 012
96792430K | SODIMAC S.A CHILE 97036000-K | BANCO SANTANDER CHILE USD | 2,697,986 | 1417401 4115387 At Maturity 3.98 4114478 ”
96792430K | SODIMAC S.A CHILE 97036000-K | BANCO SANTANDER CHILE cLp 85 85 At Maturity 228 85 228
768213305 IMPERIAL S.A. CHILE 970040005 BANCO DE CHILE CHILE cLp 1,254,167 1,254,167 Monthly 240 1,250,000 210
768213305 IMPERIAL S.A. CHILE 970320008 BANCO BBVA CHILE CHILE cLp 2,533,515 2533515 | 3,748,584 3,748,584 | Sixmonthly 5.95 6,250,000 -
768213305 IMPERIAL S.A. CHILE 97030000-7 BANCO ESTADO CHILE cLp 179,911 179911 | 7,990,065 7,990,065 | Sixmonthly 472 8,000,000 160
768213305 IMPERIAL S.A. CHILE 970320008 BANCO BBVA CHILE CHILE Usb 1,037,656 1,037,656 At Maturity 244 1,035,250 ”
MANUFACTURAS DE VESTUARIOS
965731008 MAVESA LTDA CHILE 97036000-K | BANCO SANTANDER CHILE Usb 347,508 347,508 At Maturity 2.35 347,508 23
MANUFACTURAS DE VESTUARIOS BANCO DE  CREDNO E
965731008 VAVESA LTOA CHILE 970060006 INVERSIONES CHILE Usb 256,204 256,204 At Maturity 2.35 256,204 233
Foreign FALABELLA S.A ARGENTINA | Foreign BANCO HIPOTECARIO SOCIEDAD | socenTiNA ARS 309,555 309,555 | At Matuity 2445 309,555
ANONIMA 2445
Foreign FALABELLA S.A ARGENTINA | Foreign BBVA BANCO FRANCES S.A ARGENTINA ARS 5,687 5,687 Monthly 5910 5,687 010
Foreign FALABELLAS.A. ARGENTINA Foreign ICBC S.A. ARGENTINA ARS 463 463 Monthly 66.96 463 66.96
BANCO HIPOTECARIO SOCIEDAD
Foreign FALABELLASA. ARGENTINA Foreign ANONIMA ARGENTINA ARS 1,891 1,891 Monthly 66.96 1,892 66.96
Foreign FALABELLA S.A ARGENTINA | Foreign NUEVO BANCO DE SANTAFESA | ARGENTINA ARS 1 1 Monthly 66.96 1 66.96
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Note 18 - Other Current and Non-Current Financial Liabilities (continued)
b) Bank loans as of December 31, 2019 are detailed as follows: (continued)
m%;:;'?g,f 3,2,1 Liability Exposed to Liquidity Risk by Maturity Nominal Value of R';gimol?taﬁ'e
Debtor ID Debtor Creditor ID Gt i NEE Creditor according to Repayment Ef';eacélve tg&%?é'ﬁwag“&" a?g')'%?ggq &
number Debtor Name Country number Country Contract Terms % Cmities Cmities
Conditions Uptol 1to3 3t0 12 Totall Gurrent 1to5 Over5 Total Non- Conditions Conditions
(IS0 4217) month months months years years Current %

