
M a k i n g  F W D

WE ARE MAKING FWD BY PRODUCING LEANER

Our vision: We will  continuously improve the environmental footprint of our products,  operations and supply

chain until  they are in line with the needs of our planet.
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As a global fashion company, we have a responsibility to make not just incremental improvements to our

environmental impact,  but to rethink the way we consume resources throughout our value chain. Producing

and operating leaner  requires us to significantly and continually reduce the energy, water and chemicals we

use and the waste we create. Making FWD is  about transforming our business so it has a positive impact on

the environment.

FASHION FWD TOWARDS CLEANER PRODUCTION AND LESS CONSUMPTION OF RESOURCES

Some of the biggest challenges our world faces are related to our planet’s natural resources. As an industry, we

must increase the use of more sustainable materials,  find cleaner production methods, promote their use

amongst our suppliers to reduce our consumption of water,  chemicals and energy. Our supply chain is where we

have the biggest environmental impact and therefore cooperation and transparency are vital to our success.

Industry collaborations such as the Sustainable Apparel Coalition (SAC) help us to take a standardised

approach, increase traceability of where our products’  impacts are,  evaluate our performance and improve our

environmental management.

Aligning to the needs of our planet commits us to setting goals based on best available science. We will  begin

by setting a goal on greenhouse gases. As best available science and policies evolve, we will  review and

increase our ambition as needed. 
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Supplier

Not sure who to contact?

Call or e-mail our reception.

 

E-mail: contact@bestseller.com

Phone: + 45 99 42 32 00
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