H&M Group

Packaging

Packaging helps us get our products to our customers safely, reducing damage, waste
and disappointment. But our packaging shouldn’t cause more damage than it prevents.
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From its raw materials to how it is made, used and disposed of, traditional packaging is a burden on the
environment. Our planet is paying the price and our industry needs to do things differently.

That’s why we are working to change the way we package our products, what we make our packaging from and
what happens to our packaging after it has done its job.

To safeguard resources, stop using fossil fuels, protect our natural environment and to minimise waste, we're
setting tough goals and targets to reduce the amount and impact of the packaging we use as well as making sure it

never becomes waste.

By working with others, like The New Plastic Economy from the Ellen MacArthur Foundation, The Fashion Pact and
the Pack4Good initiative by Canopy, we can drive real change across all industries.

To reduce our impact on the earth we are working to:

REDUCE unnecessary and problematic packaging, including single-use plastic packaging, wherever possible.

INNOVATE and find new ways to package our products, by applying circular design and by using more sustainable
materials.



RE-USE our packaging in a sustainable way such as re-using and recycling.

REDUCE

Make less packaging to save resources, minimise damage and reduce waste.

— Reduce packaging across our value chain 25% by 2025 (2018 baseline), including an absolute reduction in plastic

packaging of 25% by 2025 (2018 baselinel.

— Eliminate unnecessary and problematic packaging

— Replace single-use packaging with reusable alternatives wherever possible

INNOVATE
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Make better packaging through smart design and sustainable materials.

— 100% of packaging made from recycled or other sustainably sourced material by 2030

— All packaging designed to be reusable or recyclable by 2025

REUSE
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Make sure our packaging is put to good use once it has done its job.

— Re-use or recycle 100% of packaging waste from our own sites by 2025



Swapping plastic for paper

Our newest packaging initiative is an important step towards becoming circular and climate positive. Swapping
single-use plastic for more sustainable paper for online orders means we can get our products to our customers
without using problematic plastic that is not always recyclable.

Our new multi-brand paper packaging system is recyclable and made from certified paper. Because the packaging is
neutral our brands can easily adapt the labels to their needs, which eliminates waste from outdated packaging.

Products can be packed with minimum air, so they take up less space during transport. And once customers receive
their product safely, they can easily recycle the packaging.

Find out more about our new paper packaging system here.

Our partners

At H&M Group, we are determined to drive change in our industry, but we can’t do it alone. Even though we have
set clear goals and are on track to meet them we need to collaborate with others to really make a difference —
together.


https://hmgroup.com/our-stories/testing-a-new-normal-for-packaging%25e2%2580%25af/

OUR PACKAGING GOALS




2020 2025 2030
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147 siimination of packaging
247 elimination of plastic packaging

897 intotal

257 Post recycled content

257% Pre recycled content

A9, sustainably sourced

127 Post consumer recycled plastic
Q7% Fes certified paper

Discover more

Track our progress across packaging, materials and circularity

Sustainability Reporting

Related

Materials
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