Foreign FALABELLAS A ARGENTINA | Foreign HSBC BANK ARGENTINA SA ARGENTINA ARS 1508 1508 Monthly 66.96 1508 6596
Foreign FALABELLA S.A ARGENTINA | Foreign iﬁgfv\?w AH‘POTECAR‘O SOCIEDAD | ARGENTINA ARS 1,000 1,000 | 308324 308,324 | At Matuity 24.00 300,414 i
Foreign FALABELLAS A ARGENTINA | Foreign BANCO PATAGONIA S A ARGENTINA ARS | 320002 308,016 630,008 At Matuity 53.00 630,008 5300
Foreign FALABELLAS A ARGENTINA | Foreign BANCO PATAGONIAS A ARGENTINA ARS | 171511 319,686 491,197 At Matuity 57.00 491,198 5700
Foreign FALABELLAS A ARGENTINA | Foreign CITIBANK N.A ARGENTINA ARS 145 145 Monthly 69.00 145 -
Foreign FALABELLA S A. ARGENTINA Foreign /ETARNE%OS ADE GALICIA Y BUENGS ARGENTINA ARS 9 9 Monthly 69.00 9 6887
Foreign FALABELLA S A. ARGENTINA Foreign ICBC S.A ARGENTINA ARS 339 339 Monthly 69.00 339 6887
Foreign FALABELLA S.A ARGENTINA | Foreign /EfRNECsOs e GALICIA Y BUENOS | ApGENTINA ARS 1,375 1,375 Monthly 59.10 1375 5910
Foreign FALABELLAS A ARGENTINA | Foreign BANCO PATAGONIAS A ARGENTINA ARS 4813 4813 Monthly 59.10 4843 5910
Foreign FALABELLAS A ARGENTINA | Foreign BANCO SANTANDER RIO SA ARGENTINA ARS 5390 5390 Monthly 59.10 5390 so10
Foreign CMR FALABELLA SA ARGENTINA | Foreign BBVA BANCO FRANCES SA ARGENTINA ARS 14960 14960 Monthly 59.86 14960 5086
Foreign CMR FALABELLA SA ARGENTINA | Foreign BANCO ITAU ARGENTINA ARS 9,042 9,042 Monthly 59.86 9,042 w056
Foreign CMR FALABELLA SA ARGENTINA | Foreign BANCO PATAGONIA S A ARGENTINA ARS 6,520 6,520 Monthly 59.86 6,520 5086
Foreign CMR FALABELLA SA ARGENTINA | Foreign HSBC BANK ARGENTINA SA ARGENTINA ARS 1,120 1,120 Monthly 59.86 1129 5085
Foreign CMR FALABELLA SA ARGENTINA | Foreign ICBC SA ARGENTINA ARS 20376 20376 Monthly 59.86 20376 s
Foreign CMR FALABELLA SA ARGENTINA | Foreign 0 A TPOTECARIO SOCIEDAD. | s pGeNTINA ARS 8349 8349 | 1997807 1,097,897 | At maturity 2450 2,006,246 2150
Foreign CMR FALABELLA SA ARGENTINA | Foreign BANCO PATAGONIAS A ARGENTINA ARs | 140921 260,251 401172 Six monthly 7452 201172 5700
Foreign CMR FALABELLA SA ARGENTINA | Foreign BANCO PATAGONIA S A ARGENTINA ARS | 136128 121,854 257982 | 131,804 131,804 | AtMaturity 57.00 389,786 5700
Foreign CMR FALABELLA SA ARGENTINA | 970300007 | BANCO ESTADO CHILE usb 40,086 7,492,239 7,532,325 Monthly 33 7532325 228
Foreign FALABELLA PERU SAA PERU Foreign BANCO SCOTIABANK PERU PEN 556,126 556,126 | 33921000 33,921,000 | Six monthly 450 33,921,000 150
Foreign FALABELLA PERU SAA PERU Foreign INTERBANK PERU PEN 531135 | 1047394 1578529 | 10546887 10,546,887 | Six monthly 506 13400423 506
Foreign OPEN PLAZA SAC PERU Foreign BANCO SCOTIABANK PERU PEN 26,680 33535 | 156,289 216504 | 1002586 1,002,586 | Monthly 13 2,390,228 690
Foreign OPEN PLAZA SAC PERU Foreign BANCO SCOTIABANK PERU PEN 43324 54333 | 253,305 350962 | 1627887 1,627,887 | Monthly 13 3,896,194 690
Foreign OPEN PLAZA SAC PERU Foreign BANCO SCOTIABANK PERU PEN 27813 34885 | 162,634 25332 | 1045087 1,045,087 | Monthly 13 2500831 690
Foreign OPEN PLAZA SAC PERU Foreign BANCO DE CREDITO PERU PEN | 111715 | 145141 | 6534184 6,791,040 Monthly 755 6,777,240 120
Foreign OPEN PLAZASAC PERU Foreign E"*S'\"]i?vo SANTANDER  CENTRAL | pepyy PEN | 165876 | 274583 | 1278800 1710259 | 5608304 5608304 | Monthly 7.60 7,315,389 13
Foreign SAGA FALABELLAS A PERU Foreign BANCO SCOTIABANK PERU PEN 932303 | 2867303 3,799,606 | 16138184 16,138,184 | Three monthly 581 3839415 550
Foreign Lo e MEJORAMIENTO  DEL | pegy Foreign BANCO DE CREDITO PERU PEN | 128502 | 258730 | 258,728 646,059 Monthly 6.05 648,830 605
Foreign Lo o DL MEJORAMIENTO  DEL | pepy Foreign BANCO SCOTIABANK PERU PEN 7,193,159 7,193,159 At Maturity 325 7,146,024 225
Foreign Lo e MEJORAMIENTO  DEL | pegy Foreign BANCO DE CREDITO PERU PEN 15,920,365 15,920,365 At Maturity 2.33 15,820,800 233
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Note 18 - Other Current and Non-Current Financial Liabilities (continued)

b) Bank loans as of December 31, 2019 are detailed as follows: (continued)

m%‘;:;'?gg 3,2,1 Liability Exposed to Liquidity Risk by Maturity Nominal Value of Noml;fn;]“eRam
Debtor ID Debtor Creditor ID Gt i NEE Creditor according to Repayment Ef;eacélve tgscg?é'gzt'&" a?g')'%?ggq &
number Debtor Name Country number Country Contract Terms % Cmities Cmities
Conditions Uptol 1to3 3t0 12 Totall Gurrent 1to5 Over5 Total Non- Conditions Conditions
(IS0 4217) month months months years years Current %

Foreign Lo e MEJORAMIENTO  DEL | pegy Foreign BANCO DE CREDITO PERU PEN 15,920,365 15,920,365 At Maturity 2.33 15,820,800 233
Foreign INVERFAL PERU SA PERU Foreign BANCO SCOTIABANK PERU PEN 5213910 5213910 | 28800348 28800348 | Six monthly 450 33,921,000 50
Foreign INVERFAL PERU SA PERU Foreign INTERBANK PERU PEN 379977 | 1148219 1528196 | 11434248 | 707309 | 18541557 | Sixmonthly 506 1605715 506
Foreign MALL PLAZA PERU S A PERU Foreign BANCO SCOTIABANK PERU PEN | 173609 | 347309 | 1563295 2084393 | 22947833 22947833 | Bi-monthly 934 25,260,518 051
Foreign MALL PLAZA PERU S A PERU Foreign BANCO DE CREDITO PERU PEN 43128997 43128997 | At Maturty 6.76 35,704,339 676
Foreign MALL PLAZA PERU S A PERU Foreign BANCO DE CREDITO PERU PEN 6,788,537 6,788,537 Bi-monthly 348 5,619,890 2
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign BANCO DE BOGOTA COLOMBIA cop | 257710 257,710 | 11500000 11500000 | Annual 6.61 23,000,000 645
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign BANCO DE BOGOTA COLOMBIA cop 79581 79581 | 3551224 3551224 | Annual 6.61 7102448 645
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign BANCO DE BOGOTA COLOMBIA cop 77313 77313 | 3450000 3450000 | Annual 6.61 6900000 645
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign BANCO DE BOGOTA COLOMBIA cop | 134009 134009 | 5980000 5980000 | Annual 6.61 11,960,000 645
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign ESSPORBA%"*ON oLom A | coLomein cop 99,771 909771 | 4,597,900 4,597,900 | At Maturity 656 4597,900 o0
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign o LB SA- | coLovein cop | 150656 150656 | 10470993 10470993 | At Matwrity 584 10470993 s
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign BANCO POPULAR COLOMBIA cop 20376 5327554 5347930 | 5327554 5327554 | Sixmonthly 580 10,655,108 558
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign BANCOLOMBIA COLOMBIA cop 4,620 2,875,000 2879620 | 2,875,000 2875000 | Annual 590 5,750,000 577
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign BANCOLOMBIA COLOMBIA cop 4435 2,300,000 2304435 | 2,300,000 2300000 | Annual 590 4,600,000 533
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA Foreign BANCOLOMBIA COLOMBIA COP 8,803 8,803 5,980,000 5,980,000 | Three monthly 5.97 5,980,000 584
Foreign FALABELLA DE COLOMBIA S.A COLOMBIA | Foreign SCOTIABANK COLOMBIA COLOMBIA cop | 123324 123,324 At Maturity 300 123,324 200
Foreign B N ARTONOMO  CENTRO. | coLomein | Foreign O s U CORPEANCA | o1 ovigia cop | 2m3 | ameean | 2147085 2,861,049 | 11525207 | 3632470 | 15157677 | Monthly 968 18208332 o
Foreign BN TONOMO  CENTRO | coLompia | Foreign g CORPBANCA | co1 ompia cop 7,718 7718 | 6385212 6,385,212 | At Maturity 8.84 6,385,212 083
Foreign oo Asglﬁggm& CENTRO | o omBIA | Foreign BANCO DAVIVIENDA COLOMBIA cop | 187,358 167,358 At Maturity 1080 167358 1080
Foreign FONDO DE CAPITAL PRIVADO MALL | colompia | Foreign SCOTIABANK COLOMBIA COLOMBIA cop 83470 83470 | 66421083 66421083 | At Maturity 6.80 66,700,000 -
Foreign CONSTRUDECOR S A BRAZIL Foreign CITIBANK N.A BRAZIL usD 5019010 5019010 At Maturity 704 4662750 00
Foreign CONSTRUDECOR S A BRAZIL Foreign CITIBANK N.A BRAZIL usD 486,528 486528 | 9,325500 9325500 | At Matuity 798 9,325,500 198
Foreign CONSTRUDECOR S A BRAZIL Foreign CITIBANK N.A BRAZIL usD 352,260 352,260 | 2,797,650 2,797,650 | At Maturty 883 2,797,650 083
Foreign CONSTRUDECOR S A BRAZIL Foreign CITIBANK N.A BRAZIL usD 81643 81643 | 4,662750 4,662,750 | At Matuity 780 4662750 750
Foreign CONSTRUDECOR S A BRAZIL Foreign CITIBANK N.A BRAZIL usD 46484 46484 | 4662750 4,662,750 | At Matuity 869 4,662,750 050
Foreign CONSTRUDECOR S A BRAZIL Foreign CITIBANK N.A BRAZIL usD 2610975 2610975 At Maturity 6.8 2,797,650 678
Foreign CONSTRUDECOR S.A. BRAZIL Foreign BANCO ITAU BRAZIL EUR 3,997,361 3,997,361 At Maturity 6.29 3,730,200 620
Foreign CONSTRUDECOR S A BRAZIL Foreign CITIBANK N.A BRAZIL usD 318,718 318718 | 3730200 3730200 | AtMatuity 7.49 3730200 140
Foreign CONSTRUDECOR S A BRAZIL Foreign BANCO ITAU BRAZIL EUR 204,162 204162 | 7460400 7,460,400 | At Maturty 738 7,460,400 138
Foreign CONSTRUDECOR S A BRAZIL Foreign BANCO ITAU BRAZIL EUR 7679079 7679079 At Maturity 487 7,460,400 697
Foreign CONSTRUDECOR S A BRAZIL Foreign BANCO ITAU BRAZIL EUR 2,747,540 2,747,540 At Maturity 480 2,797,650 07
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Note 18 - Other Current and Non-Current Financial Liabilities (continued)
b) Bank loans as of December 31, 2019 are detailed as follows: (continued)
Nominal Rate
m%‘;:;'?gg 3,2,1 Liability Exposed to Liquidity Risk by Maturity Nominal Value of of the
Debtor ID Debtor Creditor ID Gt i NEE Creditor according to Repayment Ef;eacélve tgscg?é'gzt'&" a?g')'%?ggq &
number Debtor Name Country number Country Contract Terms o
Conditions Upiod 1to 3 months I Total Current 1to5years i VI (e i ot ot
(IS0 4217) month months ¥ years Current Conditions CO”‘:/'“O”S
b
Foreign CONSTRUDECOR S.A. BRAZIL Foreign BANCO ITAU BRAZIL EUR 6,603,812 6,603,812 At Maturity 4.88 6,527,850 598
Foreign CONSTRUDECOR S.A. BRAZIL Foreign CITIBANK N.A. BRAZIL usD 6,384,798 6,384,798 At Maturity 5.14 6,527,850 514
Foreign CONSTRUDECOR S.A. BRAZIL Foreign BANCO BRADESCO BRAZIL usD 5,387,102 5,387,102 At Maturity 5.02 5,595,300 502
Foreign CONSTRUDECOR S.A. BRAZIL Foreign BANCO ITAU BRAZIL EUR 2,750,533 2,750,533 At Maturity 5.07 2,797,650 507
Total Bank Loans 55,895,604 103,355,117 159,145,478 318,396,199 537,161,503 | 10,739,779 547,901,282

When the nominal rate is equal to the effective rate in these tables, it means that there were no costs or income directly associated with the transaction that will affect

the original instrument rate.

c) Bond obligations as of December 31, 2019 are detailed as follows:

m%‘;:;'?gg 3,2,1 Liability Exposed to Liquidity Risk by Maturity N — Nomol?fljweRam
DebooriD Debtor Country Creditor Name accordingito IREEIE EffectivelRate tgzc?)?tlilﬁwagua: a?ggr%?gg%
number Debtor Name Contract Up to 1 month liwg il Total Current 1to 5years Over 5 years flotailione Terms % Contract Contract
Caslias months months Current Conditions Conditions
(1S04217) 5

90749000-9 FALABELLA S A. CHILE Miscellaneous Creditors UF 970,236 970,236 96,053,021 96,053,021 At Maturity 441 99,084,790 3.96
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors UF 197,832 18,873,308 19,071,140 1,057 1,057 At Maturity 2.26 18,873,293 2.29
90749000-9 FALABELLA S A. CHILE Miscellaneous Creditors UF 1,197,525 1,197,525 81,441,002 81,441,002 At Maturity 3.4 84,929,820 3.08
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors UF 229,596 229,596 80,603,540 80,603,540 At Maturity 3.18 84,929,820 2.98
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors UF 351,255 351,255 55,278,936 55,278,936 At Maturity 3.18 56,619,880 2.98
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors CLP 661,054 15,750,000 16,411,054 47,189,319 47,189,319 At Maturity 5.17 63,000,000 5.04
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors CLP 381,942 381,942 78,082,852 78,082,852 At Maturity 5.04 78,000,000 5.03
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors CLP 1,024,709 1,024,709 94,223,128 94,223,128 At Maturity 6.74 94,588,500 6.5
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors usD 2,339,812 2,339,812 371,752,369 371,752,369 At Maturity 4.01 374,370,000 3.75
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors usD 5,568,754 5,568,754 297,783,635 297,783,635 At Maturity 4.55 299,496,000 4.38
90749000-9 FALABELLAS.A. CHILE Miscellaneous Creditors usD 1,871,850 1,871,850 293,851,300 293,851,300 At Maturity 4.07 299,496,000 3.75
76017019-4 PLAZASA. CHILE Miscellaneous Creditors UF 8,171,380 8,171,380 30,345,486 42,151,158 72,496,644 Six monthly 4.72 81,667,262 45
76017019-4 PLAZASA. CHILE Miscellaneous Creditors UF 621,610 621,610 83,472,669 83,472,669 At Maturity 4 85,538,366 3.85
76017019-4 PLAZASA. CHILE Miscellaneous Creditors UF 413,808 413,808 55,694,779 55,694,779 At Maturity 3.99 57,025,577 3.85
76017019-4 PLAZASA. CHILE Miscellaneous Creditors UF 337,339 337,339 67,694,112 67,694,112 At Maturity 39 71,091,371 35
76017019-4 PLAZASA. CHILE Miscellaneous Creditors UF 285,019 285,019 84,362,887 84,362,887 At Maturity 3.92 85,215,043 39
76017019-4 PLAZASA. CHILE Miscellaneous Creditors UF 5,450,877 5,311,484 10,762,361 Six monthly 3.34 10,758,662 35
76017019-4 PLAZASA. CHILE Miscellaneous Creditors UF 1,224,508 1,224,508 84,992,669 84,992,669 At Maturity 3.76 86,166,963 38
96792430-K SODIMAC S.A. CHILE Miscellaneous Creditors UF 116,756 116,756 7,444,948 34,190,225 41,635,173 Six monthly 3.98 42,594,653 37
Foreign CMR FALABELLA S.A ARGENTINA Miscellaneous Creditors ARS 380,361 351,799 136,651 868,811 Monthly 52.08 1,044,924 4799
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c) Bond obligations as of December 31, 2019 are detailed as follows: (continued)
Liability Exposed to Liquidity Risk by Maturit Nominal Rate
CU"EI‘WCY Of‘ lability Exposed to Liqui |ty ISK by Maturity Nominal Value of of the
S il the Obligation Obligation
Eﬁ?ﬁbré? Debtor Name (?:l?':?fry Creditor Name acég;‘i:';gt‘o Up to 1 month Tio3 Sioji2 Total Current 1to5years Over 5 years flotlion Re.?sz'w:m Eﬁea;}:'e i B Bl
Conditions P months months ¥ Y Current Contract Contract
Conditions Conditions

(180 4217) 5
Foreign HIPERMERCADOS TOTTUS S.A. PERU g‘:éiﬁge"“s PEN 23713 76,440 236,634 336,787 1,517,211 6,036,813 7,554,024 | Three monthly 7.61 7,926,082 7.4
Foreign HIPERMERCADOS TOTTUS SA PERU g‘:‘éf‘[‘ﬁge"“s PEN 23782 76577 237,252 337,611 1,519,666 6,042,473 7,562,139 | Three monthly 761 7,926,082 74
Foreign HIPERMERCADOS TOTTUS S.A. PERU g‘:éiﬁge"“s PEN 29,722 95,710 296,516 421,948 1,809,392 7,552,651 9,452,043 | Three monthly 7.61 2,847,756 7.4
Foreign HIPERMERCADOS TOTTUS SA PERU g‘:‘éf‘[‘ﬁge"“s PEN 29,776 95,818 297,003 422,597 1,901,324 7,557,102 9458426 |  Three monthly 761 9,907,601 74
Foreign SAGA FALABELLA SA. PERU g‘:éiﬁge"“s PEN 282546 | 1073931 18236 1374713 2,035,260 . 2035260 | Three monthly 5.94 1,356,840 581
Foreign SAGA FALABELLA SA PERU g‘:‘éf‘[‘ﬁge"“s PEN - 904,365 17532 921,897 1,582,980 - 1,582,980 |  Three monthly 552 2,939,820 541
Foreign SAGA FALABELLA SA. PERU g‘:éiﬁge"“s PEN . 847,756 321,246 1,169,002 2,826,750 . 2826750 |  Three monthly 512 2,713,680 5
Foreign INVERFAL PERU S.A. PERU g‘:‘éf‘[‘ﬁge"“s PEN - - 330,167 330,167 - 22,024,872 22024872 | Three monthly 833 22,161,720 8.06
Foreign INVERFAL PERU S.A. PERU g‘:éiﬁge"“s PEN - | 2000731 | 5475327 7,485,058 18,323,959 . 18,323,959 | Three monthly 7.42 25,723,426 718
Foreign INVERFAL PERU S.A. PERU g‘:‘éf‘[‘ﬁge"“s PEN 1,202,692 - | 3030920 4233621 11,166,137 - 11,166,137 | Three monthly 653 15,264,450 6.25
Foreign INVERFAL PERU S.A. PERU g‘:éiﬁge"“s PEN . . 734,533 734,533 16,030,479 29,030,065 45,060,544 | Three monthly 7.23 45,228,000 7.03
Foreign INVERFAL PERU S.A. PERU g‘:‘éf‘[‘ﬁge"“s PEN - - 376,580 376,580 - 45,066,865 45,066,865 | Three monthly 592 45,228,000 578

Total Bond Obligations 16,767,157 | 12207512 | 61,389,310 90,363,979 687,842,317 | 1480880774 | 2,168,723,091

When the nominal rate is equal to 